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You 

now  miss 
Two -Thirds 
of  Chicago's 

1  with  any 
single 

Chicago  Daily 
i  Newspaper* 


It  takes  two  (or  more) 

I 

Newspapers  to  cover  Chicago 
...and  tliese  are  Chicago’s 


Top  Two  for  the  money 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office:  SOI  Fifth  Avenue,  N.  Y.  17. 


Specially  designed  Auto¬ 
matic  Reel,  Pneumatically 
Controlled  Running  Belt 
Tension  and  Thymotrol 
Autopaster  for  use  in 
large  Commercial  Printing 
and  Publishing  plants 
using  Roll-fed  presses. 


IF  IT’i 


These  fully  aiitomalic 
equipments  are  desiyjied  to 
increase  production  speeds 
by  easier,  faster  handlitiff 
of  heavy  paper  rolls  and 
continuous  paper  feedinf! 
to  various  types  of  presses. 


WOOD  Automatic,  3-arm 
Reels  handle  mill  rolls  up  to 
150  inches  wide,  weifihinf’ 
15,000  lbs.  each.  Tension 
control  is  obtained  by 
Running  Belts  or  Stationary 
Straps  for  newsprint  or 
coated  papers.  Autopasters 
make  flying  pastes  at 
running  speed  of  the  presses 
used  in  newspaper, 
lithographic  and  rotogravure 
plants. 


TVe  will  gladly  discuss  the 
application  of  these^OOD 
equipments  to  any  make  of 
Roll- fed  Press  —  literature 


WOOD 

Designs 
and  Builds 
Reels,  Tensions 
and  Autopasters 

for  Newspaper, 
Lithographic  and 
Rotogravure  Plants 


229  years  old,  and  never  younger.  Or  busier, 
or  growing  faster.  That’s  Baltimore,  1961  for 
you.  At  this  very  moment,  the  22-acre  heart  of 
its  downtown  is  being  completely  rebuilt.  And 
a  new  Civic  Center  is  rising  on  a  2-square-block 
site.  Urban  and  suburban  building  has  reached 
new  highs,  both  residential  and  mercantile.  ■ 
Baltimore  is  a  dynamo  of  activity— the  kind 
that  sparks  prosperity.  It's  the  8th  fastest- 
growing  market  in  the  nation.  Only  3  larger 
metropolitan  areas  exceed  Baltimore’s  rate  of 
growth  in  total  retail  sales.  ■  This  is  one 
market  you  want  to  cover.  And  one  medium 
does  it!  Here’s  why.  Half  the  families  in  the 
entire  state  of  Maryland  live  within  a  15-mile 
radius  from  the  center  of  downtown  Baltimore. 
In  this  compact  area— roughly  the  ABC  City 
Zone— an  estimated  92%  of  all  retail  sales  are 
made.  ■  The  one  medium  is  the  Sunpapers, 
with  over  420,000  daily  circulation  and  over 
319,000  Sunday.  Moreover,  88%  of  our  daily 
circulation  (77%  of  it  home  delivered)  and 
more  than  82%  of  our  Sunday  circulation  (80% 
of  it  home  delivered)  is  in  this  same  City  Zone.l 
To  reach  the  buying  power  of  thriving  Dynamic 
Baltimore,  it’s  the  Sunpapers— far  and  away. 


National  Rapratantativat: 

Craamar  A  Woodward—Naw  York,  San  Francisca,  Lot  Anfolaa 
Scolaro,  Maahar  A  Scott— Chicapo,  Datroit 
Circulation  Fipuraa:  ABC  Publifthar’s  StatamanI  9/30/A0 
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Glamour  — 

and  the  || 

Green  Benches  I 

The  passing  of  the  St.  Pe-  J 

tersburg  Green  Benches 
made  news  across  the  nation. 

i:; 

Why?  0 

What  can  pastel  do  that  J 

green  can't?  1 


To  start  with,  the  Green  Bench  had  become  g 

synonymous  with  old  age  .  .  .  and  the  label 

had  stuck  to  the  whole  community.  « 

^  Now  St.  Petersburg  loves  its  senior  citizens! 

^  Their  depression-proof  incomes  form  the  ba¬ 
sis  of  this  vigorous,  stable  economy.  ^ 

But  this  Pinellas  County  has  more  than  ; 
60,000  school  children  ... 

Has  $150  million  annual  tourist  business  ... 

Has  a  multi-million  dollar  industrial  payroll... 

Has  more  than  half  a  billion  in  Retail  Sales! 


Hence  the  New  Look 


APRIL 

16-18 — Ohio  Circulation  Managers'  Association,  Pick-Ohio  Hotel,  Younqi. 
town,  Ohio. 

16-19 — New  York  State  Circulation  Managers  Association,  Grossinger's. 
16-19 — Association  of  National  Advertisers.  Sheraton-Park  Hotel,  Wt  r 
ington. 

19 — ASNE  Science  Seminar,  Statler  Hilton  Hotel,  Washington. 

19 —  Canadian  Press,  Royal  York  Hotel,  Toronto. 

20- 21 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  York  Hot«i 
Toronto. 

20-22 — American  Association  of  Advertising  Agencies,  The  Gresnbrie 
White  Sulphur  Springs,  West  Va. 

20-22 — American  Society  of  Newspaper  Editors,  Statler  Hilton  Hotti 
Washington. 

23- 25— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Westsn 
Regional  Conference,  Benson  Hotel,  Portland,  Ore. 

24—  Associated  Press  annual  membership  meeting  and  luncheon.  Waldon 
Astoria  Hotel,  Now  York. 

24 — United  Press  International  regional  editors  breakfast.  Waldorf-Astori* 
Hotel,  New  York. 

24-27— American  Ne'vspaper  Publishers  Association,  75th  annual  conv»n 
tion.  Waldorf-Astoria  Hotel,  New  York. 

24-28 — Communications  Week  program.  University  of  Rorida,  Gainesvilis 
Fla. 

26 — Mid-Atlantic  Circulation  Managers  Association,  Monticello  Hofil 
Charlottesville,  Va. 

30-May  6— University  of  Missouri  School  of  Journalism  Week,  Columbia. 
MAY 

1- 12 — American  Press  Institute,  Publishers,  Editors  and  Chief  News  Execi, 

fives  seminar  (on  newspapers  under  50,000  circulation),  Columb'i 
University,  New  York. 

2 —  Columbia  Journalism  Alumni,  Graduate  School  of  Journalism,  Columb‘> 
University,  New  York. 

2-3 — Iowa  AP  Managing  Editors  Association,  Des  Moines. 

4-6— Pacific  Northwest  Newspaper  Advertising  Executives  Association,  52nc 
convention,  Portland,  Ore. 

4- 7 — California  Press  Association,  Awahnee  Hotel,  Yosemite,  Calif. 

5- 6 — News  Executives  Conference,  School  of  Journalism,  University  c 

Minnesota,  Minneapolis. 

5-6— Old  Dominion  Advertising  Conference,  General  Washington  In" 
Fredericksburg,  Virginia. 

5-6— J  ournalism  Institutes,  University  of  Wisconsin,  Madison. 

5- 6 — Illinois  Press  Association.  Hotel  Jefferson.  Peoria,  III. 

6 —  Minnesota  AP,  Minneapolis. 

6 — Michigan  UPl  Newspaper  Editors,  Schuler's,  Marshall. 

6-7 — The  Associated  Press  Society  of  Ohio,  Columbus. 

6-7— Louisiana-Mississippi  AP,  Vicksburg. 

6- 7— Arkansas  AP  Association,  Fayetteville. 

7 —  Georgia  AP  Association.  Dinkier  Plaza  Hotel,  Atlanta,  Ga.  1 

10- 13 — Newspaper  Personnel  Relations  Association.  Statler  Hilton  Hot» 
Washington. 

11- 13 — Association  of  American  Editorial  Cartoonists,  Biltmore  Hotel,  La 
Angeles. 

12 -  California  Newspaper  Advertising  Executives  Association,  Leoparc 

Cafe.  San  Francisco.  I 

12-13— Florida  Newspaper  Advertising  Executives.  Bradenton  Cabana  Hotaj 
Bradenton,  Ra.  ( 

12- 13— Nevada  State  Press  Association,  Hotel  Nevada,  Ely,  Nevada.  I 

13—  Southern  California  UPl  Editors,  The  Charterhouse  Hotel,  Anaheim.  , 
13-14— North  Carolina  AP  News  Council,  Hotel  Prince  Charles,  Fayetteville.! 
15— New  England  Associated  Press  News  Executives  Association,  Par*?' 

House,  Boston. 

15-16— South  Dakota  AP  Managing  Editors  Association,  Sioux  Falls. 

15- 26— American  Press  Institute.  Women  Editors  seminar,  Columbia  U? 
versify.  New  York. 

16—  New  England  Daily  Newspaper  Association.  Sheraton- Plaza  Hot#, 
Boston. 

18- 20 — PNPA  Pennsylvania  Press  Conference,  Nittany  Lion  Inn,  Unlversltf 
Park,  Pa. 

19 —  Pennsylvania  UPl  Editors,  Nittany  Lion  Inn,  State  College,  Pa. 

19-20 — Wisconsin  AP  Association,  Dillman's  Sand  Lake  Lodge.  Lac  du  Ram  i 
beau. 
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The  confidence  the  people  of  Greater  Philadelphia 
have  in  the  contents  of  The  Evening  and  Sunday 
Bulletin  is  based  on  years  of  close  association. 

Readers  look  to  this  newspaper  for  more  than 
news  and  features.  They  find  here  the  full  picture  of 
their  community  life.  In  a  good  many  respects,  The 
Bulletin  is  Philadelphia. 


What  does  this  mean  to  advertisers?  It  means 
that,  in  the  growing  seven  billion  dollar  Greater 
Philadelphia  market,  your  sales  message  in  The 
Evening  and  Sunday  Bulletin  enjoys  a  unique  and 
extra  “bonus”  . . . 

You  buy  belief  when  you  buy  The  Bulletin! 


THE  PHILADELPHIA  BULLETIH  A  member  of  MILLION  MARKET  NEWSPAPERS,  INC.  Advertising  Offices: 
New  York  17,  529  Fifth  Ave.;  Chicago  1,  333  N.  Michigan  Blvd.;  Detroit  2,  New  Center  Bldg.;  Los  Angeles  5,  3540  Wilshire  Blvd.; 
San  Francisco  4,  111  Sutter  St.  IH  PHILADELPHIA  HEARLY  EYERYBODY  READS  THE  BULLETIH 


‘Figures  from  Seles 
Menigement's  Sur¬ 
vey  of  Buying  Power 


Count  circulation  in  terms  of  spenders.  The 
State-Times  and  Morning  Advocate  reach  75,790 
spending  subscribers.  Per  household  income  in 
bcxjming  Baton  Rouge  is  $6,788  —  well  above  New 
Orleans'  $6,027,  strkingly  ahead  of  the  state  figure 
of  $5,336.*  Baton  Rouge  newspaper  readers  spend 
more  than  any  others  in  Louisiana  because  they 
earn  more. 

ReprmeMted  ht§  Thr  John  Bndd  t'otnpmnH 


A  Professional 

Approach . . . 

PLANNED  TO  MEET  GROVfTH  REQUIREMENTS 

.  ANALYSIS  OF  PRESENT  OPERATIONS 
.  REPORTS  AND  RECOMMENDATIONS 
.  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

.  CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC. 

Engineering  for  the  Graphic  Arts 

BOSTON.  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAROLINA 


★  ★ 


•twin  6  C^oiumn 
★  ★  ★  ★ 
Columnists  Dissect  Columns 
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Suggestions  and  opinions  about  columns  are  offered  by  ser- 
eral  columnists.  Consider  these  lines  by  Hy  Gardner,  Net 
York  Herald  Tribune: 

“We  discovered  that  eiEht  out  of  10  tip-olTs  that  flowed  ihrougk 
our  pipeline  had  little  or  no  foundation.  You  lose  a  lot  of  jnitr 
items  by  tracking  down  their  accuracy,  but  you  also  Kain  a  good 
night’s  sleep  that  way.  Once  you  check  an  item,  you  wrest  it  awit 
from  the  area  of  gossip  and  categorize  it  as  fact. 

“As  we  see  it  om  kind  of  column  is  intended  to  be  informative,  enter¬ 
taining,  amusing,  reflective,  nostalgic  and,  if  you’ll  pardon  the  candor, 
opinionated.  We  try  to  capture  the  off-stage  personalities  of  iiew^worthi 
names  in  their  rare  moments  of  relaxation.  W'e  try  to  give  readers  the 
vicarious  kick  of  brushing  shoulders  with  the  greats  in  every  walk  of  life 
and  giving  the  light  of  print  to  unknowns  who  might  make  the  "Wbo'i 
Who’  of  tomorrow.  W'e  try  to  paint  typewriter  portraits  which  clearly  sho» 
that  all  people,  regardless  of  station,  are  human  beings  with  human  frail¬ 
ties,  frustrations,  heartaches,  fears  and  ambitions  and  a  capacity  for  ap¬ 
preciating  and  enjoying  their  accomplishments.  We  talk  to  hundreds  oi 
such  people  every  week,  in  person,  by  ’phone  or  communicate  with  ihaa 
through  the  mails  or  by  wire. 

“If  you’ve  got  the  thick  skin,  hard  skull  and  strong  stomach  to  take  tht 
gaff.  I’d  say  the  assignment  is  worth  dreaming  about.  For  a  column  i- 
the  last  frontier  of  personal  journalism  and  is  worth  the  soul  and  guts  you 
have  to  pour  into  it.” 
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And  here  is  some  columnar  advice  from  Gannett  Newspapers  columnist: 

Bill  Ryan,  Hartford  Times:  “My  thrice-weekly  column,  ‘By  the 
Way’,  includes  just  about  anything  I  care  to  write  about.  .Vnythiai 
includes  at  times  a  bit  of  satire,  or  spoof,  or  poking  gentle  fun  ii 
things  and  people  in  the  news.  Usually  this  works  out  quite  welL 
Tile  letters  say  the  readers  like  this  sort  of  thing.’’  (But  Mr.  Ryu 
warns  that  national  symbols,  such  as  Princess  Margaret,  should  be 
let  alone.) 


Charles  L.  Mooney,  Knickerbocker  News,  Albany,  finds  remini^rencej 
go  well  and  that  names  make  news,  of  course.  He  often  ties  a  column  in 
with  a  news  story. 

Allen  M.  Widem,  theater  editor  and  columnist,  Hartford  Times,  ann 
Connecticut  correspondent  for  E  &  P,  says  the  Motion  Picture  Academt 
.Awards  in  Los  .Angeles  is  the  stand-out  on  his  year’s  calendar.  Fie 
hundred  letters  once  was  the  initial  response  to  a  two-line  mention  in  hi* 
column.  Sports  Editor  Landon  Manning,  Saratoga  (N.  Y.)  Saratogm. 
says  he  tries  to  keep  his  column  informal  and  breezy. 

“Writing  a  column  is  hard  work  because  ideas  and  printable  gossip  are 
hard  to  come  by,”  says  Tom  Hewitt,  Niagara  Falls  (N.  Y.)  Gazette.  ‘■It’j 
hard  because  writing  humor  is  extremely  difficult.  I  like  to  try  to  bt 
funny — but  sometimes  the  readers  don’t  get  it.  When  you’re  kidding,  they 
think  you  really  mean  it.  I  hate  to  admit  this,  but  I’m  afraid  the  moo 
popular  column  is  one  in  which  a  lot  of  local  names  are  dropped  ano 
inane  activities  are  reported.  Personally,  I  like  to  dwell  on  horndt 
philosophy  and  struggle  with  humor  in  the  hope  that  what  I  write  Imt 
have  some  literary  merit.  Humor  often  is  going  to  boomerang,  and  sarcaan 
that  really  bites  will  make  the  columnist  lasting  enemies,  but  you  wo#' 
get  anywhere  in  this  business  anyway  if  you  worry  about  being  nice  toi 
everybody  all  the  time.” 

Nonsense  wins  ’em  on  dull  days,  finds  Robie  Booth.  Utica  (N.  Y.) 

Press  copy  editor,  who  writes  a  jazz  column  on  the  side. 

“A  column  covering  the  entertainment  beat  is  apt  to  produce  fe« 
surprises,”  writes  Hamilton  B.  .Allen,  theater  editor,  Rochede 
(N.  Y.)  Times-Vnion.  “Showpeople  are  people.  Praise  them  siJ 
they  love  you,  criticize  them  and  you’re  a  heel.  For  the  time  beiaf- 
They  usually  recover.” 

Bob  Wright,  editor,  editorial  page,  Danville  (Ill.)  Commercial-Nexi. 
says:  “I  do  not  subscribe  to  the  theory  that  reader-interests  have  i  hanged 
People  always  have  been — and  always  will  be — interested  in  their  feUo* 
men.  Their  triumphs  and  tragedies,  their  joys  and  woes,  their  con(^ 
with  jobs  and  homes,  families  and  schools,  taxes  and  the  cost  of  liTinf- 
are  all  cut  from  the  same  cloth.  A  discerning  columnist  not  only  write 
on  subjects  with  which  his  readers  can  identify  themselves  but  identifie 
himself  with  their  common  interests,  feelings  and  aspirations  as  well.  Giw 
a  convenient  peg  to  hang  it  on,  I  find  that  an  occasionsd  column  devoted 
to  the  past  is  well  received.” 

The  job  of  the  political  columnist  has  such  hazards  as  the  teleph^ 
tipster,  he  who  accuses,  the  constant,  casual  visitor,  the  bold  barrister,  w 
(Continued  on  page  53) 


EDITOR  8C  PUBLISHER  for  April  15,  19*1 


4 


CloMt'  Injutlire 


200,000  Conunu^cf* 


Tax  Peace 


Rockefeller 


rat/igim. 
Msip  ore 


ROBERT  MEYNER— GOVERNOR  OF  NEW  JERSEY 


I 


editorial 


Less  Postal  Revenue 


Tt  was  generally  |>re<licted  a  few  years  ago  that  if  |K)stal  rates  on 
second  class  mail  continuc*d  to  rise  without  a  corres)X)nding  im¬ 
provement  in  mail  service,  news|ja|)ers  woidd  find  other  metluMls  ol 
delivery  outside  of  the  Post  Offite.  There  have  been  six  increases  of 
10%  each  in  that  mail  classification  over  the  last  10  years. 

The  exjiecteil  tliversion  has  taken  place.  \  study  of  Post  Office 
Department  Cost  .Vscertainment  Rejxirts  over  the  past  five  years 
by  the  .American  Newspajier  Publishers  .Association  shows  heavy  de¬ 
clines  in  the  weight  of  daily  newspa|>ers  handled  in  second  class  mail 
and  less  revenue  for  the  Post  Office  in  spite  of  rate  increases. 

The  .ANP.A  has  found  that  only  about  8%  of  daily  newspaper  cir¬ 
culation  now  goes  through  the  mails  anil  the  newspa|Xirs  do  more 
work  in  prcxessing,  handling  and  moving  that  amount  of  mail  than 
does  the  Pf>st  Office;  8.*!%  of  it  is  pre-sorttxl,  bumlled  and  delivered 
to  railroad  or  |x>st  office  platforms;  almost  25%  is  delivered  by  news¬ 
papers  to  outlying  Post  Offices  where  it  is  touched  only  by  the  mail 
carrier;  6%  of  it  is  sorted  and  put  on  a  train  by  the  newspaper  and 
picked  up  by  a  dealer  or  wholesaler — it  is  only  transported  in  a 
railway  mail  car. 

These  are  all  .services  |)erformetl  by  the  newspajx'rs  for  which  they 
pay  the  Post  Office.  They  should  be  remembered  by  Congress  in  its 
deliberation  of  further  increases  in  postal  rates.  .And  let’s  not  hear 
any  more  about  those  “subsidies”  supposedly  paid  by  the  Post  Office 
to  newspajiers. 


$7  Million  Rejected 


^  I  ■’HE  .ANP.A  reports  755  newspa|>ers  in  the  U.S.  and  Canada  re- 
jected  $7,645,408  in  advertising  during  1960  which  failed  to  meet 


standards  of  trutJifulness  and  good  taste. 

That  is  a  whopping  total  of  newspaper  linage  which  tliese  news¬ 
papers  voluntarily  sacrificed  in  order  to  protect  their  integrity  and 
the  pocketlxx>ks  of  their  readers. 

These  figures  show  that  newspapers  are  on  the  front  line  of  the 
battle  against  false  and  misleading  advertising.  Encouraging  is  the 
statement  of  .ANP.A;  “Hundreds  of  newspapers  re]X)rted  that  offerings 
of  false  and  misleading  advertisements  had  slowed  to  a  trickle  for 
two  reasons;  1.  Consistent  adherence  to  high  standards  of  truthfulness 
and  good  taste  have  convinced  the  small  minority  of  businessmen 
who  succumb  to  temptation  that  it  is  useless  to  try  to  get  daily  news- 
pa|}ers  to  publish  their  copy,  and  2.  Widespread  pidjlic  discussion 
of  ‘truth  in  advertising’  campaigns  in  newspapers  and  other  media 
have  had  a  Ijeneficial  effect  everywhere  in  the  public  interest.” 


Trial  by  Newspaper? 


XTow  many  times  have  newspa|)ermen  had  that  charge  thrown  at 
them  by  attorneys,  judges  and  even  members  of  the  public? 
Often  enough  so  that  some  jurists  and  lawyers  believe  that  a  major 
murder  trial  has  to  be  synonymous  with  newspa|)er  sensationalism. 

The  Peel  trial  in  Florida  proves  otherwise.  These  words  of  the 
presiding  judge  to  the  reporters  who  covered  that  case  are  important 
to  all  newsmen;  “Yours  is  an  honorable  and  responsible  profession. 
The  Court  cannot  permit  this  trial  to  draw  to  a  close  without 
acknowledging  the  manner  in  which  you  have  measurcxl  up  to  your 
responsibility  and  assisted  the  Court  in  assuring  the  accused  a  fair 
and  impartial  trial.  If  the  Court  had  occasion  to  grade  you  on  your 
coverage  of  this  trial  and  your  cooperation  and  assistance  with  and 
to  the  Court,  you  have  each  to  receive  an  .A  Plus.” 


Ye  hliml  guides,  which  strain  at 
gnat,  and  stcaltaw  a  camel.— Matth 
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OUTRAGE?  —  Picture  of  White 
House  Press  Secretary  Pierre  Sal¬ 
inger  at  a  recent  news  conference 
at  Palm  Beach  prompted  the  Mi¬ 
ami  Herald  to  editorialize:  "Mr. 
Salinger  is  attired  in  shorts  .  .  . 
correspondents  are  dressed  in 
similar  fashion  ...  we  spot  a  set 
of  toreador  pants  or  two.  .  .  . 
This  is  an  outrage  to  [ournalism, 
which  is  a  glamorous  and  dignified 
calling."  Otherwise  it  was  a  dull 
day  for  editorial  topics. 


WASHINGTON 
News  Frontier 


By  Pat  Munroe 
Gordon  White 
Warren  Zimmerman 
Gerry  van  der  Heuvel 


•SMALL  LOAN  OFFK’i;’ 

The  White  House  press  room 
was  remodeled  while  its  occu¬ 
pants  were  down  in  Palm  Beach 
with  the  Kennedys. 

Helen  Thomas  of  UPI  said 
ominous  warnings  came  down  to 
them  on  the  wire  such  as  “Don’t 
come  home,  we’ve  seen  the  press 
room.’’ 

In  spite  of  the  warnings  the 
General  Ser\'ices  Administra¬ 
tions  $12,000  remodeling  job 
was  something  of  a  shocker. 

Gone  are  the  big  old  desks 
piled  high  with  coats  and  cam¬ 
eras  and  lounging  reporters. 
Gone  is  the  poker  game  on  the 
old  INS  desk. 

“It’s  not  a  club  anymore,’’ 
May  Craig  of  the  Portland 
Press  Herald  said  a  little  sadly. 

“It’s  like  a  small  loan  office,” 
.A1  Spivak  of  UPI  obsen’ed. 

“For  very  small  loans,”  AP’s 
Sterling  Green  added,  and  sug¬ 
gested  a  college  course  in  tele¬ 
phone  booth  packing  for  all 
White  House  Correspondents. 

Bill  Hartigan,  White  House 
Staff  Assistant,  pointed  out  that 
preliminary  discussions  were 
held  with  the  White  House  Cor¬ 
respondents  Association  before 
any  work  was  started.  He  said 
the  16  business-like  cubicles 
that  now  divide  the  room  into 
individual  working  units  are 


pretty  much  what  they  wanted. 

Most  of  the  criticism  is  of  the 
waggish  rather  than  the  acid 
variety  and  has  to  do  with  the 
problem  of  space — which  is  no 
more  nor  less  than  it  always 
was. 

“There  is  certainly  less  clut¬ 
ter  now,”  Green  admitted,  “but 
more  confusion.”  The  confusion 
comes  when  a  story  breaks  and 
some  30  or  40  reporters  try  to 
make  a  bee-line  for  their  desks 
and  telephones.  Now  that  the 
individual  cubicles  divide  the 
room  there’s  no  room  to  fan  out 
in  the  general  direction  of  one’s 
objective.  The  result  is  one  big 
traffic  jam. 

Ed  Folliard  of  the  Washing¬ 
ton  Post  said  he  thought  they 
did  the  best  they  could  with 
the  space  they  had.  He  put  his 
finger  on  the  crux  of  the  prob¬ 
lem  when  he  said  “A  great  many 
more  reporters  cover  the  White 
House  now  than  did  during  the 
last  administration.  .  .  .  For 
instance,  Hagerty  never  spoke 
for  Mrs.  Eisenhower  so  you  sel¬ 
dom  saw  women  reporters  here.” 

William  D.  Simmons,  White 
House  Receptionist,  who  came 
in  with  Theodore  Roosevelt  in 
1902,  estimated  there  are  a  third 
again  as  many  reporters  cover¬ 
ing  the  White  House  as  did 
before  January  of  this  year. 

The  real  victims  of  the  re¬ 


modeling  are  the  photographers. 
They  were  left  out  completely 
and  aren’t  happy  about  the  situ¬ 
ation.  Hartigan  said  the  situa¬ 
tion  was  “being  taken  care  of.” 
His  grin  was  a  little  weary  as 
he  passed  the  Steig  cartoon  that 
hangs  prominently  on  a  wall. 
It  has  been  recaptioned  “Claude 
Strophobia,  Press  Room  Archi¬ 
tect.” 

«  *  ii 

VEIL  IS  SLIPPING 

The  veil  of  secrecy  that  is 
supposed  to  surround  back¬ 
ground  briefings  by  members  of 
the  Kennedy  administration  has 
been  rent  once  more. 

Earlier,  Defense  Secretary 
Robert  S.  MacNamara  got  him¬ 
self  into  trouble  when  he  denied 
the  existence  of  a  missile  gap 
in  a  background  briefing  in¬ 
volving  Pentagon  reporters. 

This  time  White  House  Press 
Secretary  Pierre  Salinger  came 
to  grief  because  he  arranged  a 
background  briefing  for  corre¬ 
spondents  covering  the  Presi¬ 
dent,  but  failed  to  invite  four 
White  House  regulars. 

The  occasion  was  shortly  aft¬ 
er  President  Kennedy’s  first 
meeting  with  British  Prime  Min¬ 
ister  Harold  Macmillan  at  Palm 
Beach.  After  the  meeting 
Charles  E.  Bohlen,  special  as- 
{Continued  on  jmge  59) 
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GET  IT  ON  THE  LINE 
COSTELLO,  Albany  (N.Y.)  Knickerbocker  News 


letters 


PATERNALISTIC  MALARKY 

Re  your  March  4  editorial,  “Union 
Competition”.  You  really  seem  to  believe 
this  paternalistic  malarky  about  “biting 
the  hand  that  feeds  you.”  You  seem  to 
believe  that  a  newspaperman  working  for 
a  Democratic  paper  must  be  a  Democrat, 
one  working  for  a  reactionary  paper  must 
be  reactionarv',  and  one  working  for  a 
paper  soliciting  liquor  advertising  must  do 
his  duty  in  the  enthusiastic  consumption 
of  liquor. 

No  newspaper  management,  as  you  im¬ 
ply,  is  “feeding”  its  employees  with  hand¬ 
outs  as  a  man  would  fe^  a  dog.  No  good 
newspaperman  need  feel  unduly  grateful 
that  management  was  kind  enough  to  give 
him  a  job.  Management  needs  him  no  less 
than  he  needs  management.  A  professional 
newsman  no  more  needs  to  adopt  his 
publisher's  convictions  than  a  dog  needs 
to  adopt  his  owner’s  neuroses.  Come  into 
the  20th  Century,  E  &  P, 

Richard  P.  Wilson 

Lahore,  India. 
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More  people  are  reading 
The  New  York  Times  than 
ever  before 


Sunday  circulation  is 
1,400,826 -up  28,887 
over  1960 


Weekday  circulation  is 
744,763-up  58,517 
over  1960 


Every  Saturday  Since  1884 
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Recruiting  Program  Reaps 


117  Interested  Students 


Indiana  Editors  Stir  Up  Job 
Enthusiasm  on  College  Campus 


Indianapolis 

Indiana  daily  newspaper  edi- 
1  tors  this  week  have  in  their 
hinds  information  about  117 
itudents  who  are  interested  and 
qualified  for  summer  or  perma¬ 
nent  editorial  staff  jobs. 

This  crop  of  students  is  the 
result  of  10  months  of  planning 
and  doing  on  the  part  of  32 
Hoosier  newspapermen  repre¬ 
senting  22  daily  newspapers. 

The  project  started  last  May 
with  a  committee  report  at  an 
Indiana  Associated  Press  spring 
meeting  in  Indianapolis  setting 
out  the  need  for  a  practical  way 
of  finding  more  and  better  quali¬ 
fied  persons  for  newsroom  jobs. 

r.ampus  Interviews 

The  report  suggested  a  joint 
recruiting  program  be  under¬ 
taken  by  a  group  of  newspapers. 
It  called  for  a  .speakers  bureau 
to  provide  qualified  newsmen 
for  talks  at  Indiana  high  schools 
and  colleges.  It  also  called  for 
j  on -the -campus  interviewing 
each  winter  to  seek  the  best 
qualified  students  for  summer 
training  jobs  and  for  permanent 
editorial  staff  vacancies. 

I  Clay  Trusty  Jr.,  city  editor  of 
!  the  Indianapolis  News,  gave  the 
report  and  was  named  chairman 
of  a  committee  to  develop  a 
workable  plan  for  presentation 
to  the  fall  meeting  in  South 
Bend. 

Interest  ran  high  throughout 
the  summer,  with  a  committee 
of  12  men  meeting  and  exchang¬ 
ing  ideas.  At  the  October  state 
.Associated  Press  meeting,  a  de¬ 
tailed  plan  for  recruiting  was 
outlined  and  approved  enthusi- 
sstically.  It  also  was  decided 
at  that  meeting  that  all  Indiana 
dailies  should  be  invited  to  par¬ 
ticipate  and  that  weeklies  be  in¬ 
cluded  next  year  if  possible. 

Thus,  the  Indiana  Newspaper 
Personnel  Committee  was  bom. 

A  fee  of  $25  per  newspaper 
*as  established  to  cover  the 
costs  of  printing,  mailing  and 
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necessary  supplies.  No  one  re¬ 
ceives  a  penny  for  his  work  and 
each  newspaper  pays  travel  ex¬ 
penses  of  speakers,  interviewers 
and  committee  members  from 
its  staff. 

In  January,  speakers  were  as¬ 
signed  to  20  Indiana  college 
campuses — not  just  to  colleges 
where  journalism  is  taught,  but 
to  any  college  where  students 
interested  in  newspaper  careers 
could  be  found.  At  these  meet¬ 
ings  application-for-interview 
forms  were  distributed  to  inter¬ 
ested  students.  Faculty  advisors 
made  appraisals  of  students  on 
the  back  side  of  the  forms  and 
sent  them  to  the  committee 
chairman. 

In  February,  interviewing  be¬ 
gan,  with  one,  two  or  three  in¬ 
terviewers  being  sent  to  each 
campus,  depending  on  the  num¬ 
ber  of  students  to  be  inter¬ 
viewed. 

Out-of-State 

Meantime,  the  word  about  In¬ 
diana’s  program  spread.  Indi¬ 
ana  students  attending  12  out- 
of-state  colleges  wrote,  called  or 
visited  Indiana  editors  asking 
for  information  about  the  plan. 

One  University  of  Michigan 
student,  an  Indianapolis  sopho¬ 
more  coed,  flew  to  Indianapolis 
one  weekend  to  be  interviewed 
because  she  had  a  February  1 
deadline  for  accepting  or  reject¬ 
ing  a  summer  camp  job  in  North 
Carolina.  Mr.  Trusty  inter¬ 
viewed  her  on  a  Saturday  at 
his  home.  She  was  told  she  had 
a  chance  of  getting  a  summer 
newspaper  job.  The  coed  turned 
down  the  camp  offer  and  is 
taking  her  chances  on  getting 
a  summer  newspaper  training 
job. 

Seven  high  school  seniors 
from  as  many  Indiana  high 
schools  applied  for  interviews, 
although  newspaper  and  E&P 
stories  explained  the  program 
was  for  college  students.  They, 
too  were  interviewed. 

for  April  15,  1961 


A  total  of  218  students  from 
36  colleges  and  the  seven  high 
school  youngsters  applied  for 
interviews. 

Guessed  Wrong 

Indiana  editors,  who  had  been 
worrying  for  years  because  all 
indications  had  been  that  there 
were  many  more  girls  than  boys 
interested  in  newspaper  careers, 
were  shocked  when  the  applica¬ 
tions  were  analyzed. 

There  were  113  male  appli¬ 
cants  and  112  females!  Com¬ 
mittee  members  were  guessing 
girls  would  outnumber  male 
students  at  least  2  to  1.  Some 
guesses  ranged  as  high  as  four 
girls  to  every  boy. 

Some  applicants  were  dropped 
for  interviewing  on  the  recom¬ 
mendation  of  faculty  advisors, 
others  failed  to  show  up  at  the 
time  of  interviewing  on  their 
campuses. 

A  total  of  199  students  were 
interviewed.  Sixteen  editors 
visited  college  campuses  to  get 
the  job  done. 

Late  in  March  a  screening 
committee  of  five  met  to  eval¬ 
uate  the  appraisals  of  the  inter¬ 
viewers  and  faculty  advisors.  It 
was  an  all-day  job,  with  no 
effort  being  made  to  choose  a 
certain  number  in  any  category 
— permanent  or  summer  appli¬ 
cants,  male  or  female. 

Some  for  .4dverti8ing 

Here  are  the  totals  of  stu¬ 
dents  recommended  by  the  com¬ 
mittee: 

Seniors  for  permanent  editor¬ 
ial  positions,  24  men  and  6 
women,  two  of  the  men  for  ad¬ 
vertising  department  jobs. 

Undergraduates  for  summer 
training  or  intern  jobs,  74  men 
and  51  women,  six  of  the  males 
and  two  females  for  advertising. 

(No  effort  was  made  to  find 
advertising  personnel;  these 
students  just  came  along.) 

Two  of  the  seven  high  school 
seniors — one  boy  and  one  girl — 
were  determined  to  be  mature 
enough  to  warrant  consideration 
for  summer  training,  so  they 
were  recommended. 

Sketches  were  written  on  each 
of  the  recommended  students. 


outlining  vital  statistics,  educa¬ 
tion  records,  journalism  train¬ 
ing  and  experience,  military 
status,  faculty  appraisal,  inter¬ 
viewer  appraisal,  a  comment 
from  each  student  and  five  news¬ 
papers  on  which  the  student 
would  most  like  to  be  employed. 

The  Indianapolis  News,  whose 
publisher,  Eugene  C.  Pulliam, 
commented  “this  is  something 
the  newspaper  profession  should 
have  started  20  years  ago,”  has 
been  headquarters  of  the  opera¬ 
tion.  Sketches  of  the  students 
were  set  in  the  composing  room 
of  the  News  and  the  Indianapolis 
Star  and  half-column  cuts  were 
engraved.  When  assembled, 
proofs  were  pulled  on  14  four- 
column  galleys  of  student 
sketches.  A  set  was  sent  first  to 
each  of  the  30  Indiana  dailies, 
participating  actively  in  the  pro¬ 
gram,  then  a  week  later  to  the 
other  55  Hoosier  newspapers. 

Each  editor  then  contacted  the 
student  or  students  he  was  in¬ 
terested  in  considering  for  a  job, 
either  summer  or  permanent. 
The  decision  to  hire  is  up  to  the 
individual  editor,  and  the  salary 
is  something  to  be  agreed  upon 
between  editor  and  student. 

Hiring  Process 

How  many  will  be  on  jobs 
come  June  is  yet  to  be  learned, 
but  the  committee  is  receiving 
pre-printed  self-addressed  post¬ 
cards  from  editors  and  students 
as  contacts  are  made  and  as 
hiring  is  completed. 

At  the  end  of  the  summer, 
editors  who  hired  undergradu¬ 
ates  will  be  asked  to  make  an 
appraisal  of  each  student  and 
file  it  with  the  committee  for 
future  reference. 

What  about  the  quality  of 
students  found  through  this 
program  ? 

“I  have  interviewed  from  35 
to  40  college  students  seeking 
summer  jobs  every  spring  for 
the  last  eight  years,”  Mr.  Trusty 
said.  “These  were  students  who 
came  to  my  office  during  spring 
vacation  or  between  semesters. 
I  would  estimate  that  one  out 
of  four  of  these  were  of  the 
caliber  I  would  consider  for 
summer  jobs. 

“When  we  went  on  to  college 
campuses,  we  found  that  one  of 
two  interviewed  were  good 
quality  students.  We  found  more 
men — some  of  them  I’m  sure  we 
would  never  have  had  a  chance 
to  hire  had  we  waited  in  our 
offices  for  them  to  knock.” 

(Continued  on  page  10) 
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IN  REVERSE  ENGLISH 


Query  to  Students: 
What  Can  You  Do? 


College  Park,  Md. 

How  many  journalism  gradu¬ 
ates  will  your  papers  hire  this 
June? 

What  will  be  the  duties  of 
these  beginning  reporters? 

What  will  the  salaries  be? 

Is  it  true  that  there  are  three 
jobs  ready  for  each  journalism 
student? 

Questions  along  this  line  were 
shot  at  a  panel  of  newspaper 
executives  during  the  Maryland 
Press  Association  Institute  here 
April  7. 

Donald  Bernard,  public  af¬ 
fairs  vicepresident  of  the  Wash¬ 
ington  Post,  said  most  of  the 
questions  put  by  the  students 
in  the  University  of  Maryland 
journalism  department  ought  to 
be  reversed. 

“Think  in  terms  of  what  you 
can  do  for  a  particular  news¬ 
paper,”  he  advised.  “Think  of 
this,  instead  of  ‘what’s  in  it  for 
me?’  The  student  who  is  con¬ 
cerned  with  ‘what  do  I  have  to 
offer?’  will  be  successful  and 
will  get  a  good  job.” 

Another  panelist,  replying  to 
the  inquiry  about  the  ratio  of 
jobs,  said  most  of  this  informa¬ 
tion  appearing  in  the  trade 
press  is  supplied  by  journalism 
schools  when  enrollment  is  down. 

Other  Topics  Discussed 

The  panel  also  ranged  over 
editorial  subjects  from  respon¬ 
sibility  to  writing  style.  In  addi¬ 
tion  to  Mr.  Bernard  the  panel 
members  were  Philip  Heisler, 
MPA  president  and  managing 
editor  of  the  Baltimore  Evening 
Sun;  Thomas  Hughes,  Sunday 
editor  of  the  Baltimore  Ameri¬ 
can;  Oscar  Morris,  editor  of  the 
Salisbury  Times;  Norman  Har¬ 
rington,  publisher  of  the  Easton 
Star-Democrat;  George  Rash, 
city  editor  of  the  Hagerstown 
Mail;  and  Dr.  Earl  Newsom, 
associate  professor  of  journal¬ 
ism. 

Mr.  Heisler  said  that  all  sorts 
of  tricks,  including  more  pic¬ 
tures  and  bigger  type,  are  being 
used  to  attract  readers.  “Too 
often,  however,  we  jump  over  the 
basic  problem  which  is  writing,” 
he  said. 

When  reporters  began  using 
readability  formulas,  he  said, 
they  didn’t  read  their  copy. 
“They  just  counted  words, 
making  sure  no  sentence  had 
more  than  19  words.” 

“This  did  some  good,  but  it 
just  isn’t  the  complete  answer 
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to  good  writing,”  he  said.  He  in¬ 
sisted  writing  is  an  art,  not  a 
science.  “Craftsmanship,”  he 
said,  “quite  often  shows  up  much 
better  on  a  small  paper  than  on 
a  large  one.  It’s  much  more 
difficult  to  write  an  interesting 
story  about  a  Kiwanis  meeting 
than  on  a  presidential  press  con¬ 
ference,”  he  added. 

Mr.  Hughes  said  “reader  ease” 
is  the  crux  of  editing. 

“One  of  the  editor’s  jobs  is  to 
invite  readership,”  he  said. 
“Type  faces,  like  colors,  can  be 
incongruous  and  detract  from  a 
page.  As  for  white  space,  editors 
should  follow  the  lead  of  adver¬ 
tisers.” 

He  also  suggested  the  use  of 
horizontal  makeup,  stating  that 
long  vertical  stories  repel 
readers.  He  said  that  every  page 
should  have  a  compelling  domin¬ 
ant  story.  “If  the  editor  does 
not  get  excited  over  a  page,  how 
can  he  expect  the  reader  to  get 
excited?”  he  remarked. 

Mr.  Harrington  said  news¬ 
papers  are  looking  for  reporters 
with  a  sixth  sense  for  news.  He 
told  the  students  that  editors 
are  looking  for  reporters  with 
integrity,  dedication,  and  a  sense 
of  purpose,  in  addition  to  a  basic 
knowledge  of  journalism  funda¬ 
mentals. 

“There  is  great  opportunity  in 
the  weekly  field,”  he  said.  “Staffs 
are  small  and  recognition  can 
come  early.”  He  said  that  week¬ 
lies  are  no  longer  like  their 
boiler-plate  ancestors.  “The  only 
difference  between  a  weekly  and 
a  daily  is  that  a  weekly  only 
comes  out  once  a  week,”  he  said. 

Mr.  Harrington  said  that  on 
a  weekly,  a  staff  member  has 
the  opportunity  of  being  himself. 
He  can  cover  all  community 
activity.  He  said  that  the  pay  is 
often  low,  but  in  the  long  run  it 
is  all  worth  while,  “especially  if 
you  learn  something  about  ad¬ 
vertising  and  job  printing.” 

Excellence  Citations 

In  the  MPA’s  annual  Better 
Newspaper  citations,  general  ex¬ 
cellence  awards  went  to  the 
Salisbury  Times,  Montgomery 
County  Sentinel  and  Denton 
County  Record. 

Five  first-place  awards  were 
voted  to  the  Baltimore  News- 
Post  and  Sunday  American. 
They  were  for  typography  in  the 
dailies  division;  for  spot  news 
(Bill  Burnett),  a  story  about  a 
mother  finding  her  baby  in  a 


refrigerator;  for  features  (Don 
Frederick),  a  story  about  a 
Russian  jet  trip  into  another 
world;  for  sports  writing  (Art 
Janney),  a  story  of  fan  reaction 
to  the  Colts’  loss  to  San  Fran¬ 
cisco  in  football;  for  news  pic¬ 
tures  (James  M.  Kelmartin),  a 
workman  caught  by  the  hand 
in  a  crane  accident. 

Winners  in  other  classifica¬ 
tions  were: 

Cambridge  Daily  Banner, 
Community  Ser\dce. 

Baltimore  A  fro-. American, 
Community  Service. 

Maryland  News,  Sllv’er 
Spring,  Typography. 

County  Record,  Denton,  Com¬ 
munity  Ser\dce. 

Carroll  County  Times,  West¬ 
minster,  Typography. 

Gertrude  L.  Poe,  News-Leader, 
Laurel,  editorial. 

Joseph  D.  Paula,  Baltimore 
Evening  Sun,  feature  photogra¬ 
phy. 

Sue  Miller,  Maryland  Gazette, 
Glen  Bumie,  spot  news  writing. 

James  D.  Williams,  Afro- 
American,  feature. 

Sue  Miller,  Maryland  Gazette, 
social  news-writing. 

Parke  Chatfield,  Harford 
Democrat,  Aberdeen,  sports 
writing. 

Avon  Chisolm,  Suburban 
Record,  Silver  Spring,  Photog¬ 
raphy. 

Hugh  M.  Gillespie,  Mont¬ 
gomery  County  Sentinel,  Rock¬ 
ville,  feature  photography. 


Recruiting  Plan 

(Continued  from  page  9) 


At  Purdue  University,  an  in¬ 
stitution  known  for  producing 
science,  engineering,  agriculture 
and  home  economics  graduates, 
12  students  applied  for  inter¬ 
views.  Three  seniors  were  rec¬ 
ommended  highly  for  permanent 
newspaper  jobs.  Two  of  them 
were  agriculture  students  who 
had  spent  four  years  in  college 
working  on  the  campus  news¬ 
paper  and  the  ag  department 
magazine.  Their  intended  life 
work  is  and  has  been  writing, 
preferably  for  newspapers.  'The 
other  senior  has  majored  in 
creative  writing  and  has  been  a 
staff  member  of  the  campus 
newspaper.  He  was  a  member 
of  Purdue’s  TV  College  Bowl 
team  in  1960. 

Seven  of  the  nine  undergradu¬ 
ates  were  considered  qualified 
for  newspaper  work,  tw'o  of 
them  majoring  in  engineering 
with  the  idea  of  using  their 
knowledge  in  the  writing  field. 

Technical  Background 

One  Rose  Polytechnic  Insti¬ 
tute  student  studying  electrical 
engineering  wants  to  use  his 


Si 


But 

Outi 


technical  training  as  background 
for  a  writing  job. 

Outstanding  youngsters  weJ 
found  on  all  college  camjjuses— [ 
both  at  universities  such  as  In 
diana  University,  Franklin  Col-' 
lege,  Indiana  State,  Ball  State 
and  Butler  where  full  journal¬ 
ism  curriculums  are  offered,  and 
at  institutions  such  as  DePau», 
Wabash,  Earlham,  Hanover  ano 
Evansville  where  little  if  any 
journalism  training  is  offered, 
Student  reaction  ?  i 

“'This  is  great!”  “You  news¬ 
papermen  are  intereste<l,  aroi’t 
you?”  “Why  hasn’t  this  beer 
done  before?”  “We  didn’t  knoT 
we  had  a  chance  in  the  news¬ 
paper  field.”  “The  salaries  aren': 
really  low,  are  they?”  (after! 
they  were  told  the  cold  factj-^;®®* 
about  newspaper  salaries.)  | 

And  from  students  who  lirei 
in  other  states? 

“Is  this  program  working  in 
other  states?”  “Why  don’t  the 
in  my  state  star 
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something  like  this?” 
Indiana  newspapers 
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have 


proved  recruiting  on  college 
campuses  is  practical  for  tkj 


newspaper  profession — and  pro- 
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ductive. 

“I  hope  this  idea  spi'eads  to 
other  states,”  Mr.  Trusty  said. 

“I  sincerely  believe  it  is  (me 
answer  to  the  problem  of  find-' 
ing  more  and  better  material:^ 
for  newspapers  —  particularijl 
the  small  and  medium-sized  pa-] 
pers 

“Larger  newspapers  such  asl 
the  News  don’t  have  a  problem 
finding  staff  replacements  nor-j 
mally.  That’s  because  students! 
or  others  seeking  newspaper] 


jobs  naturally  go  to  larger] 
cities.  But  through  my  associa¬ 
tion  with  editors  of  smaller 
dailies  in  Indiana,  I’ve  learned 
they  do  have  a  problem  filling 
vacancies. 
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‘The  Indiana  program 


^11 1  build 


benefit  the  smaller  newspapers 


office 


first  and  more  directly.  But  ifl^" ! 
the  supply  of  qualified  man- “  ^ 
power  is  short  in  the  smaller  ® 
cities  today,  the  large  cities  will  , 
feel  it  tomorrow.  ' 

“Such  a  program  as  this  must  ^ 
be  started  by  the  large  news-,  ^ 
papers — newspapers  with  staffs  ^ 
large  enough  to  allow  editors 
devote  the  time  and  effort  re¬ 
quired  to  organize  and  admini¬ 
ster  the  project.” 


1947 


Paper  in  Exile 

^  I 

Miami,  Fla  1 
Clarence  W.  Moore,  Miami 


Beach  attorney,  plans  to  resunifii95| 


publication  of  the  Times  of  Hir 
I'ana  on  a  weekly  basis  here 
beginning  April  20.  Copies  will 
be  distributed  thixrugh  the  Car 
ibbean  Area.  The  Times  was  the 
last  independent  Cuban  news¬ 
paper  seized  by  Fidel  Castro’s 
government. 


1952 

1953 

1954 

1955 

1956 

1957 

1958 

1959 

1960 
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But  (Generally  Expense 
Outruns  Revenue  Gain 

Uv  Robert  U.  Brown 


The  rate  of  increase  in  ex¬ 
penses  in  1960  apyain  was  pyreater 
than  the  rate  of  increase  in 
revenues  for  those  newspapers 
examined  in  Editor  &  Pub¬ 
lisher’s  annual  cross-section 
study  of  revenues  and  expenses 
in  four  circulation  pyroups. 

The  accompanying  table  shows 
that  only  in  the  smallest  circu¬ 
lation  newspapers — 10,000  to 
Id  facL'i  25,000  circulation — was  the  situ- 
BS.)  ation  reversed.  The  papers  in 
vho  group  on  the  average 

shower!  an  increase  in  revenue 
rkingiiiof  O.TDCi’  and  in  expenses  of 
on’t  the 

te  star  The  25,000-.j0,000  circulation 
lyroup  liad  a  revenue  gain  of 
rs  have|^'5i^<’  an  expense  increase 
college!®^  5.21%.  The  50,000  to  100,000 
for  thei 'i*^'*'^*^*®*^  Rroup  showed  reve- 
ind  pro-  “P  4.45%  and  expenses  up 
6.42%.  The  over- 100,000  circu- 
i-eads  tt  hilion  group  showed  revenues 
ity  said  “P  3.73%  and  expenses  up 
is  onei5.75%. 

of  find-i  The  “composite  daily,”  which 
material!^  the  average  for  all  groups 


showed  revenues  up  4.87%  and 
expenses  up  5.55%. 

In  the  14-year  span  of  these 
studies,  only  in  1959  compared 
to  1958  and  in  1955  compared 
lits  nor-l  1®  ^^54  were  revenue  gains  per- 
student!|f*"t^K*^wise  greater  than  in¬ 
creases  in  expenses. 

There  are  no  major  changes 
in  the  relation  of  individual 
revenue  figures  to  total  revenue 
or  of  individual  expense  items  to 
total  expenses  except  in  the  area 
of  “administrative  and  general, 
I  building  and  plant,  and  business 
pjfjloflSce.”  In  the  smallest  circula- 
But  ifh'®"  group  these  items  appear  to 
d  man-  **  gyrowing  smaller  in  relation 
smaller  ^  the  total. 

ties  will  (Because  the  figures  appear¬ 
ing  in  the  accompanying  table 
bis  must  ^  averages  of  percentages 
e  news-  many  newspapers  the  totals 
;h  staffsH^t  necessarily  add  up  to 
liters  to|tW%-  E&P  does  not  contend 
Tort  re- 
admini- 


ticularly 
ized  pa- 

such  u| 
problea 


wspaper' 
argeij 
associa- 
smaller 
learned 
n  filling 

im 
rspapers 


10.000 

25,000 

Income  —  I960 
%  of  Total  Revenue 
50,000 

Over 

Composite 

25,000 

50,000 

100,000 

100,000 

Daily 

Local  Adv . 

.  56.17 

46.53 

44.97 

41.54 

47.30 

National  Adv . 

.  6.89 

9.68 

9.84 

15.81 

10.55 

Classified  Adv . 

.  12.05 

13.99 

14.98 

15.86 

14.22 

Total  Adv . 

.  75.55 

70.19 

70.06 

73.24 

72.26 

Circulation  . 

.  22.72 

29.43 

29.77 

26.52 

27.11 

Composing  Room  . 

.  16.02 

15.53 

Expenses  —  I960 
%  of  Total  Cost 
13.45 

9.61 

13.65 

Paper  and  Inic  . 

.  13.51 

18.77 

22.78 

34.93 

22.50 

Editorial  . 

.  13.17 

14.26 

15.17 

10.67 

13.32 

Adv.  Dept . 

.  11.10 

8.67 

8.73 

6.91 

8.85 

Circ.  Dept . 

.  7.49 

12.65 

10.64 

13.20 

10.99 

Adm.  &  Gen . 

.  15.68 

4.58 

13.93 

9.86 

11.01 

Bldg.  &  Plant  . 

.  4.51 

4.85 

5.49 

4.65 

4.87 

Bus.  Office . 

.  2.90 

7.46 

2.84 

2.22 

3.85 

Press  Room  . 

.  3.72 

4.97 

2.79 

4.69 

4.04 

Stereotyping  . 

.  2.53 

5.85 

2.68 

2.08 

3.28 

Photo-eng . 

.  2.18 

1.53 

2.45 

1.35 

1.88 

10.000 

25,000 

Income  —  I960 
%  Increase  over  1959 
50,000 

Over 

Composite 

25.000 

50,000 

100,000 

100,000 

Daily 

Local  Adv . 

.  8.05 

5.40 

4.05 

5.03 

5.63 

National  Adv . 

.  6.98 

9.53 

6.18 

—  2.15 

5.13 

Classified  Adv . 

.  6.99 

.78 

4.08 

3.68 

3.88 

Total  Adv . 

.  8.17 

4.83 

4.24 

3.23 

5.12 

Circulation . 

.  3.41 

3.18 

6.75 

6.21 

4.89 

Inc.  Total  Rev . 

.  6.79 

4.51 

4.45 

3.73 

4.87 

Composing  Room  . 

.  5.05 

5.59 

Expense  —  I960 
%  Increase  over  1959 
6.59 

7.58 

6.20 

Paper  and  Ink  . 

.  6.65 

.79 

5.95 

3.86 

4.31 

Editorial  . 

.  4.68 

2.69 

6.92 

6.59 

5.22 

Adv.  Dept . 

.  6.53 

3.98 

2.82 

5.46 

4.70 

Circ.  Dept . 

.  3.65 

3.80 

5.87 

7.24 

5.14 

Adm.  &  Gen . 

.  4.39 

6.36 

5.16 

6.22 

5.53 

Bldg.  &  Plant  . 

.  12.31 

14.58 

9.54 

4.70 

10.28 

Bus.  Office . 

.  —  .70 

16.59 

2.86 

5.07 

5.95 

Press  Room  . 

.  2.60 

6.36 

6.09 

4.85 

4.97 

Stereotyping  . 

.  6.39 

9.32 

5.20 

3.36 

6.12 

Photo-eng . 

.  5.51 

6.65 

8.85 

2.24 

5.81 

Inc.  Total  Exp . 

.  4.81 

5.21 

6.42 

5.75 

5.55 

there  is  any  newspaper  which 
will  have  figures  exactly  the 
same  as  these  averages.  They 
are  presented  purely  for  com¬ 
parative  purposes  within  the 
industry.) 

Local  Ad  Revenue  Up 

All  newspapers  in  the  sample 
showed  gains  in  local  ad  reve¬ 
nue  except  one.  In  the  over- 100,- 
000  group,  the  decline  was  3.53% 


whereas  gains  of  others  were  as 
high  as  16%. 

In  national  ad  revenue  80% 
of  the  newspapers  in  the  over- 
100,000  group  showed  red  ink 
ranging  from  — .55%  to  — 9.7%. 
In  the  50,000  to  100,000  group 
40%  showed  losses  for  national 
ad  revenue  ranging  as  high  as 
—7.3%.  In  the  25,000  to  50,000 
group  20%  showed  losses  in  this 
income  category  and  in  the  10,- 


000  to  25,000  group  only  16% 
showed  losses.  Since  the  vast 
majority  of  newspapers  showed 
gains  in  national  ad  revenue  the 
average  appears  as  a  plus  in 
every  circulation  group  except 
the  largest  newspapers. 

In  classified  revenue  40%  of 
the  sample  in  the  over-100,000 
group  showed  losses.  None 
showed  losses  in  the  smallest 
(Continued  on  page  59) 


Fourte«n-Year  Record  of  Revenue  and  Cost  Increases 
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—  10,000-25,000 — < 

, — 25,000-50,000^ 

— 50,000-100.000 — < 

< — Over- 100,000—' 

t — Composite  Daily — ^ 

Revenue 

Expense 

Revenue 

Expense 

Revenue 

Expense 

Revenue 

Expense 

Revenue 

Expense 

1946  . 

.  23.21 

26.34 

25.03 

27.17 

24.64 

29.43 

23.62 

29.42 

24.12 

28.09 

1947  . 

.  14.25 

16.65 

12.42 

16.06 

17.00 

23.93 

16.60 

23.52 

15.06 

20.04 

1948  . 

.  7.03) 

9.00 

6.61 

11.03 

7.74 

7.43 

9.86 

10.03 

7.87 

9.34 

1949  . 

.  4,51. 

5.21 

3.31 

7.19 

6.95 

7.65 

5.59 

7.36 

5.09 

6.85 

1950  . 

.  6.09 

8.93 

1 1.36 

10.16 

8.91 

9.69 

8.91 

8.57 

8.82 

9.34 

1951  . 

.  8.32 

7.81 

9.52 

10.92 

9.94 

10.14 

6.56 

10.91 

8.58 

9.95 

1952  . 

.  5.46 

7.64 

10.07 

9.54 

1 1.63 

10.74 

6.44 

7.87 

8.40 

8.95 

1953  . 

.  2.53 

2.16 

1.08 

2.87 

2.71 

5.19 

.30 

1.83 

1.61 

3.01 

1954  . 

.  7.62 

5.99 

8.88 

5.05 

6.48 

5.88 

9.57 

7.17 

8.14 

6.02 

1955  . 

.  3.02 

5.06 

1.75 

4.51 

6.67 

7.19 

5.31 

5.88 

4.19 

5.66 

1956  . 

.  1 .04 

2.78 

2.70 

2.64 

2.10 

6.04 

.19 

2.89 

1.51 

3.59 

1957  . 

. 03 

3.57 

.90 

1.88 

1.31 

2.04 

.27 

.88 

.62 

2.09 

1958  . 

.  6.51 

4.54 

7.47 

5.96 

5.25 

4.61 

10. 1 1 

8.03 

7.33 

5.78 

1959  . 

.  6.79 

4.81 

4.51 

5.21 

4.45 

6.42 

3.73 

5.75 

4.87 

5.55 
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ASNE  to  Study  JFK, 
Science  and  Arts 


Washington  partment  of  Biology,  Massachu- 
Three  main  purposes  under-  setts  Institute  of  Technology. 


lying  the  convention  of  the 
American  Society  of  Newspaper 
Editors  here  April  19-22  are: 


Wednesday  lAincheon 


“Science  and  Society,” 


1)  To  introduce  President  Weaver,  vicepresident’, 

Kennedy,  his  Cabinet  and  other  Foundation. 


members  of  the  new  administra¬ 
tion  to  the  editors  so  they  can 
explain  present  policies  and 
plans. 


Wednesday  .4flernoon 


‘Recent  Developments  in  Geo- 


Presidenl  Kennedy 

(by  Bob  Bowie  of  the  Denver  Post) 


2)  To  devote  a  whole  day  to  physics,”  Dr.  Frank  Press,  di¬ 
speeches  by  scientists  because  of  rector,  Seismological  Laboratory, 
the  importance  of  science  in  the  California  Institute  of  Tech- 


400  Will  Attend 
State  Dept.  Briefing 

Washington 
The  State  Department  has 
received  some  400  acceptances  to 
its  background  briefings  for 
newspapers  April  24  and  25. 


modern  world. 

3)  To  study  the  arts  and  cul¬ 
tural  activities  and  their  grow- 


nology. 

“Biological  Clocks,”  Dr.  Frank 
A.  Brown  Jr.,  Morrison  Profes- 


ing  importance  in  newspapers  sor  of  Biology,  Northwestern 


University. 


Early  Registration 


The  registration  desk  opens 
at  noon  April  18  on  the  mezza¬ 
nine  of  the  Statler  Hilton  Hotel, 


Annual  Convention 


The  invitations  were  origin-  but  there  will  be  no  convention 
ally  sent  to  dailies  of  10,000  cir-  sessions  that  day. 


culation  or  more  but  have  been 


ri0  Ox  xj10  oxAxi0l?  xlilxon  xxOx0ly  Evotiiti^ 

t  there  will  be  no  convention 

ssions  that  day  Reception  for  members  and 

Turner  Catledge,  managing  Presidential  and  Con- 


extended,  at  the  suggestion  of  the  New  York  Times,  ^ssional  Rooms,  5:30  to  8 

Theodore  Sernll,  executive  vice-  president  of  ASNE,  told  E&P  ° 


president  of  the  National  Mi-  j^e  will  not  give  a  formal  report 


torial  Association,  to  include  j^is  administration,  but  chair- 
representatives  of  .smaller  ^f  the  Freedom  of  Infor- 


Thursday  Morning 


(Ind.)  News,  and  some  20  state  lyjj,  Catledge  has  traveled  Conference,”  Pierre  Salinger, 


presidents  affiliated  with  NEA  thousands  of  miles 


will  attend  the  briefings. 


Press  Secretary  to  the  Presi- 


brought  out  500  people. 


Tliursdav  Luncheon 


Will  attend  the  briefings.  United  States  and  has  made  dent;  two  Wliite  House  corre- 

The  briefings  for  Radio  and  many  speeches  to  newspaper  and  spondents,  to  be  announced. 
Television  people  last  week  other  groups  in  behalf  of  ASNE. 

brought  out  500  people.  Each  editor,  Mr.  Catledge  re-  Thursday  Luncheon 

,  marked,  has  his  own  ideas  about  Address  by  President  John  F. 

editing  his  own  newspaper  and  Kennedy. 

Ike  W  aving  Flag  ASNE  always  has  been  a  loosely- 

Wins  Picture  Prize  organization  that  seeks  in-  Thursday  Arienioon 

formation  and  news  freedom  for 

Washington  all  but  seeks  to  impose  no  ideas  Civilians  in  the  Space  Age, 


Ike  Waving  Flag 
Wins  Picture  Prize 


Address  by  President  John  F. 
Kennedy. 


Thursday  Aricrnoon 


Washington 


The  grand  award  in  the  on  its  members. 


White  House  News  Photogra-  r  McKnight,  executive 


phers  Association  contest  for  editor  of  the  Dallas  (Tex.) 


1960  was  given  this  week  to 
James  K.  W.  Atherton  of  United 
Press  International  for  his  pic¬ 
ture  of  former  President  Eisen¬ 
hower  waving  a  tiny  American 
flag  at  Chula  Vista,  Calif.  The 
photo  also  won  the  presidential 
class. 

Other  first  place  winners 


Times  Herald,  is  first  vicepresi¬ 
dent  of  ASNE  and  is  slated  to 
be  chosen  president  at  the  end 
of  the  1961  convention. 

Here  is  an  outline  of  the 
ASNE  program: 


Science  Seminar 


Wallace  W.  McNamee,  Wash¬ 
ington  Post  spot  news. 

Frank  Cancellare,  UPI,  per¬ 
sonalities. 

Wellner  C.  Streets,  Washing¬ 
ton  Daily  News,  feature. 


(Co-sponsored  by  the  ASNE 
and  the  American  Association 
for  the  Advancement  of  Science) 


Wednesday  Morning 


n  Daily  News,  feature.  “The  Outer  Reaches  of  Space,” 

Thomas  Shields,  UPI,  sports.  Dr.  Harlow  Shapley,  Paine  pro- 
Elwood  Baker,  Star,  pictorial,  fessor  of  astronomy  emeritus, 
Robert  F.  Sisson,  National  Harvard  University, 
sographic  Magazine,  color.  “Mysteries  of  the  Smaller  En- 


Robert  F.  Sisson,  National 
Geographic  Magazine,  color. 


George  Tames,  New  York  titles  in  Life,”  Dr.  Francis  O. 


Times,  portfolio. 


Schmitt,  institute  professor,  De- 


Felix  R.  McKnight 


Turner  Catledge 


the  Nuclear  Age,”  Pentagon 
officials. 

(White  House  tea  for  mem¬ 
bers’  wives). 


Friday  Morning 


Foreign  Affairs  Panel  — 
Chester  Bowles,  Undersecretary 
of  State;  McGeorge  Bundy, 
Presidential  Assistant  for  Na¬ 
tional  Security  Affairs ;  Paul 
Nitze,  Assistant  Secretary  of  De¬ 
fense  for  International  Affair*; 
Charles  E.  Bohlen,  Special  As¬ 
sistant  to  the  Secretary  of  State  i 
for  Soviet  Affairs. 


men  of  the  Freedom  of  Infor-  Reports  of  officers  and  corn- 
papers.  mation  Committee  and  other  mittee  chairmen.  “Current 

Edgar  Shergen,  chairman  of  committees  will  make  reports  of  Trends  in  Fol,”  by  Jacob  Scher. 
NEA,  and  editor  of  the  Pell  City  their  activities.  “The  New  Presidential  Press 


Friday  Luncheon 


‘The  New  Presidential  Press 


“Civilians  in  the  Space  Age,” 
NASA  presentation.  “Defense  in 


Address  by  Douglas  Dillon, 
Secretary  of  the  Treasury. 

shot 

Friday  Afternoon 

.\F1 

Abraham  A.  Ribicoff,  Secre-  ijtei 
tary  of  Health,  Education  and  finn 
Welfare.  Gua 

Robert  Kennedy,  Attorney-  J(ej 
General.  bom 

V, 

Saturday  Morning  I  fg],] 

(Breakfast  for  ASNE 
bers  only,  given  by  the  Wash- 1 
ington  chapter  of  Sigma  Delta 
Chi,  in  National  Press  Club),  ^ 

“The  Press  and  the  Arts,’’|^P® 
William  Schuman,  director,  Juil-I*^ 
Hard  School  of  Music;  John 
Walker,  director.  National  Gal- 
lery  of  Art;  Dore  Schary,  inde- 
pendent  motion  picture  producer. 

“The  Problems  of  Urban 
Growth,”  Robert  C.  Weaver, | 
administrator.  Federal  Housing 
and  Home  Finance  Agency.  i  P®*" 


.Saturday  Luncheon 


Luther  H.  Hodges,  Secretary 
of  Commerce. 

Arthur  J.  Goldberg,  Secretary 
of  Labor. 


EDITOR  ac  P 


.Saturday  Evening 

Reception  for  members  and 
guests. 

Annual  banquet,  address  by 
Dean  Rusk,  Secretary  of  Stats 

UBLISHER  for  April  IS,  19<1 


Hazards  and  Horror 
In  Bomber’s  Crash 


By  Frank  E.  McCarty 

Albuquerque  Journal  reporter 


B-52  l>omber  by  a  sidewinder 
aissilt  was  a  nightmare  for 
(teryone  involved 
Brides  bringing  death  to 
”  three  of  the  eight  bomber  crew¬ 
men  and  grief  to  their  families, 
it  was  a  horror  for  the  pilot 
whose  plane  launched  the  mis¬ 
sile,  sur\’ivors  parachuted  into  a 
jbliizard,  rescuers  battled  mud 
and  zero  visibility  and  newsmen 
mtagoo  I  thought  the  assignment  might 
I  be  their  last. 

r  7nem-'  Hazardous  conditions,  faulty 
communications,  lack  of  coordi¬ 
nation  l)etween  various  official 
1  bodies,  interference  with  photog- 
.raphers — and  the  disappearance 
—I  of  a  key  figure — all  made  cover- 
?^et^  age  of  events  difficult. 

Bundy,,  >p|^g  story  broke  shortly  after 
tor  Na- !  jjoojj  Friday  (April  7)  when 
*’  Imports  came  from  western  New 
A  ^  bomber  had 

Anain;  |  (fjshed  near  Mt.  Taylor,  north- 
cial  As-  Qf  uranium  capital  of 
of  suit  yj 


Newspapers  in  the  Mail 


and  hooked  a  second  ride  with 
a  state  game  and  fish  truck. 
When  this  truck  turned  back,  he 
climbed  into  an  Air  Force  ve¬ 
hicle,  which  took  him  to  within 
a  mile  of  the  crash  site.  He 
walked  the  rest  of  the  way. 


No.  of 

Percent  of 

Circulation 

Newspapers 

Total 

Mail 

Circulation 

Groups 

Replying 

Circulation 

Circulation 

in  Mails 

Undor  5,000  _ 

.  no 

412,782 

116,421 

28.2% 

5,000-10,000  .... 

.  229 

1,660,996 

308,928 

18.6% 

10,000-25,000  ... 

.  315 

5,029,903 

648,671 

12.9% 

25,000-50,000  ... 

.  177 

6,189,603 

523,156 

8.5% 

50,000-100,000  .. 

.  79 

5,282,746 

459,952 

8.7% 

Over  100,000  ... 

.  103 

26,395,611 

1,507,519 

5.77. 

1013 

44,971,641 

3.564,644 

7.97, 

Fhutographers  'Flireatened 


Blizzard  in  .Area 


Dillon, 


ry 


Within  half  an  hour,  the  Fort 
Worth  Star-Telegram  sent  out 
reports  that  the  bomber  had  been 
shot  down  by  another  plane  .  .  . 
information  confirmed  at  Biggs 
,  .'tFB  in  El  Paso.  A  short  while 
,  Secr^j  later  Air  Force  officials  con- 
don  and  I  finned  that  an  Air  National 
I  Guard  plane  assigned  to  New 
ttomey- 1  Mexico  had  shot  down  the 
'  bomber  in  mock  war  manuevers. 

While  bits  of  the  story  un- 
*  folded  in  Washington  and  El 

E  mem-  P**®*  the  major  news  came  from 
e  Weak-  I*®  widely  diverse  New  Mexico 
la  Deltd  locations — the  snow  swept  moun- 
tain  country  where  rescuers  and 
Arts,”  searched  for  the  wreck 


During  his  travels  he  had  been 
able  to  borrow  a  flight  jacket 
from  an  AP  reporter,  Harold 
Williams,  and  a  pair  of  boots 
from  an  airman.  He  figures  these 
kept  him  from  freezing. 

When  Browm  arrived  at  the 
crash  scene,  the  wreckage  was 
still  burning.  He  saw  three 
bodies. 

Here  reporters  heard  a  state 
policeman  tell  Air  Police  “you 
have  orders  to  shoot  to  kill  any¬ 
one  taking  pictures  of  the 
wreckage.”  When  newsmen  pro¬ 
tested,  the  policeman  back¬ 
tracked  somewhat,  but  because 
of  the  blizzard — or  the  threat — 
no  civilian  pictures  came  out  of 
the  crash  scene. 

Brown  and  Williams  spent  the 
night  with  five  other  men  in  the 
back  of  a  covered  truck,  a  box¬ 
like  area  about  four  by  six  feet. 
It  was  so  crowded,  Williams 
said,  that  when  one  moved,  all 
had  to  move. 

Early  Saturday  the  AF 
dropped  survival  supplies,  in¬ 
cluding  warm  clothing.  “If  you 
think  seven  men  sleeping  in  a 
truck  bed  is  something,”  Brown 
told  me  later,  “you  should  see 
seven  men  changing  clothes  in 
a  truck  bed.” 

Five  men  who  put  up  a  tent 
near  the  crash  site  nearly  froze 
during  the  night.  Bill  Moore,  a 


1955 

1956 

1957 

1958 

1959 


Post  Office 
Revenue 
$14,707,576 
14.593,590 
13,759,179 
13.361,643 
13,728,191 


Number  of 
Pieces 

1.850.504.273 

1.749.546.472 

1,692,766,915 

1,764.126,487 

1,752,638.212 


Total  Weight 
(pounds) 
704.983.537 
695.559,902 
664.898,180 
650,186,444 
631,703,779 


Mail  Services  Done 
At  Papers’  Expense 


Only  about  8%  of  daily  news¬ 
paper  circulation  now  goes 
through  the  mails,  but  the  news¬ 
papers  do  more  work  themselves 
than  the  post  office  does  in 
moving  it  to  subscribers. 

The  American  Newspaper 
Publishers  Association  reported 
this  week  it  has  found  in  a  sur¬ 
vey  among  1,013  dailies  that 
83.3%  of  all  copies  in  second 
class  mail  are  sorted  by  news¬ 
papers  according  to  local  dis¬ 
patch  schemes,  arranged  in  sacks 
or  packages  of  copies  going  to 
the  same  destinations  or  to  the 
same  rural  routes,  and  delivered 
by  newspapers  to  mail  platforms 
at  railroad  stations  or  post 
offices. 

This  procedure  eliminates 
sorting  and  other  handling  by 
postal  employees. 

Yet,  ANPA  pointed  out,  the 
newspapers  pay  for  services  the 


The  returns  in  the  survey 
also  show  again  that  only  small 
city  newspapers  still  must  de¬ 
pend  on  the  mails  for  delivery  to 
subscribers.  Discontinuance  of 
trains  and  many  increases  in 
postal  rates  have  made  it 
cheaper  and  more  efficient  for 
large  city  newspapers  to  find 
other  methods  of  delivery.  Small 
city  newspapers  serving  rural 
areas  have  no  such  alternatives. 

ANPA  General  Manager 
Stanford  Smith  said: 

“Diversion  of  big  city  news¬ 
papers  away  from  the  mails  is 
further  substantiated  by  Post 
Office  Department  Cost  Ascer¬ 
tainment  Reports  for  the  past 
five  fiscal  years  which  show 
heavy  declines  in  the  weight  of 
daily  newspapers  in  second  class 
mail  and  less  revenue  for  the 
post  office  in  spite  of  postal  rate 
increases.” 


post  office  doesn’t  render. 

Newspapers  deliver  24.9%  of  Van  Sooy  Named 
all  copies  going  through  second  Indictment 


tor  Jdl-  ^  and  survivors,  and  Kirtland  Photof?rapher,  said  later,  I  expense 

jSn  AFB  in  Albuquerque  where  the  nearly  cashed  m  my  chips  that  .v. 


nal  Gal-  assignment  was  less  hazardous 
ry,  inde-|  frequently  no  less  frus- 
iroducer. I  ^ting.  The  Albuquerque  Jour- 
Urbaa  sent  me  to  Kirtland  in  the 
Weaver,  *sfb’  afternoon  to  give  a  hand 
Housing  *®  Wayne  Welch,  military  re- 
mcy.  porter. 

Typical  of  the  problems  in- 
m  volved  in  the  on-the-scene  cover- 

,  '  age  were  those  of  Jerry  Brown, 

)ecretarj  upj.  He  took  off  from  here  on 
,  learning  there  was  a  plane  down 

)ecretar7 ,  Floyd  Lee  ranch — some- 

'  where  in  the  vicinity  of  Mt. 
Taylor.  Dressed  in  a  business 
suit.  Brown  drove  as  far  as  the 
Lee  ranch  headquarters,  where 
he  grabbed  a  ride  in  a  radio 
engineers  truck.  He  deserted  it 
when  the  vehicle  became  stuck. 


morning. 


Dispatches  Lost 


and 


dress  bT 
of  SUtt 


There  was  no  way  for  news¬ 
men  at  the  scene  to  communicate. 
Brown  managed  to  get  word  of 
the  first  survivors  to  a  state 
game  officer,  who  passed  it  on  to 
another  man  who  called  it  in; 
by  then.  Brown  learned  later, 
his  office  already  knew.  Before 
he  left  for  the  crash  scene, 
Williams  left  a  story  at  the 
ranch  headquarters  to  be  called 
to  AP.  His  office  never  received 
it. 

The  blizzard  that  descended  on 
the  mesa  where  the  plane  had 
crashed  knocked  out  communi- 
{Continued  on  page  68) 


to  outlying  post  offices.  This  ex¬ 
pensive  operation  is  necessary 
to  insure  day-of-publication  de¬ 
livery  in  many  areas  where  mail 
trains  have  been  discontinued. 
On  these  copies  the  only  service 
rendered  by  the  post  office  is 
delivery  to  subscribers  from  the 
local  post  office  nearest  readers. 

Another  6.1%  of  all  daily 
newspaper  copies  going  through 
the  mails  are  dispatched  by  “out¬ 
side”  mail;  that  is,  copies  are 
geographically  sorted  by  the 
newspapers,  put  on  the  train  and 
picked  up  at  the  destination  by 
dealers,  wholesalers,  or  others. 
These  copies  are  not  handled  by 
the  post  office  at  all  except  that 
they  are  carried  in  a  railway 
mail  car. 


Reno,  Nev. 

Neal  Van  Sooy,  California  and 
Nevada  newspaper  publisher, 
was  named  in  an  indictment 
returned  by  a  federal  grand  jury 
on  failing  to  pay  taxes. 

The  53-year-old  publisher,  re¬ 
cently  named  editor-publisher  of 
the  Tahoe-Sierra  Tribune  at  A1 
Tahoe,  Calif.,  was  charged  with 
failing  to  pay  taxes  withheld 
from  employees’  wages,  failure 
to  file  tax  returns,  and  failure  to 
pay  personal  income  tax  on  an 
adjusted  gross  income  of  $32,000 
between  1955  and  1958. 

Mr.  Van  Sooy,  free  on  $2,500 
bail  said  he  could  not  comment 
on  the  case.  His  tax  affairs  have 
been  under  investigation  since 
May  1,  1959. 
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President  Hits 
Photographers’ 
Racial  Barrier 


The  assistant  White  House 
press  secretary,  Andrew  Hat^ 
cher,  is  a  Negro. 

Background  for  Mr.  Book¬ 
er’s  query  was  this: 


TV  Stations  Won’t 
Take  Sehenley  Ads 

An  increase  of  advertising 
expenditures  (via  The  Kleppner 


About  tw'o  years  ago,  Ells-  Co.)  for  Dubonnet  wines — from 
worth  Davis  of  the  Negro  maga-  $250,000  to  $1,000,000 — was  an- 


Washington  zines’  staff  applied  for  member-  nounced  this  week  by  Bernard 
President  Kennedy  told  his  ship  in  the  photogrrapher’s  Goldberg,  executive  vicepresi¬ 
news  conference  April  12  he  be-  group.  The  executive  board  ap-  dent  of  Sehenley  Import  Co.  He 
lieves  racial  barriers  for  White  proved  his  application  but  the  said  half  of  the  budget  will  go 
House  press  photographers  are  membership  rejected  it,  explain-  to  radio-TV,  30  percent  to  print 
out  of  focus.  initiation  fee  media  and  20  percent  to  sales 


Simeon  Booker,  bureau  chief  been  paid. 


for  Ebony,  Jet  and  Tan  Maga-  Mr.  Davis  appealed  to  Presi- 


promotion. 


zines,  told  the  President  that  the  dent  Eisenhower’s  press  secre- 


Wine  Ads  Rejected 


White  House  News  Photogra¬ 
phers  Association  bars  Negro 


tary,  James  C.  Hagerty,  but  the 
latter  said  he  had  no  authority 


Mr.  Goldberg  no  sooner  had 
made  his  announcement  than 


members.  Then  he  asked:  “Do  to  recommend  action  by  the  two  New  York  stations— WNBC- 


you  feel  that  a  group  attached  photographer’s  association.  XV  and  WCBS-TV  —  turned 

to  the  White  House  should  Last  December  Mr.  Davis  re-  down  the  wine  advertising  be- 
follow  such  a  policy?’’  submitted  an  application  with  a  cause  of  a  repeated  display  of 

“No,  I  don’t,’’  the  President  check  for  $10  attached.  He  said  the  Sehenley  name.  They  felt 

replied.  “I  hope  they’ll  let  every-  this  week  that  neither  had  been  this  was  a  promotion  for  Schen- 


TV  and  WCBS-TV  —  turned 


Last  December  Mr.  Davis  re-  down  the  wine  advertising  be- 
submitted  an  application  with  a  cause  of  a  repeated  display  of 


Maynard  R.  Ashworth  Sr. 


replied.  “I  hope  they’ll  let  every¬ 


one  in.  Everyone  comes  into  the  returned  to  him  as  yet. 


White  House  and  I  would  hope  A  veteran  of  the  White 
that  those  who  are  involved  with  House  photo  corps  said  it  was 
the  organization — I’m  sure  that  not  unusual  for  an  applicant  to 


ley’s  hard  whiskies.  The  TV  code 


A  veteran  of  the  White  permits  only  beer  and  wine  ad- 
House  photo  corps  said  it  was  vertising. 


.4Hhworth  Heads 
Pafse  Corporation 


Mr.  Kleppner  said  plans  for  Maynard 


CoLUMBrs,  Ga.  Wilde 
R.  Ashworth  Sr-  l  ion  i 


when  the  matter  is  brought  to  be  turned  dosvTi  one  or  more  placing  the  advertising  remain  publisher  of  the  Ledger-En-  'public 


their  attention  that  they  will  times,  without  explanation. 


permit  everyone  who 


unchanged.  “If  .station  A  won’t  qnirer  Newspapers  since  1936, 


Frank  Cancellare  of  United  accept  our  advertising,  we’ll  go  was  elected  president  of  the  I  ralia 


credited  and  is  a  photographer  Press  International,  the  im-  to  station  B,’’  he  said. 


to  come  to  the  White  House.’’ 
He’d  like  to  see  it,  he  added. 


mediate  past  president,  was  un¬ 
available  for  comment. 


Boston’s  Papers 
Go  to  8c  and  10c 


R.  W.  Page  Corporation  which  jscribi 
publishes  the  Bradenton  (Fla.)  lar>' 
Herald  and  of  the  Columbus  j>kiolc 
Ledger-Enquirer,  at  the  annual  n  ch 


Boston  daily  newspapers,  with 
the  exception  of  the  Christian 


-  »  raptors  Ledger-Enquirer,  at  the  annual  n  ch 

•p*  •  IVT  9  ■%7'*  Go  to  8c  and  10c  meeting  of  the  corporation  and  Lente: 

J\11SS1H.]1  llCWSmail  8  Visit  boston  subsidiary  companies  here  Apnl  super 

To  Pittsburgh  Cut  Short  f  ^ 

^  ,  increased  prices  this  week  1  cent 

Pittsburgh  leaving,  I  have  to.”  He  did  not  on  p.m.’s  and  2  cents  on  a.m.’s.  ^  Chapman  Sr.,  and  wU  aana 

A  Russian  correspondent  for  say  whether  the  State  Depart-  Home-delivery  prices  were  not  publisher  of  that  rna^ 

Radio  Moscow,  banned  from  ment  ordered  him  to  leave.  affected.  newspaper. 

travel  in  Pittsburgh  and  other  Lincoln  White,  press  informa-  On  Monday  the  Boston  Eve-  Chapman  Jr.,  was 

areas  of  the  United  States,  tion  officer  for  the  State  Depart-  ning  Globe  went  to  8  cents,  an  ^  directors 

slipped  into  the  Steel  City  for  ment,  said  the  Westinghouse  increase  of  1  cent;  and  ’  the  ^ J 

24  hours  April  9  to  attend  a  Broadcasting  Co.  had  asked  per-  morning  Globe  went  to  10  cents  subsidiary  companies.  He 

broadcasters  conference.  mission  for  Kalugin  to  come  to  an  increase  of  2  cents  ’  executive  with  the  Knight 

Oleg  Kalugin,  sole  representa-  Pittsburgh.  Hearst  newspapers’  Boston  Newspapers.  ,  ,  "ati' 

tive  for  Moscow  Radio  in  this  “We  advised  the  Soviet  Em-  American  went  from  7  cents  to 


newspaper. 

A.  H.  Chapman  Jr.,  was 
elected  to  the  Ixiard  of  directors 


broadcasters  conference.  mission  for 

Oleg  Kalugin,  sole  representa-  Pittsburgh, 
tive  for  Moscow  Radio  in  this  “We  adv 


is  an  executive  with  the  Knight 
Newspapers. 


tive  for  Moscow  Radio  in  this  “We  advised  the  Soviet  Em-  American  went  from  7  cents  to 
country,  said  he  was  invited  to  bassy  of  the  request,”  White  g  cents  on  Monday,  but  the 

the  public  service  programming  said,  “and  said  we  would  con-  morning  paper,  the  Record  an- 

conference  sponsored  by  West-  sider  granting  permission  but  nounced  no  price  increase'  re- 

inghouse  Broadcasting  Co.  would  like  reciprocal  permission  maining  at  8  cents.  ' 


Mr.  Ashworth  entered  the  QqjJ 


w  ,  u  4.  4.1.  newspaper  field  with  the  Ledger-  i 

Monday,  but  the  Enquirer  in  1926.  I 


Kalugin  said  he  had  written  for  American  correspondents  to  Qn  Wednesday,  the  Boston  Pay  Dividend  in  ’61 

to  the  State  Department  “about  visit  a  similar  Russian  city.  The  Herald  increased  from  8  cents  to  ^ 


Auer  Says  Hoe  May 


April  2  or  3rd”  and  asked  per-  Embassy  never  put  in  an  appli-  iq;  and  the  afternoon  Traveler  be  in  a 


mission  to  make  the  visit.  “I  cation  for  Kalugrin  to  go  to  jumped  from  7  to  8  cents  position  to  pay  a  dividend  on  its 

HirIn’tbP5,rfrr.mth44n.  Piffshnro.h  >'  Christian  Science  Moni-  ^  stock  this  year,  Joseph  1^^^ 


didn’t  hear  from  them,” he  added, 
“so  I  thought  that  this  meant 


Pittsburgh  as  required.” 

In  the  conference  discussion 


approval  for  the  trip  so  I  came  Kalugin  said  he  agreed  with 
here.  As  I  understand  the  regu-  Pierre  Salinger’s  earlier  re¬ 


fer  remained  at  7  cents. 


lations,  you  make  your  request  marks  that  there  is  a  “great 
to  the  State  Department  and  if  danger”  in  the  trend  toward 


you  don’t  get  a  reply  in  48  hours 
that  means  you  can  go.” 

The  State  Department  last 


“trivial  details”  in  news  from 
the  White  House. 

“We’re  (in  Russia)  not  inter- 


Gannett  Company 
To  Buy  Stations 


Rochester,  N.  Y. 
Paul  Miller,  president,  an- 


L.  Auer,  president,  told  stock-  j 
holders  this  week.  He  said  per 
share  earnings  should  be  about  Ljoj 
double  those  of  a  year  earlier  in  j|,g 
the  fiscal  period  ending  Sept.  30.  i 
Arrears  on  Class  A  total  $2.87H  1  „ 
a  share.  '  ^ 

Mr.  Auer  said  sales  of  machine  ,  ^ 


year  warned  the  Soviet  Embassy  ested  in  trivial  things  like  what  nounced  April  13  that  the  direc-  saws  were  off  but  sales  of  print- 

against  violations  of  the  travel  Khrushchev  eats  for  breakfast,”  tors  of  Gannett  Co.,  Inc.,  had  ing  presses  continued  strong  in 

restrictions  after  an  official  of  a  he  said.  approved  the  proposed  purchase  the  six  months  to  March  31.  The 

Russian  trade  organization  was  “Since  there  is  no  commercial  of  WAVY  radio  and  television  backlog  of  domestic  orders 


Russian  trade  organization  was  “Since  there  is  no  commercial  of  WAVY  radio  and  television  backlog  of  domestic  orders 
found  attending  an  industrial  soap  in  Russia,”  he  added  under  stations  at  Norfolk-Portsmouth,  amounts  to  $15  million,  down 


exhibition  in  Chicago.  questioning,  “there  is  no  prob-  Va.  A  tentative  purchase  agree-  from  $20  million  at  the  end  of 

As  the  news  of  Kalugin’s  lem  (in  our  country).  Tliingfs  ment  had  been  reached  by  Mr.  1960.  In  addition,  a  Swiss  sub¬ 
presence  in  Pittsburgh  spread,  like  that  are  private  affairs  .  .  .  Miller  and  J.  Glen  Taylor,  sidiary  has  orders  amounting  to  w 


he  quickly  made  arrangements  to  That’s  why  there  are  no  crime  president  of  Tidewater  Tele-  $3  million. 


depart.  Before  leaving  Pitts-  stories,  crashes  and 
burgh  by  plane  for  New  York,  stories  in  the  Soviet  . 
Kalugin  told  a  newsman: — “I’m  important  things.” 


divorce  radio,  owner  of  the  station.  The  In  fiscal  1960  the  company 


price  for  the  purchase  of  the  earned  $248,000,  as  against  a 


stations  was  not  disclosed. 


ot  disclosed.  loss  of  $225,000  in  1959. 
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UN  Press  Divided 
Over  OPI  Shifts 


IS,  Ga. 
h  Sr., 
er-En- 
'  1936, 
3f  the 
which 
(Fla.) 
lumbus 
annual 
9n  and 
3  April 

1  presi- 
Hcrald 
e  late 
nd  will 
if  that 

.,  was 
rectors 
oration 
es.  He 
Knight 

?d  the 
^edger- 


e  m  a 
1  on  its 
Joseph 
stock- 
lid  per 
;  about 
rlier  in 
ept.  30. 
$2.87% 


ompany 
linst  a 


5,  1961 


The  world  press  corps  at  the 
L’nited  Nations  is  sharply  di¬ 
vided  in  reactions  to  changes 
jeing  made  in  the  world  forum’s 
ijffice  of  Public  Information. 

Since  one  of  the  changes  in¬ 
volves  the  first  shift  in  15  years 
,n  the  ixjsition  of  chief  of  UN 
press  sendees,  newsmen’s  reac¬ 
tions  are  running  high  —  par¬ 
ticularly  among  those  w’ho  have 
m3wn  accustomed  to  the  meth- 
ds  of  the  present  press  services 
ihief,  Matthew  Gordon,  a  New 
lYorker. 

'  The  setting  for  the  contro- 
Iversy  actually  began  last  De- 
|n?mlK-r  when  Matt  Gordon’s 
loss,  another  American  named 
Wilder  Foote,  resigned  his  posi- 
|:ion  as  Director  of  Press  and 
Pulilications  and  was  replaced 
ly  George  Ivan  Smith,  an  Aus- 
I  ralian  who  has  often  been  de- 
Iscribed  as  a  protege  of  Secre- 
l:ar>’  General  Dag  Hammar- 
-kiold.  Mr.  Smith  formerly  was 
in  charge  of  UN  information 
venters  all  over  the  w'orld.  His 
superior  is  Tav’ares  de  Sa,  a 
Brazilian  who  took  over  the  job 
jf  Under-Secretar>'  in  charge 
f  Public  Information  last  sum¬ 
mer.  Mr.  Tavares  was  formerly 
managiiig  editor  of  the  Brazilian 
magazine  Visdo. 

New  Regime 

Recently,  the  new  OPI  direc¬ 
tors  asked  Mr.  Gordon  if  he 
vould  be  agreeable  to  reassign¬ 
ment  as  head  of  the  UN  infor- 
nation  bureau  in  Tokyo.  Mr. 
Gordon  declined  because  “of 
iver-riding  personal  considera¬ 
tions"  and  since  then  has  been 
examining  job  offers  outside  the 
,UN. 

Three  other  members  of  the 
staff  were  also  scheduled  for  re¬ 
assignment.  Norman  Ho,  Chinese 
Nationalist  chief  of  the  UN 
News  Desk,  and  Oscar  Faura, 
a  Peruvian  press  liaison  officer, 
are  slated  for  duty  in  the  Ck)ngo. 
Leonard  Berry,  British  head  of 
the  publication  branch,  drew  a 
Ban^ok  assignment. 

News  of  the  proposed  shifts 
struck  the  UN  press  corps  like 
I*  thunderbolt  and  interpreta- 
I lions  of  the  meaning  of  the  re¬ 
assignments  varied  as  much  as 
I  political  opinions  vary  among 
300  newsmen  from  80  nations. 

1  (Coincidentally,  the  news  came 
at  a  time  when  correspondents 
had  been  planning  a  tribute  to 
3Ir.  Gordon  in  celebration  of  his 
15th  year  at  the  UN.  He  was 
fiven  a  plaque  in  appreciation 
for  15  years  of  “outstanding  and 
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sympathetic’’  service  to  news¬ 
men. 

Many  Opinions 

Beyond  this  outburst  of  deep¬ 
ly  felt  appreciation,  the  world 
press  corps  split  up  into  a  wide 
range  of  opinions  as  to  what 
lay  behind  the  reassignments. 

Some  correspondents  saw  the 
move  as  part  of  the  cold  war 
maneuverings  by  the  Russians; 
an  attempt  to  “de-Americanize” 
not  only  the  Secretariat  but  all 
its  subsidiary  branches  as  well. 
Their  fears  have  been  only 
slightly  allayed  by  unconfirmed 
reports  that  Mr.  Gordon  will  al¬ 
most  certainly  be  replaced  by 
another  American. 

“I  don’t  think  this  OPI  shake- 
up  is  part  of  the  cold  war 
premise  at  all,’’  said  Bruce 
Munn,  chief  of  UPI’s  bureau. 
“There’s  no  question  that  the 
Russians  are  under-represented 
at  the  UN  in  all  departments 
and  that  the  Secretariat  is  try¬ 
ing  to  remedy  this.” 

“Of  course,  there  is  a  reason 
why  the  Russians  are  in  this 
position,”  Mr.  Munn  continued. 
“They  simply  have  not  come  up 
with  the  tyi)e  of  experts  that 
are  needed  here.  Also,  unlike 
most  other  countries  which  sub¬ 
mit  a  list  of  names  to  the  UN 
from  which  they  can  pick  the 
best  qualified  civil  servants,  the 
Russians  simply  choose  the  men 
they  want  themselves.  Then,  too, 
they  rotate  these  men  so  often 
that  they  never  serve  long 
enough  to  be  built  into  their 
jobs.” 

Stanley  Burke,  a  correspond¬ 
ent  for  the  Canadian  Broad¬ 
casting  Corp.  and  president  of 
the  United  Nations  Correspond¬ 
ents  Association,  agreed  with 
this  analysis. 

“The  information  services  is 
a  worldwide  organization  and 
they  move  their  men  around 
and  I  don’t  think  there’s  any 
more  to  it  than  that,”  he  said. 
“Of  course,  we’ll  reserve  final 
judgment  until  we  see  who  the 
replacements  will  be.” 

UN  Dilemma 

Mr.  Burke  also  thought  the 
Russians’  lack  of  true  civil  serv¬ 
ants  has  affected  their  numeri¬ 
cal  representation  in  UN  agen¬ 
cies. 

“As  far  as  the  Russians  are 
concerned,”  he  said,  “the  UN 
faces  a  dilemma;  a  dilemma 
which  very  few  officials  can  ad¬ 
mit  but  that  is  almost  universal¬ 
ly  recognized  here.  This  is  the 
fact  that  Russian  officials  are 
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not  true  international  public 
serv’ants  but  essentially  repre¬ 
sentatives  of  their  own  govern¬ 
ment.  And  Westerners,  with 
rare  exceptions  are  genuine  in¬ 
ternational  civil  ser\’ants.” 

The  dilemma  stems  from  the 
fact  that  under  the  United  Na¬ 
tions  charter,  all  UN  officials 
must  be  chosen  first  on  the  basis 
of  their  ability  to  competently 
carry  out  their  duties  and  sec¬ 
ondly  with  a  due  regard  “for 
an  equitable  geographical  dis¬ 
tribution”  in  keeping  with  the 
spirit  of  an  international  or¬ 
ganization. 

1958  Report 

Perhaps  even  more  important 
that  the  cold  war  theory  of  the 
OPI  shifts  is  the  part  played 
in  the  present  controversy  by 
a  1958  report  on  UN  press  serv'- 
ices.  This  report,  \vritten  by 
“The  Expert  Committee  on  Pub¬ 
lic  Information,”  caused  a  sen¬ 
sation  among  UN  newsmen 
when  it  was  released. 

Many  correspondents  assert 
that  the  report  urged  the  UN 
to  cut  down  on  its  seiwices  to 
the  press  and  concentrate  in¬ 
stead  on  building  up  the  or¬ 
ganization’s  information  centers 
around  the  world.  The  experts 
recommended  that  UN  resumes 
and  verbatim  reports  of  activi¬ 
ties  in  the  Security  (Council, 
General  Assembly  and  the  major 
committees,  be  cut  down  or 
eliminated  and  that  correspond¬ 
ents  could  shift  for  themselves 
in  covering  these  events.  Ac¬ 
cording  to  this  same  interpreta¬ 
tion,  the  report  also  concluded 
that  OPI  should  concern  itself 
less  with  servicing  the  press  and 
helping  it  to  obtain  news  and 
more  with  propaganda  or  pub¬ 
lic  relations  work;  more  with 
selling  the  UN  and  less  with 
simply  reporting  its  activities. 

Some  correspondents  maintain 
that  George  Smith  was  one  of 
the  few  champions  of  this  re¬ 
port,  which  was  fought  bitterly 
by  both  Matt  Gordon  and  Wilder 
Foote. 

Mr.  Smith  maintains  that  OPI 
has  never  suggested  or  intended 
to  cut  down  on  any  of  its  basic 
services  to  the  press. 

“We  intend  to  continue  work¬ 
ing  closely  with  correspondents 
and  to  consult  with  them  about 
their  needs,”  he  said. 

• 

Honor  Former  C-E 

Boston 

Edward  J.  Dunn,  the  city  edi¬ 
tor  of  the  Boston  Post  for  39 
years,  who  retired  from  the 
newspaper  six  years  before  it 
ceased  publication,  will  be 
honored  on  Sunday,  June  4,  by 
friends  and  former  associates  at 
a  dinner  in  the  Sheraton  Plaza 
hotel. 


OPC  Salutes 
Best  Examples 
Of  Work  Abroad 

The  Overseas  Press  Club  of 
America  presented  its  awards 
for  distinguished  foreign  jour¬ 
nalism  April  14.  The  recipients 
included  the  following: 

Lynn  Heinzerling,  Associated 
Press,  London — for  the  best  re- 
liorting  from  abroad  (his  cover¬ 
age  of  Africa). 

Dom  Bonafede,  Miami  Her¬ 
ald,  a  citation  for  coverage  of 
the  Caribbean  and  Central 
America. 

Yasushi  Nagao,  United  Press 
International  and  Mainichi 
newspapers,  Japan  —  for  the 
liest  still  photographic  reporting 
from  abroad  (his  picture  of  the 
assassination  of  Socialist  Lead¬ 
er  Asanuma). 

Dennis  Royle,  AP — a  citation 
for  his  photo  of  the  attempted 
assassination  of  Prime  Minister 
Verwoerd  in  Johannesburg. 

Robert  Hewett,  Minneapolis 
Star  and  Tribune — best  inter¬ 
pretation  of  foreign  affairs  (his 
proposal  for  a  Youth  Peace 
Corps  in  stories  from  the  Middle 
East). 

Leon  Dennen,  Newspaper  En¬ 
terprise  Association — a  citation. 

Ewin  L.  Dale  Jr.,  New  York 
Times,  Paris  —  best  business 
news  reporting  from  abroad 
(his  series  on  European  busi¬ 
ness). 

Albert  E.  Norman,  Christian 
Science  Monitor,  Australia — a 
citation. 

The  George  Polk  Memorial 
Award  for  the  best  reporting 
requiring  courage  and  enter¬ 
prise  was  given  posthumously  to 
Henry  N.  Taylor,  Scripps- 
Howard  Newspapers,  and  Lionel 
Durand,  Newsweek.  Mr.  Taylor 
was  killed  while  covering  a 
skirmish  in  the  Congo  and  Mr. 
Durand  died  in  Paris  after  hav¬ 
ing  been  tear-gassed  while  cov¬ 
ering  Algerian  riots. 

The  Robert  Capa  Gold  Medal 
for  superlative  photography  re¬ 
quiring  exceptional  courage  and 
enterprise  went  to  Yung  Su 
Kwon,  NBC  cameraman,  for  his 
pictorial  report  on  the  Japanese 
riots  at  the  time  of  James  Hag- 
erty’s  arrival  last  June. 

• 

Hauling  In  Linage 

Norwalk,  Conn- 
The  Norwalk  Hour  published 
its  16-page  annual  boating  and 
fishing  section  April  7,  and  the 
pressure  of  news  and  adver¬ 
tising  led  to  a  decision  to  pub¬ 
lish  a  second  supplement  May  5. 
In  addition,  the  Hour  will  con- 
tiue  to  publish  its  boating  page 
every  Friday. 
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WELCOME — Sevellon  Brown,  left,  editor  of  the  Providence  Journal 
and  Bulletin,  meets  Wladimir  Ozerov  of  TASS  agency  in  a  group  of  for¬ 
eign  newsmen  who  are  interested  in  seeing  how  denvocracy  works.  The 
delegation,  including  several  journalists  from  Iron  Curtain  countries, 
had  been  denied  an  invitation  to  a  town  meeting  in  New  Hampshire. 


FOREIGN  VIEWPOINT — Some  members  of  the  Foreign  Press  Associa¬ 
tion,  who  usually  cover  United  Nations  affairs,  observe  a  budget  debaft 
at  the  North  Kingstown,  R.  I.,  town  meeting. 
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Press  Pools 


Set  on  Story 
Of  Astronaut 


By  Gerry  Van  der  Heuvel 


Washington 
The  largest  gathering  of 
newsmen  ever  assembled  at  Cape 
Canaveral  will  be  on  hand  when 
the  United  States  attempts  its 
first  rocket  shot  of  a  man  into 


space. 

Japan  has  submitted  as  many 
as  12  applications  for  credentials 
and  ETngland  11.  Italy,  France 
and  Canada  follow  close  behind. 
To  date,  Tass  has  made  no 
request. 

In  all,  some  350  reporters  and 
cameramen  are  expected  to  con¬ 
verge  on  the  Cape  late  in  April 
or  early  in  May.  The  National 
Aeronautics  and  Space  Adminis¬ 
tration  has  made  detailed,  if  not 
elaborate,  plans  for  coverage. 

Paul  P.  Haney,  Chief  of  News 
Division,  Office  of  Public  Infor¬ 
mation,  NASA,  said  the  press 
pool  method — the  necessary  evil 
in  mass  news  coverage — will  be 
employed. 


8  Pool  Positions 


“It  will  be  like  88  legmen 
working  for  each  man  in  the 
press  bleachers,”  Mr.  Haney 
said. 

Mr.  Haney  said  the  Astronaut 
selection  will  narrow  to  two, 
three  or  four  days  before  the 
launching  and  the  final  selection 
will  not  be  made  until  six  or 
eight  hours  before  the  flight. 

“It’s  possible,”  he  said,  “that 
his  identity  won’t  be  revealed 
until  he  walks  out  of  that 
hangar.” 

The  three  in  contention  are 
Lt.  Col.  John  H.  Glenn, 
U.S.M.C. ;  Capt.  Virgil  I.  Gris¬ 
som,  U.S.A.F. ;  and  Cmdr.  Alan 
B.  Shepard,  Navy. 

The  second  pool  position  will 
be  the  launching  pad  where 
newsmen  will  see  the  Astronaut 
climb  into  the  capsule. 

Other  pool  positions  on  the 
Cape  include  the  Abort  Area, 
two  and  a  half  miles  east  of  the 
launching  pad  (should  trouble 
develop  on  the  pad — a  forward 
medical  team  will  also  be  sta¬ 
tioned  at  this  point) ;  the  Con¬ 
trol  Center  where  reporters  will 
be  admitted  only  after  the 
launching,  and  the  Photo  Pool, 
a  position  three-fourths  of  a 
mile  from  the  pad.  The  press 
bleachers  are  about  a  mile  from 
the  pad. 


emerges  from  the  Capsule  will 
be  witnessed  by  reporters  sta¬ 
tioned  there. 

The  Astronaut  will  then  be 
taken  to  Grand  Bahama  Island 
where  he  will  spend  several  days 
with  the  team  of  medical  en¬ 
gineers.  Pool  reporters  on  Grand 
Bahama  will  not  be  granted  im¬ 


mediate  interviews  but  it  is 
possible  that  the  first  interview 
will  be  held  there. 

The  sub-orbital  flight,  115 
miles  up  and  300  miles  out,  will 
take  16  minutes  but  the  fate  of 
the  Astronaut  will  hang  in  the 
balance  for  a  period  upward  of 
45  minutes. 
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Izvestia  Scoop  Describes 


Th 


There  will  be  eight  positions 
which  will  be  covered  by  a  pool 
of  11  reporters  and  cameramen. 
The  pools  will  consist  of  one 
A.M.  and  one  P.M.  paper;  AP 
and  UPI;  one  magazine;  one 
still  black  and  white  and  one 
still  color ;  one  television  camera¬ 
man;  one  newsreel  camera;  one 
soundman,  and  one  voice  com¬ 
mentator. 

Reporters  in  the  pools  will 
feed  material  to  the  press  site  on 
the  Cape  by  means  of  Teletype 
and  broadcasts. 


Recovery  Area 


Return  of  the  Cosmonaut 


To  Izveatia,  the  Russian  Gov¬ 
ernment  newspaper  edited  by 
Premier  Khrushchev’s  son-in- 
law,  went  the  honor  of  report¬ 
ing  the  on-the-scene  account  of 
man’s  first  flight  into  space  on 
April  12  from  an  undisclosed 
rocket  base  in  the  Soviet  Union. 

The  story  written  by  Georgy 
Ostroumov  told  how  he  was 
present  when  Maj.  Yuri  Ga- 
g;arin  returned  from  his  108- 
minute  spin  around  the  earth. 
The  Izvestia  reporter,  who  was 
in  a  position  to  monitor  the 
pioneer  astronaut’s  radiocasts 
from  space,  described  how  he 
answer^  a  telephone  call  and 
heard  an  excit^  voice  say, 
“Yuri  Gagarin  is  here!” 


The  most  sought-after  pool 
position  will  probably  be  in  the 
recovery  area  300  miles  out  in 
the  Atlantic.  The  prime  recovery 
ship  will  be  an  Aircraft  Carrier 
which  will  be  flanked,  at  a  dis¬ 
tance  of  20  miles,  by  two 
Destroyers. 

The  Capsule  is  to  be  recovered 
by  helicopter  and  taken  to  the 
carrier  where  it  will  be  opened. 
Although  no  interviewing  will 
be  permitted,  anything  the  As¬ 
tronaut  says  or  does  as  he 


Spoke  with  K. 


by  Tass  here,  continued: 

“There  is  no  end  to  the  ques¬ 
tions  asked  of  a  man  who  has 
just  seen  the  earth  from  the  out¬ 
side.  Yuri  Gag^arin  says:  ‘The 
sky  is  very  dark,  the  earth  is 
bluish.  Everything  is  seen  very 
clearly.’ 

“I  have  just  seen  Yuri  Ga¬ 
garin.  Stocky  and  happily  smil¬ 
ing,  he  walked  down  the  plane’s 
ramp.  He  wore  sky  blue  over¬ 
alls  and  helmet.  The  people 
hugged,  congrratulated  and 
kissed  the  flier.  ‘Congratula¬ 
tions  to  you  from  Izvestia’s 
readers,’  I  said.  ‘Please  con¬ 
vey  to  them  my  heartfelt  greet¬ 
ing's,’  said  the  first  cosmonaut 
His  eyes  were  shining  as  though 
still  reflecting  spatial  starlight.” 
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These  were  people,  he  related, 
who  had  already  shaken  hands 
with  the  space  traveler.  The 
Izvestia  reporter  explained  that 
a  helicopter  brought  Yuri  to  a 
populated  locality  where  he 
spoke  over  the  telephone  with 
Nikita  Khrushchev.  Presum¬ 
ably  it  was  in  this  conversation 
that  the  young  officer  chal¬ 
lenged:  “Now  let  the  other  coun¬ 
tries  try  to  catch  us.” 

The  Izvestia  report,  released 


Pravda  Story 


The  first  sign  of  a  formal  in¬ 
terview  with  the  history-writing 
young  man  came  April  13  in 
Pravda,  in  which  he  related  his 
experiences  of  weightlessness 
and  remarked  how  the  Soviet 
Premier’s  paternal  concern  for 
his  welfare  moved  him  to  tears. 

The  Foreign  Press  Corps  in 
Moscow  expected  an  invitation 
to  a  general  news  intervie* 
within  hours. 
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Denver  BBB  Truth 
Plan  Hit,  Defended 


Denver,  Colo. 
The  Denver  Better  Business 
[Bureau’s  controversial  truth 
finblem  campai^,  attacked  and 
iefendtd  l)efore  the  Denver  Ad- 
ertisinp  Club  last  week,  could 
erminate  the  Denver  BBB’s 
membership  in  the  national  as- 
.fiation. 

The  program,  designed  to 
[  mbat  false  and  misleading  ad- 
i-irtising,  was  attacked  as 
[truth  with  a  pricetag”  and  de- 

- -  [endetl  as  “a  courageous  and 

i  it  is  F '  ■  '‘'saiT  program”  before  the 
iterview  J'enver  Ad  Club.  Among  its  op- 
I  tients  is  the  Rocky  Mountain 
tit,  115  ( E&P,  March  25,  page 
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he  ques- 
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I  The  Denver  BBB  plan  re- 

Iiires  participating  merchants 
1  agree  to  an  ethical  advertis¬ 
er  code  and  to  pay  a  $180  pro- 
!:  lional  and  policing  fee. 

The  Association  of  Better 
flusiness  Bureaus,  has  issued  a 
lifiiiorandum  to  its  member  as- 
riations  declaring  the  Denver 
in  violates  a  policy  prohibit- 
[n:  commercial  use  of  the  BBB 
MU'.  The  memorandum  said 
ii-  Denver  situation  will  be 
mdied  at  the  association’s  an- 
lal  meeting  in  Phoenix  May 
12.  It  could  result  in  termi- 
liion  of  the  Denver  Bureau’s 
rrnlx'r.'hip  in  the  association, 
ic  national  BBB  group  said. 
Gene  Amole,  co-owner  of  Den- 


‘‘I  don’t  mind  blackmailing  a 
crook  into  telling  the  truth  at 
all,”  Mr.  Wilson  said.  “And  I 
don’t  see  who  else  is  going  to  be 
hurt  by  the  program.”  He  con¬ 
ceded  many  truth  emblem  op¬ 
ponents  have  valid  reasons  for 
their  opposition.  But,  he  added, 
“I  say  they’re  in  bad  company. 
There’s  an  element  who  objects 
to  it  because  they  don’t  want 
the  right  to  lie  taken  away  from 
them.  It’s  as  simple  as  that.” 

Dan  Bell,  manager  of  the  Den¬ 
ver  area  BBB,  contended  the 
truth  symbol  itself  is  not  in  vio¬ 
lation  of  the  National  Assn,  of 
Better  Business  Bureaus’  policy 
and  said  “We’re  in  no  jeopardy 
as  of  this  moment.”  (with  the 
national  organization.) 

Mr.  Bell  charged  the  national 
organization  with  selling  signs 
at  75c  each  for  members  to  dis¬ 
play  “in  contravention  to  its 


own  policies.” 

“We  have  only  the  sincerest 
motives  in  this  program,”  Mr. 
Bell  told  Ad  Club  members. 
“Our  goals  are  to  improve  truth 
in  advertising  and  to  promote 
public  confidence  in  American 
business.” 

Clarence  A.  Brown,  Denver- 
Martin  Co.  technical  informa¬ 
tion  specialist,  described  the 
Denver  Ad  Club’s  system  of 
policing  advertising  and  termed 
it  “good.”  Mr.  Wilson,  however, 
termed  the  system  “honest,  sin¬ 
cere  and  ineffectual.  You’ve  got 
to  have  teeth,”  he  said.  Mr. 
Amole  said  “With  this  kind  of 
teeth,  though,  you’re  going  to 
bite  the  innocent  as  well  as  the 
guilty.” 

Mr.  Wilson  warned  of  the 
possibility  of  federal  and  state 
governments  entering  the  ad¬ 
vertising  policing  field  if  busi¬ 
ness  doesn’t  police  itself. 

Mr.  Amole  also  argued  with 
Mr.  Bell  over  a  bill  introduced 
in  the  Colorado  legislature  which 
would  make  it  a  misdemeanor 
to  advertise  falsely.  “The  people 
{Continued  on  page  20) 


Adman’s  Project  Corrects 
‘Image’  of  St.  Petersburg 


.  |i^r  radio  station  KDEN,  led 
un  Ga-  iitackcrs  of  the  plan  in  the  Ad 
ily  smu-  discussion  here  “When  you 
5  planes  ^jBlish  a  list  of  people  who  sub- 
F'-filw  to  the  truth  emblem, 

(  people  py’yg  —  effect  —  saying 
i  a™  those  who  are  not  on  the  list 
gratula-  truthful,”  he  said, 

zvestia  s 

ise  con-  j  ‘Guilty  by  Omission' 

imSt  a  P"’-  . * 

s  though  merchant  who,  for  rea-  to  get  City 

'irliirht  ”  belong  ordinance 


h  the  Better  Business  Bureau, 
|r  who  does  not  participate  in 
.  p  emblem  program,  in  the  pub- 
””***"*  I'raind  l)ecomes  guilty  by  omis- 
-wnting 

* iL  “This  is  a  sort  of  commercial 
tlessness  -Amole  said. 

Soviet  vicious  and  ought  to  be 

cem  for 

to  tears.  **®hert  Wilson,  president  of 
[k)rps  in  ‘  l^nver  men’s  clothing  firm 


St.  Petersburg,  Fla. 

How  an  advertising  club  can 
work  for  the  civic  betterment  of 
its  community  is  being  demon¬ 
strated  in  St.  Petersburg. 

The  first  tangible  results  of 
the  Suncoast  Advertising  Club’s 
“Project  ’61,”  a  progrram  de- 
sigpied  to  improve  the  image  of 
St.  Petersburg,  were  seen  this 
week.  St.  Petersburg’s  historic 
green  benches,  thousands  of 
which  line  the  streets,  water¬ 
front  and  parks  for  the  conveni¬ 
ence  of  shoppers  and  tourists, 
took  on  pastel  hues. 

To  accomplish  this  first  step 
in  Project  ’61,  it  was  necessary 
Council  to  amend  an 
almost  50  years  old 


that  specified  the  benches  must 
be  green. 

The  idea  of  Project  ’61  was 
suggested  by  Harold  M.  Can¬ 
ning,  national  advertising  man¬ 
ager  of  the  St.  Petersburg 
Times. 

In  selling  advertising  to  na¬ 
tional  concerns,  he  was  aware 
of  the  “false  image”  of  St. 

-  — . =  .  Petersburg  in  the  minds  of 

ivitatioB  ^ng  his  name,  was  the  most  agencies  and  home  offices  of  the 
nterview  ^^Pok«.  n  defender  of  the  truth  big  corporations.  .  .  .  the  image 
®blem  campaign.  of  simply  an  “old  folks”  city. 
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The  green  benches  had  become 
synonymous  with  “doddering  old 
folks”  played  up  by  national 
magazines. 

According  to  Mr.  Canning,  St. 
Petersburg,  in  addition  to  having 
a  wonderful  climate,  has  one  of 
the  best  economic  structures  of 
any  city  in  the  nation  with  more 
than  a  half  billion  dollars  in  re¬ 
tail  sales  last  year. 

For  five  years  Mr.  Canning 
has  been  using  a  slide  presenta¬ 
tion,  in  color,  which  he  has  been 
showing  in  New  York,  Chicago, 
Atlanta  and  other  major  cities  to 
correct  this  “false  image.” 

The  Times  has  more  than 
doubled  its  national  revenue  in 
these  five  years  and  in  1960 
showed  a  substantial  gain  over 
1959. 

However,  it  was  felt  that  while 
this  effort  was  being  sold 
through  the  Times  and  the 
Branham  Company,  the  paper’s 
representatives,  was  highly  re¬ 
warding,  there  were  many  places 
where  the  film  could  not  be 
shown  and,  therefore,  a  greater 
effort  to  “correct  the  image” 
was  necessary. 

So,  Mr.  Canning  proposed 
“Project  ’61”  to  the  ad  club. 


VigilanceCuts 
False  Ads  in 
Newspapers 

Continued  vigilance  by  daily 
newspapers  to  protect  the  integ¬ 
rity  of  their  advertising  columns 
has  materially  reduced  the  ef¬ 
forts  to  get  false  and  mislead¬ 
ing  advertising  into  U.  S.  and 
Canadian  newspapers. 

American  Newspaper  Pub¬ 
lishers  Association  reported  this 
week  that  its  annual  survey 
showed  755  U.  S.  and  Canadian 
daily  newspapers  in  1960  re¬ 
jected  $7,645,408  in  advertising 
which  failed  to  meet  the  high 
standards  of  truthfulness  and 
good  taste  set  by  the  individual 
newspapers. 

More  than  twice  as  many 
newspapers  participated  in  the 
survey  in  1960  as  in  1959  when 
.“148  newspapers  rejected  adver¬ 
tising  amounting  to  $6,166,321 
and  in  1958  when  219  news¬ 
papers  rejected  advertising 
amounting  to  $8,909,766. 

Value  Integrity 

ANPA  General  Manager  Stan¬ 
ford  Smith  said: 

“These  figures  again  prove 
that  the  daily  newspaper  places 
its  integrity  ahead  of  all  other 
considerations.  In  addition,  the 
three-year  experience  of  ANPA 
with  this  survey  proves  that 
daily  newspapers  have  been  suc¬ 
cessful  in  protecting  their  high 
standards  of  truthfulness  and 
good  taste  in  advertising.  Pub¬ 
lishers  everywhere  know  this 
vigilance  protects  a  basic  in¬ 
gredient  of  the  newspaper. 
Readers  and  advertisers  know 
they  can  trust  the  news  and  ad¬ 
vertising  columns  of  newspapers 
as  a  truthful  source  of  informa¬ 
tion. 

“Hundreds  of  newspapers  re¬ 
ported  to  ANPA  that  offerings 
of  false  and  misleading  adver¬ 
tisements  had  slowed  to  a  trickle 
for  two  reasons:  (1)  Consistent 
adherence  to  high  standards  of 
truthfulness  and  good  taste  have 
convinced  the  small  minority  of 
businessmen  who  succumb  to 
temptation  that  it  is  useless  to 
try  to  get  daily  newspapers  to 
publish  their  copy,  and  (2) 
Widespread  public  discussion  of 
“truth  in  advertising”  campaigns 
in  newspapers  and  other  media 
have  had  a  beneficial  effect 
everywhere  in  the  public  in¬ 
terest.” 
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INTRODUCING 


The  Wonderful  World 

Of  ANIMALS 

By  Frank  Miller,  D.V.M. 


DEAR  DR.  MILLER:  Twice  in  the  last 
month  Biff,  our  pup,  has  hurt  himself.  We 
have  never  actually  seen  what  happened. 
Both  times  he  was  in  the  living  room  by 
himself.  He  would  suddenly  start  yelping 
and  whining  for  no  apparent .  reason  and 
then  wouldn’t  eat  a  thing.  Yesterday  the 
same  thing  happened  all  over  again.  What 
could  be  happening  to  Biff?  We  looked  him 
all  over  and  the  only  thing  we  could  find 
was  a  Uttle  sore  on  his  mouth,  but  it  didn’t 
look  big  and  couldn’t  have  made  him  that 
sick.  —MRS.  M.  O’S.,  Oakland 

DEAR  MRS.  O’S.:  Except  that  he  is  still 
alive,  Biff’s  actions  are  typical  of  an  elec¬ 
trically  shocked  animal.  There  might  be  an¬ 
other  explanation,  but  the  sore  on  the 
mouth  also  sounds  like  a  “hot  wire”  burn. 
Chewing  is  a  necessity  for  a  pup,  especially 
if  he  is  between  two  and  six  months.  Eew 
livo  to  try  chewing  on  a  wire  more  than 
once.  Eliminate  or  hide  wiring  so  it  isn’t 
an  invitation  to  chewing. 


DEAR  DR.  MILLER:  Can  tree-climbii^ 
be  harmful  to  a  dog?  We  have  one  that  will 
chase  cats  right  up  a  tree.  — S.  M.,  Hollister 

DEAR  S.  M.:  Tree-climbing  won’t  bother 
him  in  the  least.  It’s  when  he  stops  climb¬ 
ing  that  this  sport  becomes  unhealthy — 

depending  upon  how  far  he  is  from  the 
ground  at  the  time. 


DEAR  DR.  MILLER:  Jeiry  is  a  Shetland 
pony  we’re  thinking  of  buying  for  our  kids. 
He  has  what  they  call  a  glass  eye.  The  eye 
looks  very  pale  and  colorless  compared  to 
his  other  one.  Does  this  have  any  effect  on 
sight?  — M.  K.,  Dinuba 

DEAR  M.  K.:  It  may  look  a  little  star¬ 
tling,  but  the  so-called  glass  eye  won’t 
affect  Jerry’s  vision  for  it  is  merely  due 
to  a  lack  of  pigment  in  the  iris.  If  you  are 
sure  Jerry  is  sound,  don’t  worry.  He  can 
see  a  lot  more  through  his  glass  eye  than 
he  could  through  one  he  might  buy  in  a 
store. 

★  ★  ★ 

DEAR  DR.  MILLER:  Hermes  is  our  pet 
Mallard  duck.  We  get  quite  a  kick  out  of 
him.  So  do  our  neighbors  when  he  sits  on 
my  lap  and  watches  TV  (Of  course  he’s 
housebroken  so  there’s  no  problem.)  Our 
question  concerns  the  proper  method  of 
handling  Hermes.  We  have  always  just 
picked  him  up  around  his  middle.  But  one 
neighbor  told  us  we  should  haul  him 
around  by  the  neck.  So  we  did  and  Hermes 
was  afraid  to  come  near  us  for  two  days. 
Is  our  neighbor  a  duck-hater? 

— G.  B.,  Pittsburg 

DEAR  G.  B.:  Actually,  your  neighbor  is 
half-right.  Picking  up  a  duck  by  the  neck 
is  an  accepted  procedure.  But  of  course 
Hermes  isn’t  an  ordinary  duck  so  he  would 
naturally  object  to  the  neck  lift.  Gripping 
him  around  the  body  is  perfectly  safe  and 
will  preserve  the  dignity  of  so  remarkable 
a  bird. 


DR.  MILLER'S  WARM,  WISE  AND  WITTY 
ANSWERING  SERVICE  FOR  WORRIED  ANIMALS 
HAS  ACHIEVED  A  BRILLIANT  SUCCESS 


An  unprecedented  surge  of  mail 
has  rocketed  the^Wonderful  World  of 
Animals”  into  a  leading  place  among 
the  top  features  of  the  San  Francisco 
Chronicle  in  a  matter  of  weeks.  We 
were  delighted  to  discover  that  there 
were  so  many  articulate  pets  who 
turned  to  Dr.  Miller  for  advice  and  help. 


‘^THE  WONDERFUL  WORLD  OF  ANIMALS” 
IS  AVAILABLE  SIX  DAYS  A  WEEK  BY  MAIL 


For  information  wire,  phone  or  write 
GLENN  ADCOX,  Manager 

CIjronide  features 

821  Market  Street,  San  Francisco  3,  Calif.  EXbrook  2-1280 


Cummings 
Plugs  Color; 
Raps  Reeves 

Rockford,  Ill. 

Discounting  the  fact  that  pre¬ 
print  color  costs  more,  “we  pre¬ 
fer  it  (to  ROP  color)  because 
it  gives  the  product  a  more  real¬ 
istic  and  attractive  visual  pres¬ 
entation;  it  delivers  a  more  ef¬ 
fective  sales  message  to  the  con¬ 
sumer,”  according  to  Barton  A. 
Cummings,  president,  Compton 
Advertising,  Inc. 

Speaking  before  a  newspaper 
color  seminar  sponsored  by  the 
Rockford  Star  Register-Repub¬ 
lic,  Mr.  Cummings  praised  news¬ 
papers  as  being  “our  number 
one  advertising  medium;”  urged 
a  cleanup  of  local  advertising; 
took  a  poke  at  Rosser  Reeves, 
chairman  of  Ted  Bates  &  Co., 
for  views  expressed  in  the  book 
“Reality  in  Advertising;”  and 
suggested  a  credo  for  admen. 

Admitting  that  it’s  “easy  to 
talk  without  having  to  foot  the 
bill,”  Mr.  Cummings  said  that 
making  both  ROP  color  and  high 
quality  pre-print  color  cheaper 
and  more  available  to  national 
advertisers,  would  be  well  worth 


the  investment  in  new  equip¬ 
ment. 

He  praised  the  work  of  J.  F. 
Crosfield  Electronics,  London, 
for  its  Insetter  equipment  which 
measures  the  rate  at  which  the 
roll  of  pre-printed  color  tends 
to  creep  as  it  runs  through  a 
press,  and  for  its  photo-electric 
check  on  the  rate  of  speed  at 
which  the  paper  is  fed  to  control 
slippage. 

Cuniminas’  Credo 

Mr.  Cummings  offered  the  fol¬ 
lowing  four-point  credo  for  ad¬ 
men:  1)  The  primary  respon¬ 
sibility  is  to  maintain  at  the 
highest  level  the  character,  in¬ 
tegrity  and  quality  of  work  for 
clients;  2)  keep  in  mind  that  the 
work  performed  has  a  great 
bearing  on  the  total  economy; 
3)  that  the  adman  “must  be 
acutely  conscious  of  our  respon¬ 
sibility  to  the  cultural  stand¬ 
ards  of  the  vast  communications 
complex  of  the  U.S.  which  these 
funds  support;”  and  4)  adver¬ 
tising  men  can  meet  these  re¬ 
sponsibilities  to  client,  economy 
and  culture  “only  if  we  are  true 
to  our  own  inner  dignity.” 

Commenting  on  Mr.  Reeves’ 
book,  who  he  referred  to  only 
as  a  “competitor,”  Mr.  Cum¬ 
mings  said  he  wanted  to  clarify 
“why  I  think  just  the  reverse 
from  the  irresponsible  state¬ 


If  you  wish  to  build 
recognition  for  your  newspaper, 
remember: 

Everywhere, 

men  whose  advertising  influence 
is  recognized  by  all, 
read  The  Wall  Street  Journal 


ments  voiced  by  a  man  who  ma¬ 
ligns  his  own  profession.” 

Nu  Magic 

“I  am  convinced,”  he  said, 
“that  the  advertising  business 
stands  as  one  of  the  most  re¬ 
sponsible  institutions  of  our 
economy  and  of  our  culture. 
There  are  no  magic  incantations 
in  advertising  except  on  the  part 
of  prototypes  of  ambulance 
chasing  lawyers,  quack  doctors, 
and  fast  buck  business  men.” 


Katz  Lists  262 
Discount  Dailies 

A  new  compilation  of  news¬ 
papers  offering  advertising  dis¬ 
counts  prepared  by  The  Katz 
Agency,  Inc.,  newspaper  repre¬ 
sentatives,  shows  a  total  of  262 
newspapers  listed  in  three  cate¬ 
gories  : 

1)  Those  offering  C-I-D,  with 
and  without  bulk;  2)  those  offer¬ 
ing  frequency  discounts,  with 
and  without  bulk;  3)  those 
having  bulk  discounts  only. 

Circulation  figures  and  re¬ 
quirements  to  qualify  for  dis¬ 
counts  are  also  given. 

Katz  has  updated  its  list  pub¬ 
lished  early  last  February. 

Copies  may  be  obtained  by 
writing  Albert  Meglin,  News¬ 
paper  Sales  Development  Divi- 
I  sion.  The  Katz  Agency,  666  Fifth 
!  Avenue,  New  York  19. 


Denver  BBB 

{Continued  from  page  17) 
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most  concerned  with  such  legis¬ 
lation,”  he  said,  “were  given  no 
opportunity  to  review  the  bill 
in  its  final  form.” 

Questions  Motives 

“And  since  you’re  complain¬ 
ing  about  government  interven¬ 
tion  on  one  hand  —  and  trying 
to  get  more  governmental  inter¬ 
vention  on  the  other  —  I  can’t 
help  wondering  about  the  mo¬ 
tives  of  this  thing,”  Mr.  Amole 
said. 

Mr.  Bell  said  such  legislation 
is  needed  “because  Colorado  is 
a  jungle,  so  far  as  false  adver¬ 
tising  is  concerned.” 

James  Austin,  Ad  Club  presi¬ 
dent,  closed  with  what  sounded 
like  an  endorsement  of  the  anti- 
Truth  Emblem  irosition.  He  said 
“The  Advertising  Club  policy 
was  well  stated  by  Mr.  Brown. 
If  there’s  any  change  in  policy, 
it  will  be  announced.” 

• 

Rehm  Promoted 

Appointment  of  Jack  D.  Rehm 
from  the  sales  staff  to  New  York 
advertising  manager  of  Sub¬ 
urbia  Today  has  been  announced. 


Rosser  Reeves’  book,  “Reality 
in  Advertising,”  is  the  greatest 
thing  to  happen  to  the  hard-sell 
side  of  advertising  since  tlie  ath¬ 
letes  started  shaving. 

Advocates  of  soft-sell,  or  a 
middle  road,  will  And  the  book 
too  extreme. 


Although  .\lfred  A.  Knopf  Inc. 
won’t  publish  it  until  April  17, 
this  book  by  the  chairman  of  Ted 
Bates  &  (]!o.  has  already: 

•  Been  credited  for  Socony  1 

Mobil  Oil  Co.  switching  its 
$6,000,000  account  from  Compton  | 
Advertising  to  Bates.  j 

•  .Moved  David  Ogilvy  of  Ogil-  ! 
vy,  Benson  &  Mather  to  order  , 
400  copies  for  his  staff  and  cli¬ 
ents. 

•  Been  condemned  for  provid¬ 
ing  ammunition  for  critics  of  ad¬ 
vertising. 

*  -»  * 

Written  by  a  man  who  began  j 
his  career  as  a  reporter  for  the  i 
Richmond  (Va.)  Times-Dispatek,  j 
Mr.  Reeves’  concise,  definitive  ; 
book  on  hard-sell  advertising 
reads  like  a  well-written  inter¬ 
office  memo  that  grew  into  a  153- 
page,  $3.95  book — one  that  should 
become  a  best-seller  among  ad¬ 
vertising  people  and  students  of 
advertising. 

One  thing  is  certain.  The  book 
will  be  the  subject  of  discussion 
in  advertising  circles  for  months 
to  come. 

Mr.  Reeves  says  the  book  cost 
$1,000,000  to  write.  “We  spent 
that  much  of  our  clients’  money, 
and  made  many  mistakes  to  iso¬ 
late  these  principles.” 

If  the  book  actually  did  snag 
the  $6,000,000  Socony  Mobil  ac¬ 
count  for  Bates,  then  it  has  al¬ 
ready  made  the  agenev  a  profit 
of  $5,000,000. 

*  *  * 

Mr.  Reeves’  book,  while  setting 
forth  many  good  fundamentals  of 
advertising,  in  effect  says  that 
any  ad  agency  not  practicing  the 
Bates  formula  is  cheating  its  cli¬ 
ents. 

Come  to  think  of  it,  this  is  the 
first  agency  pitch  for  new  busi¬ 
ness  that  we’ve  ever  seen  in  book 
form. 

*  *  * 

If  you  read  this  book  bear  in 
mind  that  Mr.  Reeves  is  present¬ 
ing  just  one  type  of  advertising 
— hard  sell;  that  there  are  many 
successful  agencies  not  following 
the  Bates  approach;  and  that  all 
advertising  is  not  as  phony  as 
Mr.  Reeves  would  have  the  puWk 
believe. 
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covering  a  capital  market 


SPRINGFIELD  is  the  capital  of  Illinois  and  the  sales  capital  for  an  eleven-county  area  in  the  heart 
of  the  state.  The  city  and  the  entire  market  are  covered  and  sold  best  by  two  historic  newspapers; 
Illinois  State  Journal  and  Illinois  State  Register.  They  offer  you  100%  coverage  in  Sangamon 
County  (Springfield)  and  60%  in  the  total  trading  area.  Both  newspapers  are  ideal  vehicles  for 
test  campaigns  in  a  market  that’s  made  to  order  for  testing  —  prosperous,  diversified,  stable. 

JUinais  State  Journal  |  ILLINOIS  STATE  REGISTER 
^  Coplfitj  Mcu;spa{2£^§ 


IS  ({omrtown  Daily  NewsiiaiM^n  covering  Springfield,  Illinoij*—  Northern  Illinois —  .San  Diego. 
California  ~  and  Greater  Dw  Angeles.  Served  by  The  (’opley  Washington  Bureau  and  'The 
Copley  News  Service.  REPRESENTED  NATIONALLY  BY  WEST  HOLIdDAY  (X)  .  INC. 


•mK  KING  OK  niUTH* 


AD  AGENCIES 


BulovaDropsMcCann, 
Winds-Up  at  SSC&B 


The  $4,000,000  Bulova  Watch 
Co.  account  this  week  ran  down 
at  McCann-Erickson,  Inc.,  and 
will  wind-up  at  Sullivan,  Stauf¬ 
fer,  Colwell  &  Bayles,  Inc.,  ef¬ 
fective  July  1. 

McCann  has  had  the  account 
for  six  years.  SSC&B  has 
handled  Bulova’s  radio-phono¬ 
graph  line.  Now,  according  to 
R.  H.  Whidden,  Bulova’s  execu¬ 
tive  vicepresident  for  marketing, 
the  client  wants  to  consolidate 
its  account  at  one  agency. 

In  the  spring  time,  appai’ent- 
ly,  a  client’s  fancy  lightly  turns 
to  thoughts  of  switching  agen¬ 
cies  for  Bulova’s  switch  was  only 
one  of  many  announced  this 
week. 

Argus  To  Kudncr 

.Argus  Cameras,  a  division  of 
Sylvania  Electric  Products,  Inc., 
designated  the  Kudner  .Agency 
Inc.,  to  handle  its  $1,000,000  ac¬ 
count  starting  in  July.  Young 
&  Rubicam  Inc.  has  had  the  ac¬ 
count  for  the  past  10  years. 

And  out  in  Minneapolis, 


QUAD-CITIES 


YES, 


ONI  OP  THI  ■ 

RRST  100 

MARKETS 


newspapers  are 
the  lull  -  coverage 
medium  for  adver¬ 
tisers  in  this  market. 

On  the  Illinois  side 
where  56%  of  the  people 
live  the  following  newspa¬ 
pers  have  the  largest  com¬ 
bined  daily  circulation: 


auAO  ciTies  larcist  combined  dihy  circulation 

ROCK  ISLAND  ARGUS 
MOLINE  "dispatch 

REPRESENTED  BY  ALLEN-KLAPP  CO. 


Foote,  Cone  &  Belding  and  Min¬ 
neapolis  -  Honeywell  Regulator 
Co.  announced  termination  of 
their  association,  effective  Sept. 
1.  Honeywell  will  divide  the  di¬ 
visions  handled  up  to  this  time 
by  the  Chicago  office  of  FC&B 
between  the  Minneapolis  offices 
of  Batten,  Barton,  Durstine  & 
OsboiTi  and  of  Campbell-Mithun, 
Inc. 

BBDO  now  handles  Honey¬ 
well’s  Electronic  Data  Process 
and  Precision  Meter  divisions 
through  its  Boston  office,  and 
the  finn’s  International  Division 
and  engineering  recruitment 
programs  through  its  Minne¬ 
apolis  office.  BBDO  now  also  will 
be  responsible  for  Honeywell’s 
Micro  Switch,  Apparatus  Con¬ 
trol  and  Semiconductor  divisions 
and  its  research  center  pro¬ 
grams.  Campbell-Mithun  will  as¬ 
sume  responsibility  for  Honey¬ 
well’s  commercial,  residential 
and  home  products  divisions  and 
its  corporate  campaigns. 

Martinson  To  Grey 

Grey  Advertising,  Inc.,  this 
week  picked  up  the  account  of 
Martinson’s  Coffee,  Inc.,  a  divi¬ 
sion  of  Beech-Nut  Life  Savers, 
Inc.  The  account  had  l)een  in  the 
.A1  Paul  Lefton  Co.  fold  billing 
about  $,'500,000  a  year. 

Last  month  Grey  lost  the 
Chock  Full  O’Nuts  account 
(E&P,  March  18,  page  20).  The 
appointment  is  effective  May  15 
and  involves  Jomar  Instant  Cof¬ 
fee  as  w'ell  as  Martinson’s. 

*  «  * 

GR.ANT  IN  KU.AL.A  LLMPl  K 

“Kuala  Lumpur’’  may  be  just 
a  romantic  name  to  many  adver¬ 
tising  pundits,  but  for  Grant 
Advertising,  Inc.,  it  is  its  newest 


PARK  ROW 


for  the 


base  in  its  ever-growing  inter¬ 
national  netw’ork.  .Announcement 
of  the  first  American-owned  ad 
office  in  Kuala  Lumpur,  Feder¬ 
ation  of  Malaya,  was  made  by 
Will  C.  Grant,  chairman. 

.Among  clients  of  the  new  of¬ 
fice,  to  be  managed  by  Dennis 
Gore  who  heads  Grant’s  opera¬ 
tions  in  Malaya,  are:  Colgate- 
Palmolive;  British  -  .American 
Tobacco;  Nestles;  Standard-Vac- 
um;  Vernot  Eastern  .Agencies; 
and  Sisson  Paints. 

«  «  * 

‘VISIOMETRIG  COMPARATOR’ 
Geyer,  Morey,  Madden  &  Bal¬ 
lard,  Inc.,  New  York,  is  experi¬ 
menting  with  a  “Visiometric 
Comparator” — a  shadow  -  box  - 
like  electronic  machine  in  which 
varying  registered  degrees  of 
light  can  be  applie<l  to  a  product 
or  advertising  layout  to  measure 
its  visual  impact. 

Only  11  of  these  machines 
have  l)een  built  so  far  and 
GMM&B  is  the  first  agency  to 
acquire  one  for  testing  not  only 
package  design  but  also  news¬ 
paper  and  magazine  ads. 

*  «  « 

AGENCY  ROUNDUP 

•  Thomas  S.  Jennings,  for¬ 
merly  with  Wan\'ick  &  Legler, 
Inc.,  has  joined  the  media  de- 
l)artment  of  Reach,  McClinton 
&  Co.,  Inc.,  as  a  print  buyer. 

•  Advertising  of  Trenton 
Cake  Mixes,  product  of  Trenton 
Milling  Co.,  Trenton,  Ill.,  will  be 
handled  by  Adams  &  Keyes, 
Inc.,  New  York.  Ads  on  a  city- 
by-city  basis  will  be  launched 
immediately.  First  market  will 
l>e  Pittsburgh,  Pa.,  where  inser¬ 
tions  are  planned  during  April 
and  May  in  the  Pittuburffh  Press 
and  Pittsburgh  Post-Gazette. 
TV  spots  are  also  scheduled. 

•  Technicolor,  Inc.,  has  ap¬ 
pointed  Kenyon  &  Eckhardt  Inc., 
to  handle  all  consumer  division 
advertising. 

•  Clinton  O.  Clark  Jr.,  has 
joined  the  headquarters  staff  of 
the  American  Association  of  Ad¬ 
vertising  Agencies  as  a  senior 
staff  executive  and  assistant  to 
Richard  L.  Scheidker,  senior 
vicepresident.  He  was  previously 
with  Compton  Advertising,  Inc., 
as  assistant  to  the  president  and 
then  as  account  executive. 
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‘Montreal  Star’ 

OfiFers  ROP  Color 

Montreal 
The  Montreal  Star  this  week 
announced  availability  of  ROP 
color,  effective  May  1. 

Rates  for  1,000  to  2,000  lines 
run  $350  for  black  and  one  color; 
$500  for  black  and  two  colors; 
and  $700  for  black  and  three 
colors.  Rates  for  2,001  lines  to  a 
full  page  run  $500,  $700,  and 
$900  respectively. 


Separator 
StepsUpRDP 
Color  Usage 

.Arlington  Heights,  Ill. 

.A  color  separator  has  paid 
off  three  times  the  first  i.s.sue  on 
which  it  was  used! 

That’s  the  .story  of  a  money¬ 
saving  addition  to  the  Goss  Uni¬ 
versal  press  at  Paddock  Pub¬ 
lications,  Inc.,  where  the  pub¬ 
lishers  spent  $300  to  make  a 
$10,000  color  deck  do  the  work 
of  tw’o  and  pleased  advertisers 
to  the  tune  of  eight  color  pages 
in  one  issue  of  the  weekly. 

The  problem  w'as  this :  the 
publisher  was  averaging  two 
color  pages  iier  week  with  ad¬ 
vertisers  sometimes  requesting 
four,  creating  a  problem  on 
color  .selection. 

Expands  Gulor  Usage 

One  of  the  color  accounts  is 
Red  Owl  food  .stores,  which  has 
never  missed  at  least  one  page 
in  color  jier  issue  since  open¬ 
ing.  The  publishers  realized  that 
if  they  hoped  to  land  Kroger 
advertising  —  a  peak  user  of 
color  in  food  section  advertising 
—  some  other  color  facilities  had 
to  be  provided  without  going  to 
another  color  deck  on  the  five- 
unit  press. 

The  answ'er  was  a  color  sepa¬ 
rator,  a  gadget  that  would  sup¬ 
posedly  cost  $1100,  then  $600, 
then  finally  less  than  $300  plus 
local  labor.  The  separator  was 
installed  just  in  time  for  open¬ 
ing  of  the  Mount  Prospect  Plaza 
shopping  center,  including  four 
pages  in  color  within  a  Ifr-page 
section. 

In  fact,  by  the  time  the  press 
had  stop|)ed  for  the  104-page 
edition,  the  color  separator  had  | 
serv’ed  pink  and  blue  on  one  run, 
pink  and  red  on  another,  and 
green  and  red  on  the  third. 

• 

Join8  Vinual  Ed  Center 

Roliert  Gillespie,  most  recently 
in  the  national  ad  department  of 
Peoria  (Ill.)  Journal-Star  and 
prior  to  that  on  the  retail  ad 
staff,  has  been  named  adver¬ 
tising  sales  manager  of  Visual 
Education  Center,  Inc.,  Dubuque, 
Iowa. 

• 

Price  Ban  Killed 

St.  Paul,  Minn. 

A  bill  which  would  prohibit 
price  advertising  of  eyeglasses 
was  killed  by  the  Minnesota 
!  Senate  civil  administration  com- 
I  mittee  after  it  was  described  as 
1  a  “trade  association  bill  to  main- 
tarn  hi.gh  prices.” 
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New  York  retailers 

each  spent  more  than 

$1  million 

last  year  in  The  News! 


. . .  And  these  seven  retailers  combined 
invested  $11,500,000  in  The  News  in  19601 

Retailers,  as  a  rule,  do  not  advertise  to  build  a  corporate  image, 
acquire  prestige,  or  impress  competitors.  They  buy  advertising  to 
draw  buyers,  move  goods,  ring  cash  registers,  beat  last  year’s  figures, 
and  make  money.  They  learn  which  newspapers  are  productive  by 
day  to  day  trial  and  error.  And  they  put  more  of  their  money  where 
they  get  more  of  their  business. 

In  New  York  they  buy  more  space  in  The  News,  and  have  in  each  of 
the  last  30  consecutive  years.  In  the  last  year  alone  retailers  invested 
over  $33,000,000  in  this  one  newspaper— more  than  they  spent  in 
any  other  New  York  newspaper.  Reason:  results! 

Can  any  general  advertiser  find  a  better  index  of  productivity?  No 
medium  delivers  more  sell  for  the  money  than  The  News.  Details, 
any  News  office. 


IJEVVS 


THE  a  IVEWS 

New  York's  Picture  Newspaper... 

More  than  twice  the  circulation^  daily  and 
Sunday^  of  any  other  newspaper  in  America 

News  Building,  220  East  42nd  St.,  New  York  17 . .  .Tribune 
Tower,  Tribune  Square,  Giicago  11... 634  Buhl  Building, 
Detroit  26 . . .  1405  Locust  St.,  Philadelphia  2  . . .  3460  Wil- 
shire  Boulevard,  Los  Angeles  5 . . .  407  Lincoln  Road,  Miami 
Beach  39  . . .  155  Montgomery  St.,  San  Francisco  4  ...  3  &  5 
Warwick  House  St.,  London,  S.W.  1 


RETAIL  SURVEY 

Carpet  Institute 
Issues  ’61  Section 

American  Carpet  Institute  There  is  no  dating  on  this 
this  week  released  the  1961  edi-  event,  enabling  newspapers  and 
tion  of  its  annual  newspaper  their  retail  carpet  advertisers 
supplement  to  ad  managers  of  to  break  the  promotion  at  a  time 
every  U.  S.  daily  and  1,000  lead-  best  suited  to  local  market  con¬ 
ing  weeklies  across  the  country,  ditions.  Last  year,  about  half  of 
The  four-page  section,  intro-  the  “Carpet  Time”  events  were 
duced  by  ACI  in  1956  and  which  staged  in  the  spring;  the  bal- 
has  become  a  proven  linage  ance  in  the  fall.  One  daily,  the 
booster  for  newspapers,  is  ex-  Staunton  (Va.)  Neivs  Leader, 
pected  to  break  all  previous  rec-  used  the  supplement  for  publish- 
ords  for  fostering  local  city-  ing  carpet  sections  both  in  the 
wide  “Carpet  Time”  promotions  spring  and  fall, 
throughout  the  U.  S.  Each  year  Carpet  retailers,  according  to 
since  its  introduction  has  seen  a  ACI,  have  been  increasing  their 
sharp  growth  in  the  number  of  interest  and  support  for  the 
these  events,  which  are  kicked  event  each  year  since  its  intro- 
off  locally  by  tbe  newspaper  duction.  This  is  evidenced  by  the 
supplement.  expanded  linage  going  into  these 

In  1960,  for  example,  more  sections.  For  example,  the  20- 
than  100  of  the  carpet  promo-  page  tabloid  supplement  pub- 
tions  were  staged  by  newspa-  lished  by  the  Milwaukee  (Wis.) 
pers,  heavily  supported  by  re-  Journal  in  1960  included  adver- 
tail  carpet  advertising.  Accord-  tising  from  15  local  dealers.  The 
ing  to  the  George  Neustadt  Sta-  Salt  Lake  City  (Utah)  Trih- 
tistical  Organization,  retail  car-  une's  14-page  section  carried 
pet  and  rug  ad  linage  continues  ads  from  13  stores.  The  San 
to  be  tbe  volume  leader  in  the  Bernardino  (Calif.)  Sun-Tele¬ 
home  furnishings  category  for  gram  featured  ads  from  18  car- 
newspapers.  pet  retailers  in  a  14-page  sec- 

This  is 
36  pt 
Chisel ... 


C  O  R  RO  R  ATI  O  N  •  %U*V04...  »  Wtstern  Eltclric  Company  ».e. 
Department  54D,  5555  Touhy  Avenue  «  Skokie,  Illinois 


NEWSPAPER  SUPPLEMENT — American  Carpet  Institute's  1961  nei 
paper  supplement  employs  technique  of  combining  photographs 
carpet  with  sketches  of  room  settings.  All  artwork  is  offered  free 
charge  in  either  glossy  prints  or  mats. 


tion;  the  16-page  supplement  of  two  ads  achieved  similar  re 
the  Long  Beach  (Calif.)  Press  suits,  with  sales  averaging  1| 
Telegram  had  14  stores  repre-  cars  on  each  day  following  at 
sented;  and  the //amiiton  (Ohio)  ad’s  appearance. 

Journal  ran  eight  pages  with  19  The  Reporter  Dispatch’s  com 
ads.  ment:  ‘Testimonials  like  tin 

„ ,  .  .  above  seem  to  ignore  all  the  r« 

24  Articles 

The  1961  edition  of  the  In¬ 
stitute’s  newspaper  supplement 
contains  24  articles  on  new  car¬ 
pet  styles,  features  on  carpet 
use  and  shopping  information, 
plus  19  photographs  and  illus¬ 
trations  showing  carpets  in  room 
settings  and  in  new  contexts. 

One  article  relates  the  use  of 
carpet  in  schools.  Front-page 
illustrations  employ  a  tech¬ 
nique  of  combining  photographs 
of  carpet  with  sketches  of  room 
settings  which  demonstrate  the 
effective  use  of  carpet  in  all 
parts  of  the  home. 

All  artwork  in  the  supple¬ 
ment  is  offered  to  newspapers 
at  no  charge  in  either  glossy 
prints  or  mats. 

Copies  of  the  supplement  have 
been  sent  to  a  list  of  11,000  lead¬ 
ing  carpet  stores  in  all  markets 
along  with  letters  from  ACI 
urging  their  ad  support  for  the 
event.  The  Institute  will  also 
send  follow-up  personalized  let¬ 
ters  to  any  retail  carpet  adver¬ 
tiser  specified  by  newspapers 
planning  to  run  the  section. 


RECESSION  RECOVERY 


by  A.  J.  Staropoli,  president  of  medium  and  newspaper  readei( 
Walters  L-M,  pointed  out  the  accept  advertising  in  the  papal 
amazing  selling  success  the  as  a  valid  buying  guide.” 
dealership  achieved  with  three  Mr.  Purpus  said  it  is  no 
full-page  ads  in  the  paper.  unusual  for  retail  firms  to  spei< 

On  Feb.  18,  the  day  after  a  great  many  thousands  of  do! 
Walters  Lincoln  Mercury  ran  the  lars  to  open  a  business  and  thal 
first  full-page  ad,  they  had  the  go  broke  because  they  did  nO 


biggest  single  day  in  their  his-  follow  through  with  proper 


tory,  selling  22  cars.  The  next  vertising  and  selling. 
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Better  Radio-TV  Fare  Seen 
With  Ad  and  Tax  Revenue 


Minneiapolis 
Herbert  Brucker,  editor  of  the 
Hartford  (Conn.)  Courant,  has 
proposed  a  mixed  economic  base 
for  broadcasting. 

His  plans  for  radio  and  tele¬ 
vision  would  include  not  only 
advertising  support,  but  also 
public  support,  perhaps  in  the 
form  of  taxation.  He  also  dis¬ 
cussed  the  possibility  that  sta¬ 
tion  owners  could  pay  “rent”  for 
their  licenses  to  use  the  air 


waves. 

Mr.  Brucker,  treasurer  of  the 
American  Society  of  Newspaper 
Editors,  spoke  at  the  third  an¬ 
nual  Ralph  D.  Casey  Seminar  at 
the  University  of  Minnesota 
School  of  Journalism  April  4. 

He  said  newspapers  can  do  a 
better  job  than  radio  and  tele¬ 
vision  because  newspapers  strad¬ 
dle  a  broader  economic  base, 
which  includes  both  advertising 
and  circulation.  As  a  result,  he 
said,  advertisers  do  not  “call  the 
tune”  on  newspapers  as  often 
as  they  do  on  radio  and  tele¬ 
vision. 


Because  advertising  is  the 
only  base  for  broadcasting,  this 
leads  to  a  type  of  programming 


which  “upsets  everybody  and 
even  the  broadcasters  them¬ 
selves  sometimes,”  he  declared. 
A  type  of  “mixed”  system  in 
which  both  the  advertisers  and 
the  people  pay  would  allow  for 
a  better  incentive  for  broad¬ 
casters  to  do  a  better  job,  the 
editor  suggested. 

“But  programming  is  not  all 
bad,”  he  said.  “Some  things  are 
unquestionably  superb.  It  shows 
that  they  can  do  it.  My  quarrel 
is  that  they  don’t  do  it  often 
enough.” 

Much  of  Mr.  Brucker’s  time 
was  spent  in  seminar-type  ses¬ 
sions  with  journalism  students 
and  faculty.  A.sked  if  advertis¬ 
ing  affects  the  news  function  of 
a  newspaper  adversely,  Mr. 
Brucker  answered,  “Too  much.” 
The  great  fault,  he  said,  lies 
with  management.  The  stronger 
the  newspaper  is  economically 
the  less  it  has  to  pay  attention 
to  the  individual  advertiser.  “A 
strong  publication  doesn’t  have 
to  cave  in  to  advertising  pres¬ 
sure.”  He  called  such  “caving 
in”  a  “vicious  and  evil  thing.” 

In  answer  to  another  ques¬ 
tion,  Mr.  Brucker  said  news¬ 


paper  monopolies  are  not  bad 
per  se.  He  said  competition  does, 
in  some  respects,  lower  the  serv¬ 
ice  of  the  paper  because  of  its 
economic  struggle.  “Competition 
sometimes  makes  people  do 
things  they  are  ashamed  of,” 
he  said. 

Asked  about  a  form  of  “pay¬ 
ola”  on  newspapers,  he  an¬ 
swered  that  “we  are  not  with¬ 
out  sin.  All  kinds  of  crummie 
things  like  that  go  on.”  But  he 
stressed  that  the  size  and  impact 
of  such  things  on  newspapers 
do  not  compare  with  those  in 
the  broadcasting  industrj'. 

He  expre.ssed  favorable  feel¬ 
ing  for  university-trained  jour¬ 
nalists.  He  said  that  the  ideal 
preparation  for  news  work 
would  include  a  bachelors  de¬ 
gree,  plus  work,  plus  graduate 
work  —  in  that  order.  He  rec¬ 
ommended  a  broad  liberal  arts 
base  for  prospective  newspaper¬ 
men. 


Love  Theme 
Used  To  ^  00 
Consumer 


BETTER  COLOR  PRODUCTION 


PRINTING 

PRODUCTS 

DIVISION 


M'--®  -"■» 


ST.  PAUL  6.  MINN. 


Doorty  Joins  WNR 
In  New  Position 


It’s  true.  The  tough  glass-smooth  surface  of 
SPHEREKOTE  Blankets  and  Drawsheets  actually 
gives  you  crisper  and  cleaner  ROP  production. 

Here’s  why:  the  glass  bead  surface  resists  ink 
transfer,  reduces  problems  of  first  impression 
offset.  Under  this  surface  is  a  resilient,  quick¬ 
recovering  base  that  gives  you  a  uniform  im¬ 
pression  surface  run  after  run.  Base  and  surface 
work  together  to  give  you  the  quality  reproduc¬ 
tion  you  and  your  advertisers  want. 

Isn’t  it  time  you,  too,  used  SPHEREKOTE 
Blankets  and  Drawsheets?  For  further  informa¬ 
tion,  samples,  a  demonstration  .  .  .  write,  wire, 
or  call  3M  Printing  Products  Division,  Minnesota 
Mining  and  Manufacturing  Company,  900  Bush 
Ave.,  St.  Paul  6,  Minn. 

SPHEREKOTE  PRODUCTS 


John  C.  Doorty  has  been  ap¬ 
pointed  to  the  newly  created 
position  of  director  of  publisher 
relations  and  promotions  for 
Weekly  Newspaper  Representa¬ 
tives  Inc.,  New  York. 

WNR,  a  wholly  owned  sub- 
.sidiary  of  the  National  Editorial 
Association,  has  offices  in  five 
cities  and  services  more  than 
8,000  Hometown  newspapers, 
through  446  different  national 
advertising  accounts  and  their 
256  agencies,  with  a  one-order, 
one-bill,  one-check  service. 

Mr.  Doorty  had  been  associate 
publisher  and  ad  manager  of  the 
National  Publisher  magazine, 
also  a  wholly  owned  subsidiary 
of  NEA,  until  that  publication 
moved  from  New  York  to  NEA’s 
Washingto.n  headquarters.  As¬ 
sociated  with  WNR  during  the 
past  three  years,  Mr.  Doorty 
will  devote  full  time  to  his  new 
position. 


“Love  makes  the  world  go 
around,”  the  poets  say,  so  the 
Prince  Macaroni  Manufa»  turim 
Company  of  Lowell,  Mass.,  u 
using  the  love  theme  in  a  serw 
of  newspaper  and  radio  ads  to 
promote  its  line  of  inacanai 
products  and  preparerl  Italiai 
foods  in  large  metro|X)litai 
areas  throughout  the  country. 

Prominent  in  the  Greater  Bos¬ 
ton  area  for  nearly  50  yean. 
Prince  is  moving  into  the  na¬ 
tional  market  with  a  series  of 
radio  commercials  and  heavy 
newspaper  advertising  using  s 
“Cooking  with  love”  theme  to 
woo  Mrs.  Consumer. 

As  Prince  President,  Josepk 
Pellegrino  explains,  “We’re  ont 
to  win  the  housewife’s  attentioB 
—  and  what  woman  won’t  pay 
attention  to  somtKrne  who  bringu 
a  little  bit  of  romance  into  he 
busy,  humdrum  day?” 


‘4-Color  .-Vds 


4  Dailies  Join  AFA 


The  Advertising  Federation 
of  America  this  week  announced 
that  the  following  newspapers 
have  joined  the  Federation: 
Texarkana  (Ark.-Texas)  Ga¬ 
zette-News;  Bangor  (Me.)  Daily 
News;  Rock  Hill  (S.  C.)  Eve¬ 
ning  Herald;  and  the  New 
Haven  (Conn.)  Register. 


Backing  up  a  campaign  oi 
radio  featurettes  is  the  news¬ 
paper  campaign  which  repre¬ 
sents  the  greatest  expenditure 
in  this  merlium  in  Prince’s  his¬ 
tory.  Full-page,  four-color  ad¬ 
vertisements,  along  with  black 
and  white,  will  appear  in  both 
the  Boston  (Mass.)  Globe  and 
the  Philadelphia  (Pa.)  Bulletin 
In  addition,  800-line  and  1000- 
line  black  and  white  ads  are 
being  run  in  22  other  dailies. 

Each  ad  carries  through  the 
love  theme  in  its  copy  and  also 
carries  the  love  theme  trade¬ 
mark  —  a  heart  shaped  symbol 
topped  with  a  crown  encasing 
the  words,  “For  You  with  Love 
from  Prince.” 

The  four-color,  full-page  ads| 
offer  10  time-saving,  easy-to- 
prepare  recipes  with  Prince 
sauces,  all  kitchen-tested  to 
“Capture  that  loving,  long-cook¬ 
ing  flavor  that’s  unmistakably 
homemade.” 

The  black  -  and  -  white  ads 
stress  lightness  of  Prince  spa¬ 
ghetti  and  the  fact  that  fr^ 
vegetables  and  fresh  beef  are 
used  in  the  prepared  foods  and 
sauces.  A  new  product,  “Prince” 
Rigatoni  in  Sauce,  is  also  being 
introduced  in  the  black-and- 
white  ads. 


Platt  Joins  Shannon 


Bernerd  F.  Platt  has  joined 
the  New  York  sales  staff  of 
Shannon  &  Associates,  Inc.  He 
was  formerly  with  McKesson  & 
Robbins  Co.  and  with  Doherty, 
Clifford,  Steers  &  Shenfield,  New 
York  ad  agency. 


The  campaign  encompasses 
both  the  Prince  dry  macaroni 
line  and  the  Prince  glass-packed 
line  of  sauces  and  prepared 
Italian  foods.  The  company 
manufactures  87  varieties  of 
macaroni,  prepared  foods  and 
sauces,  including  cheese  ire- 
ported  from  its  plant  in  Italy. 
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the  SKILLionaire  goes  to  a 
meeting  of  stockholders 


In  Rochester,  N.  Y.,  home  of  the 
Red  Wings,  club  owners  alone 
can  fill  more  than  half  of  the  sta¬ 
dium. 

This  is  the  SKILLionaire’s  team. 
Literally.  He  and  8,221  other 
SKILLionaires  pooled  resources 
in  1956  to  buy  it,  just  to  be  sure 
of  keeping  top-notch  baseball  in 
their  city. 

The  SKILLionaire  is  the  man 
on  the  street  in  Rochester,  N.  Y. 
He  does  everything  in  a  big  way, 
actively  searching  for  the  most 
effective  ways  to  spend  his  time 
and  his  family’s  $8,014  average 


annual  spendable  income. 

He’s  a  trend  setter.  He  was  the 
first  to  use  voting  machines 
(1895).  He  invented  the  street  car 
transfer.  He  used  the  first  foun¬ 
tain  pen.  He  continuously  tries 
new  products.  (Ask  Dowgard,  Al¬ 
pine,  Minute  Maid  and  others. 
They  tested  here,  effectively.) 

As  a  skilled  worker  in  a  preci¬ 
sion  industry,  the  SKILLionaire 
earns  a  pay  check  that’s  a  hefty 
cut  above  the  national  average. 
And  he  keeps  earning  it.  In  1960, 
Rochester  had  fewer  man-days 
lost  because  of  work  stoppages 


than  any  other  major  metropoli¬ 
tan  area  in  the  United  States. 

We’re  on  good  terms  with  the 
SKILLionaire.  Nearly  every  fam¬ 
ily  in  metropolitan  Rochester 
buys  and  reads  one  or  both  of  our 
newspapers  daily.  For  your  copy 
of  “The  Case  for  the  SKILLion¬ 
aire,’’  write  to  the  National  Ad¬ 
vertising  Manager,  Gannett  News¬ 
papers,  Rochester,  N.  Y. 


ROCHESTER  TIMES-UNION 
and  DEMOCRAT  and  CHRON¬ 
ICLE.  Members:  Gannett  Group 
of  Newspapers.  Represented  by 
Gannett  Advertising  Sales,  Inc., 
New  York,  Philadelphia,  Chi¬ 
cago,  Hartford,  Syracuse,  San 
Francisco,  and  Detroit. 


AD  CAMPAIGNS 


Chase  Manhattan 
Banks  on  Papers 


Chase  Manhattan  Bank  this  helm,  ad  director  of  Chase  Man- 
week  broke  a  series  of  ads  in  hattan,  the  campaign  will  drop 
eight  New  York  dailies,  the  na-  to  quarter  pages  and  will  show 
tional  edition  of  the  Wall  Street  “typical”  New  Yorkers  talking 
Journal,  and  the  Journal  of  to  each  other  about  “What’s 
Commerce  to  familiarize  people  happening  at  1  Chase  Manhat- 
with  the  bank’s  new  address  —  1  tan?” 

Chase  Manhattan  Plaza,  and  Included  in  the  various  ads 
also  to  emphasize  that  the  bank  will  be  taxi  drivers,  elevator  op- 
ia  located  downtown  “in  the  erators,  postmen,  telephone  re¬ 
heart  of  New  York’s  financial  pairmen,  armoured  car  guards 
district.”  About  85%  of  the  and  others.  Even  two  polar 
bank’s  ad  budget  will  go  into  bears  in  the  zoo  will  be  shown 
newspapers.  on  the  theory  that  almost  every 

A  full-page  ad  (via  Compton  adman  is  allowed  at  least  one 
Advertising,  Inc.,)  was  head-  animal  ad  in  every  campaign  he 

does. 

The  photograph 
Manhattan 

was  suggested  by  Gene  Mapel, 


WHAT'S  NEW  ON  FINANCIAL  HORIZON?— Sene  Mapel  (leh|, 
vicepresident  of  marketing,  and  Kermit  Schweithelm  (center),  adver¬ 
tising  director,  both  of  Chase  Manhattan  Bank,  discuss  launching  of 
intensive  ad  campaign  with  Deane  Coords,  vicepresident  and  copy 
supervisor  at  Compton  Advertising  Agency.  In  background  are  some 
of  page  and  600-line  ads  scheduled  to  run  in  New  York  dailies. 


was  suggesLcu  oy  uciie  mapei,  — — —  — j  . . o  -  iTlcrdlUIll  iuorilic  /nil 

vicepresident  of  marketing  at  markets.  Bradley  Houghton,  ad- 

Chase  Manhattan.  He  said  he  vertising  manager  for  Four  ^waros  /nnnounceu 
recently  climbed  into  a  cab  and  Roses  Distillers  Company,  mar-  Top  honors  in  a  series  of 
told  the  driver  to  take  him  to  keters  of  the  Antique  Bourbon  advertising  awards  sponsored  by 
1  Chase  Manhattan  Plaza.  The  brand,  announced  that  the  cam-  the  American  Merchant  Marine 
driver  turned  around  with  a  Paign  pioneers  a  technique  of  Institute  went  to  United  States 
blank  look  and  replied,  “\Vhere’s  color  reproduction  in  newspa-  Lines  for  its  newspaper  ad  head- 
that?”  pers.  lined,  “Every  American  Busi- 

The  campaign,  scheduled  to  ^be  technique,  described  as  a  nessman  Has  a  Stake  in  Ameri- 
run  in  at  least  one  of  the  sched-  “duo-tone”  process,  is  one  in  ca’s  Merchant  Marine.” 
uled  papers  every  day,  will  run  which  the  two  colors  are  blended  American  Export  Lines  won  a 
for  five  weeks.  Copy  was  writ-  to  achmve  a  natural,  overall  certificate  for  a  newspaper  ad, 
ten  by  Deane  Coords,  Compton  ^105  effect.  This  is  in  contrast  Up,  America.”  A  certifi- 

vicepresident  and  copy  super-  to  the  spot  color  technique  Johnson  & 

visor.  usually  empby^  m  two-color  ^  newspaper 

In  magazines,  the  announce-  newspaper  advertising  in  which  ,  “Thev  Brine  Us  Riches  Bv 
ment  ad  runs  in  four-color  bleed  the  second  color  is  used  as  an  Around  Us  ” 

pages  in  Time,  U.  S.  News  &  accent  to  a  basic  black  and 
W oTld  Rpiiovt  white  sd* 

Banking  Magazine  and  various  lu  its  specific  application  to  New  England  NAEA, 
banking  publications.  The  news-  the  Antique  Bourbon  advertise-  ]\RMA  Meet  in  June 
paper  drive  will  be  supplemented  men ts,  the  duo-tone  process  sue-  .  ■  t 

by  car  cards  and  radio-TV.  ceeds  in  rendering  a  much  more  The  annual  convention  of 
*  *  *  realistic  whiskey  color  than  has  the  Sales  Promotion  Division  of 

‘rum  TTiiNiE'’  pnnnrcK  been  obtainable  in  the  past.  The  the  National  Retail  Merchants 
resulting  effect  is  an  arresting  Association  will  be  held  June 
An  ambitious  and  unusual  appearance  which  promises  25-28  at  the  Mount  Washing- 
two-color  newspaper  advertising  great  reader  attraction.  ton  Hotel,  Bretton  Woods,  N.  H. 

progrram  in  behalf  of  Antique  Antique  Bourbon  is  princi-  The  New  England  NAEA  will 
Six-Year-Old  Kentucky  Straight  pally  advertised  in  the  great  be  holding  its  annual  convention 
Bourbon  is  currently  getting  bourbon  markets  of  the  Mid-  concurrently  with  NRMA.  Ac- 

- ,  west.  South  and  West.  cordingly,  a  joint  meeting  of 

both  conventions  will  be  held 
Tuesday,  June  27. 


High  family  Income  ! 

BIG  population  Center 

MAKES  THE 

Cleveland  Market 

larger  m  retail  sales  than 
any  one  of  35  entire  states ! 


CAMPAIGN  ROUNDUP 

•  A  newspaper  schedule  call¬ 
ing  for  10,  1,000-line  ads  in  31 
papers  is  part  of  U.  S.  Steel 
Corp.’s  1961  promotion  of  soft 
drinks  in  cans  (via  BBDO). 
Half  of  the  ads  will  be  in  color. 


NEWS-JOURNAL 

Papers 

DELIVER 

DELAWARE 

. . .  America’s  only 
single  state  market 
$955,500,000  buying 
power! 


The  Lowell  (Mass.)  Sun  of 
April  2  carried  a  12-page  spe¬ 
cial  section  marking  the  125th 
Anniversary  of  A.  G.  Pollard 
Co.,  Lowell’s  largest  department 
store.  The  section,  with  the 
front  pagre  printed  in  green  and 
4-A  Librarian  Retires  black,  carried  22,000  lines  of 

local  and  national  advertising. 

Florence  T.  Rowley,  librarian 
for  the  American  Association  of  * 

Advertising  Agendes  for  many  Agency 

years  and  a  member  of  the  4-A  ^  •’ 

staff  for  38  years,  has  retired.  The  Greater  Cleveland  Ram- 

Marilyn  Modern,  assistant  to  bier  Dealers  Association  has  ap- 
Miss  Rowley,  has  been  appointed  pointed  Geyer,  Morey,  Madden 
librarian.  &  Ballard,  Inc.,  as  its  ad  agency. 
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WRITE 

WIRE 

PHONE 

CLEVELAND 

Plain  Dealer 

Represented  by  Cresfner  &  Wcodirard 


Confocf:  Story,  Brooks  &  Finley,  ^ 
Inc.  or  News-Journal  Popers,  T 
Wilmington,  Delaware  [ 


Today,  the  essential  and  most 
potent  force  in  advertising  is 

BEUEVABIUTY 


IN  San  Francisco,  the  INTEGRITY 
of  the  EXAMINER  backs  up 
your  advertising — gives  cre¬ 
dence  and  BELIEVABILITY  to  your 
selling  message. 

It  stands  to  reason  that  such 
confidence  must  be  earned. 

Stunts  and  contrived  sensation¬ 
alism  may  attract  an  audience  but 
not  since  the  days  of  Barnum  have 
they  sold  medicine  . . .  nor  will  they 
today  sell  food,  motor  cars  or  the 
other  quality  products  and  serv¬ 
ices  you  advertise. 

EXAMINER  readers  know  they 
can  rely  not  only  on  the  validity 
of  the  news  reporting  but  on  the 
depth  of  its  coverage.  Brightly 
and  concisely  written — tastefully 
edited  It  appeals  to  bright,  busy, 
discriminating  people. 

Perhaps  this  is  why  more  ad¬ 
vertisers —  Retail,  National  and 
Classified— find  the  EXAMINER 
Is  the  most  profitable  way  to  move 
merchandise  in  the  San  Francisco 
market. 


FIRST  AWARD  FOR 
"GENERAL  EXCELLENCE" 
AMONG  ^  CALIFORNIA 
NEWSPAPERS. 


San  Francisco  BELIEVES  in  the 

EXAMINER 


Tells  More  •••Says  If  Better! 

Nationally  Represented  by  HEARST  ADVERTISING  SERVICE  INC 


CLASSIFIED  CLIINIC 


‘People  Readier’  Ads 
Featured  in  Chicago 


By  Daniel  I^  Lionel 
CAM,  New  York  Herald  Tribune 


“People  Readier  Want  Ads” 
is  what  the  Chicago  Sun-Times 
and  Daily  News  combination 
classifieds  have  been  dubbetl.  A 
16-page,  vividly  colored  bro¬ 
chure  with  large  block  letters 
in  cartoon  style  spells  out  the 
circulation  and  rate  advantages 
of  the  combination. 


With  the  8^2"  by  11"  brochure 
goes  a  king  sized  “Want  Ad 
Reader  Meter”  which  has  a  dial 
that  spins  to  rates  selected  for 
the  needs  of  an  individual  ad¬ 
vertiser.  Windows  on  the 
“Meter”  then  show  the  daily  and 
Sunday  rates  plus  combined 
circulation  of  the  Sun-Times 
and  Daily  News  compared  with 
individual  and  combined  circu¬ 
lations  of  the  other  Chicago 
newspapers. 

The  Sun-Times  and  Daily 
News  recently  completed  a 
“Find  The  Right  Job”  contest 
in  its  help  wanted  classifica¬ 
tions  in  which  the  payotf  was 
$1,500  per  week  to  readers  who 
matched  photos  of  individuals 
who  appeared  in  the  want  ads 
with  the  jobs  they  held.  Con¬ 
testants  had  to  carefully  probe 
the  job  offers  to  match  up  the 
faces  giving  advertisers  the 
benefit  of  intensive  additional 
readership. 


CAM  of  the  St.  Petersburg 
(Fla.)  Times,  came  up  with 
a  linage-building  classification 
that  is  fitting  for  a  city  where 
so  many  of  the  city’s  population 
has  come  from  other  areas.  He 
calls  it  “FOLKS  FROM  YOUR 
HOMETOWN — A  directory  of 
folks  from  all  over  the  U.S.  and 
Canada  now  located  in  Pinellas 
and  the  Suncoast  area.” 

As  Mr.  Rogers  puts  it,  ap¬ 
proximately  70^0  of  the  perm¬ 
anent  adult  residents  of  St. 
Petersburg  formerly  lived  in 
other  parts  of  the  U.S.  and 
Canada.  “These  people  are  for¬ 
ever  looking  for  others  who 
came  from  the  same  home  town 
or  state.” 

The  ads  are  classified  by  state 
and  indexed  alphabetically  by 
city.  In  each  ad  the  advertiser 
states  his  name,  his  business 
address  and  phone.  It’s  an  in¬ 
vitation  to  home  towmers  to 
come  and  do  business  with  him. 
The  first  day  the  feature  ap¬ 
peared  it  ran  to  better  than  five 
full  columns  and  is  scheduled  to 
run  one  Sunday  per  month  or 
oftener.  Regular  transient  and 
contract  rates  apply. 


VACATION  PRIZE 


DIRECTORY 


W’hile  waiting  for  his  new 
boss,  Jack  Whetstone,  to  take 
over  as  CAM,  which  he  did  early 
in  April,  Bob  Rogers,  assistant 


AUSTRALIA'S 


The  Baltimore  (Md.)  News 
Post,  George  Graham,  CAM, 
kicked  off  its  Spring  Time  Home 
Buying  festival  with  a  contest 
that  provides  a  7-day  vacation 
for  two  in  Hollywood  via  Amer¬ 
ican  Airlines.  All  the  reader 
has  to  do  to  participate  is  write 
his  name  and  address  on  a  cou- 
.  pon  and  deposit  it  in  a  special 
I  box  set  up  at  the  new  homes 


Expanding  Wealfh 
Offers  Opporf  unifies 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 


MR.  PUBLISHER 
You  are  SPECIAL— 
BECAUSE 


To  keep  in  touch  with  marketing, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 


HEWSPAPER  HEWS 


WITHOUT  WARNING  OR  PATTERN 
you're  open  to  claims  for  LIBEL,  by 
comment,  picture,  error  in  fact  or 
name;  for  invasion  of  Privocy.  Piracy. 
P'.G-jIviris.Ti  or  Violotion  of  Copyright. 


Tbeset  SPECiAI.  HAZARDS  ore  the  tub- 
iect  of  SPECIAl'lXCESS  INSURANCE  we 
iMve  '-bwil^to  fprotect  Pabtisbars  frem 
embarrotswir^iess. 

'  Uted^^^on-wide;  edeguate, 
satisfodeh^Kond  gvito  inexpensive 


Write  for  details  and  rates. 


advertised  in  the  News-Post.  In 
addition  to  the  trip  a  host  of 
appliances,  TV  sets,  etc.,  are 
included. 

A  full  page  map  on  which 
was  listed  every  development 
that  advertised  was  also  fea¬ 
tured. 


PuhlUh^  fortnightly 

Annual  Subscription  to  U.  S.  $8 
IS  Hamilton  St.,  Sydney, 

30 


Australia  I 


21  W.  Tenth,  Kansas  City.  Mo. 

New  York.  Chicago,  San  Francisco. 
107  William  175  W  100  Bush 

St  Jackson  St 


POP’S  NOTICE 


Buying  and  selling,  renting 
and  hiring  are  only  some  of  the 
assignments  in  which  classified 
plays  a  major  role.  Here’s  clas¬ 
sified  function  reported  in  a  re¬ 
cent  stor>'  in  the  .Memphis 
(Tenn.)  Commercial  .Appeal 
.sent  along  by  CAM  Walter  E. 
Wood  which  is  a  bit  more  diffi¬ 
cult  to  classify: 

Memphis’  proudest  new  papa 
is  James  Shackelford  of  16(14 
Vera  Cruz. 

A  baby  —  the  Shackelfords’ 
first,  after  many  disappoint¬ 
ments  was  Ixim  a  week  ago  yes¬ 
terday  at  Methodist  Hospital. 
And  poor  Pop  wasn’t  even  there 
for  the  great  event. 

He’s  an  employee  of  the  Ten¬ 
nessee  Air  National  Guard,  and 
he’s  in  the  middle  of  a  12-week 
training  course  for  flight  engi¬ 
neers  at  San  Antonio,  Texas. 

He  flew  back  for  the  baby’s 
arrival,  but  bad  weather  delayed 
the  landing,  and  James  M. 
Shackelford  Jr.  got  here  before 
he  did.  Then,  after  a  brief  visit, 
he  had  to  head  back  to  Texas. 

How  does  a  man  let  off  steam 
when  he  can’t  go  around  the 
neighborhood  bragging  and  pass¬ 
ing  out  cigars?  Mr.  Shackelford 
solved  it  with  a  classified  adver¬ 
tisement  in  the  Commercial  Ap¬ 
peal  yesterday  morning. 

NOTICE  it  said:  “On  March 
6th,  1961  the  sweetest  wife  in 
the  world  presented  me  with  a 
Son.  God  bless  all  mothers.  May 
all  husbands  love  their  wives  as 
I  do  mine.  Amen,  Pop.” 


WH.\T  SLUMP? 


zette,  on  March  21,  19(>0,  I 
worked  at  the  Lawrence  (Moss.) 
Eagle-Tribune  for  13  years  spe¬ 
cializing  in  auto  accounts." 


L 


WITH  SHAMROCKS 


Some  one  was  bound  to  do  it! 
The  Milwaukee  (Wis.)  Journal 
picked  up  the  shamrocks,  clay 
pipes  and  vivid  green  and 
wrapped  them  all  up  in  a  color¬ 
ful  St.  Patrick’s  Day  “Luck  0’ 
The  Irish”  used  car  special.  The 
full  page  featured  uniform 
blocks  of  copy  each  detailing  a 
single  car.  Spotted  around  the 
ads  naturally  were  the  sham¬ 
rocks. 


PERSONAL  NOTES 


CnARMioN  Ford,  graduate  of 
the  University  of  Oregon  —  to 
classified  advertising  staff.  La- 
Crarule  (Ore.)  Observer. 


Thomas  E.  Skillman,  classi¬ 
fied  advertising  manager,  .Mun- 
cie  (Ind.)  Stwr  and  Evening 
Press  —  observed  his  50th  an- 
niversity  with  Muncie  Newspa¬ 
pers.  He  began  his  career  with 
the  Star  on  April  3,  1911,  in  the 
news  department. 


t 


‘Home  for  Sale’ 
Section  Featured 


EMPLOYERS  REINSURANCE 
CORPORATION 


Harry  S.  Dublin,  CAM, 
Haverhill  (Mass.)  Gazette, 
rushes  along  word  of  another 
fine  auto  feature: 

“I  read  in  your  column  that 
the  CAM  of  the  Boston  Globe 
ran  his  biggest  George  Washing¬ 
ton’s  Birthday  Section  ever  in 
spite  of  slump  talk. 

“I  should  like  to  add  the  name 
of  the  Haverhill  Gazette  as  an¬ 
other  paper  that  didn’t  take 
stock  in  this  recession  talk.  We 
ran  a  19-page  section  on  Tues¬ 
day,  February  21,  on  new  and 
used  cars  and  followed  up  with 
additional  advertising  on  the 
23rd  and  24th  to  give  this  news¬ 
paper  the  largest  Washington’s 
Birthday  linage  in  its  history. 

“I  take  pride  in  this  because 
it  is  my  first  year  as  CAM  and 
my  first  year  in  Haverhill.  Prior 
to  being  appointed  to  the  Ga¬ 


in  its  regular  editions  of 
March  24  the  Montreal  (Que.) 
Gazette  published  for  the  first 
time  an  eight-page  section  de¬ 
voted  entirely  to  Classified 
“Homes  For  Sale”  and  “Proper¬ 
ties  For  Sale”  advertising. 

The  section,  fronted  with  a 
black  and  red  cover  designed  by 
the  Gazette  layout  department, 
was  made  up  entirely  of  classi¬ 
fied  real  estate  ads  with  the 
exception  of  four  columns  of 
news  material  required  to  com¬ 
plete  the  full  eight  pages. 

This  was  the  largest  volume  I 
of  “Property  For  Sale”  adver¬ 
tising  ever  run  on  a  single  day 
by  the  paper’s  classified  depart¬ 
ment,  which  currently  carries  an 
annual  volume  in  this  category 
of  something  over  1,100,000  | 
lines.  I 


Newcomer  Grows 
In  State  Capital 

Pierre,  S.  Dak. 

The  Pierre  State.  News,  estab¬ 
lished  as  a  morning  daily  printed 
by  the  cold  type  offset  method 
last  August  1,  has  reached  a 
paid  circulation  of  3,500,  pub¬ 
lisher  F.  N.  (Denny)  Cosgrove 
reported  this  week.  The  paper  is 
owned  by  Missouri  Basin  Pub¬ 
lishing  Co.  which  also  has  the 
weekly  Reminder  with  a  free 
distribution  of  10,400  copies 
each  week. 
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More  than  250  newspapers  roll  off 


PERFECTING  WEB-OFFSET  PRESSES 


With  a  Vanguard  you  deliver  a  better  quality, 
more  photo  filled  paper  and  do  it  at  lower  cost. 

Here,  for  the  small  newspaper  publisher,  is  the  lead¬ 
ing  high-production  web-offset  newspaper  press,  com¬ 
plete  with  folder — designed  for  minimum  investment 
and  economical  operation. 

A  Vanguard  web-offset  press  gives  you  the  economy 
and  versatility  of  cold-type  composition  for  text  and 
display  advertising.  The  chance  to  use  more  photos 
without  costly  engravings.  And  it  delivers  up  to  16 


standard  news  pages  (32  tabloid  pages)  at  speeds  of 
12,500  per  hour — folded! 

It’s  also  the  ideal  press  for  printers  or  publishers 
who  would  like  to  become  multipaper  printing  centers. 

For  full  descriptive  Vanguard  literature  write  to: 

THE  COTTRELL  COMPANY 

10  Mechanic  Street.  Westerly,  Rhode  Island,  or  call  your 
nearest  Vanguard  representative  at  640  West  Washington 
Boulevard,  Chicago  6,  Illinois,  FRanklin  2-5693  or  1416 
Commerce  Building,  Dallas  1,  Texas,  Riverside  7-4505. 


BOOKS  IN  REVIEW 


Hollywood  Press  Is 
Under  Indictment 


By  Ray  Erwin 


"The  Fifty-Year  Decline  and  Fall  of 
Hollywood,”  by  Ezra  Goodman.  Simon  & 
Schuster,  New  York.  $6.96. 


The  acidulous  and  exaggerated 
title  of  “The  Fifty-Year  Decline 
and  Fall  of  Hollywood”  gives 
away  the  acrimonious  hatred 
author  Ezra  Goodman  must  have 
harbored  for  the  place  and  its 
people  and  productions  during 
the  20  years  he  served  as  a 
Hollywood  correspondent  for 
newspapers  and  news  magazines, 
as  a  motion  picture  critic  and 
as  a  Hollywood  press  agent. 

Rex  Barley,  writing  of  “Ezra 
Goodman’s  20- Year  Hatred”  in 
the  Los  Angeles  (Calif.)  Mirror, 
points  out:  “As  a  publicist, 
Hollywood  columnist  for  the 
New  York  Morning  Telegraph 
and  the  old  Los  Angeles  Daily 
News  and  Hollywood  correspond¬ 
ent  for  Tim^  magazine,  Goodman 
lived  nearly  20  years  in  our 
midst.  And,  apparently,  hated 
every  minute  of  it.  Why  he 
didn’t  enter  into  more  congenial 
atmosphere  and  line  of  work  is 
never  explained.” 

‘Kept’  Press 

Anyway,  this  documented  and 
detailed  expose  of  Hollywood 
also  pillories  the  “kept”  press 
and  all  its  minions  who  publicize 
motion  pictures.  Here  are  some 
of  many  charges  leveled  at  the 
press  by  Mr.  Goodman: 

“One  problem  with  Hollywood 
reporting  —  as  with  most  so- 
called  reporting — is  that  not 
enough  precise  and  detailed 
notes  are  taken  and  that  hardly 
anyone  is  accurately  reported. 
It  is  precisely  because  people  are 
misquoted  and  sometimes  not 
quoted  at  all — for  reasons  of 
diplomacy  and  ‘playing  it  safe’ 
— that  so  much  mediocrity  and 
malfeasance,  particularly  in 
Hollywood,  is  perpetuated. 

“The  Hollywood  press,  it  is 
evident,  is  an  overwhelming 
power  in  the  tight  little  com¬ 
munity.  The  journalistic  word 
in  Hollywood  can  effect  ego,  box 
office,  health,  happiness  and 
frequency  of  visits  to  one’s 
psychoanalyst.  ♦  *  *  As  a  result, 
the  Hollywood  press  has  become 
something  more  than  just  a 
press  corps.  It  is  an  integral 
part  of  the  social  and  business 
life  of  the  community.  *  •  *  The 
Hollywood  press  is  unlike  any 
journalistic  group  anywhere.  It 


consists  of  approximately  500 
working  (?)  press,  including 
about  150  representatives  of 
foreign  publications  and  50  pho¬ 
tographers.  *  *  *  And  this  press 
aggregation  is  as  bad  as  it  is  big. 
It  is  strictly  a  second-rate  fourth 
estate  subsisting — with  neglig¬ 
ible  exceptions — on  press-agent 
handouts  of  mostly  trumped-up 
tales,  freeloading  (another  name 
for  payola)  and  general  incom¬ 
petence. 

“There  is  probably  more  non¬ 
sense  written  about  Hollywood 
than  about  the  Abominable 
Snowman  and  the  Loch  Ness 
Monster  combined. 

“Since  most  of  the  editors 
themselves  are,  for  one  reason 
or  another,  generally  uninter¬ 
ested  in  Hollywood  or  unin¬ 
formed  about  it — or  both — it  is 
small  wonder  that  most  writers 
and  reporters  who  cover  the 
movies  for  these  publications  are 
below  par. 

Freeloading  Press 

“One  of  the  prerogatives  of 
the  pampered  Hollywood  press 
is  freeloading.  Since  reporters 
are  not  exactly  overpaid — the 
ego  professions  of  journalism, 
law  enforcement  and  teaching 
are  traditionally  under-salaried 
— it  is  customary  for  the  fourth 
estate  to  be  showered  with  all 
sorts  of  blandishments  by  the 
well-heeled  film  folk.  *  *  •  The 
Hollywood  press’s  appetite  for 
news  and  gossip  is  proverbially 
exceeded  only  by  its  appetite.  A 
local  gastronome  once  noted  that 
there  are  some  of  the  best  inter¬ 
view-eaters  in  the  world  in 
Hollywood. 

“One  veteran,  exceedingly  so¬ 
cial  columnist,  who  is  renowned 
as  the  dean  of  freeloading,  has 
a  home  in  which  most  every¬ 
thing,  from  the  washing  machine 
and  the  refrigerator  to  the  tele¬ 
vision  set  and  grand  piano,  were 
supplied,  and  willingly,  by  press 
agents,  profiles  and  producers. 
*  *  *  Another  standard  form  of 
freeloading  is  the  free  press 
trip  or  junket.  *  *  *  Another 
and  less  blatant  form  of  free- 
loading  is  the  casting  of  Holly¬ 
wood  reporters  in  movies  deal¬ 
ing  with  the  press  in  order  to 
‘lend  authenticity’  and  to  help 
give  ‘technical  advice.’  •  *  * 
Freeloading  in  Hollywood,  as 
most  elsewhere,  reaches  its  peak 


during  the  Christmas  season. 

*  *  *  The  avaricious  journalists 
could  stock  their  larders  for  the 
year  from  just  one  good  Christ¬ 
mas  haul. 

“The  studios  and  the  press 
agents  have  never  favored  an 
independent  press.  All  they  want 
from  the  journalists  is  paeans 
of  praise  and  a  constant  quota 
of  sweetness  and  light. 

Cynical  and  Corrupt 

“Confronted  by  internal  press 
pressures  and  external  press- 
agent  pressures,  it  is  not  sur¬ 
prising  that  the  Hollywood  jour¬ 
nalists,  as  a  group,  are  cynical, 
tired  and  corrupt  and  that  even 
the  most  elementary  facts  about 
the  movies  rarely  get  into  print. 

“The  press  is  at  the  root  of 
much  of  the  trouble  of  Holly¬ 
wood.  Mired  in  its  narrow  vision 
and  venality,  it  has  failed  to  act 
on  behalf  of  either  the  original 
creator  or  the  ultimate  con¬ 
sumer. 

“The  Hollywood  press  hacks 
have  been  doing  the  dirty  work 
for  the  big  boys  for  years  and, 
as  the  scavengers  and  jackals  of 
Hollywood,  have  been  happy  to 
feed  on  the  leavings.  In  a  multi¬ 
million  dollar  racket,  the  pa¬ 
thetic  press  has  been  content  to 
be  purchased  for  pennies.  The 
journalists  are  the  despicable 
little  people  who,  as  the  pliant 
tools  of  the  overlords,  have  par¬ 
ticipated  actively  in  the  colossal 
crimes. 

“In  Hollywood,  press  and 
press  agents  go  together,  like 
the  two  sides  of  a  counterfeit 
coin,  like  Romulus  and  Remus 
suckling  from  the  same  fiendish 
teat.” 

Had  enough?  Is  the  indictment 
overdrawn?  Perhaps.  But  re¬ 
member  this  ex-Hollywood  re¬ 
porter  and  ex-Hollywood  press 
agent  had  20  years  to  learn 
Moviedom’s  inner  workings  and 
to  be  sickened  thereby. 

Mr.  Goodman’s  revelations, 
naming  writers,  should  certainly 
arouse  newspaper  editors  every¬ 
where  to  make  an  agonizing  re¬ 
appraisal  of  the  truth  and  ac- 
curracy  of  news  coverage  of 
Hollywood,  which  may  have 
declined  in  economic  health  but 
:  certainly  is  not  dead  in  the 
affections  of  newspaper  readers. 

!  Those  readers  deserve  nothing 
I  more  and  nothing  less  than  the 
,  truth  about  Hollywood — same  as 
’  about  Washington. 

!  • 

Post-Scripps  Appears 

San  Diego,  Calif. 

Making  its  bow  with  an  eight- 
page  edition  is  “Post-Scripps,” 
^  published  for  employees  of  the 
'  John  P.  Scripps  Newspapers. 

The  headquarters  of  the  six- 
1  newspaper  group  are  in  the 
:  Scripps  Building  here. 
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Readers  Quizz 
On  Sports  Inter 

Ogden,  U 

A  probe  into  the  likes 
thinking  of  sports-page  read 
is  under  way  in  Utah  and  Id 

Joseph  F.  Breeze,  gen 
manager  of  the  Ogden  Stnnda 
Examiner  and  chairman  of 
Idaho-Utah  AP  Members  A 
ciation,  said  more  than  5, 
copies  of  an  extensive  questi 
naire  have  been  sent  to  hoi 
throughout  the  160,000  squa 
mile  area.  Names  were  'cleci 
at  random  from  telephone  boo 

Twenty-seven  questions 
asked  of  readers,  with  s 
provided  for  lengthy  independ 
comment.  The  poll  asks  t 
reader’s  favorite  sport, 
sports  pages  and  sports  col 
ists  he  reads,  what  sports 
be  getting  too  much  or  too  lit 
attention,  sports  watched 
television,  whether  the  vie 
likes  to  read  about  a  spo 
event  after  seeing  it  on 
sports  read  in  magazines, 
whether  box  scores  and  s 
maries  are  difficult  to  un 
stand. 


am? 


Report  in  June 

Replies  will  be  tabulated 
analyzed  by  Dr.  Granville  Pri^ 
chairman  of  the  department 
journalism  at  the  University 
Idaho,  and  his  staff.  Editors 
discuss  the  results  at  the  Idah 
Utah  AP  state  meeting 
Lewiston,  June  16-18. 

Louis  A.  Boas,  editor  of  th 
Moscow  Daily  Idahonian, 
chairman  of  the  sports  su 
committee  of  the  AP  group  co; 
ducting  the  poll. 

Managing  Editor  William 
Johnston  of  the  Leunston  Mi 
ing  Tribune;  Sports  Editors 
F.  Barackman  of  the  Idnhoniaf 
and  Mel  Snow  the  Tribune;  Dr.j 
Price  and  Mr.  Boas  helped  pre¬ 
pare  the  questionnaire. 

• 

Jury  Awartls  $4,100 
For  Wrong  Picture  | 

Portland,  Ore. 

A  Circuit  Court  jury  has 
awarded  George  0.  Willing,  47, 
a  bartender,  damages  of  $4,100 
in  an  invasion  of  privacy  suit 
against  the  Portland  Oregonian. 
He  said  the  newspaper  incor¬ 
rectly  used  a  photo  identifying 
him  as  the  victim  in  a  murder- 
suicide. 

Both  sides  testified  that  Mr. 
Willing  refused  the  newspaper’s 
offer  to  print  corrections  of  the 
error.  He  charged  the  false 
identification  exposed  him  to 
personal  embarrassment  and 
placed  a  strain  on  an  already 
shaky  marriage. 
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The  Chase  Manhattan  Tower  at  Dawn — Photo  by  Erich  Locker 


What’s  new  on  the  financial  horizon? 


ID,  Ore 
ry  has 
ing,  47, 

'  $4,100 
icy  suit! 

'.(/ov’itn.l 


Rising  60  stories  above  New  York’s 
historic  financial  center.  The  Chase 
Manhattan  Bank,  in  its  new  head 
office,  stands  ready  to  meet  the 
banking  needs  of  a  vigorous  Ameri¬ 
can  economy. 

Behind  the  bright  glass  and  gleaming 
metal  of  1  Chase  Manhattan  Plaza  is 
a  single  banking  purpose — greater 
usefulness  to  individuals  and  busi¬ 
nesses  in  New  York,  the  nation  and 
the  world. 

To  best  serve  hundreds  of  thou¬ 
sands  of  customers,  the  new  Chase 
Manhattan  headquarters  is  staffed 


by  skilled  and  experienced  bankers 
backed  by  the  most  modern  banking 
machines  and  facilities.  Equally  im¬ 
portant,  its  location  in  the  heart  of 
New  Y ork’s  financial  and  trade  center 
facilitates  the  efficient  handling  of  all 
commercial  and  personal  banking 
transactions. 

From  the  windows  of  1  Chase 
Manhattan  Plaza  you  look  out  upon 
the  most  active  center  of  the  nation’s 
finance.  You  see  the  Stock  Exchange, 
the  Federal  Reserve,  the  Clearing 
House,  numerous  Commodity  Ex¬ 
changes.  You  see  the  throngs  and  the 
activity,  and  you  begin  to  understand 


why  it  is  important  for  America’s 
leader  in  bank  loans  to  business  and 
industry  to  build  bigger  in  this  im¬ 
portant  area  of  American  banking. 


THE  O 

CHASE 
MANHATTAN 
BANK 

CHARTERED  IN  1799 

Head  Office:  New  York  15,  N.  Y. 

Member  Federal  Deposit  Insurance  Corporation 


CIRCULATION 


lar,  may  create  renewed  interest 
with  children  if  properly  tied  in. 
^  T^*  *1  1  ^  r  1  (Yogi  Bear  a  TV  cartoon,  also 

CMs  Divided  on  V  alue  * 

y— ^  A  I  "I  •  T^T  •  prove  their  comic  sections  by 

Ui  Adding  IN  ew  L-omics  ' 

Chicago  “Comic  readership  is  still  high  Sixth  Suburb 
Circulation  managers  with  compared  to  other  new’s  and 
Sunday  comic  sections  recently  features.  Proof  of  comics  appeal  §00tioU  Sturtccl 
indicated  in  a  surv'ey  that  comics  is  the  tremendous  success  of 

have  “holding  pow’er”  among  comic  books  in  the  last  decade.”  g.j,  lohis 

present  readers,  but  many  felt  “With  TV,  radio  and  maga-  Appointment  of  J  Kenneth 
that  additional  comics  would  be  zines  playing  up  to  amusements,  g^i, urban 


Shift  of  Comics 
Printing  Barred 
On  U.S.  Petition 


Sixth  Suburb 
Section  Started 


BriTALo,  \.  Y. 
..  Greater  Buffalo  Press,  Inc. 

^  has  lieen  temporarily  enjoined 

j  from  transferring  some  of  its 

[ed  color  comics  printing  operations 

from  a  subsidiary  plant  at 
St.  Louis  Wilkes-Barre,  Pa.  to  another  at 
Kenneth  Sylacauga,  Ala. 

Suburban  Federal  Judge  John  0. 


of  little  help  in  securing  m-w  newspapers  better  not  slip  in  Sections  of  the  Globe-Democrat  Hender.son  made  the  order 


the  entertainment  field  and  com- 


The.se  findings  were  reported  ics  are  a  field  in  which  news- 


to  Central  States  circulators  by  papers  excel 
Edward  H.  Harding,  Louisville 
(Ky.)  C ourier-J ournal  and  Help  or 

Times,  who  conducted  the  nation-  “They  rei 
wide  survey.  but  no  long^ 


was  announced  this  week  by  turnable  April  19  for  a  hearing 
Pierson,  executive  on  the  Antitrust  Division’s  peti- 
succeeds  William  tion  for  a  permanent  injunction. 

An  affidavit  filed  by  the  Gov- 


(Joftely  Divided  Opinion 


editor.  He  succeeds  William  tion  for  a  permanent  injunction. 
Help  on  Price  Increase  Cents.  An  affidavit  filed  by  the  Gov- 

Mr.  Pier.son  akso  announcecl  ernment’s  attorney  .said  Greater 

“They  remain  a  top  feature  plans  for  the  start  of  a  second  Buffalo’s  sales  of  comics  sections 

it  no  longer  have  the  import-  South  Section,  making  six  Sub-  total  $21  million  annually, 

ice  they  once  had.”  urban  Sections  now  published  by  chiefly  as  a  result  of  the  firm’s 


but  no  longer  have  the  import 
ance  they  once  had.” 


“Don’t  believe  Sunday  comics  the  Globe-Democrat. 


acquisition 


International 


“In  trying  to  analyze  the  an-  help  circulation  any  more.  Think  Mr.  Beaver,  city  hall  reporter  Color  Printing  Co.  at  Wilkes- 

swers  it  is  interesting  to  note  comics  should  be  run  in  the  foj.  the  last  two  years,  has  lieen  Barre. 

that,  compared  to  10  years  ago,  regular  Sunday  paper.”  with  the  newspaper  since  Janu-  In  a  civil  anti-monopoly  case, 

comics  have  kept  their  imiwrt-  “Daily  and  Sunday  comics  ary,  1957.  He  was  managing  the  Government  is  seeking  to 
ance  in  keeping  readers  better  with  few  exceptions  should  be  editor  of  the  Homestead  (Pa.)  compel  Greater  Buffalo  Press  to 

than  in  securing  new  readers,”  replaced  with  other  features  and  Daily  Messenger  in  the  Pitts-  divest  itself  of  ownership  of  In- 

said  Mr.  Harding.  “This  sur-  news.”  ^  ,  ,  burgh  area  for  two  years  before  ternational  and  also  to  stop  its 

pri.sed  me.”  ^  . 


‘This  sur-  news. 


The  questions  asked  in  the  Sunday 


In  the  case  of  Daily  only  or  coming  to  St.  Louis. 


subscribers. 


use  of  printing  plants  in  Lufkin, 


survey  were: 


find  that  one  helps  sell  the  other  Globe-Democrat 


The  suburban  sections  of  the  Texas,  and  Sylacauga. 


first  are  five  other  defendants  to  this 


Are  Sunday  comics  as  import-  because  of  the  continued  comics.”  launched  with  a  West  Section  action,  including  King  Features 


ant  as  they  were  ten  years  ago  “Comics  help  when  the  price  on  May  12,  1955.  The  Suburban  Syndicate  and  New'spaper  En¬ 
in  securing  new  readers?  of  a  Sunday  paper  is  raised  and  Sections  are  now  published  as  terprise  Association  which  sell 

52  circulation  managers  be-  Sunday  comics  help  to  substan-  follows:  West  Sections  Monday  features  to  Greater  Buffalo’s 

lieve  they  are  as  important.  tiate  our  circulation  at  the  and  Thursday;  North  and  South  customers. 

40  believe  they  are  not  as  higher  price.  No  one  knows  what  Sections  Wixlnesday  and  Friday  Judge  Henderson’s  order  spe- 


important, 


proportion  of  the  load  the  Sun-  of  each  Week 


Are  Sunday  comics  as  import-  day  comics  actually  carry.” 


ant  as  they  were  ten  years  ago  *  — .  -ft-.. - — _ _ 

in  holding  readers?  fans  and  their  elimination  would  Negro  Newspapers’ 

62  circulation  managers  be-  affect  .sales.  Without  comics  the  Circulation  DroDS 


“People  of  all  ages  are  comic 
fans  and  their  elimination  would 


lieve  they  are  as  important, 


Sunday  edition  would  be  drab 


30  believe  they  are  not  as  and  lifeless.” 


important. 

Shall  the  importance  of  Sun 


“Pre-shipped  comics  and  A  directo 
magazine  supplements  have  been  newspapers 


ctions  Wednesday  and  Friday  Judge  Henderson’s  order  spe- 
each  Week.  cifically  barred  the  consolidation 

•  of  operations  of  International 

with  those  of  Greater  Buffalo, 
egro  Newspapers  Southwest  Color  Printing  Corp. 

irculation  Drops  Dixie  Color  Printing  Corp.; 

,  ^  the  transferring  of  customers  or 

jEFirasoN  City,  Mo.  equipment  of  International  to 
A  directory  of  the  142  Negro  defendants;  and  the  print- 


published 


ing  of  supplements  at  Dixie’s 


day  comics  as  a  selling  and  sold  time  and  time  again  at  full  United  States  has  b^n  compiled  plant  with  equipment  and  per- 
holding  factor  tend  to  diminish  price  when  the  main  section  did  th®  Lincoln  University  De-  gonnel  from  International. 


in  the  coming  years? 

30  believe  it  shall  diminish. 
56  believe  it  shall  not  diminish. 
Were  it  feasible,  would  you 


not  arrive.”  partment  of  Journalism.  , 

Two  are  dailies,  six  are  semi-  ,  .  n 

TV  Takes  Toll  weeklies  and  134  are  weeklies.  ^I®YeIan<I  Papers,, 

“The  oower  and  interest  in  ^  circulation  of  Guild  Sign  Contract 


Were  it  feasible,  would  you  “The  power  and  interest  in  "“ve  a  louti  circuiauon  oi 

consider  additional  Sunday  com-  the  Sunday  comic  section  has  down  131,369  from  the 

ics  as  an  aid  in  securing  and  deteriorated  among  children  l-IjOl.-IO?  of  a  year  ago. 
holding  readers?  where  heavy  children’s  tele-  ,  leads  th^e  group  with 


holding  readers?  where  heavy  children’s  tele- 

42  believe  more  Sunday  comics  vision  programs  are  available 


Cleveland 
The  Cleveland  Plain  Dealer 


would  help. 


morning  and  evening.  The  Sun- 


1.>  K  5.®  and  the  Cleveland  Press  have 

12,  followed  by  Tennessee  with  two-year  contracts  cover- 

11  and  Alabama  with  10.  Illinois  editorial  departments  of  both 


43  believe  more  Sunday  comics  day  comic  section’s  interest  is  eight,  and  New  York,  (^^li*  papers  and  commercial  depart- 


would  be  of  little  help. 

No  Immediate  Drop  Out.s 


not  lost  but  shared  with  the 


television  programs.” 

“There  has  been  a  deteriora- 


Judging  from  comments  made  tion  in  the  continuity  strips  by 
by  circulation  managers,  Mr.  the  artists  themselves — almost  to 
Harding  points  out  that  “no  the  point  of  being  ridiculous.  We 
courageous  circulation  manager  have  taken  Dick  Tracy  out  of 
is  going  to  advocate  dropping  our  family  newspaper.” 


a..u 

Copies  of  the  directory  are  Contract  provisions  include 
available  from  the  Lincoln  Uni-  increases  of  $2.75  to  $3  the 

versity  Department  of  Journal-  ^2  the  second 


ism  at  $1  a  copy. 


7c  in  St.  Louii^ 


Sunday  comics  in  the  foreseeable 
future.” 

Some  of  the  comments  follow: 


“Comic  books  have  hurt  the 
value  of  comics  to  newspapers.” 


The  price  of  the  St.  Louis 


year;  60  cents  a  week  the  first 
year  and  90c  additional  the 
second  year  for  hospitalization 
insurance;  25c  a  week  for  the 
St.  Louis  pension  fund. 

St.  Louis  Also,  employes  with  20  or  more 


‘The  day  when  Sunday  comics  Globe  Democrat  and  the  Post  years  ser\’ice  will  get  four  weeks 


“If  comics  are  forgotten  or  offered  the  only  entertainment  is  Dispatch  w’as  raised  from  5c  to  vacation,  instead  of  the  three 
we  have  a  low  run  and  miss  gone  and  we  must  adjust  to  7c  on  April  10.  The  Sunday  Post  at  present. 


some,  these  people  complain  and  changing  tastes.’ 


yell  the  loudest.’ 


‘Current  comics 


Dispatch  remains  at  ‘20c  and  the 
to  Sunday  Globe  Democrat  at  15c. 


The  publishers  and  the  Cleve¬ 
land  Newspaper  Guild  signed 


‘The  Sunday  magazine  has  adult  readers  but  TV  animated  The  Ecust  St.  Louis  Journal  also  the  agreements,  which  are  retro- 


made  a  mark  on  comics.” 


cartoon  programs,  now  so  popu-  advanced  its  price  from  5c  to  7c.  active  to  last  Nov.  1. 
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BANKING  .  business  barometer 

in  newspaper  -  reading 
JSew  England 


Banking  is  a  mighty  good  barometer  of  business  in  any  area. 
.4nd  New  England  banking  shows  unusual  signs  of  activity, — 
in  coin  of  the  realm,  and  in  bricks-and-mortar. 

The  mid-year  boxscore  last  year  showed  a  jump  of  $1,025- 
billion  over  the  previous  year,  in  total  bank,  insurance  com¬ 
pany  and  investment  tnist  assets,  with  the  total  hitting 
$60,711,000,000.  Thrifty  New  Englanders  adde<i  roughly  $900- 
million  to  their  accounts  in  1960,  while  their  department 
.store  purchases  beat  the  national  average,  as  usual. 

It  takes  a  lot  of  individual  activity  to  make  up  the  fat  totals, 
and  developments  like  these  point  to  an  even  healthier  future: 

•  Peoples  Savings  Bank.  Worcester,  Mass.,  has  opened  a 
new  branch  office  in  West  Boylston. 

•  American  Bank  &  Trust  Company,  New  Haven,  Conn., 
opened  a  new  branch  in  Hamden. 

•  Watertown  Bank  &  Trust  Company  opened  a  new  sub¬ 
urban  branch  in  a  shopping  center,  complete  with  an 
800-car  parking  lot. 

•  Deering  Savings  &  Loan,  Portland,  Maine,  has  opened 
a  new  $50,000  drive-in  headguarters. 

•  Waterbury  National  Bank  has  established  a  new  auto¬ 
mated  accounting  center,  with  electronic  posting  ma¬ 
chine,  sorter-readers  and  computers. 

•  First  National  Bank  of  Boston  has  opened  its  under¬ 
ground  records  storage  center  at  Pepperell,  Mass.,  for 
storage  of  daily  records  of  ten  members  and  associate 
banks  of  the  Boston  Clearing  House  Association. 

Banking  activity  is  a  sign  of  spending,  as  well 
as  saving.  And  New  Englanders  traditionally  buy 
more  than  folks  in  any  other  part  of  the  nation. 
Per  family  retail  sales  are  higher  in  New  Eng¬ 
land  than  in  any  other  region.  What’s  more, 
Yankee  shoppers  are  loyal,  too.  They  shop  the 
ads  in  their  home  town  new.spapers,  in  the  metro¬ 
politan  cities,  the  suburbs,  the  villages,  the  ham¬ 
lets.  You  can  reach  New  England  best  with  your 
advertising  in  New  England’s  fine,  service-cen¬ 
tered  newspapers. 


This  campaign  sponsored  by  these  newspaper  leaders: 

M4INE —  Bangor  Daily  News  (M),  Portland  Press-Herald  (M), 
Express  (E),  Telegram  (S). 

VERMONT —  Barre-Montpelier  Tiraes-Argus  (E),  Bennington  Ban¬ 
ner  (E),  Burlington  Free  Press  (M),  Rutland  Herald  (M). 

UAS5ACHU5CTT5 — Boston  Globe  (M&E),  Boston  Globe  (S),  Brock¬ 
ton  Enterprise  Sc  Times  (E),  Fall  River  Herald  News  (E),  Fitch¬ 
burg  Sentinel  (E),  Gardner  News  (E),  Lawrence  Eagle-Tribune 
(M&E),  Lynn  Item  (E),  North  .‘‘Vdams  Transcript  (E),  Pitts¬ 
field  Berkshire  Eagle  (E),  Taunton  Gazette  (E),  Waltham  News 
Tribune  (E). 


NEW  HAMPSHIRE — Concord  Monitor-Patriot  (E). 

RHODE  ISLAND — Providence  Bulletin  (E),  Providence  Journal  (M), 
Providence  Journal  (S),  WfK)nsocket  Call  (E). 

CONNECTICUT — Ansonia  Sentinel  (E),  Bridgeport  Post  (S),  Bridge¬ 
port  Post-Telegram  (M&E),  Bristol  Press  (E),  Hartford  Courant 
(M),  Hartford  Courant  (S),  Hartford  Times  (E),  Meriden 
Record-Journal  (M&E),  New  Britain  Herald  (E),  New  Haven 
Journal-Courier  (M),  New  Haven  Register  (E&S),  Norwich 
Bulletin  and  Record  (M&E),  Torrington  Register  (E),  Water- 
burv  Republican  &  American  (M&E),  Waterbury  Republican 
(M’&S). 


I 


Don  Brackenbi  ry,  reporter- 
desk  man,  Long  Inland  (Calif.) 
Independent,  Press-Telegram  — 
to  picture  editor,  succeeding 
Bob  Slack,  formerly  with  North 
Hollywood  (Calif.)  Valley  Times 
TODAY — to  Independent,  Press- 
Telegram  news  staff.  .4rt 
Hansl,  formerly  with  Los  An¬ 
geles  (Calif.)  Herald-Express — 
to  Independent  copy  de.sk.  Lloyd 
Talmadge,  former  news  letter 
writer  for  the  Prentice  Halt 
Publishing  Co.,  Washington, 
I).  C.  —  to  Independent  copy 
desk.  Neil  Byer— to  Independ¬ 
ent,  Press-Telegram  news  staff 
from  Oxnard  (Calif.)  Press- 
Courier. 


Clyde  E.  Brown, 
director  of  new 
publishing  ac¬ 
tivities  of  Fair- 
child  Publica- 
will  sail 


tions, 
on  Apr.  27  for  a 
six-month 

A  to  Europe  where 

he  will  survey 
opportunities  for  Fairchild  publish¬ 
ing  abroad. 

Mr.  Brown  will  visit  the  principal 
countries  of  Western  Europe,  where 
he  will  talk  with  retailers,  manu¬ 
facturers,  exporters,  publishers  and 
government  and  association  offi¬ 
cials.  He  will  discuss  with  them 
the  market  and  communication  pos¬ 
sibilities.  merchandising  and  adver¬ 
tising.  Fairchild  Publications  has 
had  offices  in  Europe  since  1907. 
Mr.  Brown  was  resident  at  the  firm’s 
Paris  and  London  bureaus  for  seven 
years  and  has  made  frequent  trips 
to  Europe  following  his  return  to 
take  up  exe«'utive  duties  with  the 
company  in  this  country.  He  has 
been  Facifi<'  (ioast  <lirector  for  all 
Fairchild  Publications,  with  head¬ 
quarters  in  Los  Angeles.  He  later 
l)ecame  advertising  manager  of 
WOMEN’.S  WEAK  DAILY.  As  head 
of  new  publishing  activities,  Mr. 
Brown  was  instrumental  in  the  de¬ 
termination  of  new  fields  for  Fair- 
child  news  weeklies  and  for  the 
introduction  of  new  services  in  the 
company’s  establisbetl  properties. 


Jim  Ban  non,  Tr.4.V£'-7’I' 
news  staff.  Fort  Wayne,  Ind. — 
to  Associated  Press  bureau, 
Louisville,  Ky. 


DOUBLE  TAKE — The  Humboldt  Standard,  Eureka,  Calif.,  used  mana9in9 
editor  L  W.  (Scoop)  Beal's  April  I  birthday  for  an  April  Fool's  Day 
gag  shot.  Staff  Photog  Dave  Hoppe  caught  Scoop  presenting  himssK 
with  a  birthday  calte. 


Maxine  Lowry,  Denver 
(Colo.)  Post  —  to  Louisville 
(Ky.)  Courier- Journal  Women’s 
Department. 


Editor  on  the  Mend 

San  Lris  Obisiy),  Calif. 

Johnny  Nettleship,  sports  edi¬ 
tor  of  the  San  Luis  Obispo 
Telegram-Tribune  w'ho  was  in¬ 
jured  in  the  Oct.  2B  crash  of  the 
plane  carrj’ing  the  California 
Polytechnic  College  football 
team,  is  convalescing  at  home 
after  five  months  in  a  Toledo, 
O.,  hospital.  Barney  Barnett, 
formerly  news  editor,  Klamath 
Falls  (Ore.)  Herald  &  News, 
is  ecfiting  sports  until  Mr. 
Nettleship  returns  to  full-time 


Richard  T.  Bentley,  form¬ 
erly  general  manager.  Fort 
STuitli  (Ark.)  Southwest  Ameri- 
ran  and  Times-Record  and  v’ice- 
president,  Donrey  Media  group 
— to  business  manager,  Otnaha 
(Neb.)  World- Herald.  Ross 
Pendergraft,  general  manager, 
Chickasha  (Okla.)  Daily  Ex¬ 
press — succeeds  Mr.  Bentley. 


Sy  Ra.visey — from  .Associated 
Press  Bureau,  Louisville,  Ky., 
to  AP  capital  Bureau,  Frank¬ 
fort,  Ky.  Jim  Ha.mpton — from 
AP  Bureau,  Louisville,  to  AP 
Bureau,  Lexington,  Ky. 


Bill  T.  Fcrnish,  newsman, 
WAVE-TV,  Louisville,  Ky. — to 
radio  and  television  editor  for 
the  Kentucky  Department  of 
Public  Information,  news  serv¬ 
ices  division. 


Basil  W.  Hall,  columnist  and 
an  assistant  city  editor.  Charles¬ 
ton  (S.  C.)  Evening  Post — to 
executiv'e  editor  of  the  combined 
women’s  departments,  the 
Charleston  (S.  C.)  News  and 
Courier  and  the  Post.  He  con- 
Betty  Jean  Lee — etlucation  tinues  to  wTite  his  column, 
writer,  Denver  (Colo.)  Post — to  “Keeping  Posted.’’ 
executiv'e  secretary,  Denver  *  *  ♦ 

Classroom  Teachers  Association.  John  Haney — to  photogra- 
«  *  «  pher,  .Albany  (Ore.)  Democrat- 

Ja.vies  Selk,  city  hall  reporter, 

Racine  (Wis.)  Journal-Times — 
to  Madison  Wisconsin  State 
Treasury’s  Office  of  Law  En-  Joximal  general  assignment, 
forcement  Coordination.  Prior  to  Car.men  Elsner,  State  Journal 
World  War  II  he  helped  organ-  society  reporter  —  to  women’s 
ize  the  police  department  in  feature  writer.  Lea  Andresen, 

Cleveland  and  after  the  war  he  formerly  advertising  manager, 
helped  to  reorganize  the  police  Select  Magazine,  a  Madison  pub- 
system  in  West  Germany.  lication  —  to  society  reporter, 

♦  *  *  State  Journal.  William  Riemer- 

Arthi  r  M.  Olsen — promoted  '*an.  State  Journal  general  as-  j 
to  manager  of  the  advertising  signment  reporter— to  covering 
credit  and  collection  department  suburban  governments  in  the  IMames  B 
of  the  Chicago  (Ill.)  Tribune,  Madison  metropolitan  area, 
succeeding  Cecil  S.  Hogarth,  *  ♦  ♦  John  F 

retired.  Paul  W.  Horn,  oolitical  editor  of  tl 


Ji.M  Klobuchar,  Minneapolis  dutv’ 
AP  sportswriter  —  to  sports, 
Minneapolis  (Minn.)  Tribune. 

Jim  Rogers,  sports  desk,  St, 

Paul  (Minn.)  Pioneer  Press — 
to  AP  bureau,  Minneapolis. 


James  Anione.  copy  desk  chief  of 
Fairchild  Publications,  was  eh^cted 
president  of  Newspaper  Re|)orters 
Assn,  of  New  Aork  City,  succee«l- 
ing  Eklward  Kirkman  of  the  N.  A’. 
Daily  News.  Joseph  .‘v’haefer,  <if 
Fairchild’s  weeklies  copy  desk  staff, 
was  ele<-ted  treasurer  of  the  associa¬ 
tion.  Installation  of  officers  will  Ik* 
held  at  the  Hotel  Manhattan.  May 


Robert  D.  Nelson,  marketing 
manager,  Los  Angeles  (Calif.) 
Times  —  to  vicepresident-sales. 
He  will  direct  the  display,  cir¬ 
culation,  classified  and  syndicate 
departments  and  will  be  respon¬ 
sible  directly  to  Publisher  Otis 
Chandler.  The  title  of  marketing 
manager  will  be  eliminated. 


I'airchild’s  High  Point  bureau  chief. 

W.  Stamey,  will  be  joined  by 
several  members  of  HOME  FLR- 
NISHINGS  DAILY’S  New  York 
news  staff  to  cover  the  .Spring  Fur¬ 
niture  Market  in  the  .South,  Apr. 
21-28.  Taking  part  in  this  compre¬ 
hensive  coverage  will  be  Isadore 
Barmash,  editor;  Vera  Hahn,  fash¬ 
ion  editor;  .Stanley  .Slom,  Robert 
Melton  and  Joan  Thalheimer  of  the 
editorial  staff. 


SvMlitnn  ol 

Dolly  Now*  Record,  Weenon't  Woor  Doily, 
Homo  Fwmithins*  Doily,  Supomiarfcol  Nows, 
Mon'*  Woor,  Footwoor  Now*,  Dirocterio*, 
Mololwerfcing  Nows,  Elocironic  Now*,  Books. 


il  mention 

Detroit’s  Beauty 
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Detroit 

Grace  Barber  Haedke  retired 
recently  after  42  years  on  the 
Detroit  Free  Press — the  last  20 
of  them  spent  keeping  Michigan 
women  beautiful. 

Under  the  by-line  of  “Grace 
Barber,”  Mrs.  Haedke  became 
an  authority  on  cosmetics,  hair 
styles,  and  figures. 

Each  year  she  edited  the 
“Guide  to  Good  Grooming,”  a 
special  section  put  out  by  the 
Free  Press. 

Mrs.  Haedke  joined  the  Free 
Press  in  1918  and  was  assigned 
to  the  Sunday  Department.  Be¬ 
fore  liecoming  beauty  writer  in 
1940  she  served  in  the  Women’s 
Department  as  a  copyreader, 
makeup  editor,  and  feature 
writer. 

Her  husband,  Walter,  is  the 
Michigan  Department  Director 
for  the  Disabled  American 
Veterans. 


Richard  Coixins,  for  the  past 
two  years  supervisor  of  educa¬ 
tional  services,  Chicago  (Ill.) 
Daily  News  and  Sun-Times — to 
manager  of  public  services,  suc¬ 
ceeding  Earl  Driscoll,  retired. 

♦  «  * 

Ken  Mugler,  sports  writer, 
Philadelphia  (Pa.)  Bulletin — to 
sports  publicity  director.  Villa- 
nova  University,  Philadelphia. 

*  «  « 

Douglas  Baker,  longtime 
Portland  Oregon  Journal  re¬ 
porter,  and  for  the  past  year  and 
one-half  a  co-producer  for  sta¬ 
tion  KGW-TV,  Portland  —  re¬ 
joins  the  Journal  as  a  featured 
columnist. 

*  «  * 

Marc  Cox,  farm  editor,  Sioux 
City  (Iowa)  Journal — awarded 
honorary  state  farmer  degree  at 
the  33rd  annual  state  convention 
of  the  Nebraska  Future  Farmers 
of  America.  He  was  cited  for  his 
efforts  in  promoting  the  work 
of  individual  farm  boys,  FFA 
chapters  and  vocational  agri¬ 
culture  departments. 

*  *  * 

R.  S.  Murray — to  Montreal, 
Que.,  advertising  manager, 
Toronto  (Ont.)  Globe  and  Mail. 
He  was  formerly  advertising 
manager  of  the  newspaper’s 
Saturday  magazine  section  at 
Toronto. 

• 

Music  of  the  Civil  War 

Cincinnati,  Ohio 

Henry  Humphreys,  formerly 
amusements  and  music  editor  of 
the  now  defunct  Cincinnati 
(Ohio)  Times-Star,  has  written 
two  Civil  War  music  books,  one 
containing  Southern,  the  other 
Northern  songs.  Publisher  is 
Willis  Music  Company,  Cincin¬ 
nati. 


Home  from  Brazil 

Junction  City,  Kans. 

Mr.  and  Mrs.  John  D.  Mont¬ 
gomery  of  Junction  City  have 
returned  from  another  tour 
around  South  America.  They  at¬ 
tended  the  Inaugural  ceremonies 
on  Brasilia,  Brazil,  then  spent 
considerable  time  in  Rio  de 
Janeiro  where  Mr.  Montgomery 
owns  the  only  English  langfuage 
daily,  the  Brazil  Herald.  Mr. 

Montgomery  is  publisher  of  the 
Junction  City  Daily  Union. 

• 

Dan  Gilmartin,  formerly 
with  the  Detroit  (Mich.)  News, 

Grand  Rapids  (Mich.)  Herald, 
and  Ann  Arbor  (Mich.)  News 
—to  Michigan’s  deputy  racing 
commissioner. 

«  «  « 

Ray  G.  Cooper,  who  recently 
resigned  as  secretary-manager 
of  the  Arkansas  Press  Associa¬ 
tion — to  editor  of  the  Little  Rock 
Arkansas  Statesman,  a  weekly 
newspaper  owned  and  published 
by  Gov.  Orval  E.  Faubus. 

♦  «  « 

Fred  M.  Betz,  Lamar  (Colo.) 
publisher — won  the  state  Demo¬ 
cratic  chairmanship  and  an¬ 
nounced  plans  to  devote  his  full 
time  to  the  organizational  post. 

*  *  « 

John  H.  Peterson — from  act¬ 
ing  sports  editor  to  sports  editor, 

Bismarck  (N.  D.)  Tribune,  suc¬ 
ceeding  Art  McKinney,  now  in 
public  relations. 
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McCoy  Resigns 
Editor’s  Post 

Asheville,  N.  C. 

George  W.  McCoy,  editor  of 
the  Asheville  Citizen  and  Times 
since  1955,  retired  April  2  after 
more  than  35  years’  service  on 
the  editorial  staff  of  the  papers. 
Mr.  McCoy  has  been  ill  for  some  ! 
time. 

Since  joining  the  papers  in 
1924,  he  held  practically  every  , 
editorial  post  from  reporter 
through  state  news  editor  to 
managing  editor  and  then  editor.  ' 
He  is  an  alumnus  of  the  Univer¬ 
sity  of  North  Carolina  and  an 
author  of  historical  books. 

• 

Studies  New  Field 

Clyde  E.  Brown,  director  of 
new  publishing  activities  of 
Fairchild  Publications,  is  making 
a  six-month  visit  to  Europe  to 
survey  the  opportunities  for 
Fairchild  business  paper  pub¬ 
lishing  abroad.  He  will  make  his 
headquarters  at  the  firm’s  Paris 
office.  Fairchild  Publications  has 
had  offices  in  Europe  since  1907. 
• 

Dale  Walton — managing  edi¬ 
tor,  Irving  (Tex.)  News-Texan 
— to  San  Angelo  (Tex.)  Stand¬ 
ard-Times. 

*  *  « 

Clyde  Osbitrn,  advertising 
manager,  Pendleton  (Ore.)  East 
Oregonian  —  to  business  man¬ 
ager,  succeeding  Mrs.  J.  W. 
Forrester  Jr. — now  comptroller. 
Austin  Ragle,  advertising  sales¬ 
man — to  advertising  manager. 

*  *  * 

Harrison  Brown  —  to  news 
editor,  Ontario  (Ore.)  Observer, 
succeeding  Hugh  Gale,  resigned. 

*  *  « 

Vic  Partipilo  —  to  editor. 
Myrtle  Point  (Ore.)  Herald,  re¬ 
placing  George  F.  Hall,  retired. 


A  LIFT  FOR  living 

by  Dr.  Ralph  W.  Sockman 
Pastor  of  Christ  Church  im  New  Y ork 
No  other  religious  leader  has  such  universality  of  appeal. 

“In  the  forty  years  of  his  ministry.  Dr.  Sockman  has  led  his 
people  with  confidence  and  devotion,  and  his  broad  testimony 
and  service  for  God  and  his  neighbor  extend  far  beyond  the 
boundaries  of  his  parish.” 

iormer  President  DWIGHT  D.  EISEyHOWER 
CLEAR.  SIMPLE.  NON-SECTARIAN. 
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THORN  McBRIDE 
GIVES  READERS 

WIDER 

EXPERIENCES 


THORN  McBRIDE,  the  sea 
adventure  comic  strip,  brings 
timely  topics  to  the  comic  page  in 
heightened  dramatic  expression, 

‘■McBRIDE”introduces  readers  to 
skin  diving,  nuclear  submarines 
and  oceanography  with  authori¬ 
tativeness  and  factual  accuracy. 

THORN  McBRIDE  boasts  an  advi¬ 
sory  board  of  top-ranking  scien¬ 
tists  and  military  leaders  who 
help  to  create  an  entertaining 
and  educational  comic  strip. 
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Regional  Head 

Los  Angeles 

H.  H.  (Hap)  Everett,  whose 
newspaper  experience  includes 
work  with  the  Los  Angeles 
Times,  San  Diego  (Calif.)  Union 
and  Glendale  (Calif.)  News- 
Press,  is  now  Los  Angeles  re¬ 
gional  director  of  university  re¬ 
lations  for  Stanford  University. 
He  was  public  relations  repre¬ 
sentative  for  North  American 
Aviation  until  recently. 

• 

Ward  E.  Di’FFY,  former  edi¬ 
tor  of  the  Hartford  (Conn.) 
Times — to  the  Advisory  Com¬ 
mittee  on  Multiple  Use  of  Na¬ 
tional  Forests. 

♦  ♦  ♦ 

Vernon  Scott,  United  Press 
International  Hollywood  (Calif.) 
correspondent  —  married  Jane 
Wooster,  a  newspaper  corre¬ 
spondent  and  former  magazine 
publisher.  Comedian  Jerry  Lewis 
was  best  man  while  Columnist 
Cobina  Wright  was  matron  of 
honor. 

*  *  * 

William  F.  Boni,  news  edi¬ 
tor,  Spokane  (Wash.)  Spokes¬ 
man-Review — to  executive  editor, 
St.  Paul  (Minn.)  Dispatch  and 
Pioneer  Press,  succeeding  Reid- 
AR  Lund,  who  die<l  in  February. 
*  *  ♦ 

Joe  Krupinski,  returned  from 
Army  PIO  in  Frankfurt,  Ger¬ 
many — to  sports  reporter,  Bing¬ 
hamton  (N.  Y.)  Sun-Bulletin 
Tom  McCarthy — to  Sun-Bulle¬ 
tin  photographer. 

*  *  « 

Virgil  Lockwood,  copy  ^vriter 
and  account  man  for  Cole  and 
Weber  Inc.,  Portland  (Ore.) — 
to  advertising  manager,  Hills¬ 
boro  (Ore.)  Argus,  a  semi¬ 
weekly.  Al  Mades  and  Mrs. 
Christy  Zenger — to  assistant 
ad  managers.  Mr.  Mades  was 
formerly  advertising  manager 
Crows  Western  Equipment  and 
Timber  News  and  Crows  Lumber 
Digest,  Portland ;  Mrs.  Zenger 
was  formerly  with  Grant 
Thuemmel  Advertising  Agency, 
Portland. 

*  *  * 

Stanley  L.  Williams,  city 
hall  reporter,  Madison  Wiscon¬ 
sin  State  Journal — to  adminis¬ 
trative  assistant  to  Gov.  Gaylord 
Nelson  of  Wisconsin.  David 
Gordon — from  general  assign¬ 
ment  to  city  hall  beat.  Harva 
Hachten,  formerly  general  as¬ 
signment  and  trial  reporter,  Los 
Angeles  (Calif.)  Daily  News — 
to  women’s  editor.  State  Journal, 
succeeding  JoAnn  Beier,  now 
free-lancing. 

«  *  * 

Ed  Yoder,  editorial  writer, 
Charlotte  (N.  C.)  News — to  edi¬ 
torial  writer,  Greensboro  (N.  C.) 
Daily  News. 


Don  W.  Carl.son,  news  edi¬ 
tor,  Niles  (Mich.)  Daily  Star — 
to  editor  of  the  weekly  Darien 
(Conn.)  Review,  succeeding  Ed¬ 
ward  J.  CiiROSTOWSKl,  now  edi¬ 
tor  of  the  weekly  New  Canaan 
(Conn.)  .Advertiser. 

«  *  « 

James  K.  Sunshine,  educa¬ 
tion  editor,  Providence  (R.  1.) 
Journal-Bulletin  —  to  president. 
Education  Writers  Association. 
*  *  * 

Edward  D.  Casey — from  act¬ 
ing  city  editor  to  city  editor, 
Binghamton  (N.  Y.)  Sun-Bul¬ 
letin,  succeeding  E.  Bradley 
Boyle,  rejoined  Middletown 
(N.  Y.)  Times  Herald-Record. 
«  «  * 

Lewis  W.  Shollenrerger, 
formerly  CBS  Washington  as¬ 
sociate  director  of  news  and 
public  affairs — to  .ABC  News  as 
director  of  special  ev’ents  and 
news  operations,  Washington 
bureau. 

*  *  * 

Ja.mes  C.  Keogh,  a  senior  wli- 
tor  of  Time  for  the  past  five 
years  —  to  an  assistant  man¬ 
aging  editor. 

*  «  « 

Hawley  M.  Richeson,  Mitoff 
Adv’ertising  Company — to  presi¬ 
dent  of  the  El  Paso  (Tex.)  Press 
Club. 

«  *  * 

Robert  H.  Zeis  Jr. — from  re¬ 
tail  advertising  sales  staff  to 
assistant  personnel  director, 
Denver  (Colo.)  Post. 

*  *  * 

Charles  Bundy,  1961  gradu¬ 
ate  of  Southern  Illinois  Univer¬ 
sity  —  to  reporter,  Ccntralia 
(Ill.)  Sentinel. 

*  *  * 

Richard  E.  Macke — to  assist¬ 
ant  executive  sports  editor,  Cin¬ 
cinnati  (Ohio)  Enquirer,  suc¬ 
ceeding  Robert  Husted,  assist¬ 
ant  sports  editor,  w’ho  died 
March  9. 

*  *  * 

Tom  Sieg,  St.  Louis  (Mo.) 
Midwest  Banker — to  Charlotte 
(N.  C.)  Observer  copy  desk. 
Douglas  Connah  Jr.  —  from 
copy  desk  to  general  assignment. 
Davis  Merritt  —  from  sports 
desk  to  general  assignment.  Ken 
Cl.ark  —  from  county  govern¬ 
ment  reporter  to  editorial  writer. 
• 

Best  Fire  Coverage 

Toronto 

Awards  for  the  best  fire  story’ 
and  picture  of  1960  were  given 
to  the  Toronto  Globe  and  Mail 
in  the  Toronto  Firefighters  As¬ 
sociation  competition.  The  win¬ 
ners  were  James  Lewcun,  pho¬ 
tographer,  for  a  shot  showing 
firemen  giving  oxygen  to  a  vic¬ 
tim  of  a  street  car  crash,  and 
Philip  Freeman,  for  a  story  of 
an  apartment  fire  in  which  a 
12-year-old  girl  died  saving  two 
infants. 


Obituary 

John  Morrow  Davis,  56,  on 
copy  de.sk  of  Cleveland  (Ohio) 
Plain  Dealer  since  1959;  April 
5.  Mr.  Davis  joined  the  New 
York  Herald  Tribune  as  a  copy 
t*ditor  on  the  sports  desk  shortly 
after  he  graduated  from  the 
University  of  West  Virginia. 

*  4>  * 

Charles  F.  Speare,  86,  re¬ 
tired  newspaiier  editor  and  na¬ 
tionally  .syndicated  columnist; 
April  6.  Mr.  Speare  was  finan¬ 
cial  editor  of  the  New  York 
Evening  Mail  from  1899  to  1919; 
in  banking  from  1919  to  1927 ; 
then  a  writer  of  financial  re¬ 
views  for  North  American 
Newspaper  Alliance  until  his  re¬ 
tirement  in  1954. 

*  *  * 

William  John  Shannon,  61, 
former  eilitor  of  the  Jersey  City 
(N.  J.)  Jounial;  April  4.  He 
was  a  staff  member  of  the  news- 
pa  jier  for  30  years,  and  retired 
as  eilitor  in  1951. 

*  *  « 

Ernest  F.  E.mmel,  (>3,  retail 
adv'ertising  manager,  Indianap¬ 
olis  (Ind.)  New.spapers  Inc.; 
April  4. 

*  ♦  ♦ 

Ronald  W.  May,  .38,  author 
and  Washington  (D.  C.)  corre¬ 
spondent  for  the  Madison  ( Wis.) 
Capital-Times,  A'ork  (Pa.)  Ga¬ 
zette  &  Daily,  and  Las  Vegas 
(Nev.)  Sun;  April  3.  Research 
work  on  a  book  on  Sen.  Joseph 
McCarthy  of  Wisconsin  brought 
Mr.  May  to  Washington  in  1951. 
Written  in  collaboration  with 
Jack  Anderson  and  called  “Sen¬ 
ator  McCarthy:  The  Man,  the 
Senator,  The  Ism,”  it  was  pub¬ 
lished  in  1952. 

*  *  * 

Charles  J.  Wesch,  58,  Sun¬ 
day  editor  of  the  New  Orleans 
(La.)  Times- Picayune;  April  3. 
Mr.  Wesch  joined  the  Times- 
Picayune  in  1931  as  a  copy- 
reader.  Prior  to  that  he  worked 
for  newspapers  in  Illinois,  Ten¬ 
nessee  and  his  native  Texas. 

*  *  * 

Kenneth  L.  Demarest,  58, 
city  editor,  the  Record,  Bergen 
County,  N.  J.;  April  3.  Mr.  De¬ 
marest  joined  the  then  called 
Bergen  Evening  Record  (now’ 
the  Record)  in  1924  following 
his  graduation  from  New  York 
University. 

*  *  * 

Lucile  Furman,  66,  a  writer 
for  the  National  Institute  of 
Mental  Health;  April  1.  She 
w’orked  on  the  family  new’spa- 
per,  the  Danbury  (Neb.)  News, 
and  taught  school  and  before  the 
outbreak  of  World  War  II,  she 
was  a  partner  with  her  sister, 
Bess  Furman  Armstrong  of  the 
New  York  Times,  in  Furman 
Features. 


Clarence  J.  Shbarn  Jr.,  59, 
for  many  years  associated  with 
the  Hearst  Corporation  as  an 
attorney;  March  29. 

♦  ♦  * 

Wilbur  J.  Brons,  66,  midwest 
bureau  chief.  New  York  Journal 
of  Commerce;  April  2.  Mr, 
Brons  worked  for  the  City  News  ^ 
Bureau  of  Chicago,  Chicago  g 
Journal  and  the  Associate 
Pre.ss  before  joining  the  Chicago 
Journal  of  Commerce  in  the 
early  1920’s.  He  was  an  edi-  J 
torial  w’riter  on  that  paper  until  I 
it  was  merged  with  the  IVoll  « 
Street  Journal 

*  *  * 

Danhx  H.  Thompson,  55,  re¬ 
tired  radio  and  television  direc¬ 
tor,  National  Safety  Council, 
Chicago,  and  former  radio  edi¬ 
tor,  Louisville  (Ky.)  Times; 
March  29. 

«  *  * 

Heli:n  Richter  Elser,  69, 
founder  of  the  w’omen’s  page  of 
the  Netv  York  Post  in  1918; 
March  30.  She  was  the  w’idow 
of  the  late  Maximilian  Elser  Jr., 
retired  publicist  and  syndicate 
owner. 

*  *  * 

Roy  Kelly,  66,  new’s  editor, 

St.  Paul  (Minn.)  Pioneer  Press 
for  more  than  20  years;  April 
3.  Among  surv’ivors  are  two 
brothers.  Herb,  amusement  edi¬ 
tor  of  the  Miami  (Fla.)  News, 
and  Milton,  Associated  Press 
writer  in  Washington.  A  third 
brother,  the  late  Matt  Kelly, 
w’as  publisher  of  the  Eau  Claire 
(Wis.)  Leader  and  Telegram. 

*  «  « 

Leighton  H.  Blood,  64,  re¬ 
write  staff.  New  York  Joumal- 
American  since  1948;  March  29. 

He  formerly  worked  for  the  Bos¬ 
ton  (Mass.)  Post,  New  York 
Sun,  New  York  Daily  News,  and 
International  New’s  Service, 
Washington. 

*  *  * 

Darrell  N.  Toohey,  56,  re¬ 
porter,  columnist  and  editorial 
W’riter,  Springfield  (Mass.)  Un¬ 
ion;  March  30.  Mr.  Toohey  was 
honored  last  year  as  the  news¬ 
paperman  of  the  year  in  Spring- 
field.  He  joined  the  Union  in 
1934  and  wrote  the  column  On 
the  Firing  Line  for  26  years. 

«  «  * 

Colette  Lesage,  85,  column¬ 
ist  for  Montreal  (Que.)  La 
Presse  and  a  journalist  for  58 
years;  April  2.  Miss  Lesage 
joined  the  Le  Journal  in  1898, 
and  in  1903  went  to  La  Presse 
and  started  its  women’s  pages. 
Officially  retired  in  1956,  she 
continued  to  write  a  column, 
Courrier  de  Colette. 

*  *  * 

R.  Lee  Scranton,  30,  reporter, 
Dubuque  (Iowa)  Telegraph- 
Herald;  March  29. 
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As  reported  to  the  Audit  Bureau  of  Circula. 
tions,  the  New  York  Post's  average  daily 
circulation  was  343,140  for  the  six  months 
ending  March  31st,  1961  —  an  increase  of 
7,300  over  the  corresponding  period  last 
year. 

Advertisers  who  know  the  exciting  respon¬ 
siveness  of  New  York  Post  readers  will 
welcome  this  circulation  growth. 


Where  results  count, 

advertisers  count  on  the 
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the  business  are  still  trying  to 
understand  it.” 


Press  Technical  Man 
—  Don  Mohler 

By  Bob  Warner 


Our  last  choice  in  the  series 
on  press  technical  directors 
(E&P,  Jan.  21,  page  32)  is  Don 
Mohler,  director  of  technical 
photography  for  General  Elec¬ 
tric  Co. 

GE’s  activity  in  the  photo¬ 
graphic  equipment  field  is  con¬ 
fined  to  the  manufacture  and 
sales  of  photolamps  and  flash¬ 
bulbs,  but  in  this  vital  area  of 
technical  knowledge  Mr.  Mohler 
has  become  well-known  through¬ 
out  the  country  as  an  outstand¬ 
ing  lecturer,  writer  and  educa¬ 
tor. 

He  has  contributed  many 
ideas  to  the  theory  and  teaching 
of  photographic  lighting.  Press 
photographers  in  particular  are 
familiar  with  his  educational 
work  in  the  photojournalism 
field  and  have  profit^  greatly 
by  Mr.  Mohler’s  far-flung  ac¬ 
tivities.  The  52  year  old  lighting 
expert  is  a  charter  member  of 
the  NPPA,  a  member  of  its  Ed¬ 
ucation  &  Technical  Committee 
and  along  with  J.  Win  ton  Lemen 
of  Eastman  Kodak  Co.  he  has 
been  a  co-chairman  of  the  or¬ 
ganization’s  Audio-Visual  Com¬ 
mittee. 

Light  Sources 

A  dedicated  educator  and  an 
energetic  salesman,  Mr.  Mohler 
says  he  is  “concerned  about  the 
future  of  photography  in  rela¬ 
tion  to  GE  products.  If  the 
flashbulb  becomes  a  dead  duck, 
we  would  like  to  have  some 
other  type  of  light  source.  We’re 
dedicated  to  being  in  the  light¬ 
ing  end  of  the  business. 

“In  talking  to  photographers 
about  their  frustrations  and 
working  with  them  to  do  a 
better  job,  I’ve  often  noticed 
certain  trends  which  sometimes 
have  resulted  in  new  products. 
Miniaturization,  for  example. 
As  a  result  of  many  talks  with 
photographers,  time  and  again 
I’ve  reported  their  shop  talk 
and  suggested  that  the  company 
make  flashbulbs  smaller.  In  this 
way,  photojoumalists  have  been 
among  the  leaders  in  innovation 
in  lighting.” 

Mr.  Mohler  has  been  dealing 
with  news  photogfraphers  across 
the  nation  since  1936  when  he 
took  on  an  advertising-promo¬ 
tion  department  job  in  GE’s 
photolamp  division.  At  the 
time,  he  knew  virtually  nothing 
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about  photography  or  lighting 
techniques  but  he  became  inter¬ 
ested  and  determined  to  learn. 

Home  Course 

As  a  first  step  toward  a  home 
education  course,  Mr.  Mohler  ac¬ 
quired  a  35mm  camera.  GE  pro¬ 
vided  him  with  any  equipment 
he  wanted  and  the  budding 
lighting  expert  went  on  a  pic¬ 
ture-taking  binge.  At  the  same 
time  he  spoke  to  GE  engineers 
about  lighting,  read  books  on 
the  subject  and  began  attend¬ 
ing  photojournalism  short 
courses  where  he  met  profes¬ 
sionals  and  listened  carefully  to 
their  conversations. 

Mr.  Mohler  soon  began  de¬ 
veloping  ideas  of  his  own  and 
he  tested  them  on  GE  engi¬ 
neers.  If  the  ideas  survived  the 
GE  run,  Mr.  Mohler  put  them 
into  words  and  began  inserting 
them  in  .speeches  to  audiences 
about  GE  products.  If  these 
lighting  ideas  got  by  the  pros, 
he  knew  he  had  something. 

These  first  efforts  occurred 
over  20  years  ago.  By  1941  Mr. 
Mohler  had  published  nearly  60 
articles  in  photography  maga¬ 
zines.  In  1953  he  won  the 
Sprague  Award,  the  NPPA’s 
highest  honor,  “for  his  many 
new  ideas  in  the  teaching  of 
photographic  lighting;  specifi¬ 
cally  for  the  triangle  lighting 
technique  he  developed.” 

Summing  IJp 

Recently  we  asked  Mr.  Mohler 
how  he  would  sum  up  his  ideas 
about  the  most  important  prin¬ 
ciples  of  lighting  in  photojour¬ 
nalism. 

“The  professional  photogra¬ 
pher,  as  distinguished  from  the 
amateur,  has  the  ability  to  con¬ 
trol  light,”  Mr.  Mohler  an¬ 
swered.  “This  is  the  mark  of 
the  pro  and  no  matter  what 
light  sources  will  be  in  the  fu¬ 
ture  —  if  everything  becomes 
automatic  for  the  casual  user — 
the  pro  is  still  going  to  have  to 
control  light  to  get  the  best 
possible  image. 

“The  most  successful  photog¬ 
raphers  have  been  those  who 
used  light  creatively  and  they 
are  the  ones  who  are  most  often 
imitated.  It  is  not  a  simple 
thing  to  understand  how  light 
behaves  and  some  of  the  best 
and  most  successful  people  in 


Image  Creation 

Mr.  Mohler  maintains  that  all 
“image  creation  revolves  around 
the  use  of  light — always!  You 
don’t  see  things;  you  see  light 
bouncing  off  things.  The  novice 
with  a  camera  sees  nothing  but 
outlines — no  form,  no  play  of 
light,  no  direction,  no  emphasis. 
He  only  sees  the  thing. 

“There  are  at  least  18  differ¬ 
ent  things  that  happen  when 
you  move  a  single  light  source 
from  here  to  there  and  yet  some 
photographers  operate  on  the 
simple  principle  of  just  one  of 
these  18  things  or  variables  and 
that  is  the  simple  amount  of 
light  for  the  exposure.” 

How  can  a  photographer  best 
train  himself  to  appreciate  the 
subtleties  and  complexity  of 
light  sources? 

“Photogrraphers  should  look  at 
pictures  that  attract  them  and 
try  to  imitate  the  lighting,”  Mr. 
Mohler  said.  “Doing  this,  you 
immediately  get  involved  in  all 
these  problems. 

Study  Light 

“If  you  succeed  in  your  imi¬ 
tation,  you  should  immediately 
ask  yourself  why,  and  if  you 
can’t  succeed,  find  someone  who 
knows  more  about  it  than  you 
do  and  get  him  to  explain  it.” 

If  a  photographer  can  come 
to  understand  what  happens 
when  one  light  source  is  moved 
around,  “then  he  will  know 
what  2,  3,  4  or  even  5  different 
light  sources  will  do  because  he 
will  have  the  basic  principle  or 
the  raw  materials.” 

*  41  « 

BELLYACHE  DEPT. 

In  the  current  issue  of 
CAPPAC  News  (Commercial 
and  Press  Photographers  Asso¬ 
ciation  of  Canada),  CAPPAC’s 
assistant  editor,  Dick  Flohill, 
has  written  an  article  headlined: 
“Photographers  are  too  thin- 
skinned,  bellyache  all  the  time.” 

Mr.  Flohill  asserts  that  news¬ 
paper  photographers  complain 
too  much  and  are  often  “far  too 
rude.”  He  attacks  news  photog¬ 
raphers’  battle  against  Canon  36 
and  the  National  Press  Photog¬ 
rapher,  a  “magazine  which  al¬ 
ways  leaps  to  the  defense  of 
any  photographer,  regardless  of 
his  offense.” 

Some  of  Mr.  Flohill’s  main 
points: 

“Newspaper  photographers 
are  often  far  too  rude — in  Cana¬ 
da  as  well  as  the  U.  S.  I  heard 
a  Toronto  camerman  during 
the  Queen’s  visit  a  while  back 
call  out,  ‘Liz,  turn  this  way!’ . .  . 
‘Royal  Visitors  Take  Orders,’ 
headlines  the  National  Press 


Don  Mohler 


Photographer  over  a  story  de¬ 
scribing  how  Japan’s  Grow: 
Prince  joined  the  ranks  of  prea 
dents,  potentates  and  VIP’i 
from  all  over  the  world  wh  5 
have  taken  orders  from  Amen 
can  photographers.  It’s  about 
time  more  photographer; 
stopped  handing  out  orders  an: 
started  making  requests.” 

Mr.  Flohill  points  out  th»; 
photographers  sometimes  refus 
to  take  the  picture  of  sor  i 
minor  or  major  dignitaries  be j 
cause  they  have  been  throwinsj 
their  weight  around  or  cornplais- 
ing  about  photographers.  “She:; 
me  a  cameraman  making  thi; 
sort  of  protest,”  the  editor 
stated,  “and  I’ll  show  you  i 
cameraman  who  isn’t  doing  hii 
job.  A  cameraman’s  job  is  tak¬ 
ing  pictures,  not  making  pro¬ 
tests.” 

Limited  Rights 

Mr.  Flohill  notes  that  the 
NPP  November  issue  “is  play¬ 
ing  up  a  story  about  some  danr 
fool  of  a  judge  who,  not  satis 
fled  with  still  photographer- 
got  the  television  boys  into  hi 
court  as  well. 

“.  .  .  Courts  are— or  shouii 
be — places  of  calm  and  plaoT^ 
of  dignity.  If  you  honestly  be 
lieve  your  presence  as  a  work 
ing  photographer,  and  that  c 
your  fellows  from  radio  W-O-Vj 
(‘instant  noise’)  and  the  telej 
vision  station  uptown,  will  a-ij 
to  the  dignity  of  the  court,  theii 
I  suggest  you  check  the  meaE| 
ing  of  the  word  ‘dignity.’  | 

“As  pressmen  (reporters  ac; 
photographers)  we  have  t 
more  rights  than  any  oth;: 
member  of  the  community.  W( 
have  no  real  ‘right’  to  poke  ok: 
nose  in  where  it  isn’t  want^: 
we  have  no  real  ‘right’  to  taw 
pictures  in  a  courtroom  (t!“ 
public  doesn’t  have  that  right 
and,  I  hope  never  will).” 

Finally,  Mr.  Flohill  suggest 
that  all  newsmen  just  do  tW 
job  “instead  of  bellyaching  a£ 
the  time!” 
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When  you  print  by  offset,  especially  with  a  inulti-web  operation,  it  is  essen¬ 
tial  to  have  a  press  which  will  exert  an  even  pull  on  all  webs . .  .you  get  this 
insurance  with  the  new  Hoe  Litho-Master ...  because  the  Litho-Master  has 
cylinders  that  run  on  bearers. . .bearer-to-bearer  cylinders  make  possible  a 
uniform  impression  between  blanket  cylinders  so  necessary  for  constant  web 
pull  on  all  press  units  and  insure  the  true  ‘‘kiss”  impression  between  plate 
and  blanket  cylinders  so  essential  for  top  quality  offset  printing. 
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JOURNALISM  EDUCATION 


Campus  Edition  Helps 
To  Train  News  Staffs 


Dallas,  Tex. 
An  experiment  in  newspaper- 
colleffe  journalism  co-operation 
is  payinff  off  for  both  the  Dallas 
Times  Herald  and  Southern 
Methodist  University. 

It  is  the  Times  Herald  Edi¬ 
tion  of  the  SMU  Semi-Weekly 
Campus,  published  each  Mon¬ 
day.  The  Campus  itself,  tabloid 
student  newspaper,  printed  at 
SMU,  is  published  each  Wednes¬ 
day  and  Friday. 

James  F.  Chambers  Jr.,  Times 
Herald  pre.sident,  read  in  E&P 
of  an  arrangement  between  a 
college  and  a  daily  in  Florida, 
then  he  in.structed  his  aides  to 
check  the  local  situation  with 
Martin  Ree.se,  associate  profes¬ 
sor  of  journalism  and  business 
manager  of  student  publications. 

A  series  of  meetings  brought 
forth  the  fact  that  Mr.  Reese 
wanted  the  Campus  to  go  tri¬ 
weekly,  but  revenues  would  not 
permit  it.  From  this,  the  Mon¬ 
day  Times  Herald  Edition  de¬ 
veloped.  It  will  continue  through 
the  regular  semester. 

Editor's  Son 

Students,  headed  by  Mike 
Engleman,  Campus  Editor, 
whose  father  publishes  the  Edin¬ 
burg  (Tex.)  Review,  write,  edit 
and  make  up  the  Times  Herald 
Campus  Edition,  using  a  front 
page  makeover  and  one  or  more 
jump  pages  as  news  volume  re¬ 
quires.  Top  wire  news  is  mixed 
with  college  news,  but  in  dimin¬ 
ishing  volume. 

“We  were  enthusiastic  about 
using  wire  stuff  at  first,”  said 
Mike  Engelman,  “but  we  sud¬ 
denly  realized  we  had  to  sell 
newspapers.  Student  stories  and 
features  do  a  better  job  of  sell¬ 
ing.” 

The  Times  Herald  Edition  is 
sold  at  SMU  for  its  regular  5c 
price.  Students  buy  between  500 
and  600  of  the  newspapers  from 
student  distributor  Steve  Rob¬ 
ertson  each  week.  Wednesday 
and  Friday  editions  of  the 
Campus  are  free. 

“We  have  learned  a  lot  of 
other  things,  too,”  Mike  con¬ 
tinued.  “TTie  very  fact  that  we 
work  at  the  Times  Herald  in  a 
professional  atmosphere,  that 
pros  are  looking  over  our  shoul¬ 
ders,  keeps  us  on  our  toes. 

“Hal  Lewis  (Times  Herald 
managing  editor)  and  Charlie 
Dameron  (news  editor),  work¬ 
ing  with  us,  have  given  us  doz¬ 
ens  of  tips,  and  we  have  incor¬ 
porated  lots  of  them  into  our 


own  paper.  I  think  it  has  made 
the  Campus  itself  a  better  pa¬ 
per.” 

Mr.  Reese  said  that  six  or 
eight  journalism  students  who 
are  Campus  staff  members  were 
getting  “invaluable  experience” 
from  “working  in  the  profes¬ 
sional  atmosphere  of  the  metro¬ 
politan  daily”. 

“It  rubs  off”,  he  .said,  “and 
you  can  tell  it  in  the  attitude  of 
the  students  and  the  type  of 
work  they  produce.” 

He  named  Ed  DeLoach,  Cam¬ 
pus  managing  editor,  and  Susan 
Editor,  associate  editor,  as  very 
active  in  the  project. 

The  Times  Herald  Campus 
Edition  is  made  up  early,  run 
between  regular  ^itions,  and 
delivered  to  the  university  for 
distribution  prior  to  noon. 

“We  regard  it  as  fine  public 
relations  for  the  Times  Herald, 
and  as  a  worthwhile  gesture 
toward  developing  competent 
student  newspapermen  and  wo¬ 
men,”  commented  Felix  Mc- 
Knight,  executive  editor. 

“Furthermore,  we  are  helping 
develop  newspaper  readers  at 
SMU  during  a  very  important 
period  of  habit  formation.  I 
wish  that  something  similar 
were  being  done  on  every  col¬ 
lege  campus  in  the  country.” 

The  SMU  Campus  Editor  is  an 
elective  office,  usually  marked 
by  a  hot  student  campaign.  One 
of  the  qualifications  for  office  in 
the  fall  will  be  ability  to  edit 
the  Times  Herald  Campus  Edi¬ 
tion. 


Writes  History 

Redding,  Calif. 

Loren  MacArthur,  Redding 
(Calif.)  Record-Searchlight,  has 
completed  a  history  of  Californ¬ 
ia  newspapers  which  will  be 
published  this  summer.  She  is 
the  first  woman  to  cover  city 
hall  and  police  for  the  R-S.  Her 
father,  Henry  C.  MacArthur, 
heads  Capital  News  Service  at 
Sacramento,  Calif. 


Copley  Seminar 

La  Jolla,  Calif. 

A  three-day  seminar  for  busi¬ 
ness  managers  and  auditors  of 
the  Ckipley  Newspapers  will 
open  May  11  at  Borrego 
Springs,  Calif.  Forty-three  ex¬ 
ecutives  from  15  dailies  will 
attend. 


Charlotte  Observer 
Is  17  Years  Younger 

Charlotte,  N.  C. 
The  Charlotte  Observer  re¬ 
cently  became  17  years  younger. 

For  many  years  the  Observer 
masthead  has  listed  1869  as  the 
year  of  the  newspaper’s  birth. 
This  date  is  also  etched  in  the 
granite  of  the  Observer  building. 

In  his  re.search  for  the  Ob¬ 
server’s  history,  retired  Man¬ 
aging  Editor  Ernest  B.  Hunter 
discovere<i  that  the  true  date 
was  March  22,  1886,  when  the 
Charlotte  Chronicle  was  first 
published.  The  Chronicle’s  name 
was  changed  to  the  Charlotte 
Obser\’er  on  March  13,  1892,  but 
it  was  the  .same  newspaper,  and 
it  had  l)een  published  continu¬ 
ously  since  1886. 

Mr.  Hunter’s  history,  pub¬ 
lished  on  the  75th  anniversary 
of  the  paper  (using  the  new 
founding  date),  explained  the 
mix-up.  A  newspaper  called  the 
Carolina  Daily  Observer  was  in¬ 
deed  founded  in  1869.  However, 
that  publication  came  to  its 
death  in  1881  and  was  never 
resurrected.  One  of  the  factors 
in  its  death  was  the  “new” 
Chronicle. 

The  correction  of  the  error 
summoned  a  hearty  gulp  of  pride 
on  the  part  of  today’s  Observer. 
The  Charlotte  News,  founded 
Dec.  8,  1888,  nabbed  (Charlotte’s 
newspaper  longevity  title.  Both 
papers  are  in  the  Knight  group. 

• 

New  Team  Tours 
U.  S.  Newspapers 

San  Francisco 
Newspaper  business  and  cir¬ 
culation  managers  comprise  the 
third  team  of  Japanese  visitors 
insDecting  U.  S.  plants  and 
meth-xls  in  a  tour  sponsored  by 
the  t^iternational  Cooperation 
Adr.iinistration. 

The  group  is  scheduled  to 
reach  New  York  April  18  after 
visiting  Los  Angeles,  Houston, 
Chicago  and  Cleveland. 

The  new  group  was  preceded 
to  this  country  by  mechanical 
superintendents  and  political  edi¬ 
tors. 

The  party  includes  Shoichi 
Kato,  Katsuo  Sugao,  Ichiro 
Endo,  Goro  Yano,  Yukio  Kubo- 
kawa,  Kenji  Mitsuda,  Hiroyoshi 
Kawata,  Eiichi  Shizume,  Seiichi 
Yamato,  Hideshi  Kohori,  Seiki 
Hachiya,  Takeo  Takatuska  and 
Takeo  Yamada. 

• 

Fete  Roseoe  Beimelt 

Grand  Rapids,  Mich. 

Roseoe  D.  Bennett,  who  at  68 
is  retiring  as  sports  editor  of 
the  Grand  Rapids  Press  after 
46  years  of  writing,  was  hon¬ 
ored  at  a  dinner  here  attended 
by  350  per.sons. 


City  Editors’ 
Seminar  Is  On 

Metho<ls  of  improving  .i  news¬ 
paper’s  local  services  to  its 
readers  are  being  considered  by 
a  City  Editors  Seminar  at  th« 
American  Press  Institute,  G). 
lumbia  University,  until  Apri 
21. 

Members  of  the  .seminar  fron 
17  states  are: 

Gerald  1).  Adix,  Rivenidi 
(Calif.)  Press. 

Charles  T.  Alexander  Jr. 
Wilmington  (Del.)  .Uomnij 
News. 

Calvert  L.  Asher,  Utia 
(N.  Y.)  Observer-Dispatch. 

Louis  F.  Bachman,  Bristol 
( Conn. )  Press. 

James  H.  Billings,  SpringfieU 
(Mo.)  Daily  News. 

Burton  H.  Blazar,  Elmin 
(N.  Y.)  Star-Gazette. 

William  R.  Burleigh,  Evans¬ 
ville  (Ind.)  Press. 

Glen  Carter,  Joliet  (Ill.)  Her¬ 
ald-News. 

W.  Earl  Dyer  Jr.,  Lincoh 
(Neb.)  Star. 

George  W.  Evans,  Rock  HiH 
(S.  C.)  Evening  Herald. 

Edward  G.  Green,  PlainfieU 
(N.  J.)  Courier-News. 

James  A.  Hodges,  Lynchburn 
(Va.)  Daily  Advance. 

James  L.  Kinter,  Lancaster 
(Pa.)  Intelligencer  Journal. 

Allen  J.  Kline,  Mont’ssew  (Pa.) 
Valley  Independent. 

James  W.  Kopp,  Grit,  Wil¬ 
liamsport,  Pa. 

Walton  B.  McMullen,  G’nirs-I 
ville  (Fla.)  Daily  Sun. 

Glenn  E.  Miller,  Madison  W’h' 
consin  State  Journal. 

Richard  C.  Moyer,  Reading 
(Pa.)  Times. 

Thomas  W.  Nielson,  Charles¬ 
ton  (S.  C.)  Evening  Post. 

Alfred  L.  Peloquin,  Bay  Cit 
(Mich.)  Times. 

Robert  E.  Plaisted,  Quniei 
(Mass.)  Patroit  Ledger. 

Charles  J.  Sikora,  New  Brit¬ 
ain  (Conn.)  Herald. 

A.  C.  Snow,  Raleigh  (N.  C.) 
Times. 

John  G.  Winning,  Rockjon 
(Ill.)  Register-Republic. 


Frontier  Issue 

Lawrence,  Mass 
A  72-page  supplement  of  tht 
Lawrence  Eagle-Tribune  oi| 
April  4  prefaced  the  Greateri 
Lawrence  Chamber  of  Coni-| 
merce’s  annual  .seminar  on  “Ne* 
Frontiers”  at  Merrimack  Col¬ 
lege.  Aerial  picture  taken  by 
.staff  photographer  Raymond  N 
Maynard  to  show  changes  in  tht 
topographical  face  of  the  com¬ 
munity  were  featured  on  seven 
pages. 
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Mmmmmmm!  Good  ’n  big  is  right— and  a  careful 
selection  will  provide  the  most  for  the  money. 

Most  for  the  money  is  exactly  what  you  receive  when 
you  invest  your  advertising  dollars  in  The  Ann  Arbor 
News  with  its  99  pter  cent  coverage  of  Ann  Arbor  families. 

These  families,  with  an  average  spendable  income 
of  $9,950  each,  last  year  spent  almost  $39,000,000  in 
food  purchases. 

When  selecting  markets  in  which  to  promote  your 
products,  don’t  overlook  Ann  Arbor,  one  of  Michigan’s 
most  stable  and  richest.  Investigate  its  fine  possibilities 
by  contacting  one  of  the  Booth  representatives  listed 
below. 


A  Booth  Michigan  Newspaper 


The  Weekly  Editor 

SCANMNG  THE  EDITORIAL  PAGE 


than  a  third  of  the  top  right-  the  above  is  devoted  to  local 
hand  three  columns.  These  pic-  commentary.  Here  a  reader  caa 
tures  are  wisely  selected  to  suit  find  the  Westbury  Bu^nnen 
the  editorial  page:  a  queen  and  Graph;  library  column;  a  weekly 
her  court  at  a  junior  prom;  the  report  from  the  Westbur>  Fire 


By  Rick  Friedman 

One  of  the  most  severely  criti¬ 
cized  areas  of  weekly  journalism 
has  been  its  editorial  pages — 
both  in  content  and  makeup. 

To  illustrate  what  makes  up  a 
good  editorial  page  and  what 
goes  into  a  good  editorial,  this 
column  contacted  the  Editorial 
Page  and  Single  Editorial  divi¬ 
sion  winners  in  the  New  York 
Press  Association  1960  News¬ 
paper  Contest.  They  were  asked 
to  send  in  their  winning  entries 
along  with  their  views  on  con¬ 
stituted  a  good  editorial  page 
and  good  editorials.  Judges  in 
both  division  were  asked  the 
same  question. 

Three  of  the  four  editorial 
page  winners  replied  as  did  two 
of  four  single  editorial  winners, 
and  the  one  editorial  page  judge. 

The  same  time  as  replies  were 
coming  back  a  newspaper  from 
a  North  New  Jersey  publisher 
was  mailed  to  this  desk.  A  year 
ago  this  publisher  had  asked 
me  to  examine  his  string  of 
weeklies  with  a  critical  eye  to¬ 
ward  improvement. 

He  ran  a  group  of  well-put- 
together  suburban  newspapers, 
but  the  editorial  pages  at  that 
time  hardly  reflected  the  quality 
of  the  rest  of  his  newspapers. 
When  the  reader  got  to  the 
editorial  pages  everything  col¬ 
lapsed. 

If  any  weeklies  ever  exempli¬ 
fied  all  the  criticism  of  editorial 
pages,  his  did.  In  a  regular-size 
eight-column  format  of  one 
paper  more  than  half  of  the 
editorial  page  was  devoted  to 
hard  news  and  display  adver¬ 
tising.  The  only  thing  which 
made  the  reader  realize  that 
here  was  an  editorial  page  (or 
at  least  part  of  one)  were  the 
masthead  and  editorials  jammed 
into  the  left-hand  side. 

The  page  had  no  style,  no 
cartoon  or  picture  to  set  it  off, 
and  used  jump  stories  from  the 
first  page. 

It  was  suggested  that  he  get 
the  hard  news  and  jumps  off  the 
page;  that  he  limit  the  ads  (If 
he  insisted  on  using  ads  at  all 
on  the  page)  to  institutional  or 
book  advertising,  and  keep  it  to 
a  minimum;  that  he  develop 
some  good  regular  features  for 
the  page  and  keep  them  there 
(he  had  some  scattered  through¬ 
out  the  newspaper) ;  that  he 
secure  a  good  syndicated  car¬ 
toonist,  shoot  some  arty  photog¬ 
raphy,  or  use  the  public  service 
cartoons  supplied  by  such  or¬ 
ganizations  as  the  National 


Safety  Council  to  brighten  up 
the  top  of  his  page;  and  that  he 
purchase  some  of  the  many  ex¬ 
cellent  columns  and  features 
syndicated  exclusively  for  week¬ 
lies. 

A  glance  at  the  editorial  page 
of  this  newspaper  a  year  later 
shows  that  it’s  travelled  a  long 
way  in  the  right  direction  even 
though  it  still  won’t  win  any 
prizes.  But  now  it  at  least  looks 
like  an  editorial  page. 

Gone  are  the  jumps.  The  only 
ad  on  the  page  is  a  four-inch, 
one-column  for  a  mutual  fund 
in  the  bottom  right-hand  comer. 

A  number  of  features  break 
up  the  page.  The  newspaper 
files  are  used  for  the  “In  Past 
Tense”  column.  The  New  Jersey 
Pall,  an  excellent  research  fea¬ 
ture  from  Princeton,  and  a  col¬ 
umn  by  New  Jersey  U.  S.  Sena¬ 
tor  Clifford  Case  are  prominently 
displayed. 

One  of  a  series  on  area  school 
personnel  and  a  weekly  profile 
(on  a  scout  leader)  are  at  the 
top  of  columns  four,  five  and  six. 
The  rest  of  page  is  made  up  of 
letters ;  a  schedule  of  school 
lunches;  a  news  filler  (at  the 
bottom  of  column  six) ;  and  ONE 
editorial,  which  is  jammed  into 
the  top  of  columns  one  and  two 
between  the  masthead  and  Sena¬ 
tor  Case.  The  editorial  is  the 
smallest  item  on  the  page  with 
the  exceptions  of  the  lunch 
schedule  and  the  news  filler. 

This  editorial  page  could  still 
use  an  illustration  at  the  top  of 
the  page  rather  than  one-column 
head  shots  in  each  of  the  pro¬ 
files.  The  profile  and  school 
series  are  stacked  side-by-side 
and  give  too  much  a  same  thing 
flavor.  One  could  have  been 
moved  to  another  page. 

And  for  an  editorial  page  it 
was  sorely  lacking  in  editorials. 
(This  topic  will  be  discussed 
in  a  later  column.) 

Winning  Pages 

In  contrast  to  the  above,  here 
are  some  examples  of  what  went 
into  the  winning  editorial  pages 
of  the  New  York  Press  Associa¬ 
tion  Contest. 

*  *  * 

The  second-place  Clinton 
Courier  is  regular-size  eight- 
page  newspaper  but  its  editorial 
page  switches  to  a  distinctive 
five-column  format  in  horizontal 
makeup. 

Editorials  fill  out  all  of  the  two 
left-hand  columns.  An  excellent 
photograph  dominates  better 


completed  facelifting  of  the  busi¬ 
ness  district;  a  summer  story 
hour  session  for  children  at  the 
librarj';  the  fire  department  as 
it  looked  in  1905;  the  high  school 
grounds  being  prepared  for  the 
opening  of  school.  All  ran  from 
six  to  eight  inches  deep. 

In  the  three  columns  below 
the  picture  is  From  Past  Issue 
of  ‘The  Courier.'  Under  this  is 
a  three-column  spot  which  has 
varied  during  the  year  according 
to  current  events.  A  year  ago  the 
spot  was  filled  with  a  column 
by  New  York’s  U.S.  Senator 
Kenneth  B.  Keating.  The  paper 
switched  to  a  column  called  The 
1 960  Political  Campaigns — an 
expression  of  grass-roots  opinion 
by  the  Courier  Editorial  Depart¬ 
ment  in  the  middle  of  last  year. 
Recently,  they  have  been  using 
the  syndicated  column  100  Years 
Ago  This  Week  .  .  .  in  The  Civil 
War.  And  Sen.  Keating  is  also 
back,  this  time  in  the  left-hand 
comer  under  the  editorials. 

*  *  * 

The  third-place  Massena  Ob¬ 
server  uses  a  regular  eight- 
column  format  on  the  editorial 
page.  Editorials  fill  out  the  en¬ 
tire  left-hand  two  columns  under 
the  masthead.  A  column  from 
past  Observer  files  and  Our 
Town — Messena  by  the  town 
historian  give  the  page  local 
flavor. 

Syndicated  material  fills  out 
the  rest  of  the  page.  Newspaper 
Enterprise  Association  supplies 
Fischetti’s  editorial  cartoons,  a 
Washington  column  and  Wash¬ 
ington  Notebook.  Me  Naught 
Syndicate  supplies  Abigail  Van 
Buren’s  popular  “Dear  Abby” 
column. 

“Dear  Abby”  and  the  Wash- 
ingfton  column  (hy  Peter  Edson) 
are  regular  features.  The  other 
column  on  the  page  varies  from 
“Note  Book”  and  Goals  for 
Americans  (also  supplied  by 
NEA)  to  Living  Under  Law,  a 
public  service  feature  complete 
with  line  drawing  supplied  by 
the  New  York  Bar  Association. 
«  *  * 

The  honorable-mention  win¬ 
ning  Westbury  Times,  a  tabloid, 
devotes  almost  all  of  its  edi¬ 
torial  page  to  the  national  scene. 
Double-column  editorials  fill  out 
the  two  left-hand  columns.  Syn¬ 
dicated  material  takes  up  the 
rest  of  the  page:  Looking  at 
Washington  (bylined  by  the 
Westbury  Times  Washington 
Bureau) ;  Think  it  Through  (by 
E.  F.  Hutton) ;  Views  in  the 
News  (timely  quotes  by  famous 
personalities) ;  and  an  editorial 
cartoon  by  NEA’s  Tom  Eng. 

The  page  facing  opposite  to 


Department;  report  from  West¬ 
bury  Assembl>Tnan  John  E. 
Kingston,  a  column  of  local 
happenings;  and  letters-to-the- 
editor. 

Tlie  Right  BUmd 

The  above  three  newspapers 
use  all  the  ingredients  which 
make  up  a  good  editorial  page- 
distinctive  page  style;  good 
makeup;  illustrative  material; 
and  a  blend  of  the  local  and  the 
national,  the  home-town  touch 
and  the  syndicated  column.  Here 
the  editorials  themselves  domin¬ 
ate  the  page  but  the  reader  is 
still  invited  to  jump  into  a  wide 
variety  of  reading  matter  from 
the  Civil  War  to  a  letter  to 
“Dear  Abby”  relating  “My  wife 
complains  that  I  never  take  her 
dancing  anymore.” 

(Next  week;  The  above  editors, 
along  with  a  contest  judge,  give 
their  opinions  on  what  makes 
up  a  good  editorial  page.) 


THURSDATA 


NEW  ENGLAND  IN  INDIA 
—  James  P.  Brown,  former  edi¬ 
tor  of  the  Southington  (Conn.) 
News,  and  now  U.  S.  Informa¬ 
tion  Service  officer  in  India,  ar¬ 
ranged  a  display  of  the  news¬ 
paper  at  the  Calcutta  Press 
Club.  The  News  display  was 
part  of  a  Journalism  of  Amer¬ 
ica  exhibit  and  typified  the  small 
town  weekly  in  the  United 
States. 

*  *  * 

SENTENCED  —  Publisher 
Lawrence  Pope,  43,  received  a 
25-year  prison  sentence  for  bank 
robbery  after  a  Texas  jury  de¬ 
liberated  only  half-hour  on  his 
fate.  Mr.  Pope,  publisher  of  two 
weeklies  at  Giddings,  Tex.,  got 
the  maximum  prison  sentence  on 
the  Federal  charge  of  robbing 
the  First  State  Bank  of  Thorn¬ 
ton,  Tex.,  of  $1,744. 

*  *  * 

WELCOME  ABOARD  —  The 
IFoco  (Tex.)  Citizen,  formerly 
published  each  week  on  Tuesday 
and  Friday,  has  gotten  in  step 
with  the  name  on  this  column. 
The  weekend  issue  is  now 
printed  on  Wednesday  and  dis¬ 
tributed  Thursday  morning. 
Publication  date  of  the  Tuesday 
issue  is  not  affected.  The  new 
publication  date  w’as  decided  in 
response  to  many  requests  from 
advertisers  who  wanted  an 
earlier  weekly  date  for  release 
of  price  copy.  The  conversion 
so  far  has  proved  satisfactory. 
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Which  magazine  gives  you  an 
up-to-the-minute  library  of  business  information? 


Each  weekly  copy  of  Business  Week  is  your 
up-to-the-minute  record  of  the  men  and  the 
places  making  business  news  today. 

Business  Week’s  staff  of  more  than  a  hun¬ 
dred  business  experts  blankets  the  world’s  busi¬ 
ness  centers,  knows  the  world’s  businessmen. 
They  are  specialists  with  only  one  reporting 
job— to  seek  and  file  the  latest  business  news, 
report  the  trends,  keep  on  top  of  developments. 

The  authoritative,  accurate,  timely  cover¬ 
age  they  give,  we  believe,  is  one  reason  why 
business  and  financial  editors  of  newspapers 


in  important  market  areas  find  Business  Week 
so  useful  in  their  demanding  jobs. 

A  1960  Crossley,  S-D  Survey  asked  business 
news  editors  which  of  the  six  leading  general- 
business  and  news  publications  they  found 
most  useful  in  their  work.  Business  Week  was 
the  number  one  choice  among  these  specialists. 

Like  other  businessmen,  these  editors  value 
the  breadth  of  coverage  and  special  business 
insight  Business  Week  provides. 


A  McGRAW-HILL  MAGAZINE,  330  W.  42nd  STREET.  NEW  YORK  36.  N.  Y.^ 


WEEKLY  SALES 


Merendino  Buys 
One  from  Griscom 

Farmingdale,  N.  Y. 

The  Farmingdale  Pont,  a 
member  of  Griscom  Publications 
Inc.  for  28  years,  has  been  sold 
to  Island- Wide  Publications,  it 
was  announced  by  Grey  Mason, 
president  and  treasurer  of  Gris¬ 
com  Corporation,  and  Joseph 
Merendino,  president  of  Island- 
Wide  Publications. 

Mr.  Merendino,  who  resides  in 
Farminpdale,  will  assume  duties 
as  editor  and  publisher  of  the 
Post.  He  also  owns  the  Willifiton 
Timen  and  New  Hyde  Park 
Herahl-Courier.  He  formerly 
editetl  the  Post  for  two  years. 

The  Griscom  Publications  Inc. 
will  continue  to  publish  its  six 
other  newspapers:  The  Glen 
Cove  Reeord  and  Pilot;  Rosyln 
News;  Manhannet  Presn;  Great 
Neck  Reeord;  Leidttown  Trib¬ 
une;  and  Port  Washington 
News. 

George  Thune,  editor  of  the 
Farmingdale  Post,  moves  to  the 
Massapequa  Post,  a  weekly,  as 
news  editor.  He  was  also  editor 
of  the  Manhasset  Press.  Mr. 
Thune  formerly  worked  for  Edi¬ 
tor  and  Publisher  and  the  New 
York  Daily  News. 

Jerry  Gray,  advertising  rep¬ 
resentative  for  Griscom  Corpor¬ 
ation  in  Farmingdale  remains  in 
that  capacity  for  Island-Wide 
publications. 

*  *  * 

Cambridge,  Mass. 

William  P.  Dole,  publisher  of 
the  Cambridge  Chronicle-Sun, 
today  announced  expansion  of 
his  newspaper  interests  into  the 
Natick-Farmingham  area. 

He  has  become  a  partner  with 
Robert  S.  Katz  in  the  publica¬ 
tion  of  the  Suburban  Free  Press 
newspapers.  These  newspapers 
serve  Natick,  Cochituate,  Way- 
land,  Farmingham,  Sherborn, 
Dover,  Medfield,  Millis,  Medway 
and  Holliston.  Total  circulation 
of  the  two  editions  of  the  Free 
Press  is  over  12, ()()(). 

Mr.  Dole  and  Mr.  Katz  have 
been  serving  together  on  the 
national  board  of  trustees  of 
Accredited  Home  Newspapers  of 
America,  an  organization  repre¬ 
senting  some  200  community 
new'spapers  with  a  total  circu¬ 
lation  of  more  than  5,000,000. 

The  Suburban  Free  Press  was 
founded  in  1956.  It  acquired  the 
Norfolk  County  Recorder  in 
1958.  During  the  five  years  of 
its  publication,  the  Free  Press 
has  won  13  national  and  region¬ 
al  newspaper  awards  for  excel¬ 
lence. 

Mr.  Dole  continues  as  sole 
publisher  of  the  Cambridge 
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Chronicle-Sun,  Somerville  Jour¬ 
nal  Press  and  the  Watertown 
Press. 

*  *  * 

CoQt’iLLE,  Ore. 

The  weekly  Coquille  Valley 
Sentinel  has  been  sold  by  Ralph 
Stuller,  publisher  16  years,  to 
Fred  Haas,  publisher  of  the 
North  Rend  News.  Mr.  Haas 
will  continue  to  direct  publica¬ 
tion  of  Ijoth  newspapers. 

Mr.  Stuller,  a  member  of  the 
State  Board  of  Education,  .said 
he  may  consider  a  college  teach¬ 
ing  post. 

The  tran.saction  was  handled 
by  Harris  Ellsworth,  broker  of 
Roseburg. 

«  *  * 

C(Mn*ER,  Texas 

J.  T.  Toney  has  purchaseil 
the  interest  of  Richard  String- 
fellow’  in  the  Sulphur  Valley 
Publishing  Company,  publishers 
of  the  Cooper  Rexnew. 

Mr.  Toney  (as  advertising 
manager)  and  Mr.  Stringfellow 
(as  editor)  have  been  co-pub¬ 
lishers  of  the  newspaper  for 
nine  years.  Mr.  Stringfellow  is 
now  advertising  manager  of  the 
Paris  News. 

*  *  * 

Grundy  Center,  Iowa 

The  Grundy  Register,  a  week¬ 
ly  here,  has  lieen  sold  hy  R.  R. 
Clark  and  his  son.  Jack  G. 
Clark,  to  J.  Vandersicken  and 
Troy  .Anderson. 

*  *  * 

MERGERS 

Bedix)RD,  Vir. 

The  Bedford  Bulletin  and  the 
Bedford  Democrat,  two  long¬ 
time  weekly  competitors  here, 
have  merged  as  the  Bedford 
Bulletin-Demoerat. 

Glen  Babb,  former  Associated 
Press  foreign  writer  who  bought 
the  Democrat  12  years  ago,  is 
editor;  Keith  Harv’ey,  co-pub¬ 
lisher  of  the  Bulletin,  is  general 
manager  in  business  and  adver¬ 
tising;  Mrs.  Harx’ey,  the  former 
Mary  Lee  Richardson,  and  co¬ 
publisher  of  the  Bulletin,  con¬ 
tinues  in  a  new’s  and  business 
capacity. 

The  Bulletin,  w’hich  began  in 
1895,  w’as  published  by  the  late 
T.  W.  Richardson  and  continued 
in  the  Richardson  family. 

*  *  * 

Berlin,  New  Jersey 

The  Berlin  (N.  J.)  Breeze, 
the  oldest  legal  weekly  news¬ 
paper  in  the  Lower  Camden 
County  area,  and  the  Community 
Record,  the  area’s  largest  free 
distribution  weekly  new’spaper 
will  merge  effective  the  week  of 
July  4. 

The  name  of  the  merged  news¬ 
paper,  a  paid  circulation  weekly, 
w’ill  be  the  Community  Record- 
Breeze. 

Prior  to  the  merger  both 
managements  will  launch  cam¬ 


paigns,  w’ith  local  charitable 
organizations  participating  to 
receive  50  percent  of  the  sub- 
•scription  price  for  their  activi¬ 
ties. 

The  new  new'spaper  will  fea¬ 
ture  an  accelerated  local  news 
jirogram,  adde<l  sports  coverage 
and  women’s  news  plus  Itook 
review’s  and  other  features. 

*  *  * 

BIRTH  NOTICES  —  Three 
new’  w’eeklies  have  started  in 
different  parts  of  the  countrj’. 
The  VFcsf  Ashley  Journal  a  sub¬ 
urban  new’spaper  .seiw’ing  the 
prosperous  Wt>st  Ashlt^y  area  of 
Charleston  County,  is  South 
Carolina’s  new’est  newspaper. 
Publishers  are  Jack  Bass  and 
Dew’  James.  Its  first  edition  w’as 
March  16.  The  Apache  News, 
made  its  appearance  April  1  in 
Oklahoma.  It  w’ill  be  printed 
and  published  in  Cyril  hy  the 
Cyril  News,  ow’ned  and  pub¬ 
lished  by  Mr.  and  Mrs.  Foster 
Cain.  James  Ford,  former  Senti¬ 
nel  Leader  and  Sayre  Headlight 
sports  w’riter,  w’ill  lie  the  local 
editor  in  Apache.  Already  serv’- 
ing  the  community  is  the  Apache 
Review,  founded  Sept.  13,  1901, 
and  published  by  VV.  H.  Nation. 
Meanw’hile,  back  in  Dalton, 
Mass.  (pop.  7000)  .  .  .  the  town 
has  its  ow’n  newTspayier  for  the 
first  time  in  20  years  —  the  Dal- 
ton-Hinsdale  Nexvs,  published 
by  Wadsworth  R.  Pierce,  a  13- 
year  employee  of  the  Springfield 
(Mass.)  Union,  and  a  former 
Pittsfield  (Mass.)  Eagle  em¬ 
ployee.  The  newspaper  covers  a 
nine-tow’n  area  around  Dalton 
and  includes  part  of  nearby 
Pittsfield.  The  last  Dalton  pa¬ 
lmer  W’as  the  Village  Press, 
which  printed  until  1941  when 
its  publisher.  Col.  Frank  L. 
Couch,  retired  army  officer,  w’as 
recalled  to  active  service.  He 
returned  after  the  w’ar  to  re¬ 
tirement,  but  never  resumed 
publication. 


More  National  Ad8 

Toronto 

Canadian  daily  newspapers 
carried  21.64  percent  more  na¬ 
tional  advertising  in  January 
1961  than  in  the  same  month 
last  year,  for  a  total  of  $3,247,- 
836.  Automotive  advertisers  con¬ 
tinued  to  be  the  leading  group 
with  $905,417,  up  17.28  percent, 
according  to  figures  of  adver¬ 
tising  linage  audits  of  Elliott- 
Haynes  Ltd. 

Echo  Enterprise  Sold 

Echo,  Minn. 

Daryle  E.  Goodman,  publisher 
of  the  Belview  Independent,  has 
purchased  the  Echo  Enterprise 
from  Leland  A.  Hughes.  He  will 
operate  the  weeklies  separately. 


Texas  RR  Awards 
To  13  Newsmen 

Austin,  Texas 

Thirteen  prizes  totaling  $1,- 
4(60  and  a  dozen  identical  tro¬ 
phies  have  lieen  awarded  Texas 
newspapermen  and  women  in 
the  1960  railroad  feature  and 
editorial  contest,  it  was  an¬ 
nounced  here  this  week. 

Editors  from  throughout  the 
state,  lx)th  on  dailies  and  week¬ 
lies,  share  in  the  awards,  made 
for  railroad  feature  stories  and 
editorial  concerning  the  indus¬ 
try. 

The  winners:  Daily  feature 
stories:  A.  C.  Greene,  Dallas 
Daily  Times  Herald,  first,  $200; 
.Marshall  News  Messenger,  for 
a  series,  and  Dan  Bus,  manag¬ 
ing  editor  Del  Rio  News-Herald, 
tied  for  second,  $100  each;  Jim 
Koethe,  Wichita  Falls  Record 
News,  third,  $50. 

Weekly  features:  Mrs.  W.  A. 
Salter,  publisher  KerrviUe 
Mountain  Sun,  first,  $200;  Jake 
Trussell,  managing  editor  Kings¬ 
ville  Record,  and  W.  K.  Daet- 
wyler,  publisher  Pleasanton  Ex¬ 
press,  tied  for  second,  $100  each; 
Jim  Drake,  Stamford  American, 
third,  $50.  , 

Daily  editorials:  Tom  Mul-  1 
v’any,  Houston  Chronicle,  first, 
$200;  Richard  West,  Dallas 
Morning  Netvs,  second,  $100; 
Ellie  Hopkins,  Longview  Jour¬ 
nal-News,  thir^,  $50. 

Weekly  editorials:  Rowland 
R.  Peters,  publisher  Nocona 
.\exvs,  first,  $200. 

Features  by  free  lance  writ¬ 
ers:  Mrs.  Estha  B.  Stowe,  Irv¬ 
ing  Daily  News-Texan,  first, 
$100. 

Judges  in  the  year-long  con¬ 
test  were  Wallace  Lomoe,  execu¬ 
tive  c-ditor  Milwaukee  (Wis.) 
Journal;  L.  S.  Fanning,  execu¬ 
tive  editor  Chicago  Sun-Times, 
and  Edward  J.  Meeman,  editor 
Memphis  (Tenn.)  Press-Scimi¬ 
tar. 

Osteopathy  Stories 
Brin^  Prizes  to  3 

Chicago 

Three  newsmen  have  been  an¬ 
nounced  as  winners  of  the  1960 
journalism  awards  competition 
sponsored  by  the  American 
Osteopathic  Association.  Each 
will  receive  $100  for  an  out¬ 
standing  story  or  series  about 
osteopathic  medicine. 

The  winners  are  Conwell  Cari- 
son,  medical  editor  of  the  Kansas 
City  Star;  Harvey  Hough,  man¬ 
aging  editor  of  the  North  Tona- 
wanda  (N.  Y.)  News,  and  John 
W.  Moran,  managing  editor  of 
the  Bangor  ( Maine)  Daily 
News. 


EDITOR  8C  PUBLISHER  for  April  15,  1961 


lie  AGO 

“n  an- 
j  1960 
;tition 
rican 
Each 
i  out- 
about 


ICari- 
lansca 
,  man- 
Tona- 
1  John 
tor  of 
Daily 


THAT 


NOTICE  TO  EDITORS— For  more  than  30  years.  Metropolitan 
Life  has  sponsored  advertising  messages  on  national  health  and 
safety.  Because  of  public  interest  in  the  subject  matter  of  these 
advertisements.  Metropolitan  offers  all  news  editors  (including 
radio  news  editors)  free  use  of  the  text  of  each  advertisement  in 


this  series.  The  text  may  be  used  in  regular  health  features, 
health  columns  or  health  reports  with  or  without  credit  to  Metro¬ 
politan.  The  Company  gladly  makes  this  material  available  to 
editors  as  one  phase  of  its  public-service  advertising  in  behalf 
of  the  nation's  health  and  safety. 
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Probing  the  Secrets  of  Cells— to  advance  the  fight  on  Cancer 


Metropolitan  Life 

INSURANCE  COMPANY 


A  MUTUAL  COMPANY 

1  Madison  Avenuo,  Now  York  10.  N.  Y. 


THE  LIGHT 


NEVER  FAILS 


Discoveries  in  cytology — the  science  of 
cells — have  revealed  some  of  the  inner¬ 
most  secrets  of  cells.  When  scientists 
finally  learn  why  healthy  cells  become 
malignant  and  how  to  halt  their  dis¬ 
orderly  growth,  they  will  have  the  key 
to  cancer. 

Already,  the  study  of  cells  has  given 
us  new  weapons  against  some  forms  of 
cancer.  In  fact,  one  of  the  most  impor¬ 
tant  advances  in  recent  years  is  the  dis¬ 
covery  that  one  of  the  leading  types  of 
cancer  in  women  can  be  diagnosed  in 


its  very  earliest  stages. 

This  is  done  by  the  simple  and  pain¬ 
less  removal  of  cells  for  study  under 
the  microscope.  If  cells  which  may  be¬ 
come  cancer  are  present,  the  test  can 
spot  them  as  much  as  five  to  ten  years 
before  they  become  dangerous — or 
long  before  they  begin  their  destructive 
invasion  of  normal  body  tissues. 

Thanks  to  this  test— known  as  “the 
Pap  smear”  or  the  Papanicolaou  test— 
the  type  of  cancer  that  it  reveals  is 
about  1(X)  percent  curable  if  detected 


early  enough.  Every  woman  past  the 
age  of  25  should  have  this  test  every 
year  as  a  part  of  her  regular  physical 
examination.  Most  physicians  can  now 
make  the  test. 


Though  the  outlook  for  the  control 
of  some  types  of  cancer  is  steadily  im¬ 
proving,  you  are  still  the  first  line  of 
defense  against  this  disease.  For  ex¬ 
ample,  you  should  know  the  seven 
danger  signals  that  warn  of  cancer. 
Should  one  of  them  occur,  go  to  your 
doctor  promptly  and  rely  on  his  advice. 


Judge  Rates 
Murder  Trial 
Press  A  Plus 

West  Palm  Beach,  Fla. 

A  judge  and  several  members 
of  the  press  exchanged  pats  on 
the  back  after  the  trial  of  a 
former  judge  in  connection  with 
the  murder  of  another  judge 
five  and  a  half  years  ago  ended 
in  a  conviction. 

Joseph  A.  Peel  Jr.,  a  former 
West  Palm  Beach  Municipal 
Court  Judge,  was  found  guilty 
of  being  an  accessory  to  the 
fact  —  hiring  Floyd  A.  Holzap- 
fel  and  David  (Bobby)  Lincoln 
—  in  the  killing  of  Palm  Beach 
County  Circuit  Court  Judge  C. 
E.  Chillingworth  in  June,  1955. 
Peel  faces  the  same  charge  in 
connection  with  the  death  of 
Mrs.  Chillingworth,  but  the  re¬ 
cent  sensational  month-long  trial 
was  only  for  the  judge’s  death. 

Presiding  judge  D.  C.  Smith, 
between  the  time  the  jury  was 
dismissed  and  court  dismissed, 
read  into  the  record  a  statement 
of  praise  for  “members  of  the 
press  and  photogpi^phers.”  He 
gave  them  all  “an  A  plus”  and 
told  them  their  “profession  has 
occasion  to  be  proud  of  you. . . 

Praised  by  Reporters 

The  judge  prefaced  his  state¬ 
ment,  for  the  record,  that  his  re¬ 
marks  had  been  jotted  down  two 
nights  previously. 

He  included  the  preface  be¬ 
cause  prior  to  the  opening  of  the 
last  day  of  court,  Jim  Bishop 
of  King  Features  Syndicate, 
representing  27  reporters  and 
photographers  who  worked  the 
trial,  presented  a  citation,  signed 
by  all  of  them,  of  appreciation 
to  Judge  Smith. 

Judge  Smith’s  statement  to 
the  newsmen  follows: 

“It  was  stated  at  the  out-set 
that  a  free  press  is  one  of  the 
greatest  bulwarks  of  freedom 
guaranteed  to  us  by  our  con¬ 
stitution.  Just  as  long  as  we 
have  an  absolutely  free  press, 
so  long  will  truth,  freedom  and 
our  democratic  way  of  life  pre¬ 
vail. 

“Yours  is  an  honorable  and  re¬ 
sponsible  profession.  The  Ckjurt 
cannot  permit  this  trial  to  draw 
to  a  close  without  acknowledg¬ 
ing  the  manner  in  which  you 
have  measured  up  to  your  re¬ 
sponsibility  and  assisted  the 
Court  in  assuring  the  accused 
a  fair  and  impartial  trial. 

“If  the  Court  had  occasion  to 
grade  you  on  your  coverage  of 
this  trial  and  your  cooperation 
and  assistance  with  and  to  the 
Court,  you  would  each  receive 
an  A  Plus. 


“If  any  of  you  ever  need  a 
letter  for  your  editor,  please 
contact  me. 

“An  experience  such  as  this 
does  not  come  frequently  in  the 
life  of  most  judges.  I  shall  re¬ 
member  for  the  rest  of  my  life 
my  brief  and  pleasant  associa¬ 
tion  with  each  of  you  and  hope 
that  I  shall  have  the  pleasure 
of  seeing  each  of  you  from  time 
to  time  in  the  days  to  come. 

“Your  profession  has  occa¬ 
sion  to  be  proud  of  you  as  this 
Court  is  proud  of  you. 

“Thank  you  agfain  for  your 
complete  cooperation  in  every 
way.” 

Actually,  the  trial  was  held 
in  Fort  Pierce,  about  65  miles 
north  of  here,  because  Peel  had 
obtained  a  change  of  venue. 

Complete  Testimony 

The  change  of  venue  was  one 
of  the  things  which  prompted 
the  Palm  Beach  Post  and  Times 
to  undertake  the  task  of  taking 
the  courtroom  into  the  homes. 
This  it  did  by  printing,  in  addi¬ 
tion  to  the  customary  main  daily 
story  and  sidebars,  all  testi¬ 
mony  in  question  and  answer 
form,  filling  10  to  20  columns  a 
day. 

Hal  Allen,  editor-in-chief,  di¬ 
rected  the  trial  coverage  in  Fort 
Pierce.  With  him  throughout 
were  reporter  Jack  Ledden,  pho¬ 
tographer  Dick  Haesler,  and 
stenographers  Kathy  Kava- 
naugh  and  Valerie  Veritzan. 
Sidebars  were  done  by  Fred 
Fetterly,  night  city  editor. 

A  reporter,  Ernie  Hutter,  was 
called  as  a  witness  by  the  de¬ 
fense. 


2  Bowling  Writers 
Hit  on  Same  Pin 

Milwaukee 

Two  Dallas  newsmen  were 
first  prize  winners  in  the  eighth 
annual  writing  competition  spon¬ 
sored  by  Bowling  magazine,  of¬ 
ficial  publication  of  the  Ameri¬ 
can  Bowling  Congress. 

They  are:  Bob  Galt,  Dallas 
Times-Herald,  for  a  report  of 
the  Labor  Day  bowling  tourna¬ 
ment  at  Arlington,  Texas,  and 
Harless  Wade,  Dallas  Morning 
News,  for  a  feature  story  on  the 
same  event. 

Each  received  a  stereo  radio- 
phonograph. 

Other  newspaper  writers  who 
won  lesser  prizes  were :  Seymour 
Shub,  Chicago  Sun-Times;  Den 
Dunn,  Detroit  News;  Gary  Cart¬ 
wright,  Dallas  Times-Herald; 
David  Bloom,  Memphis  Com¬ 
mercial  Appeal;  Joe  Heiling, 
Austin  (Tex.)  American-States- 
man;  Chuck  Pezzano,  Patterson 
(N.  J.)  Call;  Sid  Borman, 

Kansas  City  Star;  and  Russ 
Ervin,  Fort  Worth  Press. 


Gains  Scored 
In  Revamping 
Of  Magazine 

Honolulu 

Replacing  a  24-page  tabloid 
magazine  which  rarely  cairied 
more  than  120  inches  of  adver¬ 
tising,  the  Honolulu  Star-Bulle¬ 
tin’s  locally-edited  weekend  sup¬ 
plement,  Hawaiian  Life,  made 
its  debut  March  26  with  46 
pages  and  1,350  inches  of  ad¬ 
vertising. 

Carl  J.  Barrea,  advertising 
director,  approached  the  project 
along  three  lines: 

1  —  Switch  to  a  six-column 
10-em  tabloid  format,  instead 
of  the  former  five-column  10.6 
em  makeup.  By  cutting  gutters 
to  a  minimum,  it  became  possi¬ 
ble  to  get  84  inches  of  news  and 
advertising  space  per  page,  in 
contrast  to  the  former  70  inches. 
Once  this  problem  was  solved 
mechanically,  Mr.  Barrea  real¬ 
ized  Hawaiian  Life  advertising 
could  be  sold  on  a  non-premium 
rate  basis. 

2  —  Work  closely  with  Editor 
William  H.  Ewing  and  Manag¬ 
ing  Editor  A.  A.  Smyser  to  come 
up  with  an  effective  format  that 
would  highlight  all-week  enter¬ 
tainment  and  recreation. 

3  —  Get  full  restaurant  rep¬ 
resentation  in  the  new  Dining 
Out  pages. 

Editorial  Liaison 

Here’s  what  followed: 

As  for  the  six-column  format, 
an  earlier  special  run  with  a 
promotional  tabloid  convinced 
the  Star-Bulletin  that  the  six- 
column  page  does  much  more 
than  provide  additional  usable 
space  per  page.  It’s  more  flexi¬ 
ble  from  a  makeup  standpoint, 
and,  the  Star-Bulletin  feels  in¬ 
duces  extra  readership. 

The  liaison  that  was  main¬ 
tained  with  a  special  Editorial 
Department  team  for  two 
months  before  the  first  issue 
brought  a  host  of  welcome  new 
features  into  the  magazine. 

The  two  major  theatre  cir¬ 
cuits  were  sold  on  the  concept 
of  a  new  look  in  Hawaii  news¬ 
paper  supplements  that  would 
lead  off  with  entertainment 
pages.  As  one  circuit  source 
later  said:  “This  is  a  mighty 
refreshing  example  of  mutual 
cooperation  between  theatre  ad¬ 
vertisers  and  a  newspaper.” 

Because  the  people  of  Hawaii 
are  inveterate  and  enthusiastic 
travelers,  thanks  in  great  part 
to  the  jet  age  and  the  super¬ 
liners  serving  the  Isles,  the  foi> 
mer  monthly  Travel  Section  was 
upped  to  a  weekly  basis  as  an¬ 


other  integral  part  of  th  >  ma|?i- 
zine. 

Columnists  were  acided  to 
chronicle  the  pleasures  of  vari¬ 
ous  recreational  pursuits  —  wa¬ 
ter  sports,  deep  sea  fishing,  skin 
diving,  hobbies,  etc. 

And  Eddie  Sherman,  Hawaii’s 
most  widely-circulated  column¬ 
ist  via  his  daily  Star- Bulletin 
chatter  column,  was  invited  to 
write  a  special  feature  column, 
each  week  for  the  new  maga¬ 
zine  and  produce  a  special  week¬ 
ly  photo  album  of  local  person¬ 
alities  who  are  on  the  go. 

Dining-Out  Column 

The  12-page  TV  pullout  se^ 
tion  of  the  former  magazine 
was  retained,  as  were  several 
other  popular  features,  which 
are  supervised  by  Carl  Wright 
editor,  and  Barbara  Czurles,  his 
staff  assistant,  with  additional 
personnel  assigned  to  them  on 
various  days  of  the  week. 

The  initial  issue  introduced 
a  new  Dining  Out  column,  writ¬ 
ten  by  Helen  DeHaven,  with 
some  50  restaurants  and  hotels 
advertising  in  the  new  week-ion? 
cuisine  guide. 

A  “What’s  Doing  This  Week’ 
Section  enhances  the  value  of 
the  magazine  as  an  all-week 
guidebook  for  Islanders  and 
tourists  alike. 

Pre  -  publication  promotion 
utilized  TV  and  radio  in  addi¬ 
tion  to  inpaper  display  space. 
A  Page  One  story  each  day  men¬ 
tioned  one  of  the  new  columns 
or  features  that  readers  would 
find  in  the  magazine. 

‘Slick  Chick’  Promotion 

To  remind  all  of  Hawaii’s  ad¬ 
vertising  agencies  of  the  “pip 
of  a  chick”  magazine,  Mr.  ^r- 
rea  took  advantage  of  the  pre- 
Easter  timing  to  dispatch  a  dis¬ 
taff  aide  to  deliver  a  live  babj 
chick  to  the  head  of  each  agency, 
right  in  his  own  office,  in  keep¬ 
ing  with  the  “slick  chick”  theme. 

The  Sunday  Star-Bulletin,  in¬ 
cluding  Hawaiian  Life,  has  a 
circulation  of  about  114,000  at 
present,  reflecting  growth  since 
the  Star-Bulletin  expanded  to  a 
seven-day  operation  about  15 
months  ago. 

The  magazine  itself  is  pre¬ 
printed  each  Friday  night.  First 
copies  go  out  with  the  Sunday 
Bulldog  Saturday  morning. 

Scheduled  airlines  are  used 
to  rush  two  of  the  four  daily 
editions  to  all  the  Neighbor  Is¬ 
lands. 

• 

Gettysburg  Flashback 

Philadelphu 

The  Civil  War  Issue  of  the 
Philadelphia  Sunday  Inquirtf 
magazine.  Today,  April  9,  fea¬ 
tured  such  information  as  what 
was  happening  in  Philadelphi* 
during  the  Battle  of  Gettysburg. 


EDITOR  8i  PUBLISHER  for  April  15,  1961 


48 


Louise  &  Martha 

For  two  coeds,  our  70'*^  report  card 


Louise  and  Martha  Cummings  are  sis¬ 
ters,  Californians  and  college  students. 

They  are  also  two  of  the  over  65,000 
{XJople  who  own  shares  in  Union  Oil.  This 
is  our  report  to  them  on  our  70th  year  of 
business. 

Our  customers  paid  us  the  record 
amount  of  $535,631,000. 

We  sfjcnt  60%  of  our  customers’  dollars 
—  or  $318,498,000 — with  some  18,000 
other  companies  and  individuals  with 
whom  we  do  business.  , 

Taxestook22%— or  $117,232,000.  Of 
this  amount,  $91,954,000  were  the  fuel 
taxes.  The  rest — $25,278,000 — was  paid 
to  over  1,000  local.  State  and  Federal 
ta.x  collectors. 

VV’agcs  and  other  benefits  for  our  em¬ 
ployees  and  their  families  amounted  to 
12%,  or  $65,423,000  of  our  income. 

This  left  us  6%  —  or  $34,478,000  as  net 
profit.  Over  43%  of  these  earnings  — 
$14,942,000 — was  payable  in  cash  divi¬ 
dends*  to  these  girls  and  our  more  than 
65,000  other  shareholders  as  a  return  on 
their  investment. 

The  balance  of  our  net  earnings — 4% 
or  $19,536,000  of  our  customers’  dollars 
— we  reinvested  in  the  business  to  expand 
and  modernize  facilities. 

Since  the  Cummings  sisters  were  born 
some  20  years  ago.  Union  Oil  has  gone 
from  91  million  dollars  in  annual  sales 
to  over  half  a  billion. 

Today,  behind  each  of  the  8.7  million 
shares  of  Union  Oil  slock,  there  are 
more  than  61  barrels  of  liquid  pelrf>- 
leum  reserves...  more  than  463,000 
cubic  feet  of  natural  gas  reserves... 
large  investments  in  refinery,  Iranspor- 
talion  and  market  facilities...  large  in¬ 
vestments,  loo,  in  research  laboratories. 

*(In  addition,  a  4%  share  dividend  was  paid 
during  1900.) 

YOUR  co.UM£N'rs  I.NVITED.  Write:  Chairman  of 
the  Board,  Union  Oil  Company,  Union  Oil 
Center,  Los  Angeles  17,  California. 
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THE  WEST'S  HOST  EXPERIENCED  GASOLINE  REFINER 


Soviet  Mills 
Scolded  for 
Lag  in  Quota 

The  Soviet  Union’s  newsprint 
industry  has  been  accused  by  ; 
Pravda  of  failing  to  meet  pro¬ 
duction  quotas,  thus  hampering 
efforts  to  increase  circulations 
of  U.S.S.R.  newspapers. 

Pravda,  the  Communist 
Party’s  chief  newspaper,  said 
that  while  paper  production  had 
increased  from  year  to  year, 
“it  still  lags  sharply  behind  the 
demands  of  the  nation.” 

The  article  said  newspaper 
circulation  was  68.3  million 
(daily  and  weekly),  but  would 
be  greater  “if  we  had  plenty  of 
paper.” 

Pravda  said  that  the  seven 
year  economic  plan  called  for 
a  262%  boost  in  newsprint  pro¬ 
duction  by  1965  —  from  389,000 
tons  at  the  start  of  the  plan  in 
1959  to  1,000,060  tons — but  that 
some  newsprint  plants  had 
failed  to  deliver  their  quotas 
earlier  this  year. 

The  article  did  not  report 
current  total  production,  nor 
that  of  the  first  two  years  of  the 
dev’elopment  plan.  It  singled  out 
specific  plants  for  criticism  — 
the  Balakhan  newsprint  indus¬ 
try  (southeast  of  Moscow  along 
the  Caspian  sea)  for  failure  to 
deliver  700  tons  of  newsprint 
in  February  —  tbe  equivalent 
of  26  million  four  page  newspa- 
per.s.  Two  other  plants,  one  in 
Solikamsk  and  one  in  Kras¬ 
noyarsk,  ran  400  tons  behind 
their  quotas,  the  article  said. 

“There  is  much  wrong  in  the 
organization  of  labor  and  pro¬ 
duction,”  Pravda  said.  “Tech¬ 
nological  progress  is  taking  root 
slowly,  internal  resources  are 
being  used  ineffectively.” 

For  example,  Pravda  said,  a 
new  paper  making  machine  was 
installed  last  year  in  one  plant, 
but  so  far  had  turned  out  noth¬ 
ing. 

Newsprint  production,  the  ar¬ 
ticle  emphasized,  “plays  an  im¬ 
portant  role  in  the  national 
economy,  in  the  Communist  edu¬ 
cation,  in  the  development  of 
culture.” 

Weekly  and  daily  newspaper 
circulation  is  supposed  to  reach 
90  million  by  1965,  according 
to  plan. 

• 

Mill  Planned 

Montreal 

Rothesay  Paper  Corporation 
will  own  and  operate  a  news¬ 
print  mill,  costing  $32  million, 
which  Sogemines  Ltd.  plans  to 
erect  at  Saint  John,  N.  B.  ' 


Newsprint  Increase 
At  West  Coast  Mill 

VANCOI'VER 
Newsprint  capacity  of  Mac- 
.Millan,  Bloedel  and  Powell  River 
Limited  will  be  increased  by 
140,000  tons  early  in  1963  when 


He  Can  Write  About  Flying 
With  Sense  of  Emergency 


Detroit 

Close  calls  and  Edwin  G.  Pipp, 


a  new  high-speed  machine,  324  aviation  writer  of  the  Detroit 
inches  wide,  goes  into  production  News,  have  been  companions  for 
at  the  Port  All)emi  mill.  The  years.  The  latest  was  at  34,000 
installation  is  costing  $23  mil-  feet  over  the  Atlantic,  600  miles 
lion.  from  Florida,  with  a  jet  running 

The  annual  report  to  stock- 


holders,  the  first  since  amalga¬ 
mation  of  the  tw'O  companies — 


Mr.  Pipp,  who  has  been 
writing  aviation  for  the  News 


MacMillan  &  Bloedel  and  Powell  since  1951,  is  a  jet  pilot  and  a 
River — gave  1960  new’sprint  out-  n^^jor  i*V 

put  as  656,318  tons,  up  608,499  National  Guard  s  127th  Tactical 


in  19.59. 
The 


Ihe  company  enjoyed  the 
bene^ts  of  an  increase  in  ship-  auxiliary  fuel 

ments  to  all  major  markets,  a  his 

steady  price,  and  RF-84F  single  jet  photo  plane 

the  premium  on  the  U.S.  dollar.  function. 

The  sa  e  of  other  products  was  ...^here  were  plenty  of  deci- 

affected  adverseU’  bv  the  econ-  t  u  j  u, 

,  •  •  sions  that  had  to  be  made,  the 

omic  slump.  World  War  II  bomber  pilot  said. 

Gross  income  of  the  company  briefings  before  making  the 

was  $305,291j4^37^with  net  earn-  training  trip,  he  and  other  pilots 
ings  of  $24,575,651.  the  30-piane  flight  had  care- 

•  fully  marked  out  islands  with 

Puerto  Rican  Dailv  landing  strips. 


Reconnaissance  Wing. 

He  was  on  a  flight  from  Flor¬ 
ida  to  San  Juan,  Puerto  Rico, 


steady  price,  and  reduction  in 
the  premium  on  the  U.S.  dollar. 
The  .sale  of  other  products  was 
affected  adversely  by  the  econ¬ 
omic  slump. 

Gross  income  of  the  company 


Puerto  Rican  Daily  landing  strips. 

PlailH  for  Expansion  lAiuking  for  islands 

San  Juan,  P.  R.  jjut  the  sky  was  overcast 
El  Din,  only  daily’  paper  in  jt  ^as  difficult  to  see  below. 
Ponce,  the  island’s  second  largest  ‘*We  broke  out  at  about 


Edwin  G.  Pipp 


lAiuking  for  Islands  an  F-89  interceptor,  Mr.  Pipp 

was  force<l  to  make  an  emer- ' 
But  the  sky  was  overcast  and  gency  landing  at  Detroit’s 


vas  dimcult  to  see  oeiow.  Willow  Run  Airport  when  the 
We  broke  out  at  about  900  fight  engine  caught  fire  and 


city,  has  announced  a  reorgani-  feet  above  the  water,”  Mr.  Pipp  three  explosions  .shook  the  plane 
zation  and  enlargement  pro-  continued.  “That’s  pretty  low  Several  commercial  airliners 
pram.  for  a  jet  and  doesn’t  leave  much  hurriedly  were  steered  out  of 

The  revamping  was  announced  room.  We  kept  going  and  the  his  way.  Another  time,  Mr.  Pipp 
by  editor-publisber  Luis  Ferre,  leader  (the  other  pilot)  gave  ^nd  a  wing  man  had  to  land 
who  .said,  “Ponce,  as  a  growing  me  a  steady  .stream  of  chatter,  their  RF-84Fs  on  a  short  strip 
city,  needs  a  better  paper.”  “It  w’as  his  job  to  think  for  ^t  Madison,  Ind.,  when  they  ran 

New’  presses  have  been  bought  me  and  that’s  w’hat  he  did.  The  out  of  fuel, 
in  New  York  and  the  Spanish-  theory’  is  that  the  pilot  in  trouble  Married  and  the  father  of 
language  new’spaper  is  expected  gets  a  little  rattled  when  things  daughters,  Mr.  Pipp  .says  he 
to  move  to  new  quarters  within  like  this  happen.  I  was  scared,  bas  no  intention  of  quitting  jets, 
three  months.  but  I  didn’t  think  much  about  -pbe  close  calls  he’s  sure  are 

El  Dia  w’ill  become  a  morn-  if-”  just  part  of  fly’ing. 

ing  naner  and  extend  circulation  They  spotted  an  island  and  • 


ing  paper  and  extend  circulation  they  spotted  an  island  and 
to  San  Juan,  where  a  news  headed  for  it,  making  a  low 
gathering  office  will  be  set  up.  pass.  They  then  discovered  it 
Mr.  Ferre  said  the  newspaper  '"’’as  the  wrrong  one  and  flew  on 
will  continue  to  follow  a  pro-  for  a  few  minutes  —  which 
statehood  jKilicy’  (Ferre  is  twice-  seemed  like  an  eteraity’ — search- 
defeated  Republican  gubemator-  iog  for  the  other  island, 
ial  candidate  in  Puerto  Rico).  Finally  they  spotted  the  sec- 


The  close  calls,  he’s  sure,  are 
just  part  of  flying. 


Nen  Kpriiit  Price  Cut 
In  Western  States 


Berkson  Leaves  II  as  an  emergency  landing  field 

$167,000  Estate  f®*"  bombers  being  ferried  across 

the  Atlantic. 

The  estate  of  the  late  Seymour  Seconds  later  Mr.  Pipp 
Berkson  of  1060  Fifth  Avenue,  brought  his  plane  in  to  a  safe 


for  a  few  minutes  —  which  Francisco 

seemed  like  an  eternity-search-  Competitive  reductions  and 
mg  for  the  other  island  proposed  freight  rate  revisions 

Fina  ly  they  spot^  the  s^-  by  Crown  Zellerbach 

ond  island,  which  had  a  dirt  Corporation  in  cutting  the  price 
strip  built  early  in  World  War  newsprint  by  $1  a  ton  in  eight 


II  as  an  eme^ency  lan^ng  field  Mountain  area  states.  The 

for  Ambers  being  femed  across  ^ase  price  is  $135  a  ton  for  I 
the  Atlantic.  Arizona,  Colorado,  Utah,  Neva- 

Seconds  later  Mr.  Pipp  ^  ,^^^0,  Montana,  New  Mexi- 

ought  his  plane  in  to  a  safe  ^  Wyoming. 


New  York,  publisher  of  the  New  landing. 

York  Journal- American,  was  ap-  »i  gat  there  a  minute,”  he 
praised  at  $204,962  gross  and  continued.  “There  were  wild 
$167,343  net.  A  report  filed  by  hoi’ses,  donkeys  and  cows  every- 
the  State  Transfer  Tax  Depart-  where.  They  just  happened  to 


Director  Named  I 

Berea.  0. 1 
Bertram  W.  Mittler  has  been 


rnent  showed  that  insurance  com-  be  out  of  the  way  when  I  put  the  named  director  of  publications 


prised  $89,816  of  the  assets.  bird  down.”  for  Berea  Publishing  Company. 

Under  terms  of  a  will,  the  President  of  the  Aviation/  He  will  handle  editorial  and  ad- 
entire  estate  goes  to  the  widow.  Space  Writers  Association  for  ministrati ve  operations  for  the 
Mrs.  Eleanor  Lambert  Berkson,  two  terms  in  1959  and  1960,  Mr.  Berea  News  and  the  firm’s  three 
fashion  publicist.  Pipp  is  one  of  few  men  who  suburban  weekly  newspapers.  He 

Mr.  Berkson  died  Jan.  4,  1959  learned  to  fly  a  jet  in  spare  time,  has  been  area  news  editor  of  the 


for  Berea  Publishing  Company 


at  the  age  of  53. 


Two  years  ago,  while  flying  Fremont  News-Messenger. 

EDITOR  &  PUBLISHER  for  April  15,  1961 


SAVES  TIME  AND  MONEY! 


AVAILABLE  ON  LEASE  OR  PURCHASE  BASIS 


Machine  delivers  stacks  from  conveyor  or  table  into  tying  machine.  Two  sets  of  electric  eyes 
together  with  relays  and  solenoid  switches  operate  feeder  belt  and  tying  machine  automatically. 
The  height  of  the  equipment  is  adjustable,  enabling  its  ready  introduction  into  any  type  of  bundle¬ 
line  operation. 


Phone  Wire  or  Write 
for  Full  Details 


Hap  Howard 


P.O.Box  763,  San  Leandro,  Calif.  Phone:  EL  1*7877 
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PROMOTION 

20-Yr.  Youth  Program 
Touches  All  Bases 

By  George  Wilt 


MAJORETTE— “At  the  head 
of  the  parade”  is  the  title  of  the 
new  full-color  data  folder  re¬ 
leased  by  the  Rockford  (Ill.) 
Morning  Star  and  Register- 
Republic.  Included  are  growth 
figures  for  the  market  for  the 
past  10  years,  plus  population, 
retail  sales  and  ROP  color 
information. 

*  *  * 


292  interviewees  spotted  the 
line  drawing  of  a  newspatierboy 
and  identified  the  banner  as  a 
newspaper  promotion,  althougdi 
42  thought  the  Examiner  was  a 
New  York  newspaper,  27 
thought  it  was  for  a  suburban 
area  paper,  57  connected  it  with 
Los  Angeles,  while  70  correctly 
identifi^  it  with  San  Francisco. 
• 


Oe 

Wii 

The 
Awar< 
was  p 
date 


To  mark  20  years  of  sponsor¬ 
ship  of  a  fully-rounded  Youth 
Program,  the  New  York  Mirror 
has  published  a  booklet  outlining 
the  32  projects  offered  during 
the  past  year. 

From  science  to  softball, 
marbles  to  music,  the  character¬ 
building  programs  for  the  youth 
of  the  New  York  area  received 
the  plaudits  of  Governor  Rocke¬ 
feller,  Mayor  Wagner,  school, 
park,  police  and  government  of¬ 
ficials,  as  well  as  thousands  of 
participating  youngsters. 

In  words  and  pictures,  the 
handsome  34-page  brochure  de¬ 
signed  by  Mirror  promotion  art 
director  Jim  O’Bryan  describes 
one  cultural  or  recreational  pro¬ 
gram  after  another.  The  num¬ 
bers  of  participants  and  specta¬ 
tors  are  listed  for  each  event, 
as  well  as  the  name  of  the 
participating  co-sponsor. 

900  at  Forum 

“Youth’s  Search  for  a  Better 
World”  was  the  topic  discussed 
by  900  local  delegates  and  14 
participants  from  far-away 
lands,  from  Australia  to  Greece, 
in  the  18th  annual  Mirror  Youth 
Forum  held  last  November,  and 
presented  in  three  pages  of  the 
booklet. 

The  School  Science  Fair  last 
April  brought  out  1,341  exhibits, 
while  attracting  3,000  partici¬ 
pants  and  22,000  visitors.  Hun¬ 
dreds  of  cash  prizes,  made  pos¬ 
sible  by  a  grant  of  $10,000  from 
the  New  York  State  County 
Fair,  were  awarded. 

Sports,  in  Spades 

A  complete  card  of  sports 
events,  including  meets,  tourna¬ 
ments  and  instruction  programs 
was  offered,  including  marbles, 
basketball,  ice  skating,  softball, 
handball,  baseball,  track  and 
field,  swimming,  golf,  tennis, 
archery  —  and  even  horseshoe 
pitching.  Over  131,000  partici¬ 
pated  in  the  athletic  programs, 
with  audiences  exceeding  a  mil¬ 
lion. 

Cultural  activities  in  the 
Mirror  Youth  Program  included 
a  High  School  Concert  held  at 
Carnegie  Hall,  a  “Springtime  in 
Art”  exhibit,  and  a  program  of 
Christmas  Carols  in  Central 
Park. 

33  youth  organizations  partici¬ 
pated  in  the  well-rounded  pro¬ 
gram,  and  10  organizations  or 


municipal  divisions  cosponsored 
the  events  with  the  Mirror. 

*  *  * 

PROMOTION  MAILBAG 

RACING  FANS— The  Wash¬ 
ington  (D.  C.)  Star  promoted 
the  opening  of  the  50th  anni¬ 
versary  meeting  of  the  Laurel 
Race  Course  by  distributing  re¬ 
prints  of  a  1911  Star  sports 
page.  The  page  carried  reports 
of  the  opening  of  the  track.  A 

1911  Ford  was  used  in  the 

promotion. 

«  *  * 

PUBLICITY  SEMINAR  — 
More  than  600  representatives  of 
commercial  and  non-profit  organ¬ 
izations  heard  Denver  (Colo.) 
Post  editors  describe  the  tech¬ 
niques  of  publicizing  organiza¬ 
tional  activities  during  a  News¬ 
paper  Publicity  Seminar  at 
Denver  University. 

«  *  * 

SEW-AND-SEW  —  Tucson, 
Arizona  has  enjoyed  a  revival  of 
interest  in  sewing,  thanks  to  the 
annual  sewing  contest  sponsored 
by  the  Tuscon  (Ariz.)  Daily 
Citizen.  More  than  1,000  entries 
were  received  in  12  participating 
stores  in  the  10th  annual  com¬ 
petition.  A  jam-packed  crowd 
squeezed  into  the  Temple  of 
Music  and  Arts  to  see  the  88 
finalists  compete  for  more  than 
$1,400  in  prizes.  More  than  1,000 
column  inches  of  stories  and 
photos,  not  including  house  ads, 
were  utilized  in  the  Citizen. 

According  to  the  Sears,  Roe¬ 
buck  store,  contestants  set  an 
all-time  store  record  for  yardage 
goods  and  material  sold  one  day 
while  the  contest  was  under  way. 
The  next  day  the  record  was 
broken  again. 

*  *  * 

TRAVEL  SHOW  —  The 
Montreal  Gazette,  in  cooperation 
with  Eastman  Kodak  Company 
of  Canada,  Ltd.,  presented  the 
Kodak  travel  show  “Around  The 
World  in  80  Minutes.”  The  show 
was  presented  to  a  packed  house 
of  over  2,000  people  in  the  Grand 
Salon  of  the  Queen  Elizabeth 
hotel. 

«  «  « 

TORONTO  STORY  —  The 
Toronto  Telegram  has  just  re¬ 
leased  a  new  market  data  book¬ 
let,  “The  story  of  Toronto.”  The 
42-page  brochure  has  current 
market  information,  and  is  pro¬ 
fusely  illustrated. 


DIE-CUT  ORANGE— A  spec¬ 
tacular  new  promotion  in  the 
three-dimensional  campaign  of 
American  Home  magazine,  ap¬ 
pears  this  month  as  an  adver¬ 
tisement  in  two  advertising  trade 
publications,  and  as  a  direct 
mail  folder. 

Out  of  the  magazines  will  pop 
a  plump,  juicy  paper  orange 
which  peels  automatically  with 
the  flip  of  the  page.  The  institu¬ 
tional  message  is  headlined, 
“New  Twist  on  a  Juicy  Market.” 
Previous  mailings  in  the  cam¬ 
paign  included  a  3-foot  giraffe 
and  a  giant  die-cut  grasshopper. 

*  *  * 

LIQUOR  TREND  —  A  new 
promotion  for  the  liquor  adver¬ 
tising  classification  pours  out  of 
the  San  Francisco  (Calif.) 
News-Call  Bulletin’s  promotion 
department,  featuring  a  clever 
photo  of  a  tilted  bottle  on  the 
cover — another  creative  dandy 
from  Martin  Burke. 

*  *  * 

SPORTS  ATTENDANCE  — 
The  14th  annual  survey  on 
Sports  Attendance  has  recently 
been  released  by  the  publishers 
of  the  Morning  Telegraph  and 
the  Daily  Racing  Form.  Racing 
drew  over  57-million  spectators 
during  1960,  a  1.7-million  in¬ 
crease  over  1959.  Major  league 
baseball,  college  football,  pro 
basketball  and  auto  racing  also 
showed  box  office  increases. 

*  *  * 

ABERDEEN  SURVEYS— An 
economic  survey  of  the  Aber¬ 
deen,  South  Dakota,  market  has 
been  released  by  the  Aberdeen 
(S.  D.)  American-News.  In¬ 
cluded  are  complete  statistics  on 
population,  coverage,  school  en¬ 
rollments,  public  utilities,  agri¬ 
cultural  data,  income  and  sales 
figures,  and  other  market  infor¬ 
mation. 

«  *  « 

WHAT  EXAMINER?— A  12- 
foot  long  banner  reading,  “The 
Examiner  —  tells  you  more  — 
says  it  better!”  was  hung  last 
week  outside  the  window  of  Pan- 
American  Public  Relations’  New 
York  office  on  Fifth  Avenue. 
Simultaneously  Pan  Am  staff 
members  polled  325  passers-by 
in  the  street  below  as  to  the 
meaning  of  the  sign  in  New 
York.  23  respondents  made  no 
connection  with  a  newspaper  at 
all,  but  thought  that;  “You  get 
free  insurance  examinations 
there.”  “It’s  a  dentist’s  office.” 


PERSONAL  NOTES 

William  Schindler,  former 
Detroit  public  relations  man  — 
to  promotion  department,  De¬ 
troit  (Mich.)  Free  Press  as 
supervisor  of  public  service  and 
editorial  promotion  activities.  He 
will  also  coordinate  radio  and 
TV  promotion. 

*  *  * 

Accent  Placed 
On  Promotion 

San  Francisco 

An  accent  is  being  used  to 
accentuate  San  Francisco  Ex¬ 
aminer  promotion,  advises  An¬ 
drew  Tablet,  promotion  man¬ 
ager.  The  accent  belongs  to 
Allan  Carr,  promotion  writer 
recently  arrived  from  England. 

Mr.  Carr’s  Oxfordian  English 
is  used  in  broadcasting  contro¬ 
versial  observations  he  prepares 
on  forthcoming  Examiner  items 
of  adult  interest.  His  observa¬ 
tions  are  authentically  Shavian. 

In  example,  the  promotion 
chief  pointed  to  comment  on  a 
woman’s  page  feature  on  wild 
teen  age  parties.  Mr.  Carr,  who 
uses  the  radio  name  of  Alan 
Ashby,  suggested  parents  should 
unite. 

“Throw  off  your  progressive 
ideas,  and  give  the  little  stinkers 
a  good  biff,”  he  advocated. 

• 

Best  AlURound  Paper 
And  President^  Too 

Houston 

J.  A.  Barr  went  home  to 
Nederland  with  the  presidency 
of  the  Texas  Gulf  Coast  Press 
Association  and  also  the  title  of 
best  all-round  newspaper  for  his 
Mid-County  Review. 

The  Review,  which  has  a 
woman  news  editor  and  a  woman 
advertising  manager,  won  a  first 
place,  two  seconds  and  one  third 
in  six  divisions  of  competition. 
The  Conroe  Daily  Courier  was 
second  and  Gonzales  Daily  In¬ 
quirer  third  in  scoring  points. 

Line  for  Serum 

Harrisburg,  Pa. 

Cooperation  of  the  Patriot- 
News  Newspapers  with  the  heal¬ 
ing  arts  profession  in  the 
staging  of  a  pilot  program  for 
oral  anti-polio  vaccine  here  re¬ 
sulted  in  91,320  persons  lining 
up  for  the  free  serum  in  two 
days. 
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for  California’s  $1.75  billion 
statewide  water  plan  approved 
in  last  November’s  election. 

Honorable  mention — Jonas  V. 
Morris,  Concessional  Quarterly 
Service,  for  articles  on  water 
resources  and  conservation,  the 
conservation  of  saline  water, 
watershed  proc^ms,  water  re¬ 
sources,  Project  2012  and  Mis¬ 
sion  66. 

Honorable  mention  —  Jeanne 
Bellamy,  Miami  Herald,  for  a 
series  of  articles  on  the  Mathe- 
son  Canal. 


Cleveland  Pair 
Wins  Stokes  Prize 


This  Boy's  TEACHER 
and  Your  NEWSPAPER 


irban 

with 

■ectly 

rigeo. 


Washington 
The  1960  Thomas  L.  Stokes 
Award — $500  and  a  citation — 
was  presented  this  week  to  asso¬ 
ciate  editor  John  F.  Huth  and 
reporter  Robert  J.  Drake  of  the 
Cleveland  Plain  Dealer  for  out- 
standinp  writing  during  the  year 
on  development  and  conservation 
of  natural  resources. 

The  presentation  was  made 
by  J.  R.  Wiggins,  editor  of  the  First  Matson  Fund 
Wjuhivffton  Post  ^d  chairman  Newsman  Is  Chosen 
of  the  Stokes  Award  Committee. 

One  of  37  entries,  Huth’s  and  Madison 

Drake’s  work  consisted  of  .  Alan  Bnan  Cleveland, 
articles  and  editorials  on  state  Univereity  of  M 

and  national  water  resources.  school  of  joumalisn 

been  named  the  first  B 
5  Others  Qted  Newsman  in  a  program 

The  judges  selected  five  others  Sr’^orfhe^PiscLin 
for  Cl  a  ions.  Journal  who  died  last  Dec 

Second  T^ze  -  Russell  G.  Cleveland,  whose  h 

L>-nch,  Milumukee  Journal,  for  Madison,  will  join  the 
yew-long  articles  on  state  and  this  si 

national  resources  and  conserva-  ^  ^  full-time  paid  report 
tion,  preservation  of  fish  and  become  a  protege 

wi  dhfe,  parks  forests,  water  editorial  staff,  and  his  wo 
poUution,  land  use,  resource  be  planned  for  him  to  i 
teaching.  varied  experience  and  c 

Third  prize — Leonard  Victor,  his  abilities. 

Lmg  Island  Press,  for  an  eight-  ^t  the  end  of  the  sum: 
part  series  on  the  need  for  more  receive  a  $250  contr 
Ung  Island  parks  for  which  toward  his  senior  yeai 
Victor  did  the  writing  and  took  penses  at  the  university 
the  photographs.  the  Matson  Memorial  lit 

Honorable  mention  —  Mary  He  was  chosen  by  sever 
Ellen  Leary,  San  F rancisco  Journal  staff  members  wh 
Sews-Call  Bulletin,  for  presen-  up  the  board  of  the  Mati 
tation  of  the  facts  and  the  needs  stitute. 


can  affect 
HIS  LIFETIME 
. .  and  HE  Can 
Influence  Your 
Newspaper's 
Future! 


rmer 


Are  they  using  a  "Newspaper- Inspired"  Program  of 
Current  Events  in  schools  in  your  area,  or  o  Cur¬ 
riculum  based  on  study  of  some  notional  news 
magazine  .  .  .  or,  os  is  true  in  some  coses,  ore 
they  neglecting  to  teach  Current  Events  entirely? 
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CURRICULUM  in  YOUR  SCHOOLS? 
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Columnists  Dissect  Columns 

(Continued  from  page  4) 
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tkHat-maker,  the  non-writer  who  wants  help  on  a  release,  points  out  .Alan 


Lwin,  Plainfield  (N.  J.)  Courier-News. 

Gimmicks  that  kicked  up  interest— and  a  few  heated  arguments 
—for  the  “Off  Beat”  column  of  A1  Rhodes,  Netcburtih-Beacon 
(N.  Y.)  News,  was  the  simple  question:  “What  was  the  fastest 
whicle  known  to  man  100  years  ago?”  (Answer:  an  iceboat).  A 
recent  column  that  brought  considerable,  and  unexpected,  re¬ 
sponse  was  dedicated  to  the  silent  screen  cowpoke,  William  S.  Hart, 
liom  in  Newburgh.  “We  learned  that  readers  want  nothing  heavy 
thrown  at  them — they  want  to  be  amused  and  entertained,”  he 
wiles.  ‘*They  like  nostalgic  items  and  they  like  to  read  about  the 
little  People.  They  like  a  little  nonsense  now  and  then.” 


VEC  Current  Events 


features  NEWS  FILMSTRIPS  and  Youth  Reading  of  your 
Newspaper — in  the  Classroom  and  in  the  Living  Room! 
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NOW  IS  THE  TIME 

to  arrange  for  Fall  use  of  the  VEC  program  in  your  area 
schools  before  they  adopt  other  non-newspaper  materials. 


Only  “VEC  Current  Events”  benefits  all  three  of  your 
major  departments  .  .  .  news,  circulation  and  advertising. 
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CALL  OR  WRITE 

Visual  Education  Center,  Inc. 

Telegraph-Herald  Bldg.,  Dubuque,  Iowa 
8th  and  Bluff  Sts.  Phone  583-6421 


SYNDICATES 

Enid  A.  Haupt’s  New 
Youth  Column  Ready 

By  Ray  Er^in 


“Young  Living,”  a  new  col¬ 
umn  on  and  for  youth,  by  Enid 
A.  Haupt,  editor  and  publisher 
of  Seventeen  magazine,  will  be 
distributed  by  the  Hall  Syndi¬ 
cate  beginning  April  17. 

The  three-a-week  column,  with 
lively  one-column  cartoon  illus¬ 
trations,  includes  a  useful  “New 
Cues  For  You”  paragraph. 

Guide  For  Youth 

Young  people,  in  and  beyond 
their  teens,  often  feel  the  need 
of  guidance  from  an  older  friend 
of  their  own  choosing  outside 
the  family  circle — a  friend  with 
plenty  of  know-how  and  with  no 
idea  of  dictation.  Mrs.  Haupt  is 
this  kind  of  friend  to  millions 
of  young  Americans  through 
her  magazine  —  and  now  her 
newspaper  column. 

The  Haupt  column  covers 
everything  from  makeup,  dating 
and  marriage  to  careers,  clothes 
and  colleges,  plus  news  and  out¬ 
standing  activities  of  young 
Americans  from  coast  to  coast. 
A  special  feature  will  be  much 
needed  information  for  young 
men  under  20. 

Early  columns  will  cover  such 
subjects  as  whether  to  date  older 
men,  how  boys  can  get  dates, 
how  to  stop  being  a  wallflower, 
baby-sitting,  getting  summer 
jobs,  getting  rid  of  acne,  the  girl 


with  a  bad  reputation,  latest 
slang  of  youth.  Many  subjects, 
such  as  party-giving,  will  be 
promotable  two-  and  three-part 
series.  Mrs.  Haupt  also  plans 
reports  on  teen  drinking,  inter- 
faith  dating,  college,  the  teen 
marriage  -  go  -  round  and  many 
similar  subjects. 

Big  Mail 

In  addition  to  her  magazine’s 
extensive  research.  Mrs.  Haupt 
receives  thousands  of  letters 
from  young  Americans.  She 
travels  widely  and  speaks  often 
to  young  groups. 

The  columnist  will  work  with 
a  board  of  500  high  school  new.s- 
paper  editors  in  preparing  the 
column. 

Clothes,  food  and  achievement 
—  important  subjects  of  the 
column  —  are  specialties  of  the 
columnist.  Mrs.  Haupt  w-as 
named  one  of  the  10  best  coiffed 
women  of  America  in  1960; 
three  times  was  named  one  of 
the  10  best-dressed  women  in 
fashion  by  the  New  York  Dress 
Institute;  was  cited  by  the  4-H 
Clubs  of  America  for  outstand¬ 
ing  contributions  to  the  club’s 
programs. 

With  all  these  accomplish¬ 
ments,  the  youth-leading  and 
youth-serving  columnist  is  a 
good  cook. 


12  monthly  of  siport$«! 

Whatever  month  pops  up  on  the  calendar 
pad — some  sport  is  always  in  season! 
Spring  regularly  brings  baseball,  tennis, 
golf  and  bshing;  summer,  swimming  and 
track  meets:  fall  calls  out  football  and 
stadiums  of  fans;  in  winter  hockey  hits  its 
stride;  and  boxing  and  bowling  are  popular 
all  year  ’round.  Every  season  Chet  Adams 
gives  the  fans  what  they  currently  want  in 

All  in  Sport 

the  gag  panel  that’s  constantly  in  step  with  the  public’s  interest 
.  .  .  varies  the  emphasis  with  the  months  ...  is  always  fresh 
and  attractive.  This  panel  in  single  or  double  columns,  six  days 
a  week,  is  easy  on  space,  brightens  the  sports  page,  draws 
maximum  eyes!  For  proofs  and  prices,  phone,  wire,  or 
write  Mollie  Slott,  Manager  .  .  . 

Chicago  Tribune ^NewYorh  News 

.Vefr«  BulMtnn,  iV«tr  Yor* 
^gnutcute^  mne*  Tribute  Toiler,  Cbiemoo 


^  yndicate 
lO  entences 


Annenberg’s  Sister 

Mrs.  Haupt  was  once  a  spe¬ 
cial  corresjwndent  and  feature 
w'riter  for  the  Philadelphia 
(Pa.)  Inquirer,  of  which  her 
brother,  Walter  H.  Annenberg, 
is  publisher  and  editor.  For  two 
years,  she  wrote  a  once-a-week 
column  for  Women’s  News  Serv¬ 
ice. 

She  is  known  for  many  chari¬ 
table  activities.  Her  husband, 
Ira  Haupt,  is  a  stockbroker. 
They  have  one  daughter. 

The  French  government  cited 
her  for  promoting  understand¬ 
ing  lietween  French  youth  and 
American  youth.  The  Pan- 
American  Union  cited  her  for 
furthering  mutual  understand¬ 
ing  between  the  young  peoples 
of  North  and  South  America. 
The  Netherlands  government 
honored  her  for  promoting 
friendship  with  its  people. 

Hall  Syndicate  spokesmen  said 
“Young  Living”  already  has 
been  lx)ught  by  more  than  75 
new'spapers. 

«  « 

SOUTH  AFRICA  IN  CRISIS 

The  Toronto  (Ont.)  Telegram 
News  Service  has  for  immediate 
release  a  12-part  series  on 
“South  Africa  In  Crisis,”  by 
Sidney  Williams,  Canadian  Ne¬ 
gro  who  recently  returned  from 
a  four-week  fact-finding  tour  of 
South  Africa. 

Mr.  Williams  went  to  South 
Africa  writh  an  open  mind,  pre¬ 
pared  to  see  the  Nationalist 
government’s  side  of  its  apar¬ 
theid  policy  but  returned 
“frightened  and  disappointed.” 
In  the  series,  Mr.  Williams  fore¬ 
casts  a  native  uprising  unless 
conditions  (juickly  are  improved. 
He  tells  how  he  witnessed  an 
underground  meeting,  saw  guns 
stockpiled  for  revolt  and  also 
found  evidence  that  white  Com¬ 
munists  are  fomenting  native 
unrest  Mr.  Williams’  main  con¬ 
clusion  was  that  apartheid  is 
designed  to  drive  non-whites 
back  into  the  jimgle. 


■iiniiiiniiaiiin^^ 

— Members  of  the  National 
Cartoonists  Society  who  attend 
the  first  International  Cartoon¬ 
ists  Convention  in  Europe  this 
summer  are  to  submit  cartoons 
on  peace.  Francis  Cardinal  Spell, 
man  of  New  York  will  pick  one 
to  be  framed  for  presentation  to 
Pope  John  XXIV. 

— News  maps  are  amazingly 
popular,  the  Toronto  (Ont.)  Tel¬ 
egram  News  .Service  found  when 
it  sent  out  a  series  of  thumb¬ 
nail  descriptions  and  two-column 
maps  on  Commonwealth  coun¬ 
tries.  Frank  Williams,  Ottam 
(Ont.)  Journal  reported  his 
paper  never  had  such  response 
from  a  feature  before.  After 
running  the  entire  series  day- 
by-day,  the  Journal  reprinted  all 
the  maps  in  a  full  page  layout, 
and  had  to  run  off  extra  copies 
to  meet  reader  demands,  especi¬ 
ally  from  students. 

— Readers  can  read  far-fetched 
hidden  meanings  in  comic  strips. 
For  example,  a  letter-to-the- 
editor  of  the  Ottawa  (Ont.) 
Citizen  charged  that  mention  of 
a  certain  poisonous  cane  scien¬ 
tifically  known  as  “Diefenbachia 
Sequin”  in  the  comic  strip  “Dr. 
Guy  Bennett”  actually  was  a 
hidden  attack  on  the  Canadian 
Prime  Minister  and  on  Cuba. 
Actually  the  cane  referred  to  ia 
the  strip  is  named  after  a  Ger¬ 
man  naturalist  and  botanist 
(1811-1855).  The  strip  is  pre¬ 
pared  by  a  Cleveland  practicising 
physician,  whose  pen  name  is 
Dr.  B.  C.  Douglas,  and  who 
vouches  for  the  authenticity  of 
the  material  in  his  strip.  Lafave 
Newspaper  Features,  Cleveland,- 
distributes  it. 

— Tom  and  Betty  Kappele,  co¬ 
authors  of  “My  Read- Aloud 
Story”  for  children  (National 
Newspaper  Syndicate),  submit 
every  story  to  their  two  sons, 
ages  four  and  five,  before  send¬ 
ing  it  to  the  syndicate.  These  de¬ 
manding  offspring  were  the  in¬ 
spiration  for  the  feature  after 
the  standard  children’s  literary 
fare  had  been  decimated.  “Par¬ 
ents  and  kids  suffer  from  read¬ 
ing  the  same  old  stories  over  and 
over,”  said  Tom.  “That’s  why  we 
started  writing  our  own  storiea 
for  our  boys.  Then  we  decided 
to  place  these  stories  in  the 
newspapers.  Our  two  boys  still 
serve  as  Board  of  Approval.  If 
they  get  a  kick  out  of  the  story, 
we  know  it’s  ready  for  publica¬ 
tion.  If  they  don’t,  we  know  it 
needs  more  polish.  (See  page  59) 
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“What  ^ood  does  it  do  for  science  to  make  iife 


longer  uniess  we  can  make  iife  worth  iivin^  longer?" 


is  the  premise  for  his  development  of 


the  column 


AND  VETERANS  GUIDE 


With  one  of  every  four  Americans 
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ber  of  your  readers  with  a  vital  interest 


in  such  affairs  is  truly  impressive. 


For  details,  contact  your  AP  chief  of  bureau  or 


NEWSFEATURES 


SYNDICATES 


PIBI 


^ 

New  House 


*  WE  'RE  TWE  FOLKS  N  EXT  POOR . " 


*  IF  YOU  MOVE  THE  WINPOW  OVER  HERE, 
I  CAN  PUT  THE  SOFA  THERE .  THEN  IF 
YOU  PUT  THE  POORWAY  ABOUT 


THERE,  I  CAN - .  * 


"  A  HUNPREP  ANP  TEN  POLLARS 
FOR  TWENTY  YEARS- “A  HUNPREP 
ANP  TEN  POLLARS  FOR  TWENTY 
YEARS  -  -  A  HUNPREP  ANP  TEN 
POLLARS  FOR - .  « 

.  .  .  And  these  are  only 
3  of  the  8  good  laughs  in 
the  complete  weekly  panel! 
(A  new  subject  each  week, 
of  course.) 

Available  in  4  and  5 
col.  black-and-white,  and 
in  1/3  standard  and  1/2 
tab  color  page.  i 

SEND  FOR  SAMPLES  NOW* 

FEATURE  SYNDICATE; 

230  EAST  42-..$T*KT.  NEW  YOIK  »:  NY  I 
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Trih  News 
Service  Has 
Big  Growth 

The  New  York  Herald  Tribune 
News  SeiK'ice  has  added  20 
newspapers  on  three  continents, 
with  3,000,000  additional  readers 
since  January,  according  to  Jus¬ 
tin  L.  Faherty,  editor  and  man¬ 
ager  of  the  seiK’ice. 

The  biggest  expansion  came 
Jan.  15  when  News  Limited  of 
Australia,  publisher  of  the  Syd¬ 
ney  Daily  and  Sunday  Mirror, 
obtained  exclusive  Australian 
rights  to  the  sendee  for  10  met¬ 
ropolitan  papers  in  its  group. 

In  South  America,  the  NYHT- 
NS  achieved  its  first  Argentine 
client  March  1  when  the  large 
Buenos  Aires  daily,  Clarin,  took 
the  service. 

Bnish-Afoore  Joins 

The  Brush-Moore  Newspapers 
in  another  group  move,  began 
the  service  for  eight  papers  in 
Ohio,  Maryland  and  Pennsyl¬ 
vania  during  March. 

The  Miami  (Fla.)  News, 
joined  the  wire  service  Jan.  1. 

Service  to  Australia  is  by 
cable  and  mail  under  the  super¬ 
vision  of  Zell  Rabin,  U.  S.  editor 
of  News  Limited  in  New  York, 
and  Peter  Gladwin,  News  Lim¬ 
ited’s  London  editor.  Seiwice  to 
Buenos  Aires  is  by  cable  and 
mail. 

K.  R.  Murdoch,  News  Limited 
publisher  and  managing  direc¬ 
tor,  said  his  group  is  now  the 
only  Australian  organization  re¬ 
ceiving  a  direct,  exclusive  news 
service  from  a  New  York  paper. 
He  added  that  the  service  en¬ 
abled  his  organization  to  com¬ 
plete  a  global  network  of  for¬ 
eign  correspondents. 

News  Limited  of  Australia 
has  publishing  facilities  in  all 
major  Australian  cities.  News¬ 
papers  in  the  group,  in  addition 
to  the  Sydney  Daily  and  Sunday 
Mirror,  include  the  Adelaide 
News  and  Sunday  Mail,  the 
Perth  Sunday  Times  and  weekly 
editions  of  Truth  in  Melbourne, 
Brisbane,  Adelaide  and  Hobart, 
Tasmania. 


Big  Group 

The  Murdoch  group,  which 
bought  the  Mirror  and  Truth 
papers  in  1960,  also  owns  radio 
and  TV  stations,  a  national 
women’s  magazine.  New  Idea, 
and  several  weekly  and  bi-weekly 
provincial  papers.  Herald  Trib¬ 
une  women’s  page  material, 
Eugenia  Sheppard  on  fashion, 
Clementine  Paddleford  on  food. 


HORSE'S  MOUTH  DOPE — Lank  Leonard,  creator  of  the  comic  strip, 
"Mickey  Rnn,"  featuring  "Uncle  Phil"  (McNaught  Syndicate 
Canada  Wide)  is  shown  at  the  Gulfstream  (Fla.)  Park  jockey  quartan 
with  a  group  of  riders.  Jockies  are  (from  left)  Basil  Frazier,  Frank  A 
Smith,  Ovie  Scurlock  and  Louis  C.  Cook.  The  strip  currently  depicii 
fictional  exploits  of  "Sunny  Tom,"  a  two-year-old  thoroughbred  bain; 
trained  at  Gulfstream.  The  seventh  race  of  the  day's  program  wti 
named  in  honor  of  the  veteran  cartoonist  whose  work  appears  through¬ 
out  the  world  in  1 1  different  languages. 


etc.,  will  be  available  to  New 
Idea  magazine  in  addition  to  the 
newspapers. 

The  1961  spurt  pointed  up  the 
fact  that  H'TNS  has  increasetl 
subscribers  by  50%  in  the  last 
two  years.  Its  hundredth  paper 
was  the  Baltimore  (Md.)  News- 
Post  which  took  on  the  service 
last  summer.  “It’s  not  that 
HTNS  is  catching  up  to  papers,’’ 
Mr.  Faherty  said,  “but  that 
papers  are  catching  on  to  us. 
We  edit  tightly,  and  we  come 
up  with  frequent  exclusive 
stories,  like  the  Tangiers  bank 
that  disappeared.  That  was  a 
good  story  in  any  country.” 

Most  HTNS  subscribers  are 
U.S.  dailies,  but  the  service  also 
reaches  some  40  papers  in  16 
foreign  countries  on  all  con¬ 
tinents.  It  takes  a  staff  of  18 
to  handle  the  reports  of  Trib 
correspondents  in  Europe,  Asia, 
Africa  and  Latin  America  as 
well  as  Trib  bureaus  in  the 
United  States,  plus  copy  by 
cable  and  mail  from  the  London 
Observer,  and  to  transmit  the 
selected  and  edited  stories  to 
subscribers,  by  wire  or  mail. 

The  eight  Brush-Moore  papers 
that  will  participate  in  the 
HTNS  wire  are  the  Canton 
Repository,  East  Liverpool  Re¬ 
view,  Marion  Star,  Portsmouth 
Times,  Salem  News  and  Steuben¬ 
ville  Herald-Star  in  Ohio,  the 
Hanover  (Pa.)  Evening  Sun 
and  the  Salisbury  (Md.)  Times. 

«  *  * 

NEWSPAPER  COMICS  WEEK 

Many  newspapers  and  tele¬ 
vision  stations  promoted  news¬ 
paper  comics  this  week,  which 
was  the  annual  Newspaper 
Comics  Week  sponsored  by  the 
Newspaper  Comics  Council.  The 
theme  was:  “How  newspaper 
comics  mirror  life  in  America.” 


JOHN  BIR(31  SOOETY  ' 

Victor  Lasky,  veteran  news¬ 
paperman  and  columnist,  hat 
written  a  three-part  series  on 
the  controversial  John  Birch  So¬ 
ciety  for  North  American  News¬ 
paper  Alliance.  Articles  an 
>)ased  on  exclusive  interview! 
with  leading  conservatives. 

«  «  • 

KRUPP  EMPIRE 

Gordon  Donaldson,  Toronto 
(Ont.)  Telegram  News  Service, 
has  returned  from  Germany, 
where  he  conducted  a  thorough 
investigation  into  the  Krupp  in¬ 
dustrial  empire.  How  Krupp  in¬ 
terests  managed  to  preserve 
their  wealth,  and  their  plans  for 
the  future  are  told  in  a  six-part 
series. 

«  «  * 

PRISON  CONDITIONS 

North  American  Newspaper 
Alliance  is  distributing  a  five- 
part  illustrated  series  by  Jamet 
V.  Bennett,  director  of  the  Fed¬ 
eral  Bureau  of  Prisons. 

Mr.  Bennett,  with  more  thai 
30  years’  experience  in  the  Fed¬ 
eral  prison  system,  blames  pub¬ 
lic  ignorance  for  the  ramshackle 
status  of  U.S.  prisons  today 
The  outspoken  prison  chief  ex¬ 
poses  many  malpractices  in  the 
administration  of  justice. 

♦  *  * 

SUMMER  ‘SUSPENSETTES’ 

In  late  April,  Newspaper  En¬ 
terprise  Association  will  mail’ 
samples  of  “Suspensettes," 
short-short  fiction  stories  with 
surprise  endings.  The  program 
is  designed  to  sustain  interest 
of  readers  in  Summer. 

The  72  releases  deal  with  love, 
family,  mystery,  romance,  sci¬ 
ence  fiction,  suspense  and  in¬ 
trigue.  Each  is  illustrated  and 
complete  in  one-column  length- 
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|PR  ‘Labor  of  Love’ 
Wins  Editors’  Praise 


for  Knox  and  the  Tuna  Re-  in  deleting  these  incorrect  ex¬ 
search  Foundation.  tras  wherever  you  find  them.” 


What  George  Anderson,  one  there  was  mention  of  canned 
of  the  i)artners  of  I)udley-An-  food  and  Knox  gelatin  in  sug- 
iJerson-Yutzy,  New  York  PR  gestions  for  making  inexpensive 

counsel,  described  as  a  “labor  of  desserts.  Canned  tuna  was  also 

love”  won  prompt  and  wide-  cited  for  its  protein  content  in 

ipread  editorial  praise  from  the  final  article  on  “balance  the 

leading  newspapers  this  week.  menu  budget  to  stretch  food 
It  was  a  series  of  six  recipe  dollars.” 
irticles  titled  “Stretching  the  m  «  r-  •  . 

Food  Dollar.”  While  the  firm  t>onUnued 

ic  itrip,  handles  PR  for  15  different  food  Editors  were  asked  whether 
«te  «iW  accounts,  no  brand  names  were  they  wished  the  series  continued. 
t#n  specifically  mentioned,  although  clip-sheet  was  mailed  the 

A  several  will  receive  indirect  last  week  in  March  and  D-A-Y 
ixnefits.  These  clients  include  gaid  this  week  immediate  re- 
the  National  Broiler  Council  sponse  was  so  favorable  that 

throuq*  (f*'**^*^^*')  >  Tuna  Research  probably  other  articles  would  be 

Foundation;  the  National  Can-  prepared.  No  firm  decision  has 

—  ners  Association;  and  Knox  yg^  bggn  made. 

TY  Gelatin.  “This  series  was  prepared  to 

news-  series  was  sent  to  542  provide  newspapers  with  what 

it  ha<  editors  on  newspapers  in  y^g  thought  would  be  a  needed 
ries  on  depressed  areas  across  the  ^^d  helpful  service  at  this  par- 

.  „  countrj’.  Locations  were  care-  ticular  time,”  Mr.  Anderson 
„  fully  selected  from  data  fur-  said. 

nished  by  the  U.  S.  Bureau  of  fi,,. 

;s  are  i.koj.  Statistics  The  articles  Prior  to  distribution,  the 
‘rview!  statistics,  me  articles  ggries  was  reviewed  by  Clemen¬ 
ses.  written  by  Pegpr  Coo^r,  Paddelford,  food  editor  of 

m  consultation  with  Martha  york  Herald  Tribune. 

Tupper  home  economics  di^ 

tor,  and  others  of  the  D-A-Y  j  j  r  ui  *  xu  •  i. 

forontc  staff  sponded  favorably  to  the  project 

,  ■  so  far  are: 

service. 

rmany,  Practical  .Suggestions  Campbell  Geeslin,  Sunday  edi- 

lorough  Presented  in  the  form  of  a  ^^y  Coffey, 

uonin-  :  »  food  editor,  Oklahoma  City 

-PP  iS-ISed  »»">'  OkU^ko^an  aW  T.W.; 

reserve  5**  i-  i-  •  i  ^  Betty  Nicholas,  San  Jose  Mer- 

reserve  families  are  living  on  a  bare  „  d  Ar  j  xt  i.  -n 
on,  for  i..-  t  1  1..  1  i.  i.  j  Ruth  Wood,  Nashville 

ansior  jiubsjstence  level”  and  stated  iw„,. 

iix-part  that  the  series  was  desismed  “to  Banner,  Betty  Mar- 

i«“  me  senes  was  aesi^ed  to  p.  independent; 

resent  practical  sug^stions  on  Dunigan,  Mobile  Press; 

now  to  prepare  better,  more  t  r  *  i 

iv«!  1C  1  u  Jeanne  Voltz,  Los  Angeles 

nutritious  meals  for  less  cash  f;^gg 

vspaper  .(25c  ^r  serving  or  less 

a  five*  mam  dishes.)  aiso  uauas  nigoee,  execu 

Jame.  D-A-Y  further  suggested  that  Charleston  Gazette; 

^eFed-  “strong  editorial  t^atment  be  Mae  Keighley,  PWcncc  Jour- 

considered,  with  a  front-page  ^  .'  Maureen  Connolly  P/uto- 

re  than  announcement  at  the  beginning  Inquirer;  Martha  Mc- 

^eFed-  of  the  series  in  an  effort  to  Kenna,  £;mnaviHe  C  o  u  r  i  c  r  ; 

es  pub-  “help  solve  this  important  eco-  °  c  i  ’ 

sLckle  nomic  problem.”  The  Depart-  Dorothy  Dean,  Spokane 

today,  ment  of  Agriculture  applauded  Spokesman  Review. 
lief  ex-  project  as  a  “valuable  sup-  Many  others  asked  for  mats 

;  in  the  'ts  own  objectives.”  photographs  used  to  illus- 

The  first  of  the  six  articles 

served  as  a  general  introduction.  exclusively  to  the 

rrey  No  recipes  were  included.  The  newspaper  in  each  city  re- 
general  tenor  was  on  “market  «PO"ding  first, 
per  En-  basket  wisdom,”  citing  nutri-  D-A-Y,  established  in  1909, 

11  mail'  tional  values  of  meat,  bread  and  a  staff  of  100,  of  which 

settes,"  cereal  groups.  The  second  on  nbout  half  are  concerned  with 
es  with  “How  to  Get  the  Most  out  of  food  accounts, 
rogram  Every  Pound  of  Food”  discussed  Staffers  assisting  Miss  Cooper 
interest  baking  at  home,  and  gave  sev-  in  the  present  series  besides 
*ml  recipes  for  tuna  dishes,  the  home  economics  director 
ith  lovft  How  to  use  chicken  to  good  ad-  were  Jean  Schoonover,  account 
oe,  SO'  vantage  provided  the  major  executive  for  the  National  Can- 
1*1  theme  for  the  third  article.  No  ners  Association  account;  Bar¬ 
bed  ano  client  was  concerned  in  the  bara  Hunter,  National  Broiler 
length,  fourth  article,  but  in  the  fifth  Council;  and  Catherine  Stahl, 
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‘NEW.SPAPER  .STYLE’ 

When  Thor  Power  Tool  Com¬ 
pany,  Aurora,  Ill.,  recently  pur¬ 
chased  a  manufacturing  sub¬ 
sidiary  in  Turin,  Italy,  two  ex¬ 
newsmen  went  to  work  to  do  a 
public  relations  job  designed  to 
jump  the  language  barrier  and 
to  acquaint  newcomers  to  the 
Thor  family  with  their  fellow 
employees. 

They  accomplished  this 
through  the  Thor  Scoreboard, 
newspaper-type  house  organ. 
The  brain-child  of  John  Cork- 
ery,  Thor  vicepresident  in 
charge  of  public  relations,  the 
Thor  Scoreboard  is  issued  once 
per  month  and  has  a  circulation 
of  more  than  100,000  in  domestic 
and  export  editions. 

Mr.  Corkery  left  the  staff 
of  the  Aurora  Beacon-News  to 
liecome  sales  promotion  director 
of  Thor  during  World  War  II. 

After  the  war  Bob  Budler 
joined  Corkery’s  staff  and  be¬ 
came  editor  of  the  publication. 
But  after  six  years  he  left  Thor 
to  join  the  editorial  staff  of  the 
Aurora  Beacon-News,  reporting 
to  John  Coricery,  father  of  his 
former  boss  at  Thor,  who  was 
then  B-N  city  editor. 

Mr.  Budler  remained  on  the 
staff  of  the  Beacon-News  for 
six  years.  He  became  city  edi¬ 
tor,  following  the  death  of  the 
elder  Ckirkery,  and  retained  that 
post  until  resigning  to  return 
to  Thor  in  January  of  this  year. 

The  first  project  the  reunited 
team  tackled  was  production  of 
two  issues  of  the  Thor  Score- 
lioard,  one  in  English  on  the 
acquisition  of  FIAP  (Fabbrica 
1 1  a  I  i  a  n  a  Apparecchi  Pneu¬ 
matic!).  While  it  outlined  the 
expansion  to  employees  it  did 
not  give  the  Turinites  an  in¬ 
sight  into  the  Thor  operation. 
So,  they  came  up  with  a  spe¬ 
cial  edition,  printed  in  Italian, 
which  carried  photos  of  produc¬ 
tion  facilities,  executives,  tools 
in  action,  etc.  It  was  a  six  page 
“who’s  who”  of  the  Thor  com- 


SPELL  ‘MOBIL’ 

More  than  1,000  copy  pencils 
have  been  sent  out  in  the  course 
of  a  year  to  publications  that 
have  made  mistakes  in  the  name 
of  the  Socony  Mobil  Oil  Com¬ 
pany,  Inc. 

The  pencils  are  sent  with  a 
letter  from  John  A.  Gillespie, 
supervisor  of  press  relations, 
which  states: 

“Because  there’s  no  ‘e’  in  our 
name,  and  no  hyphen  between 
Socony  and  Mobil,  we’re  send¬ 
ing  you  this  sharp  blue  pencil 
in  the  hope  you’ll  find  it  useful 


AFFILIATION 

D.  Parke  Gibson  Public  Re¬ 
lations,  New  York,  and  John  L. 
Wilks  &  Associates,  San  Fran¬ 
cisco,  have  agreed  to  affiliate 
their  firms  offering  Negro  mar¬ 
ket  counsel  and  programming. 
Mr.  Gibson  is  a  former  promo¬ 
tion  director  of  the  Chicago  De¬ 
fender.  Mr.  Wilks  holds  a  Mas¬ 
ters  Degree  in  PR  from  Boston 
University. 

■  *  ’  « 

LEARNING  SIGNALS 

Lee  Grosscup,  quarterback  for 
the  New  York  Football  Giants, 
is  learning  PR  in  the  off-season 
under  Ted  Womer  of  Ted  Wor- 
ner  &  Associates,  New  York. 
He  handles  three  accounts :  Ken¬ 
tucky  Club  Tobacco,  Dworman 
Associates,  New  York  builders, 
and  the  W.  A.  Taylor  Co.,  im¬ 
port  division  of  Hiram  Walker 
(Old  Smuggler  and  Drambuie), 
q  *  « 

PERSON  AL  NOTES 

Richard  D.  James,  University 
of  Nebraska  public  relations  de¬ 
partment  —  to  editorial  position 
with  the  Chicago  office  of  the 
Wall  Street  Journal. 

«  ♦  « 

Robert  L.  Steinbruner,  for¬ 
mer  Denver  (Colo.)  Post  staff 
writer,  and  a  public  relations 
official  for  the  U.  S.  Bureau  of 
Reclamation  since  1950  —  to 
White  and  White,  Denver  pub¬ 
lic  relations  firm. 

«  «  « 

James  J.  Judge  —  from  press 
specialist  to  assistant  manager 
of  press  services.  General  Foods 
Oirporation,  White  Plains,  N.  Y. 
Mr.  Judge  formerly  was  a  fea¬ 
ture  writer  for  the  Long  Island 
(N.  Y.)  Daily  Press  and  Nassau 
(N.  Y.)  Daily  Review-Star. 

• 

News  Begins  at  Home 

After  five  bandits  kidnapped 
a  cashier  and  stole  $62,981  of 
payroll  money  from  its  Brooklyn 
plant,  the  New  York  News  of 
April  7  headlined:  WE  WUZ 
ROBBED.  But  next  day,  thanks 
to  swift  police  action,  five  men 
were  under  arrest  and  $58,430 
recovered.  The  headline  was: 
Take  5  News  Bandits  Out  of 
Circulation  Fast. 

• 

Stock  Market  Series 

Toronto 

Toronto  Globe  and  Mail  on 
April  5  started  a  .series  of  full- 
page  features  in  the  financial 
section  on  the  operations  of  the 
stock  market.  The  series  was 
written  by  Betty  Lee,  a  staff  re¬ 
porter,  and  deals  with  operations 
of  the  Toronto  Stock  Exchange 
and  member  stock  broker  firms. 


Sagot  Denies 
Mailer  Union 
Fraud  Claims 

Philadelphia 

Leonard  M.  Sagot,  former 
president  of  Philadelphia  Mail¬ 
ers  Union  No.  14,  a  local  of  the 
International  Mailers  Union  (in¬ 
dependent),  denied  this  week 
that  an  audit  had  revealed  em¬ 
bezzlement  of  $17,516.76  from 
the  union’s  funds. 

Replying  to  charges  made  by 
Sidney  Ginsberg,  trustee  for  the 
local  which  embraces  about  900 
employees  of  local  newspapers 
and  printing  shops,  Mr.  Sagot 
said  the  I  MU  officers  were  cog¬ 
nizant  of  the  true  facts  since 
the  local’s  books  were  main¬ 
tained  by  the  international’s 
own  auditors  from  1954  to  1960. 

Mr.  Sagot  issued  a  statement 
to  E&P  in  connection  with  a 
story  (March  4,  page  57)  which 
contained  the  trustee’s  specific 
allegations  of  laxity  against  the 
local’s  officers. 

Denying  Mr.  Ginsberg’s  asser¬ 
tions,  Mr.  Sagot  said  the  bill  in 
equity  asking  for  an  injunction 
against  interfering  with  the 
trusteeship  did  not  contain  any 
allegation  of  any  misappropria¬ 
tion  of  funds  and  failure  to  re¬ 
port  and  correct  such  misap¬ 
propriations. 

Members’  Instructions 

Mr.  Sagot  said  the  local’s  of¬ 
ficers  always  acted  in  accord¬ 
ance  with  instructions  received 
from  the  members.  Mr.  Sagot, 
an  attorney,  was  a  former  sec¬ 
retary-treasurer  of  the  IMU 
which  was  formed  by  dissident 
members  of  the  International 
Typographical  Union  several 
years  ago. 

In  clarification  of  items  in 
the  trustee’s  report,  Mr.  Sagot 
stated: 

1.  A  $2500  advance  retainer 
was  authorized  by  the  Union’s 
Executive  Board  to  be  given  to 
the  Union’s  legal  counsel,  whose 
identity  and  legal  fees  were 
previously  approved  by  the  lo¬ 
cal  members  in  September  1958, 
for  the  purpose  of  defending  the 
local  Union’s  right  to  retain  its 
local  autonomy.  The  check  has 
yet  to  be  presented  for  payment 
because  the  International  seized 
the  local  Union’s  bank  accounts. 

2.  Office  furniture  purchased 
by  the  local  Union  was  author¬ 
ized  as  an  administrative  ex¬ 
pense,  as  in  all  similar  cases, 
and  was  reported  to  the  mem¬ 
bers. 

3.  A  gift  of  a  half-barrel  of 
beer  was  not  given  to  the  Fra¬ 
ternal  Order  of  Police,  but  rath¬ 


er  $15  was  paid  for  such  after 
the  beer  was  consumed  by 
Union  members,  from  an  open 
tap,  after  a  special  Union  meet¬ 
ing  had  adjourned,  at  the  head¬ 
quarters  of  the  Fi-atemal  Order 
of  Police,  where  the  local  Union 
holds  its  monthly  meetings. 

4.  An  office  secretary,  former¬ 
ly  employed  by  IMU,  was  kind 
enough  to  work  for  the  local  a 
few  hours  at  night  after  her 
regular  employment  at  an  at¬ 
torney’s  office  ended.  On  two  or 
three  occasions  she  was  allowed 
$3.50  for  taxi  transportation  to 
her  home. 

5.  In  April,  1959  the  officials 
of  five  local  printing  craft  un¬ 
ions,  their  wives  and  IMU  vice- 
president,  Glicker,  with  his  wife, 
held  the  first  of  three  strategy 
meetings  in  preparation  for  con¬ 
tract  negotiations  with  the 
Philadelphia  newspapers.  The 
Union  paid  for  the  expense  of 
the  first  meeting  in  the  amount 
of  $102.50. 

6.  From  October,  1956  to  De¬ 
cember,  1960,  Local  14  con¬ 
ducted  a  “50-50  drawing,’’  as 
do  hundreds  of  unions,  churches, 
schools  and  charities.  During 
these  four  yeare  everyone  knew 
of  the  drawing,  including  the 
police  department.  The  profits 
to  the  union  totalled  $75,000  in 
four  years,  whereas  less  than 
$3,500  remains  to  be  collected 
from  the  collectors.  Because  of 
anonymous  complaints  from  po¬ 
litical  opposition  in  the  politi¬ 
cally  tom  union,  the  police  de¬ 
partment  requested  the  union  to 
discontinue  the  drawing.  The 
union  complied,  but  before  it 
became  official  the  officers  of  the 
union  requested  an  official  of  the 
Fraternal  Order  of  Police  to 
check  into  the  complaints  with 
the  Commissioner  of  Police.  Be¬ 
cause  of  this  favor  and  other 
past  favors  the  union  officers 
authorized  a  payment  to  him  of 
$35,  since  Christmas  was  only 
two  weeks  away. 


Walker  Long  Sr. 

Of  Huntington  Dies 


Drab  View 
Offered  by 
Hearst  Con 


Heavy  losses  sustained  by 
Hearst  Consolidated  Publica¬ 
tions,  Inc.,  during  1960  are  con¬ 
tinuing,  shareholders  are  advfised 
in  the  annual  report  issued 
April  7. 

The  net  loss  for  the  year  was 
$6,461,896,  states  the  report 
issued  over  the  signatures  of 
J.  D.  Gortatowsky,  chairman  of 
the  l)oard,  and  A.  J.  Walker, 
secretarj'-treasurer. 

This  compares  with  a  $2,402,- 
.580  loss  shown  for  1959.  The 
$2,710,000  loss  of  1958  was  the 
greatest  reported  over  the  past 
24  years  by  the  company  which 
owns  sev’eral  of  the  Hearst  news¬ 
papers,  the  American  Weekly, 
Purk-The  Comic  Weekly  and 
other  holdings. 

Operations  to  date  this  year 
resulted  in  a  loss  greater  than 
in  the  .same  period  of  1960.  This 
is  despite  two  more  newspaper 
eliminations  which  last  year  re¬ 
duced  the  Hearst  Con  daily  list 
to  seven  plus  half-ownership  in 
the  San  Frayicisco  Newn-Call 
Bulletin. 


Intense  Competition 


ating  expenses  by  $16,612,885, 
the  report  estimated. 

These  moves  also  reduced 
operating  revenues  by  a  total  of 
$13,340,108.  These  declines  were 
listed  as  $5,822,919  from  circu¬ 
lation  revenues,  $7,509,229  from 
advertising  and  $7,960  from 
other  operating  revenues. 

As  a  result,  the  1960  oper¬ 
ating  revenue  total  of  $174,097^ 
527  compared  with  $187,7583® 
for  1959.  Operating  co.sts  and 
expenses  of  $180,075,453  com¬ 
pared  with  the  preceding  year*! 
$190,674,514. 
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Ix>s8  from  Sale 


Huntington,  W.  Va. 

Paul  Walker  Long  Sr.,  64, 
who  sold  his  interest  in  the 
Huntington  newspapers  last 
August,  died  April  9  of  a  cere¬ 
bral  hemorrhage.  His  widow  and 
six  children  survive  him. 

Mr.  Long  was  chairman  of 
the  board  of  Huntington  Pub¬ 
lishing  Co.,  which  publishes  the 
Herald-Dispatch,  the  Advertiser 
and  the  Sunday  Herald-Adver¬ 
tiser.  His  father,  the  late  Col. 
J.  H.  Long,  founded  the  com¬ 
pany. 

Before  selling  his  holdings  to 
company  officials  Walker  Long 
had  been  publisher  of  the  Ad¬ 
vertiser  and  head  of  WSAZ, 
Inc.  He  began  his  career  as  a 
reporter  in  1919. 


Intense  metropolitan  news¬ 
paper  competition,  a  business 
dip  and  continuing  increases  in 
labor  costs  are  listed  as  the  chief 
factors  in  the  heavy  loss  re¬ 
ported  for  the  year. 

“As  a  result  (of  these  condi¬ 
tions)  metropolitan  newspapers 
are  becoming  fewer  in  number 
year  after  year,’’  Mr.  Gortatow¬ 
sky  says  in  his  summary  for 
stockholders. 

“The  competitiv’e  situation  is 
intense.  The  fight  for  circulation 
is  most  expensiv'e,’’  he  advised 
stockholders.  “Business  condi¬ 
tions  generally  are  not  good.  It 
is  common  knowledge  that  our 
country  is  in  a  recession,  with  a 
great  number  of  unemployed 
particularly  in  the  industrial 
centers. 

“Advertising  expenditures 
have  been  sharply  reduced  and 
the  scramble  for  linage  in  com¬ 
petitive  cities  is  intense. 

“The  unrealistic  demands  of 
the  unions  involved  in  producing 
and  distributing  newspapers  for 
higher  wages,  shorter  hours, 
longer  vacations  and  fringe 
benefits  continue  without  abate¬ 
ment.” 

The  elimination  of  two  news¬ 
papers  “that  were  incurring 
heavy  losses” — the  Pittsburgh 
Sun-Telegraph  last  April  and 
the  Detroit  Times  in  November 
— and  the  San  Francisco  merger 
in  August,  1959,  reduced  oper- 


A  net  loss  of  $2,733,001  wai 
reported  from  the  Pittsburgh 
Sun-Telegraph  sale  and  liquida¬ 
tion.  This  figure  includes  bene¬ 
fits  from  the  sale  of  land,  build¬ 
ings  and  equipment  which  orig¬ 
inally  were  exchanged  with  the 
Pittsburgh  Post-Gazette. 

The  Detroit  action  provided 
a  profit  of  $3,347,615.  This  is 
the  net  figure  after  the  heavy 
cost  of  dismissal  paynnents  to 
employees  and  other  expenses,  it 
was  stated. 

The  San  Francisco  merger 
“has  required  substantial  fi¬ 
nancial  assistance  from  its  two 
stockholders,”  Hearst  Publish¬ 
ing  Company  and  Scripps-How- 
ard  New'spapers. 

“As  a  result  we  have  made 
provision  out  of  earned  surplus 
for  the  impairment  of  our  in¬ 
vestment  in  and  advances  to 
Apex  Publishing  Corporation  in 
the  amount  of  $1,750,000,”  the 
letter  advised.  Apex  owns  the 
San  Francisco  News-Call  Bulle¬ 
tin  for  the  two  newspaper 
groups. 

The  stockholders  also  were 
advised  that  an  agreement  to 
enable  loans  of  up  to  $6,000,000 
has  been  made  with  three  banks 
to  be  used  for  the  rehabilitatiwi 
program  of  the  Baltimore  News- 
Post  and  Sunday  American.  The 
first  borrowing  was  of  $1,500,000 
made  March  31. 

The  1960  results  provided 
Hearst  “Con”  with  a  loss  for 
the  third  consecutive  year.  Net 
income  reported  for  six  of  the 
decade’s  years  ranged  to  a  peak 
$2,930,000  in  1951.  Top  earnings 
for  the  postwar  era  was  the 
$13,481,000  reported  in  1946. 
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Linage  Out  of  Line 

By  cutting  a  slug  to  justify  a 
page,  a  printer  threw  part  of  the 
Ohio  newspaper  annual  linage 
table  out  of  alignment  in  E&Pi 
April  1,  page  54.  The  papers 
affected  by  this  mixup  are  th(» 
from  Martins  Ferry-Bellaire 
through  Warren.  Persons  check¬ 
ing  the  list  will  notice  that  the 
names  of  papers  and  linage 
figpires  should  be  dropped  one 
line  to  match  up  properly. 
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Pfews  Frontier 

(Continued  from  page  7) 


sistant  to  the  Secretary  of 
State,  who  had  attended  the 
meeting,  held  a  briefinR  for 
about  20  White  House  corre¬ 
spondents. 

Four  were  not  invited.  They 
are  Robert  Thompson  of  the 
Sew  York  Daily  News,  Garnett 
Homer  of  the  Washington  Star, 
William  H.  Y.  Kniphton  of  the 
Baltimore  Sun,  and  I^urence  H. 
Burd  of  the  Chicago  Tribune. 

The  next  day  Thompson  chal¬ 
lenged  Salinger  at  his  regular 
news  conference,  but  Salinger 
denied  any  knowledge  of  the 
briefing.  “That’s  pretty  ridicu¬ 
lous,  isn’t  it?”  Thompson  was 
quoted  as  saying. 

“Well,”  Salinger  replied, 
“that’s  my  position.” 

The  omission  of  the  reporters 
from  the  New  York  Daily  News 
and  the  Chicago  Tribune,  both 
of  w'hich  have  been  hostile  to 
the  Kennedy  administration,  led 
some  to  believe  that  the  snub 
was  intentional.  If  it  was,  the 
exclusion  of  the  Sun  and  the 
Star  is  a  mystery. 

Salinger,  at  any  rate,  isn’t 
saying.  In  fact,  true  to  the 
ground  rules  of  background 
briefings,  he  wron’t  admit  there 
was  any  briefing  at  all.  “It 
never  took  place,”  he  told  E&P, 
and  then  refused  to  discuss  the 
matter  further. 

None  of  the  four  reporters 
excluded  is  disposed  to  press  the 
issue.  “Salinger’s  got  a  lot  to 
learn,”  said  one.  “I’m  sure  this 
sort  of  thing  won’t  happen 
again.  At  least  not  to  us.” 

Whatever  the  explanation  for 
the  Palm  Beach  incident,  some 
reporters  feel  that  Salinger  has 
been  unduly  sensitive  to  news¬ 
paper  stories  critical  of  the  ad¬ 
ministration.  He  has  even  called 
newsmen  on  the  carpet  for 
stories  he  did  not  like. 
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♦  ♦ 

TOO  TRIVIAL 

On  the  hard  roll-and-chicken 
circuit,  Pierre  Salinger  this 
week  told  newsmen  in  Toronto 
that  the  Kennedy  Administra¬ 
tion  is  pursuing  a  policy  of  giv¬ 
ing  reporters  the  freest  possible 
access  to  the  news.  He  deplored 
a  tendency  to  emphasize  the 
trivial.  He  said  he  didn’t  think 
Much  of  questions  as  to  what 
hind  of  soap  is  used  in  the 
White  House,  or  the  color  of 
Mrs.  Kennedy’s  notepaper. 

Talking  to  a  group  in  Pitts¬ 
burgh,  the  White  House  Press 
Secretai-y  predicted  that  photog¬ 
raphers  will  stop  following  the 
>*re8ident  to  church  pretty  soon. 

said  he  had  asked  photog¬ 
raphers  not  to  take  any  more 
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pictures  of  Caroline  Kennedy 
with  long-range  cameras  poked 
through  Uie  White  House  picket 
fence.  She’s  entitled  to  play  with 
her  friends  in  private,  he  said. 
And,  Mr.  Salinger  added,  he 
didn’t  like  reporters  interview¬ 
ing  the  cooks  and  chauffeurs. 

«  «  « 

ON  THE  AIR 

Despite  grumbling  by  most 
reporters  here  the  live  broad¬ 
casting  on  radio  of  the  press 
conferences  of  Cabinet  members 
appears  to  be  a  growing  trend. 

Mutual  Broadcasting  Co.  has 
sent  appearances  of  Attorney 
General  Kennedy  and  Labor 
Secretary  Goldberg  over  the 
airwaves.  Says  a  Mutual  spokes¬ 
man: 

“The  response  to  these  pro¬ 
grams  has  been  very  good  and 
we  plan  to  continue  them.  Mem¬ 
bers  of  the  Kennedy  Cabinet 
appear  to  be  more  well-known 
around  the  country  than  the 
Eisenhower  people  were.” 

Ed  Jamieson,  Houston  Chroni¬ 
cle  (and  other  papers),  said: 

“If  they  put  the  President  on 
live  that’s  one  thing.  But  now 
they’re  getting  down  into  the 
Cabinet  and  who  knows  where 
they’ll  stop? 

“In  the  past  we’ve  always 
been  able  to  get  some  useful 
information  on  a  ‘background’ 
basis  from  Cabinet  members. 
That’ll  be  all  over  now. 

“Besides,  the  networks  are 
getting  the  use  of  our  informa¬ 
tion  and  ability  as  reporters  for 
free.” 

Attorney  General  Robert 
Kennedy’s  first  news  conference 
drew  174  reporters.  Anthony 
Lewis,  New  York  Times,  said 
that’s  more  than  the  Justice  De¬ 
partment  usually  sees  in  a 
month. 

♦  ♦  ♦ 

BUSINESS  BOOST 

In  next  week’s  economic  tax 
bill  which  he’ll  submit  to  Con¬ 
gress,  the  President  will  pro¬ 
pose  an  incentive  for  greater 
investment  in  modem  machin¬ 
ery.  Businesses  that  make  more 
than  their  normal  replacement 
of  equipment  would  enjoy  lower 
taxes  in  the  years  they  do  the 
extra  investing. 

«  «  « 

NEWCOMER 

Kenneth  L.  Roberts,  city  edi¬ 
tor  of  Foster's  Daily  Democrat 
at  Dover,  N.  H.,  has  joined  the 
staff  of  Senator  Norris  Cotton, 
N.  H.  Republican,  as  a  legis¬ 
lative  assistant  for  press  rela¬ 
tions  and  research. 

♦  *  • 

BUSY  GHOST 

Ghost  writer  Charter  Heslep 
shed  his  shroud  last  week  and 
came  to  the  defense  of  his  fellow 
craftsmen.  Speaking  at  a  panel 
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on  “Writing  for  the  Federal 
Government,”  he  said,  “Ghost¬ 
writing  is  a  necessity,  not  a 
sin.” 

He  estimated  that  in  the  three 
months  President  Kennedy  has 
been  in  office  he  has  put  out 
some  9,000  words  a  day.  “Every 
word  and  phrase  must  be 
weighed  as  to  its  possible  im¬ 
pact  abroad,”  he  said. 

Managing  editor  of  the 
Washington  Daily  News  for  12 
years,  Mr.  Heslep  is  in  the  In¬ 
ternational  Affairs  Division  of 
the  U.  S.  Atomic  Energy  Com¬ 
mission.  In  addition  to  ghosting 
speeches  for  Lewis  Strauss, 
David  Lilienthai,  and  others,  he 
assisted  the  late  Admiral  Wil¬ 
liam  D.  Leahy  with  his  memoirs. 
• 

FOR  THE  U4DIES 

Washington  newswomen,  who 
.seldom  fare  so  well,  basked  in 
the  luxury  of  VIP  treatment 
Tuesday  as  First  Lady  Jacque¬ 
line  Kennedy  entertained  them 
at  luncheon. 

Some  250  reporters  who,  os¬ 
tensibly  at  least,  cover  Mrs. 
Kennedy,  dined  on  pate  de  foie 
gras,  baked  salmon,  turkey,  ham 
and  myriad  other  dishes  pre¬ 
pared  by  the  new  White  House 
French  chef,  Rene  Verdon. 

The  gals  were  served  sherry 
in  the  State  Dining  Room  and 
then  went  into  the  Blue  Room 
where  they  were  greeted  by  Mrs. 
Kennedy  and  Mrs.  Lyndon  B. 
Johnson. 

Huge  ice  carvings  of  a  swan 
and  a  fish  decorated  the  buffet 
which  was  set  up  in  the  East 
Room. 

Showing  that  her  newspaper 
background  has  not  been  en¬ 
tirely  obliterated,  Mrs.  Kennedy 
drew  chuckles  when  she  pointed 
out  that  this  was  the  first  news¬ 
paper  women’s  luncheon  and  the 
first  luncheon  in  the  East  Room. 

She  chatted  individually  with 
many  of  the  news  women,  auto¬ 
graphed  the  cast  on  King  Fea¬ 
tures  Syndicate  writer  Ida  Jean 
Karn’s  broken  arm,  remembered 
Esther  Tufty’s  (Tufty  News 
Service)  fear  of  cats  and 
jokingly  told  her  there  was  one 
loose  in  the  State  Dining  Room, 
and  had  an  especially  warm 
greeting  for  Mrs.  Kate  Scott 
Brooks.  Mrs.  Brooks,  who  will 
be  99  years  old  next  month,  takes 
equal  pride  in  being  the  oldest 
newspaper  woman  in  the  world 
and  having  met  every  First  Lady 
since  Mrs.  Rutherford  B.  Hayes. 
• 

Bank  Director 

Savannah,  Ga. 

Peyton  Anderson,  publisher 
of  the  Macon  Telegraph  and 
Macon  News,  has  been  elected  a 
director  of  the  Citizens  &  South¬ 
ern  National  Bank. 
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circulation  group.  In  the  other 
two  groups  the  percentage  was 
only  16%  in  each. 

The  only  decline  in  total  ad 
revenue  appeared  in  the  over- 
100,000  group  where  20%  had 
that  experience  although  the 
group  on  the  average  showed  a 
gain. 

Average  (>ained 

Similarly,  20%  of  that  largest 
circulation  group  showed  losses 
in  total  revenue  although  the 
average  showed  a  gain.  There 
were  no  newspapers  that  showed 
a  decline  in  total  expenses  al¬ 
though  there  was  a  scattering  of 
red  ink  for  various  expense 
items  reflecting  efforts  at  cost 
control  among  the  various  news¬ 
papers. 

Only  20%  of  the  newspapers 
in  the  over-100,000  group  had 
revenue  gains  higher  percentage¬ 
wise  than  expense  increases. 
They  ranged  from  a  close  6.9% 
gain  in  revenue  plus  a  6%  gain 
in  expenses  to  a  13.46%  increase 
in  revenue  and  an  11.57%  in¬ 
crease  in  expenses.  For  the  rest 
of  that  sample  the  widest  spread 
between  the  two  figures  was  a 
— 1.91%  drop  in  revenue  and  an 
increase  of  5.73%  in  expenses. 

Only  16%  of  the  50,000  to 
100,000  group  had  higher  per¬ 
centage  increases  in  revenue 
than  in  expenses.  Twenty  per¬ 
cent  of  the  papers  in  the  25,000 
to  50,000  group  were  in  that 
class,  and  in  the  10,000  to  25,000 
group  84%  were  in  that  envi¬ 
able  position. 

• 

Fulbright  Scholar 

St.  Louis 

Robert  L.  Jackson,  a  reporter 
and  rewrite  man  for  the  Globe- 
Democrat  for  five  years,  has 
been  awarded  a  Fulbright 
Fellowship  in  political  science 
to  the  University  of  Copenhagen, 
Denmark,  for  the  1961-62  aca¬ 
demic  year.  Mr.  Jackson,  26,  will 
study  the  six  political  parties 
of  Denmark  as  they  reflect 
modem  European  political 
thought. 

• 

Peanuts! 

Washington 

It  took  a  lot  of  peanuts — in 
fact,  185  pounds  of  them — to 
pay  off  Charles  Deegan,  12,  in  a 
recent  circulation  contest  of  the 
Washington  Daily  News.  First 
prize  for  the  winning  carrier- 
salesman,  with  22  new  subscrip¬ 
tions,  was  his  own  weight  in 
peanuts.  He  donated  the  lot 
(well,  all  but  a  few)  to  an 
orphanage. 
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Kansas  Ends 
Sales  Tax  on 
Newspapers 

Topeka,  Kas. 

Gov.  John  Anderson  has 
signed  Senate  Bill  201,  releasing 
Kansans  from  paying  a  sales 
tax  on  newspapers. 

At  the  same  time  more  than 
4,000  carrier  boys  and  street 
salesman  were  released  from 
their  role  as  tax  collectors. 

The  bill  also  exempts  the  com¬ 
ponent  parts  of  newspapers, 
primarily  newsprint  and  ink. 

Introduced  by  Senator  Glee 
Smith,  the  bill  also  exempts 
sales  and  purchases  of  electric¬ 
ity  for  use  in  operation  of  trans¬ 
mitting  facilities  for  radio  and 
television  stations;  and  all  rent¬ 
als  of  transcription  libraries, 
record  and  tape  services,  syndi¬ 
cated  movies,  syndicated  film 
and  tape  programs  and  similar 
program  services  used  by  radio 
and  television  stations”. 

While  the  bill  was  under  con¬ 
sideration  in  the  Senate,  Sen. 
Smith  said  that  of  the  nearly 
5,000  accounts  the  Department 
of  Revenue  had  with  newspaper 
boys  in  January,  an  estimated 
600  were  delinquent.  It  cost  the 
state  almost  as  much  to  collect 
the  tax  since  August  1  as  it  de¬ 
rived  in  revenue,  he  noted. 

Exemption  Intended 

Sen.  William  Ryan,  chairman 
of  the  Assessment  and  Taxation 
Committee,  said  he  thought 
Kansas  legislators  in  passing 
the  sales  tax  law  in  1937,  in¬ 
tended  to  exempt  sales  of  news¬ 
papers.  The  sales  tax  was  col¬ 
lected  on  the  sale  of  newspapers 
for  a  short  time,  but  collection 
became  so  complex  it  was  soon 
discontinued.  The  matter  next 
was  studied  in  1945,  when  the 
Commission  of  Revenue  and 
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Taxation  ruled  that  publishing 
a  newspaper  constitutes  a  serv¬ 
ice  making  newspaper  sales  not 
taxable,  but  that  the  tax  should 
be  collected  on  newsprint  and 
ink.  However,  for  the  next  13 
years,  collection  of  the  tax  was 
not  made  on  either  the  parts  or 
the  whole  newspaper  sale. 

In  1958  the  Commissioner  of 
Revenue  filed  a  regulation  which 
stated  that  publishers  of  news¬ 
papers  were  sellers  of  news 
service  and  the  sale  of  news¬ 
papers  was  not  taxable.  The 
regulation  said  the  sales  tax 
was  to  be  paid  on  all  paper 
stock,  ink,  equipment  and  other 
items  used. 

In  the  1959  session  of  the 
Kansas  legislature  a  bill  passed 
which  would  exempt  from  the 
tax  both  newspapers  and  sales 
of  component  parts,  but  it  was 
%’etoed  by  Gov.  George  Docking. 

A  lawsuit  was  filed  on  behalf 
of  Kansas  newspapers  to  deter¬ 
mine  whether  newspapers  are 
a  service,  with  the  tax  to  be 
absorbed  by  the  publishers,  or 
whether  they  should  be  classed 
as  a  manufactured  product  with 
the  tax  paid  by  the  consumer 
on  the  purchase. 

After  nearly  a  year’s  litiga¬ 
tion  the  Shawnee  County  Dis¬ 
trict  Court  ruled  June  15,  1960 
that  the  sale  of  a  newspaper  at 
retail  is  a  sale  of  tangible  per¬ 
sonal  property  and  is  subject 
to  Kansas  sales  tax  paid  by  the 
purchaser.  This  removed  the 
hidden  tax  that  had  been  placed 
on  the  component  parts  of  a 
newspaper. 

As  of  August  1, 1960  all  news¬ 
paper  boys  were  required  to 
register  with  the  Department  of 
Revenue  and  Taxation  and  be¬ 
gin  reporting  their  sales  and 
making  payments  of  2*s'r  on 
them.  This  also  applied  to  news¬ 
paper  carriers,  newsstand  oper¬ 
ators  and  other  retailers  who 
were  not  previously  registered 
with  the  tex  department  for  the 
purpose  of  collecting  and  report¬ 
ing  a  sales  tax. 

With  the  signing  of  Senate 
Bill  201,  the  tax  which  has  been 
collected  for  the  past  eight 
months  on  the  sale  of  newspa¬ 
pers  is  eliminated. 

• 

Fund  Earns  6.3% 

Dallas 

Investments  of  the  G.  B. 
Dealey  Retirement  Pension  Plan 
for  employees  of  the  Dallas 
Morning  News  and  WFAA  ra¬ 
dio-television  stations  yielded 
6.32 'Tc  in  1960,  although  the 
trustee  bank  is  required  to  earn 
only  2%.  The  fund  increased  by 
$240,549  to  $3,757,026,  after 
$105,265  was  paid  to  93  bene¬ 
ficiaries.  The  fund  owns  the  land 
on  which  the  new  radio-TV 
building  stands,  with  annual 
rental  of  $26,685,  a  6%  return. 


Mrs.  Murphy 
Warned  of 
New  Penalty 

Denver 

Newspaper  reaction  began  to 
grow  this  week  over  the  Colo¬ 
rado  Supreme  Court’s  refusal 
to  allow  any  time  off  Mrs.  Vi 
Murphy’s  30-day  sentence  for 
contempt  of  court  and  possible 
further  harassment  of  the  Colo¬ 
rado  Springs  Gazette-Telegraph 
reporter  now  confined  in  Denver 
County  Jail. 

The  court  ruled  Mrs.  Murphy 
is  not  serv'ing  a  sentence  as  a 
criminal  and  the  statute  on  time 
off  for  good  behavior  refers 
only  to  convicted  criminals. 

Supreme  Court  Justice  Frank 
Hall  said  Mrs.  Murphy  may  be 
recalled  by  the  court  at  the  end 
of  her  jail  term  and  be  asked 
to  purge  herself  of  contempt  or 
face  an  indefinite  term  in  jail. 

Mrs.  Murphy,  35,  and  the 
mother  of  four  children,  was 
cited  for  contempt  after  she  re¬ 
fused  to  tell  the  court  where 
she  had  obtained  an  advance 
copy  of  a  petition  that  accused 
a  former  chief  justice  of  ac¬ 
cepting  a  bribe.  Her  original 
story  was  published  after  the 
petition  was  formally  filed  with 
the  court. 

In  an  editorial,  the  Rocky 
Mountain  News  stated  it  would 
“be  grateful  to  the  Colorado 
Supreme  Court  if  it  would  issue 
a  simple  statement  explaining 
why,  in  its  judgment,  the  sen¬ 
tence  is  fair  and  equitable.”  The 
editorial  headline  asked  “Just 
What  Was  Vi  Murphy’s  Of¬ 
fense?” 


2  Days  Involved 

In  refusing  her  attorney’s  re¬ 
quest  for  time  off  with  good 
behavior,  the  court  said  it  could 
not  grant  the  two  days  off  that 
would  be  involved. 

Justice  Hall  said  the  court  is 
justified  in  refusing  the  time 
off  because  “Mrs.  Murphy  is 
not  a  criminal  in  the  legal  sense 
of  the  word.  There  have  been 
no  criminal  charges  filed  against 
Mrs.  Murphy.  She  is  not  being 
held  in  criminal  contempt  of  the 
court  —  just  contempt.” 

The  chief  justice  said  Mrs. 
Murphy’s  contempt  was  within 
the  hearing  of  the  court,  there¬ 
fore  no  citation  was  issued  and 
no  hearing  was  needed.  He  said 
Mrs.  Murphy  has  not  asked  the 
Governor  (Gov.  Stephen  Mc- 
Nichols)  for  a  pardon  and  then 
claimed  there  is  a  legal  doubt 
over  the  Governor’s  rights  of 
pardon  in  a  contempt  case  such 
as  this. 


“Mrs.  Murphy  is  in  jail  by 
order  of  the  Supreme  Court  for 
contempt,”  Justice  Hall  said, 
“She  has  not  been  chargt'd,  tried 
or  sentenced  for  any  public  of¬ 
fense.  Therefore,  she  is  not  en¬ 
titled  to  time  off  for  good  be¬ 
havior  as  outlined  in  the  Colo¬ 
rado  statutes.” 
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In  county  jail,  Mrs.  Murjdiy 
told  a  reporter,  Gordon  Gauss, 
she  is  trying  to  make  her  sen¬ 
tence  “easy  time”  by  seeking  no 
special  favors. 

In  the  special  interview,  per¬ 
mitted  by  jail  officials,  she  toW 
Mr.  Gauss  of  AP  her  contention 
is  she  was  within  her  rights  to 
refuse  to  disclose  the  source  of 
her  information.  She  said  that 
seeking  a  commutation  of  her 
sentence  by  appealing  to  the 
Governor  would  be  “an  admis¬ 
sion  of  guilt.” 

Mrs.  Murphy  then  talked 
about  her  life  in  jail. 

“One  of  the  worst  things," 
she  said,  “was  when  I  wai 
fingerprinted  and  mugged  after 
I  went  in  to  begin  the  sentence 
You  realize  then  that  you  have 
a  record  —  forever.” 

One  exception  to  the  rulee 
has  been  made  for  Mrs.  Mur¬ 
phy:  She’s  being  allowed  to  see 
all  the  mail  she  receives.  Regu¬ 
lations  say  that  only  three  let¬ 
ters  can  be  received  each  week 
by  a  prisoner  and  that  each 
must  be  from  a  relative. 

Any  newspaper  clippings  the 
letters  contain  are  removed  be¬ 
fore  she  sees  them.  She  can 
listen  to  radio  broadcasts  while 
in  jail,  but  can’t  see  any  news¬ 
papers. 

• 

Jerry  Russell  Hired 
As  Association  Sec’y. 

Little  Rock,  Ark. 

Jerry  Russell  of  Little  Rock 
has  bwn  named  as  secretary- 
manager  of  the  Arkansas  Prest 
Association.  He  succeeded  Raj 
Cooper,  who  resigned  to  beconw 
editor  of  the  Arkansas  States- 
man,  a  w’eekly  governmental 
newspaper,  which  is  owned  and 
published  by  Governor  Orval  E 
Faubus. 

Keith  Tudor  of  Arkadelphia 
president  of  the  Arkansas  Pre« 
Association,  announced  the  nam¬ 
ing  of  Mr.  Russell  from  amonf 
five  applicants.  Mr.  Russell  was 
graduated  from  the  University 
of  Arkansas  School  of  Journal¬ 
ism  and  has  served  as  editor  of 
the  Heights-Land  Visitor,  a  Lit¬ 
tle  Rock  suburban  weekly.  His 
grandfather,  Andrew  Jacksoi 
Russell,  founded  a  weekly  news¬ 
paper  at  Green  Forest,  Ark. 

Mr.  Russell  formerly  served 
as  public  relations  director  for 
the  Little  Rock  Chamber  of 
Commerce.  He  is  a  member  of 
the  Little  Rock  Censor  Board. 
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Electronic 
Feeder  Sends 
Papers  Along 


Lewis  Rock  Jr.  Joins 
Washington  Post 

Washington 
Lewis  B.  Rock  Jr.,  former 
press  aide  of  Agriculture  Secre¬ 
tary  Ezra  Benson,  has  joined 
the  Washington  Post  as  assistant 
promotion  manager.  He  started 
Richmond,  Calif,  his  newspaper  career  as  a  re- 
An  automatic  feeder  which  porter  on  the  Manchester 
sends  newspapers  into  a  tying  (N.  H.)  Union-Leader  and 

machine  has  been  developed  here  worked  for  seven  years  on  the 
by  Roger  G.  Gordon,  circulation  Dayton  (Ohio)  Journal-Herald 
manager  of  the  Richmond  Inde-  before  joining  the  Washington 
pendent.  The  bundles  used  in  a  Star  copy  desk  in  1952. 
demonstration  ranged  in  size  His  father  is  a  former  pub- 


from  10  to  100  copies. 

Success  of  the  installation  has 
resulted  in  the  establishment  of 
an  organization  to  market  the 
product,  Mr.  Gordon  announced. 
He  has  filed  a  patent  application 
for  the  Gordon  Electronic 
Feeder. 

The  basic  tests  here  included 
the  handling  of  the  full  run  of 


Usher  of  the  Dayton  Journal- 
Herald  and  now  is  in  an  invest¬ 
ment  firm  in  Miami. 

• 

$10  Guild  Raise 

Denver 

The  Denver  Post  unit  of  the 
Denver  Newspaper  Guild  has 
approved  a  2-year  contract  that 
the  Independent.  Machines  direct  calls  for  wage  increases  ranging 
the  newspapers  from  the  table  up  to  $5  in  the  top  brackets  this 
just  off  the  press  delivery  year  and  $5  next  year.  The 
through  the  tying  machine  and  settlement  is  retroactive  to  Sept, 
thence  on  a  drop,  on  rollers,  to  1,  1960.  This  brings  the  top 
truckside.  minimum  for  reporters,  photog- 

Two  sets  of  electric  eyes,  re-  raphers  and  deskmen  to  $135 
lays  and  solenoid  switches  oper-  and  $140  in  September, 
ate  the  feeder.  The  equipment  • 

has  an  adjustable  height.  _  m*  in 

In  normal  runs  here  the  feeder  JaHies  to  McLall  8 
operates  at  the  rate  of  ,38,000  Alden  James,  formerly  execu- 
copies  per  hour.  As  a  supplement  tive  vicepresident  of  This  Week 
to  the  handling  operations,  the  magazine,  has  been  named  ad- 


Missouri  to  Give 
9  Honor  Medals 

Columbia,  Mo. 

Seven  journalists,  an  Ameri¬ 
can  newspaper  and  a  foreign 
newspaper  will  be  presented  Mis¬ 
souri  Honor  Awards  for  Dis¬ 
tinguished  Service  in  Journalism 
by  the  University  of  Missouri 
School  of  Journalism  on  May  5. 

Dr.  Earl  F.  English,  Dean  of 
the  School,  said  bronze  medals 
symbolic  of  the  honor  will  be 
given  to  the  following: 

Herbert  Block,  editorial  car¬ 
toonist,  Washington  (D.  C.) 
Post ; 

James  B.  Reston,  chief  Wash¬ 
ington  correspondent.  New  York 
Times; 

Carl  M.  Corbin,  editor.  New 
Orleans  (La.)  States-ltem; 

Dr.  Ralph  D.  Casey,  director 
emeritus.  University  of  Minne¬ 
sota  School  of  Journalism; 

T.  Ballard  Watters,  editor  and 
publisher,  Marshfield  (Mo.) 
Mail; 

R.  Hunter  Middleton,  director. 
Department  of  Typeface  De¬ 
sign,  I..udlow  Typograph  Co., 
Chicago; 

John  R.  Wilhelm,  editor  and 


director  of  news  bureaus,  Mc¬ 
Graw-Hill  World  News  Service, 
New  York  City; 

Nelson  Poynter,  editor  and 
president,  St.  Petersburg  (Fla.) 
Times,  on  behalf  of  his  news¬ 
paper  ; 

Dr.  Vincent  Naeser,  director, 
Berlingske  Tidende,  Copenhagen, 
Denmark,  on  behalf  of  his 
newspaper. 


Archileols’  Prizes 

Washington 
Shirley  A.  Wiitanen  will  re¬ 
ceive  a  $500  cash  prize  from  the 
American  Institute  of  Architects 
for  her  story,  “U.S.  Churches 
Approach  the  Golden  Age,”  in 
the  South  Bend  (Ind.)  Tribune. 
A  second  prize  of  $250  in  the 
newspaper  class  of  the  competi¬ 
tion  went  to  George  McCue  for 
a  series  of  eight  articles  in  the 
St.  Louis  Post- Dispatch. 

• 

Thoin80ii  in  Trinidad 

Thomson’s  Publications,  a 
British  company  owned  by  Roy 
Thomson,  took  title  this  week  to 
Trinidad  Publishing  Company, 
publishers  of  the  Guardian,  Sun¬ 
day  Guardian  and  Evening 
News,  the  only  newspapers  in 
Trinidad. 


Independent  has  installed  a  split 
track  which  enables  deliveries 
to  two  delivery  trucks  at  one 
time. 

Marketing  operations  will  be 
handled  by  the  LKH  Corpora-  door  Advertising,  Inc. 
tion,  945  Eastabrook,  P.O.  Box 
763,  San  Leandro,  Calif. 


vertising  director  of  McCall’s 
Magazine.  He  succeeds  Thomas 
A.  Buck,  promoted  to  assistant 
to  the  publisher.  Mr.  James  left 
This  Week  in  1959  to  join  Out- 


Cruelty  at  Zoo 


Phil  Knox  Joins  Firm 

Philip  M.  Knox,  who  recently 
retired  as  business  manager  of 
the  San  Francisco  Examiner, 


.Miami 

Miami  News  stalT  writer  Betty 
Garnet  received  an  award  from 
the  Florida  League  for  Humane 
Progress  for  her  series  on 
cruelty  to  animals  at  Miami’s 
Crandon  Park  Zoo.  Her  series 
resulted  in  a  Grand  Jury  investi¬ 
gation. 


A.NNOUNCEMENT.' 


AMNOUNCEMENTS 


Aewspaper  Brokers 


Newspaper  Brokers 


DEAN  SELLERS  sells  Ariiona  and  I  it  it  THE  “GOLDEN  RULE"  is  our 
Southwest  newspapers.  626  E.  Main.  1  yardstick.  Arthur  W.  Stypes.  625  Mar- 
Mesa,  Ariz..  c/o  Cummins  Trust  Co.  ket  St.,  San  Francisco  5.  California. 


has  announced  his  entry  into 
the  business  in  an  aihliation  with 
F.  E.  (Hap)  Howard  and  Ted 
Lively. 

Mr.  Knox  is  a  40-year  news¬ 
paper  veteran.  He  was  circula¬ 
tion  director  of  the  Oakland 
(Calif.)  Tribune  and  the  Pitts- 
burgh  (Pa.)  Sun-Telegraph  be¬ 
fore  becoming  Examiner  busi¬ 
ness  manager. 

Mr.  Howard,  former  Exam¬ 
iner  circulation  director  and 
previously  city  circulation  man¬ 
ager  of  the  Oakland  Tribune 
*nd  circulation  manager  of  the 
Son  Francisco  Call-Bulletin,  has 
for  the  past  year  been  in  the 
circulation  supplies  business. 

Mr.  Lively  owns  Lively  Manu¬ 
facturing  Co.  He  has  been  in  the 
business  of  fabricating  racks, 
vending  machines,  tubes  and 
»imilar  equipment  for  the  past 
dozen  years.  _ 
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MAY  BROTHERS.  Bin*hamton,  N.  Y. 
Elstablished  1914.  Newspapers  bousht 
and  sold  without  publicity. 


Consultants 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
j  W.  H.  Glover  Co.  Ventura.  Calif. 

it  TOP  PRICE!  FAST  ACTIONI  ★ 
H.  K.  Simon  Company 
Pelham.  New  York 


Publiphin(r*CONSULTANTS4kPrintin* 
Executive  Search  •  Sales  •  Manairement 
Lock  Box  7206.  Jacksonville-10,  F'lorida 


Newspaper  Consultants 


SALES-PURCHASES-FINANCING 
handled  with  discretion.  Publishers 
^rvice.  Box  3132.  Greensboro,  N.  C. 


DIAL  .  .  .  418  South  Burdick  Street. 
Kalamazoo  8.  Mich.  Fireside  2-6922  .  ,  . 
"America’s  No.  1  Newspaper  Broker.” 


Licensed  Broker-  Ore.,  Wash.,  Idaho 
Sound  Newspa|>er  Properties 
HARRIS  ELLSWORTH 
P.O.  Box  .">09,  Roseburg.  Oregon 


to  produce 
as  promised 


WANT  A  CALIFORNIA  or  Arizona 
newspa|>er7  We  have  them  from  large 
Dailies  to  small  Weeklies.  GABBERT 
&  HANCOCK.  3709-B  Arlington  Ave.. 
Riverside.  Calif. 


DO  YOU  HAVE  A  .  .  . 

1 .  Newspaper  Tax  Problem  ? 

2.  Newspaper  Estate  Problem  ? 

3.  Depreciation  Problem  ? 

4.  Management  Problem  7 

5.  Partnership  Dispute? 

Or  are  you  in  doubt  about  the  value 
of  your  newspaper  properties?  I  can 
probably  help  you.  My  advice  has  saved, 
among  others, 

$26,000  for  a  North  Dakota  client 
$20,000  for  a  Missouri  client 
$40,000  for  a  Pennsylvania  client 
$30,000  for  a  South  Dakota  client 
Nationally  recognized:  fair,  realistic 
fees.  Brochure — no  obligation. 

MARION  R.  KREHBIEL.  ConsulUnt 
602  N.  2nd  Ave.  Norton,  Kansas 

Newspapers  For  Sale 

Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  &  ASSOCI¬ 
ATES.  Suite  600-601.  6381  Hollywood 
Blvd..  Los  Angeles  27,  California, 


IN  THE  COMPLICATED  PATTERN  CAUFORNIA  EXCLUSIVE  WEEKLY 
of  today’s  newspaper  transfers,  your  I  Earned  $28,795  in  1960.  $25,000  down 
broker  is  a  money-saving,  danger-  1  includes  building  and  receivables.  Mini¬ 
avoiding  asset.  NEWSPAPER  SERV-  mum  working  capital  needed.  Jos.  A. 
ICE  CO..  INC..  408  S.  BoniU  Dr..  I  Snyder.  Newspaper  Broker.  2234  E. 
Panama  City,  Fla.  i  Romneya  Dr.,  Anaheim,  Calif. 
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ANNOUNCEMENTS  ANNOUNCEMENTS 

.Neiospopert  For  Sale  Newspapers  For  Sale 


MACHINERY  and  SUPPUES 

Composing  Room 


MACHINERY  and  SUPPLIES 

Press  Room 


BEFORE  YOU  BUY  OR  SELL  THAT 
Newspaper,  let  me  tell  you  what  it 
is  really  worth.  Nationally  recOKnized; 
fair,  realistic  fees. 

KARION  R.  KREHBIEL,  Appraiser 
602  N.  2nd  Ave.  Norton,  Kansas 


EXCLUSIVE  CALIF.  WEEKLY 
Ehceeptional  plant,  perfect  climate- 
rural  area,  profitable.  This  is  the  finest  I 
weekly  we  have  ever  offered.  $30,000  I 
down.  J.  A.  Snyder,  2234  E.  Romneya  I 
Dr.,  Anaheim,  Calif.  I 


PUBUSHING  BUSINESS  with  weekly  j 
newspaper  and  farm  monthly  in  farm  | 
and  oil  area  of  San  Joaquin  Valley,  < 
Calif.  Grossing  $36,000.  Price  $24,000, 
with  $12,000  down.  Box  1193,  Editor  &  I 
Publisher. 


AMBITIOUS? — You  can  own  a  good 
weekly  and  job  shop :  cash  to  show 
your  good  faith,  from  competent  buyer: 
balance  can  be  from  profits.  Wayne 
Peterson,  214  Nat’l  Bldg.,  Moorhead, 
Minn. 


Another  TOP-NOTCH  county  seat 
weekly  for  sale  in  Wisconsin.  High  net. 
Famous  agricultural  country.  Good  in-  , 
dustry.  New  Building.  Write  The  Len  | 
Feighner  Agency,  Box  192,  Mt.  Pleas¬ 
ant,  Michigan. 


ESTABLISHED  LETTERPRESS . 
PLANT  with  two  weekly  suburban  | 
newspapers  in  Central  Massachusetts,  | 
with  2500  and  1600  paid  circulation,  i 
With  job  plant  grosses  $100,000.  Box 
1224  ^itor  &  Publisher. 


$60,000  GROSS  County  Seat  Weekly. 
Mid-South  town  7M.  Well  equipiied. 
Bert  C.  Carlyle.  Box  425.  Fairbury, 
Neb. 


NEBRASKA  COITOTY  SEAT  WEEK-  | 
LY — exclusive,  only  $15M  with  $5M  i 
down,  gross  near  £20M.  Building  in¬ 
cluded.  Bailey-Krehbiel,  Box  88.  Nor¬ 
ton,  Kansas.  { 

THIS  MODEST  KENTUCKY  WEEKLY  j 
has  special  advantages  which  enable 
its  owner  (not  a  printer)  to  draw 
$10,000  a  year  on  a  gross  of  $21,000. 
Well  equipped,  loyal  staff :  priced 
“right”  and  $6,000  down  handles. 
Write  DIAL,  Kalamazoo  8,  Mich. 


WESTERN  KENTUCKY  WEEKLY  \ 
priced  under  $21,('00  gmss.  Unique  ! 
advantages,  other  income  net  large  j 
profit.  Perfect  owner-«i>erator  or  man- 
wife  setup.  Small  down,  terms.  Hotel  ' 
building  available.  Box  1328.  Editor  &  ' 
Publisher. 


CLASSIFIED 

Advertising  Rates 

"SITUATIONS  WANTED" 
(Payable  with  order! 


1- time  _ 95e  per  line  _ 

2- times _ 80c  per  line,  per  week 

3- times _ 70e  per  line,  per  week 

4- times _ 47c  per  line,  per  week 


(Count  36  units  and/or  spaces  per  line) 
(No  abbreviations!) 

If  a  box  number  is  desired,  add  25c 
for  this  consideration,  and  count  as  an 
additional  line  in  your  copy. 

Air  mail  service  also  available  to  box 
advertisers  at  $1.00  extra. 


"ALL  OTHER  CLASSIFICATIONS" 

1-time  _ $1.45  per  line  _ 

2>times _ $1  30  per  line,  per  week  i 

3- times _ $1.15  per  line,  per  week 

4- times _  85c  per  line,  per  week 

50c  box  charge  on  all  blind  ads  except 
those  of  the  “Situations  Wanted”  nature. 
Boxholders’  identity  held  in  strict  con¬ 
fidence.  and  all  replies  mailed  each  day. 

DEADLINE  FOR  ADVERTISING 

Wednesday,  noon  | 

Editor  &  Publisher 
Co.,  Inc. 

147S  Broadway,  New  Yerli-36,  N.T. 
Teiepkone  BRyant  9*3052 


SOUTHERN  COUNTY  SEAT  WEEK¬ 
LY  in  choice  location.  Nice  plant.  Ab¬ 
sentee  owner.  Price  negotiable.  $35,000 
down.  Box  1221  Editor  &  Publisher. 


Newspapers  Wanted 


BEST  WEEKLY— that  $16,000  down 
will  buy.  Prefer  Co.  Seat,  over  $40M 
Kross.  Bert  C.  Carlyle,  Box  425,  Fair¬ 
bury,  Neb. 


DAILY  NEWSPAPER  —  5.000-60,000 
circulation  wanted  by  publisher  of  top- 
rated  midwestern  daily.  Will  purchase 
for  cash,  terms,  or  consider  merjrer. 
All  replies  confidential.  Box  1272  ^i- 
tor  &  Publisher. 


LARGE  UNOPPOaSED  WEEKLY,  semi-  | 
weekly  or  small  Daily,  ^rrossinj;  from  i 
$60,000  to  around  $100,000  in  Chart  | 
Area  6.  Exi>erienced  publisher,  finan-  i 
cially  able.  Ready  to  buy  now.  or  will 
arrange  for  future  purchase.  Write  in  | 
strict  confidence  to  V.  L.  Bucknam,  ’ 
Publisher,  The  Advocate,  Crestline, 
Ohio. 


EXPERIENCED  AD  MAN  will  pui- 
rhase,  take  share  of  sick-weak  Weekly,  I 
Daily — anywhere!  Give  all  details.  Box  I 
1334,  ixlitor  &  Publisher. 


$.500,000  CASH  AVAILABLE  for  pur¬ 
chase  of  newspaper  pro|>erty.  Send 
complete  details  which  will  l»e  held  i 
in  strict  confidence.  We  are  not  j 
brokers.  Box  1288,  Editor  &  Publisher. 


WEEKLY  near  Mississippi  Gulf  Coast.  | 
Exiitor  seeks  complete  or  part  owner-  i 
ship.  Box  1274.  Eiiitor  &  Publisher.  | 

WEEKLY  WANTED  I 
College  Town  Preferrecd 

Chart  Area  1  or  2  or  therealtouts. 
Must  stand  rigid  audit  and  survey. 
Please  write  fully,  send  copies,  in  full-  , 
est  confidence.  Box  1312,  Editor  & 
Publisher. 


Business  Opportunities 


WILL  HELP  DAILY  PUBLISHER 
switch  to  offset  and  buy  partnership,  | 
with  option  to  own  in  due  time.  Re¬ 
sponsible,  experienced,  ex-daily  editor,  , 
37.  Harvard  grad,  now  publishing 
growing  county  seat  offset  weekly.  Like  i 
Pacific  Northwest.  Great  Lakes,  East 
Coast.  Strictly  confidential.  Box  1262 
Editor  &  Publisher.  | 


NEWSPAPER  SERVICES 


Press  Engineers 


Newspaper  Presses  and  Conveyors  j 

THE  EDWARDS  TRANSFER  ' 
CO..  INC. 

1100  Ross  Ave.  -  1316  Ashland  St.  I 
Dallas  2.  Texas  Riverside  1-6363 

ERECTING.  DISMANTLING, 
TRUCKING.  REPAIRING, 

AND  PROCESSING  ; 

Serving  the  South  and  S.W.  since  1900. 


Newspai>er  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-69  Frankfort  Street 
NEW  YORK  38.  N.  Y. 
BArclay  7-9776 


MACHINERY  and  SUPPUES 


Composing  Room 


UNIVERSAL  STRIP  CASTER 
Electric.  Excellent  condition. 
Write  Box  892  Editor  &  Publisher 


THE  NATION’S  NBWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  Newspai>er 
Turtles— $84.50  to  $97.50.  fob  Elkin. 
Write  for  literature.  L  &  B  SALES 
(XIMPANY,  113  West  Market  Street, 
E9kin,  North  Carolina. 


VARI-TYPER  HBIADLINER,  brand 
new.  model  499.  Due  to  change  in  our 
plans  has  never  been  used.  Save  20% 
from  our  invoice  price. 

THE  GARL.\ND  DAILY  NEWS,  Gar- 
I  land,  Texas. 


MODEL  CSM  INTERTYPE  Jt6600, 
elec,  pot,  4  molds.  Excellent  condition. 
P.  J.  Kieman,  6112  37th  Ave.,  Wood- 
side-77,  N.  Y. 


FOR  SALE:  One  Model  32  Linotype, 
serial  41^3739  equipped  with  Hydra- 
quadder.  Complete  with  electric  i>ot 
and  motor,  110  volt  A.D.,  Mohr  saw, 
four  main  72-90  magazines,  four  auxil¬ 
iary  magazines,  6  molds,  24>4  ems. 
Thermo-blow  mold  cooling. 

Hoe  Curved  Plate  Router,  first  class 
condition,  single  (date,  22%*  cut  off. 
100  sheets  size  18  x  24  guage  zinc. 

1  foot  bottom  wide  stitcher  24*  x  8*. 
Cranston  Wire  Tying  Machine  for  use 
with  17  ga.  wire. 

W.  L.  Swartz.  Lancaster  Newsiaqiers, 
Inc..  Lancaster,  Pa. 


Mail  Room 


SIGNODE  WIRE  TYING  MACHINE 
available  for  lease  or  sale  at  substantial 
savings.  J.  Spero  &  Co.,  649  W.  Ran¬ 
dolph  St.,  Chicago  6,  Ill.  Tel:  ANdover 
3-4633. 


Press  Room 


8  Rebuilt  Units  for  price  of 
One  new  Unit. 

Metropolitan  Duplex  N,  built  in 
1933,  now  i-unninp  color  daily, 
23  9/16"  cutoff,  (iO  inch  web, 
36,000  per  hour.  Free  removal, 
financing  and  long-tenn  pay¬ 
ments. 

2  Independent  control  boards,  may  bo 
split  into  3,  4.  or  5  units — 2  pair 
folders,  with  upper  formers  and  angle 
bars  over  each  unit — reels  and  tension 
—.35  HP  motors.  DC  drives,  25  KW 
Selinium  rectifiers,  2  MG  sets,  some 
stereo  and  conveyor  equipment,  port¬ 
able  color  fountains. 

Make  an  offer  to — 

MADISON 

NEWSPAPERS,  INC. 
Madison,  Wisconsin 

Telephone:  ALpine  6-3111 


scon  UNIT  2234- 

Arch  Type — 4  Pages  Wide 
Sleeve  Bearings,  7/16"  plate 
60”  Web  Width,  Rubber  Rollers 
Cline  Reels  &  Substructure 


scon  FOLDER 


StMl  < 
Foldei 
nil.  ( 


3/2  Model,  Double  Folder 
64  Page  Standard  Papers 


Goss  Router,  enclosed,  23  9/16" 
Tubular  Color  Fountain 
1,000  Gallon  Ink  Tank  &  Pumps 
Crawford  Single  Wrapper 
Goss  45C  Mat  Roller 
Consolidated  Camera  31" 


4  Un 
tad  e 
Duty 
Janet 
mnini 
tkl-Ti 
media 

DUP 
Any  ( 
H  toi 
Form 
Drive 
Tenet 
Avail 
Plant 
patch 


JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.  New  York  17,  N.Y. 


End 

burg. 


Murray  Hill  5-4774 


GOSS 

8  UNIT  PRESS 


or 

2  Complete  4  Unit  Presses 
22%"  Cutoff 


ail 

A.C. 


Loea’ 

Goad 


Substructure  Roll  Stands  with  Tenaion 
Control. 

2  Almost  new  (1955)  150  H.P.  A,C. 
drives. 

2  Color  Humps. 

2  Units  with  reversible  cylinders. 

2  Almost  new  Pony  Autoplates. 

2  Almost  new  Sta-Hi  Master  Formers. 
Pull  complement  matched  steel  chases. 


(kss 

Shell 

Knif 

Woo 

with 

Woo 


HOE  32-i>age  stereotype  rotary  press, 
double  folder  22%*  cutoff,  deck  style 
press,  end  roll  feed,  stereotype  metal 
furnace,  duo  cooled  curved  casting  box, 
Hoa  plate  finisher.  John  Griffiths  Co. 
Inc.,  420  Lexington  Ave..  New  York  17. 


FOR  SALE:  17t»[  x  22’ 5  Webendorfer 
offset  press  for  job  printing  and  other 
uses.  Contact  Times-Register,  PO  Box 
.790.  Salem,  Virginia. 


MAT  ROLLERS  Duplex  and  Goss 
Heavy  Duty,  AC  motors.  George  C. 
Oxford,  Box  903,  Boise.  Idaho. 


Available  immediately  from  The 
Wichita  Beacon,  Wichita,  Kansas 

For  Sale  By 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  Street  Kansas  CSty  8,  Mo. 
Ha.  1-5365 


12  X  18  CftP  PRESS.  Kluge  Feeder 
#121863.  $650.  Press  is  running  every 
day.  Real  bargain  I  PAWNEE  PRINT¬ 
ING  OO.,  Lamed,  Kansas.  ATlii 
6-2072. 
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E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 
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PRESSES 

6  UNIT  SCOTT  23-9/16' 

Stool  Cylinder,  Roller  Bearintr;  2  double 
Folders:  A.C.  Priveo:  Knoxville  Jour- 
nsl.  Attractive  Terms. 

SCOTT  MULTI-UNIT  22%' 

4  Unit  Press  with  a  Reversible  Unit 
ud  extra  Color  Cylinder:  3  to  2  Heavy 
Duty  Iteuble  Folders:  3-Arm  Reels  with 
Jones  Tensions:  C-H  Conveyors.  Re- 
msininK  Press  located  at  Boston  Her- 
sld-Traveler.  Attractive  Terms  for  im- 
oMdiate  Removal. 

duplex  metropolitan  23-9/16' 
Any  Combination  of  Units  and  Folders; 
21  total  Units.  6  Folders  with  Balloon 
Formers:  6  extra  color  Cylinders;  6 
Drives  and  Controls;  3-arm  Reels  & 
Tensions  End  Feed  or  on  substructure. 
Available  at  once  due  to  Mechanical 
Plant  Mereer  of  St.  Louis  Post  Dis¬ 
patch  and  Globe  Democrat. 

3-UNIT  HOE  22%' 

End  Fed;  A.C.  Drive.  Located  Greens- 
burg.  Pa.  Available  at  once. 

3-UNIT  HOE  22%' 

Has  extra  Color  Cylinder;  End  Feed; 
AC.  Drive:  Located  Lebanon.  Pa. 

GOSS  COMET 

Located  Knoxville.  Tenn.  Ebicellent 
Condition.  Available  immediately. 

MODEL  AB  DUPLEX 
FLATBEDS 
Salt  Lake  City,  Utah. 

• 

STEREOTYPE 


NEWSPAPER  PRESS 
FOR  SALE 

The  Kitchener- Waterloo  Record  (Kit¬ 
chener,  Ont.,  t'anadal  is  olferinK  its 
48-paKe  Goss  Unitubular  press  for  sale 
along  with  drives  and  all  stereo  equip¬ 
ment.  It  should  be  available  for  de¬ 
livery  approximately  May  1,  1962. 

The  press  was  new  in  1948  and  has 
lieen  in  continuous  oi>eration  since 
SeiHember  of  that  year.  It  consists  of 
the  following: 

12  Unitubular  units  on  .substructure 
1  double  color  cylinders  . 

1  single  color  cylinder 

2  100-h.p.  Cutler-Hammer  drives  (in-  I 
stalkKl  new  in  1954  at  time  of  cycle  ; 
change! 

1  folder :  1  skeleton  folder 
1  metal  iiot  | 

'  1  plate  hnishing  machine 

1  vacuum  casting  box  | 

I  plate  router  { 

I  1  chipping  block  I 

I  1  newspai>er  conveyor  ^ 

Supply  of  spare  parts  for  press  ■ 

I 

I  This  press  could  be  split  into  two  24-  | 
.  i:age  presses  by  obtaining  i>arts  to 
i  complete  the  skeleton  folder. 

I  It  may  be  seen  in  o|>eration  any  week¬ 
day  afternoon. 

Address  inquiries  to: 

W.  J.  Besserer,  Production  Manager 


PRESS  ROOM 

FLAT  BED  WEB  PRESSES: 
Model  A  Duplex 
Goss  Cox-O-Type 
Model  E  Duplex 

HIGH  SPEED  ROTARY 
PRESSES: 

8/16  R.  Hoe  Single  Width 
22%  Cutoff 

12/24  Goss  Single  Width 
Straightline  23  9/16  Cutoff 
16/32  R.  Hoe  Rotary  Deck 
Type  22-3/4  Cutoff 
16/32  Page  Hoe  Rotary  Unit 
Type  22-3/4  Cutoff 
24/48  Page  Goss  Rotary  Deck 
Type  22-3/4  Cutoff 
16-Page  Duplex  Tubular 


:  AC  MOTOR  PRESS  DRIVES  30.  40. 

'<  50.  75  and  100  HP  available  now, 

;  George  C.  Oxford.  Box  903,  Boise. 

I  Idaho. 

Roller  (Grinding 

GEO.  C.  LOVELOCnC 
Specialising  in 
Rubber-Roller  (Grinding 
43  Hoffman  Blvd. 

Elaat  Orange.  N.  J. 

Tel.  OR.  5-3344  MUrdock  6-3209 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  Oxford  7-4590 


THE 

RECORD 


Kitchener,  Ont. 
Canada 


;e  Feeder 
ing  every 
;  PRINT. 
ATlai 


Goss  Twin  Screw  Flat  Shavers  with  ' 
Shell  Plate  Hold  Down  Device;  extra  I 
Knife;  A.C.  Motor,  I 

Wood  Jr.,  Autoplates  and  Automatics  i 
with  Vacuum  Backs,  A.C,  Motors.  I 
Wood  Standard  Autoshavers  | 

Wood  Pre-Register  Machine  | 

Kmp  Goss  Metal  Furnaces  complete 
with  Controls:  8  and  10  ton  capacity. 
Jimpol  Plate  Conveyor — 250' 

Jimpol  Raised  Plate  Return — 16' 

Wesel  Flat  Router  Like  New;  D.C. 
Motor. 


COMPOSING  I 

PROOF  PRESSES  i 

Vsadercook  Electric  Powered  Models  i 
a.  23.  326  I 

Model  F  4/4  Intertype  Mixer.  No.  I 
1S851 ;  6  Molds,  Blower,  Quadder,  Saw, 
AC.  Motor. 

MODEL  32  LINOTYPE  i 

1/90—1/72—2/34;  No.  62810:  Six  ! 
Molds.  Electric  Pot,  Feeder;  A.C. 
Motor. 

„  3  MODEL  31  LINOTYPES  | 

Electric  Pots,  A.C.  Motors. 


FOR  SALE 
GOSS  NEWSPAPER 
PRINTING  PRESS 
AVAILABLE  NOW! 

3  Units.  Double  Folder.  4  platee  wide, 
floor  fed.  end  roll  stands  with  motor 
hoists.  Will  print  24  pages  straight.  48 
pages  collect. 

Printing  diameter  15';  sheet  cut  off 
— 23  9/16':  thickness  of  plate — 7/16': 
angle  of  plate  clips  45';  cylinder  ststg- 
ger  45®  :  2-40  H.P.  drive  motors.  Cutler 
Hammer ;  controls  220  volts  3  phase  60 
cycle:  2-5  H.P.  inching  motors;  now 
printing  on  66*^'  wide  paper;  all  plate 
and  blanket  cylinder  bearings  were  re¬ 
placed  new  in  1954;  all  inking  rollers 
were  recovered  with  rubber  in  1966. 

Can  lie  seen  in  operation  now! 

The  Times  Herald 
Norristown.  Pa. 

Robert  I.  McCracken,  Gen. Mgr. 


All  presses  can  be  purchased  j  wanted:  8-page  Duplex  or  Goss  flat- 
complete  I  lied.  Advise  serial  No.  and  when  avail- 

Includes  Stereo  and  Mat  Rollers  i  able-  northern  machine  works. 
We  Deliver  —  Install  —  Guar-  I  323  No.  4th  st..  Philadelphia  6.  Pa. 
antee  Anywhere 

STEREO  EQUIPMENT 

Goss  Tubular  Vacuum  Back 
Casting  Box 

Tubular  Melting  Furnace  with 
pump  and  spout 
Tubular  Curve  Router 
Tubular  Chipping  Block 
Tubular  Boring  Machine 
R.  Hoe  Vac.  Back  Box  with 
Plate 

Finisher  and  pneumatic  pump 
22-3/4  with  7/16  plate 
Inside  Shavers,  Tail  Cutters 
Chipping  Blocks  and  Routers 
All  cutoffs 

Plate  Shavers,  Melting  Furnaces 
8-Col.  Casting  Boxes,  Scorchers 
Stereo  Chases,  All  Cutoffs 
Turtles 


Li  notypea — I  ntertypes — Ludlows 

printcraft  representatives 

136  Church  Street.  New  York  7,  N.  Y. 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

(Formerly  Inland  Newspaper  Supply  Co.) 
1720  Cherry  St.  Kansas  City  8,  Mo. 

HEAVY  DUTY  Mat  Rolling  Machine. 
Write:  The  Examiner-Enterprise,  Bar¬ 
tlesville,  Oklahoma,  giving  price,  etc. 

USED  TUBULAR  PRESS  or  semi- 
cylindric,  or  universal  model  with  stereo 
I  equipment  included.  Will  consider  any 
I  other  types.  Atec  Corp.,  1518  Walnut 
‘  St..  Philadelphia-2,  Pa. 


15,  1961 


MAILROOM 

BUNN  TYING  MACHINES 
JAMPOL  AUTOMATIC  BUNDLE 
PUSHERS 

TELESCOPIC  BUNDLE  LOADERS 
BELT  CONVEYORS 
JAMPOL  TURNS  WITH 
HINGED  GATE 

BEN  SHULMAN 
ASSOCIATES 

M  East  42nd  St.,  New  York  17 
Oxford  7-4590 
EDITOR  8C  PUBLISHER  for  April  15,  1961 


DUPLEX  4-page,  standard  tubular 
deck,  2  to  1  model.  long  side  frames. 

DUPLEX  8-page,  standard  tubular 
deck,  2  to  1  model,  long  side  frames. 

DUPLEX  16-page,  standard  tubular, 

I  2  to  1  model,  stereo-mat  roller,  30  H.P. 
AC.  drive. 

GOSS  2-units,  arch  tyrpe,  double  folder. 
22%'  End  F'ed,  stereo-mat  roller,  50 
H.P.  AC.  drive.  ' 

LOYAL  S.  DIXON  CO.  ' 

“Newspaper  Press  Erector" 

11164  Saticoy  St.  Sun  Valley.  Calif. 
Popular  5-0610  TRiangle  7-3871 


GOSS  Factory  Enclosed  curved  router 
23-9/16'  cutoff.  Also  other  routers  all 
cutoff  lengths.  George  C.  Oxford.  Box 
903,  Boise,  Idaho. 


MOULDING  MACHINES  ! 

Duplex  Heavy  Mat  Roller 
Ostrander  800-ton  Moulding 
Press 

Lake  Erie  800-ton  Direct-O-Mat 
R.  Hoe  Light  Weight  Mat  Roller 
Ostrander  Medium  Mat  Roller 

TYPESETTING  EQUIPMENT 

Linotypes 

Intertypes 

Ludlows 

Elrods 

Mono-Tabular  Strip  Casters 
COLOR  DECK 

For  Single  Width  Rotary  Press 
23-9/16  Cutoff 

For  Double  Width  Rotary  Press 
22-3/4* 

Press  Drive: 

60  H.P.  A/C  2  Motor  Chain 
Drive 

Will  sell  Plate  Cylinders,  Ink 
Drums  or  Impression  Cylin¬ 
ders  for  22-3/4"  Cutoff.  Build 
your  own  color  section. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

750  Valley  Brook  Ave. 
Lyndhurat,  N.  J. 

Geneva  8-3744-47-49 


WANTED  TO  BUY 

2-  or  3-unit  newspaperpress  4 
plates  wide.  I  or  2  folders, 
23  9/16"  cut-off,  endfeed,  web 
width  approx.  691/4 "  AC  drives 
with  or  without  stereo-equip¬ 
ment.  Write  full  particulars  to 
Nieuwe  Rotterdamse  Courant 
Ltd.,  P.O.  Box  824,  Rotterdam, 
Holland. 


FOUR  DOUBLE  WIDTH  UNITS  plus 
two  double  folders  not  more  than  10 
years  old.  End  feed  preferred  need 
22%'  cutoff. 

Universal 

Printing  Equipment  Co.,  Inc. 

750  Valley  Brook  Ave. 

Lyndhurst,  N.  J. 

GENEVA  8-3744-47-49 
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Administrative 


ADVERTISING  DIRECTOR  with  ex¬ 
perience  and  background  to  take  com¬ 
plete  charge.  Salary  and  incentive  plan 
with  other  benefitx.  Send  full  details  in 
first  letter  to:  Thurston  Twig-Smith, 
Honolulu  Advertiser,  Honolulu,  Hawaii. 


ADMINISTRATIVE  ASSISTANT  for 
commercial  plant  closely  related  to 
newsimper  field.  Opportunity  for  capa¬ 
ble  young  man  seeking  advancement. 
Oiart  area  2.  Write  Box  1320,  Editor 
A  Publisher. 


Display  Advertising 


Editorial 


Editorial 


DISPLAY  ADVERTISING  SALES¬ 
MAN — permanent  job  on  six  day  daily. 
The  Daily  Press,  Artesia,  New  Mexico. 


I  HAVE  BEEN  ASKED  to  find  an 
advtg.  dir.  for  a  competitive  metro¬ 
politan  daily  in  a  superb  climate.  A 
good  salary  plus  for  a  man  with  the 
proper  experience  and  background.  All 
correspondence  strictly  confidential. 
Box  1236,  Elditor  A  Publisher. 


Circulation 


ASSISTANT  CIRCULATION  MAN¬ 
AGER  wanted  in  Midwest  on  100,000 
circulation  paper.  Should  have  experi¬ 
ence  in  ‘little  merchant  plan.’  Poesibili- 
ties  will  be  limited  only  by  your  abili- 
tiee.  Replies  will  be  kept  strictly 
confidential.  Box  1260,  Elditor  A  Pul^ 
Usher. 


STYMIED? 


NO  CHANCE  FOR 
ADVANCEMENT? 


Classified  Advertising 


CLASSIFIED 

ADVERTISING  MANAGER 
Good,  aggressive,  self-starter,  and  capa¬ 
ble  of  helping  saleswoman  to  sell 
classified.  Needs  to  be  ambitious  and 
willing  to  grow  with  us.  Give  all 
particulars,  references,  and  salary  ex- 
Iiected  in  first  letter.  Six  thousand 
circulation  newspaper.  Box  1300,  Editor 
A  Publisher. 


Display  Advertising 


ADVERTISING  MANAGER 

Good,  aggressive,  self-starter,  and  capa¬ 
ble  of  directing  salesmen.  Hard  work¬ 
ers  need  only  apply.  Elxcellent  oppor¬ 
tunity  to  grow  with  group  of  daily 
newspapers.  We  know  the  man  we 
are  looking  for  is  employed.  All  appli¬ 
cations  will  be  kept  in  complete  con¬ 
fidence.  Give  complete  details  in  first 
letter.  This  for  Chart  Area  12,  Box 
1160,  Editor  A  Publisher. 


ADVERTISING  SALESMAN  for  20,- 
000  daily,  chart  area  6.  Fast  growing 
community.  Chance  to  grow  with  a 
sound,  progressive  newspaper.  Only  one 
prerequisite  —  You  Must  Be  Able  To 
Sell.  Prefer  experienced  daily  or  weekly 
man.  Excellent  salary  plus  generous 
commission.  Write  full  details  first 
letter.  Box  1230,  Editor  A  Publisher. 


COMMUNITY  NEWSPAPER 
GROUP  IN  HAWAII 


Excellent  opportunity  for  a  young  ag¬ 
gressive  advertising  man  (36  to  40) 
with  solid  newspaper  experience  (on 
weekly  or  daily)  in  an  expanding  mar¬ 
ket  near  metropolitan  New  York. 
Strong  on  leadership,  know  layout  and 
copy,  understand  how  to  develop  and 
increase  local  and  suburban  advertis¬ 
ing.  Assist  Advertising  Manager,  Sal¬ 
ary  $7,600  to  start,  plus  bonus,  full 
comiwny  benefits.  Etox  1264  Elditor  A 
Publisher. 


SPORTS  REPORTER  for  morning 
newspaper  in  Central  Virginia  metro¬ 
politan  area.  Must  be  capable  of  cover¬ 
ing  college  sports  events,  assist  sports 
editor  on  desk.  David  W,  Wright,  Man¬ 
aging  Editor,  The  Lynchburg  News, 
Inc.,  Lynchburg,  Va. 


PHOTO-CONSCIOUS  40.000  midwMU 
ern  p.m.  daily  needs  combination  man. 
References  required.  Salary  ilepending 
on  experience.  Box  1216  Editor  A  Pub- 
lisher. 


TWO  REPORTERS.  One  vacancy  is 
combination  sports-city;  open  now. 
Other  vacancy  is  city ;  open  about 
June  1.  Prefer  recent  or  1961  journal¬ 
ism  graduates.  Write  Executive  Editor, 
Sioux  Falls,  S.  D.,  Argus-Leader. 


WOMEN’S  EDITOR 


AD  MANAGER  for  good  unopposed 
7,000-circ.  Ohio  county-seat  daily  to 
run  4-man  dept.,  nnake  it  and  com¬ 
munity  advertising-minded.  Good  salary, 
bonus  lyetem  for  take-charge  salesman, 
leader.  Box  1276,  Editor  A  Publisher. 


ADVERTISING  SALE5SMAN,  aggres¬ 
sive,  young,  wanted  by  promotional- 
minded  Daily.  Must  be  capable  of 
selling  and  servicing  accounts,  ability 
to  write  copy  and  make  layouts.  Ex¬ 
cellent  future.  Give  complete  resume 
and  salary  required.  Write  E.  L.  Steele, 
.Advertising  Manager.  Nevada  Daily 
Mail,  Nevada,  Missouri. 


For  metropolitan  news¬ 
paper  in  excess  of  200,000 
circ.  in  Midwest.  Experi¬ 
ence  and  administrative 
ability.  Salary  in  excess  of 
$140.00  per  week. 


REPORTER,  DESKMAN  —  Beat  avtiU 
able  or  can  switch  to  use  desk  man; 
photography  helpful.  Evening  daily  of 
13,000;  news  staff  of  10.  College  town 
of  20,000.  Write  fully:  Tribune,  Fm- 
mont,  Nebr. 


SPRIGHTLY.  INTELLIGENT 
WRITING 
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of  editorials,  depth  newsfeatures  and 
liersonality  profiles  is  the  quality  wt 
want  in  an  experienced  man  for  our 
booming  metropolitan  weekly  group. 
Excellent  salary  for  right  writer.  Paul 
Williams.  Sun  Newspapers.  4808  S. 
26th,  Omaha,  Neb. 
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Address  Box  I  192, 


Editor  &  Publisher 


WANTED — Man  to  edit  mid-western 
magazine,  good  pay.  vacation,  insur¬ 
ance  program.  Prefer  man  with  lont 
knowledge  of  guns.  Should  be  able  to 
use  camera  and  have  working  knowl¬ 
edge  of  promotional  planning.  Position 
open  at  once.  Box  1206  Editor  A  I^b- 
lisher. 


REPf 
trated 
in  all 
■amp] 
Publi 


WOMENS  EDITOR  42,000  circula¬ 
tion  daily.  Must  have  ^ministrative 
ability,  knowledge  of  copy  editing.  Mid¬ 
west,  We  are  seeking  fresh  thinking 
from  a  good  newspaperwoman  in  this 
department  Salary  open  Box  1220  Edi¬ 
tor  A  Publisher. 


DISPLAY  SALEJSMAN-aggressive,  ex¬ 
perienced,  for  small  daily  located  in 
the  heart  of  the  beautiful  Pacific  North¬ 
west.  Chailenging  opportunity  for  any¬ 
one  who  can  effectively  sell  and  .service 
all  tyi>ee  of  accounts.  Send  complete 
biographical  sketch  and  salary  needs  in 
first  letter  to  M.  D.  Glover.  Skagit 
Valley  Herald.  Mount  Vernon. 


,  CITY  EDITOR  for  aggressive  daily  of 
!  near  3600  circulation,  in  city  of  6,000. 

!  Good  schools,  churches,  on  Lake  Michi- 
I  gan.  Fine  resort,  farming,  industrial 
I  community,  fishing,  hunting.  Must  be 
I  able  to  supervise  staff  in  competitive 
:  situation  with  larger  neighboring  daily; 

,  be  up  to  continued  promotion,  circula- 
I  tion  growth.  Sharp  headwriting,  layout 
desired.  Camera  experience  valuable, 
I  car  necessary.  Send  complete  informa- 
i  tion  in  first  letter,  including  salary 
I  expected  to  Don  V.  Schoenwether,  Pub- 
I  lisher.  Daily  Tribune,  South  Haven, 
I  Mich. 


IMMEDIATE  OPENING 


needs  top-flight  advertising  man  with 
full  experience  in  community  and 
shopping  center  work,  all  kinds  of  ac¬ 
counts,  co-op;  year-round  Springtime 
climate;  wonderful  schools;  great  liv¬ 
ing;  unlimited  opportunity  for  the 
right  man.  Prefer  man  NOW  in  high- 
produoing  position.  Send  full  details, 
photo  and  references  to  Hawaii  State 
Newspapers,  206  Koula  St.,  Honolulu 
13,  Hawaii. 


ILL.  PRIZE-WINNING  DAILY  needs 
alert,  personable  display  salesman  who 
loves  to  work,  knows  how  to  create, 
develop  and  sell  advertising  ideas.  Lay¬ 
out  ability  essential.  Elxcellent  starting 
salary,  best  working  conditions,  con¬ 
genial  professional  staff.  Write  Box 
1280,  Editor  A  Publisher,  giving  train¬ 
ing,  experience,  salary  desired,  refer- 


COMBINATION  filing  editor-reporter 
for  Washington  News  Bureau;  must 
be  able  to  write,  edit,  report;  $10,000 
a  year  plus  fringe  benefits.  Box  1260 
Editor  A  Publisher. 


DEDICATED  NEWSPAPERMAN  — 
others  need  not  apply  I  Deskman  posi¬ 
tion  on  growing  daily  in  Chart  Area 
2.  Aggressive  paper  and  community. 
Iton't  miss  this  opportunity!  Moving 
exiienses  paid.  Send  compiete  resume 
to  Box  1240  Elditor  A  Publisher. 


SALESMAN’S  DREAM.  Hard-hitUng. 
aggressive  salesman  needed.  Opportuni¬ 
ties  unlimited.  Prefer  comi>etitive, 
second  paper  background.  Excellent 
salary,  attractive  boi.us  to  right  man. 
Ted  Daveniwrt.  Advertising  Director, 
St.  Petersburg  (Fla.)  Independent. 


RETAIL  ADVERTISING 
MANAGER 


Editorial 


With  Metropolitan 
Daily  Experience 


Hard-hitting,  imaginative  leader,  whose 
background,  exi>erience  and  personality 
will  earn  and  deserve  respect  of  sales¬ 
men  and  retail  accounts.  Department 
has  full  facilities  for  maximum  selling 
help:  market  research,  copy  and  lay¬ 
out  service,  special  salesmen  and  a 
qualified  assistant. 

'This  is  an  excellent  opportunity  for  the 
right  man,  on  an  important  metropoli¬ 
tan  daily  and  Sunday  newspaper,  lo¬ 
cated  in  one  of  the  most  desirable 
places  in  the  United  States  in  which 
to  live.  (Chart  Area  4)  Write,  giving 
full  details  about  personal  and  profes¬ 
sional  background  and  status  to  Box 
1266,  Editor  and  Publisher.  All  replies 
held  in  strict  confidence. 


i  BEGINNING  REPORTERS— Male  and 
Female.  Jobs  available  from  Coast  to  | 
Coast.  Send  resumes,  location  prefer-  | 
ence.  availability  date.  Contact:  Bill 
McKee,  BIRCH  PERSONNEL,  67  B. 
Madison  St.,  Chicago  2,  Illinois. 
CE  6-5670. 


HAWAII  —  EDITOR  REQUIRED  for 
group  of  community  suburban  papers. 
Want  top  man  who  knows  how  to  keep 
fires  built  under  five  papers  at  once — 
real  understanding  of  suburban  and 
community  news  and  features.  Must  be 
able  to  keep  staff  moving  as  well  as 
produce  copy  himself,  all  in  competi¬ 
tion  to  competitive  dailies.  Send  quali¬ 
fications.  references,  photo — the  works 
to  Hawaii  State  Newspapers,  206  Koula 
St.,  Honolulu  13,  Hawaii. 


ARE  YOU  A  CITY  EDITOR  on  a 
16-30.000  daily  and  want  a  step-up  to 
a  mure  challenging,  better  paying  job? 
Why  nut  inquire  about  this  eastern 
daily  city  editorship?  All  replies  con¬ 
fidential.  Box  1314,  Editor  A  ^b- 
lisher. 


BUREAU  MANAGER  In  Chicago  re¬ 
quired  by  business  newspaper.  Ability 
to  handle  industrial  feature  pieces  u 
well  as  hard  news  wanted.  Real  op- 
|M>rtunity  to  open  up  coverage  in  tbs 
nation's  biggest  manufacturing  arse. 
Salary  $8,000.  Box  1302,  Eiditor  t 
Publisher. 


CITY  EDITOR  for  6-day  P.M.  in 
,50,000  bracket.  Desk  experience,  r^ 
IKirter’s  Iwckground  nei^ed.  South¬ 
erner  preferred.  Write  fuliy.  Box  1286. 
Eklitor  A  Publisher. 
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DESK  MAN  —  handle  AP  wire,  heads, 
copy,  rewrite,  photos.  Accurate,  ex- 
l>erienced,  10,000  daily.  6-day  week. 
Write,  don't  phone,  full  particulars, 
exiiecieil  salary.  Ted  Yudain,  Eiditor, 
Greenwich  (Connecticut)  Time. 


1  EDITOR— We  are  looking  for  an  am- 
'  bitious  iiersun  who  is  willing  to  assume 
!  full  res|M>n8ibility  for  the  editoral  de- 
I  partment  of  a  progressive  weekly 
I  newspaimr.  Present  editor  is  stepping 
I  up  in  our  organization  and  must  bt 
replaced  by  an  equally  ambitious  per¬ 
son.  Salary  o|>en.  Write  to  Boyertown 
Times,  Boyertown.  Pa.,  or  phone 
Boyertown  E’Orest  7-2121. 


REPORTER,  courthouse  beat  and  gen¬ 
eral  assignment,  also  edit  weekly  farm 
page,  for  1 0.000  circ.  afternoon  and 
Sunday  daily  in  southeast  Nebr. 
Should  have  working  knowledge  of 
camera.  Fine  community,  energetic 
newspaper.  Job  open  mid-May  or 
early  June.  Send  resume,  references  to 
R.  S.  Marvin,  managing  edtior,  Beat¬ 
rice  Sun,  Beatrice,  Nebr, 


EXPERIENCED  WOMEN’S  EDITOR. 
Duties  include  copy  desk  work.  Perma¬ 
nent  position  for  right  person.  Air 
Mail  detailed  resume  qualifications,  ex¬ 
perience  to  Manning  Elditor,  Fairbanks 
News-Miner,  Fairbanks.  Alaska. 


MEDIUM-SIZED  TEXAS  DAILY  look¬ 
ing  for  sports  editor.  Second  or  third 
man  on  larger  paper  who  wants  to 
move  up  O.K.  Give  background,  ex- 
liected  starting  salary,  availability,  in 
first  letter.  Box  1246  Editor  A  Pub¬ 
lisher. 


MORNING  DAILY,  Chart  Area  2. 


SPORTS  EDITOR  applications  ac-  seeks  responsible  city  editor,  capable 
'  cepted.  Experienced.  For  modern  daily  <  directing  news  staff  and  knowing  make- 
i  in  metropolitan  area  of  247,800,  Box  i  up.  Write  in  full  to  Box  1266  Elditor 
I  1188,  Elditor  A  Publisher.  .  A  Publisher. 


It  is  not  advisable  to  send  ORIGI¬ 
NAL  clippings,  extracts  or  other 
material  to  an  advertiser.  Send  only 
copies  or  duplicates.  EDITOR  A 
PUBLISHER  cannot  assume  re¬ 
sponsibility  for  the  return  of  say 
material  sent  in  answer  to  "Help 
Wanted”  advertisements. 


EDITOR  3c  PUBLISHER  for  April  15,  1961 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

Editorial 

Editorial 

Editorial 

Photography 

KEWS  DIRECTOR  for  Upstate  New 
York  colleite,  draft-free,  25-35.  with 
collcfte  A.B.  and  some  news  experi- 
tsce.  EM-ellent  o|>eninR  for  man  inter- 
Mtecl  in  leKinninir  opportunity  in  ex- 
pandintr  rolleKe  field.  Salary  to  $110, 
plus  very  lil>eral  frinires.  vacations. 
Send  full  resume,  a  few  clips  to  Box 
ItlO,  Editor  &  Publisher. 

SEWS  EDITOR  —  real  opirortunity 
for  experienced  top  man  lookinK  for 
c^nce  for  advancement.  .Must  lie  able 
to  direct  and  coordinate  irood  staff  of 
lix  nitthtside  reporters  on  medium  size 
Chart  Area  2  daily.  Capable  of  build- 
imt  inssl  morale,  aidinir  reiHirters  to 
improve  writinit  and  news  sense.  Ex¬ 
perience  required  in  training  youn? 
italfers  in  copy  editintp,  makeup  and 
Itjrout.  Excellent  pay.  frinires,  work- 
ins  conditions.  Box  1.335.  Editor  & 
Publisher. 

NEWS.MAN  WANTEr>-$  10.000  men 
who  are  liKikini;  for  advancement  not 
wanted.  This  job  starts  at  $90.  Pro- 
sressive  offset  morninK  daily.  Warren 
County  Observer,  Warren.  Penna. 

REPORTERS  with  camera  to  do  illus¬ 
trated  features  for  trade  publications 
in  all  fields.  Pull  or  iiart-time.  Submit 
lamples,  resume.  Box  1284,  blitor  & 
Publisher. 

SALES  PUBLICATION  EDITOR  plus 
•ome  publicity,  promotion.  Excellent 
opportunity  for  recent  or  ’61  journal¬ 
ism  itraduate.  National  insurance  com¬ 
pany  with  central  Massachusetts  head¬ 
quarters.  Write  Box  1333,  Editor  & 
Publisher. 


SPORTS  EDITOR  for  medium-sized  I 
daily  Chart  Area  2.  Good  pay— all 
company  lienefita.  Box  1338,  EMitor  Si 
Publisher. 

TWO  POSITIONS  OPEN  on  central 
Elorida  PM  daily — desk  man  and  agri¬ 
culture  reporter.  Will  train  general 
re|H>rter  for  latter  iiosition.  Journalism 
grads  under  35  preferred.  Include  full 
details,  references  and  salary  required 
in  first  letter  to  Box  1305,  Editor  & 
Publisher.  I 


We  Want  A  Lot  But 
There's  A  Better  Slot 
In  Your  Future,  If  — 

Y'ou  prove  to  lie  a  competent  rim- 

rider  while  learning  the  style  of  this  I 

metroiwlitan  newspaper  and  are: 

1.  Currently  the  boss  of  a  universal 
desk 

2.  A  discriminating  editor  and  con¬ 
structive  critic 

3.  A  part-time  psychologist  who  knows 
that  not  all  copyreaders  are  equal 
and  matches  man  and  story 

4.  Determined  to  have  the  decks 
cleared  by  each  deadline 

Send  complete  resume  to: 

Box  1324  Editor  &  Publisher 


WOMEN'S  NEWS  staffer  wanted.  Oi>- 
liortunity  for  woman  interested  in  jier- 
manent  iKmition.  Will  consider  be¬ 
ginner  J-school  graduate.  Pleasant 
working  conditions,  paid  vacation.  40- 
hour  week,  group  insurance,  retire¬ 
ment  plan.  Write  full  particulars  to 
Helen  Haggle.  Box  588,  The  Lincoln 
Journal,  Lincoln.  Nebr. 

WORKING  EDITOR  to  manage  6- 
member  newsroom,  make  well  estab¬ 
lished  Ohio  daily  even  better.  Good 
salary,  opiiortunity  for  man  seeking 
"hometown.”  Box  1290,  Editor  & 
Publisher. 

WORKING  SPORTS  EDITOR  wanted 
by  A.M.  daily  in  western  state.  Must 
l>e  experienced  in  morning  operation. 
Send  non-returnable  tearsheets,  resu¬ 
me.  references.  Top  pay,  fringes.  Bo.x 
1325,  Editor  &  Publisher. 

Mechanical 


COMPOSING  ROOM  FOREMAN 
For  fast  growing  daily  in  Chart  Area 
12.  Needs  to  know  some  machinist 
work  and  TTS,  handle  men.  and  teach 
them,  and  stand  pressure.  Supply  all 
I>articulars,  references,  and  salary  ex- 
l>ected  in  first  letter.  0|>en  Shop. 
Box  1295,  Editor  &  Publisher. 

NEWSPAPER  SHOP  CRAETSMEN 
0|>erators.  page  make-up,  ad  make-up, 
'I’TS  i>erforators.  Good  hard  workers 
need  only  apply.  Give  all  details,  ref¬ 
erences,  and  salary  expected  in  first 
letter.  Oiien  Shop.  Chart  Area  12.  Box 
1290,  Editor  &  Publisher. 


WASHINGTON  D.C.  PUBLISHER  seeks 
young  cameraman  for  wide  range  of 
photography  and  sales  promotion.  Some 
travel.  Resume  to  Box  1270  Editor  & 
Publisher,  or  'phone  Charles  Kligman, 
DEcatur  2-4014. 

Production 

PRODUCTION  MANAGER  for  large 
commercial  oi>eratiun.  Experience  in 
composition,  stereotyping  and  news- 
I>rint  color  i>rinting  essential.  Chart 
Area  2.  Write  Box  1315,  Editor  & 
Publisher. 

TABLOID 

PRODUCTION  MANAGER 

New  York  Weekly  tabloid  seeks  hk- 
Kreasive  administrative  manager  to 
control  and  sui>ervise  all  phases  of 
production.  Box  1330,  Editor  &  Pub¬ 
lisher. 

Syndicate  Salesmen 

LUCRATIVE  SIDELINE  for  you. 
Kohr  Enterprises,  Box  111,  Clearwater, 
Fla. 


INSTRUCTION 

Linotype  School 

OHIO  UNOTYPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype,  Intertype  Instruction 
E'ree  Information 


SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


r  an  sm- 
to  assume 
itoral  dt- 
)  weakly 
stepping 
must  be 
tious  per- 
loyertowD 
>r  phoM 


Academic 


DAILY  EDITOR  wants  to  teach,  super¬ 
vise  student  i>epers.  BA,  graduate 
•tody,  college  public  relations  work. 
Box  1308,  ^itor  &  Publisher. 

Administrative 

AUDITOR  -  CONTROLLER,  presently 
employed  as  such  with  large  group, 
leeks  challenge.  46.  college-trained, 
versed  in  all  phasee  of  newspaper  op¬ 
eration.  Excellent  record.  bMt  refer¬ 
ences.  Box  1222  Editor  &  Publisher.  I 

GENERAL  MANAGER — Business  Man- 
•ger.  Age  48  with  30  years  experience 
>11  phases  small,  medium,  metroixditan 
Fist  coast  papers.  12  years  <'om|ietitive 
markets.  Strong  in  advertising,  busi- 
Mss,  mechanical  depts.  Seven  years  as 
noeral  manager  10  to  20M  Dailies. 
Box  1282,  Editor  St  Publisher. 

IP  YOU  HAVE  an  administrative 
opening  that  demands  a  man  in  the 
125.000  bracket  write  Box  1299,  Editor 
4  Publisher. 

JniONG  ON  SALES,  former  publisher 
with  under  10,000  daily.  10  years  varied 
•xpsrience  seeks  situation  as  Business 
Ksnager,  General  Manager,  or  Assists 
•at  to  Publisher.  MBA  degree.  Avail- 
•Ne  ANPA  Convention.  Box  1304. 
Editor  &  Publisher. 


SUCCESSFUL  PUBLISHER- 
GENERAL  MANAGER 

Seeks  top  or  backstop  job  with 
dtallenge.  Experienced  ALL  depart¬ 
ments,  weeklies,  nietropolitan;  and 
(Bain  General  Management.  Served  as 
Psblisher,  assistant  publisher,  general 
Mnagei-  and  consultant  U.  S.  and 
wope,  Espeoially  strong:  mechanical, 
oudget  control,  promotion.  Converted 
•250,000  loser.  Cut  costs,  increased  ad- 
e^dng  and  circulation  40%.  Business 
administration  and  Journalism  B.Sc. 
lack  Harrington, 441  Lexington  Ave.. 
New  York-17,  N.Y.  Tel.  MUrray  Hill 
24195. 

editor  at  PUBLISHER 


Administrative  I 


LETS  UCK  TOE  PROBLEM  of  rising 
costs  and  loss  in  linage,  I  am  one  of  { 
the  select  few  that  can  give  your  |>aper  i 
the  direction  it  needs  through  my  years 
of  experience  in  the  newspaper  pro¬ 
fession.  I  have  a  thorough  knowMge 
of  the  business  from  front  to  back,  and 
am  now  available  to  offer  my  experi¬ 
ence  to  some  owner.  Write  Box  1310, 
Editor  St  Publisher  so  that  we  can  i 
meet  at  the  Belmont  Plaza  Hotel  during  ^ 
the  ANPA  Convention.  I 

YOUR  REPLY 

.  .  .  will  produce  full  details  on  well- 
versed  newspaper  executive.  Can  show 
excellent  results  achieved  in  former 
ivoeition,  as  well  as  evidence  of  top 
ability :  effectiveness.  Young,  mature 
and  productive.  Can  interview  at 
ANPA  Convention,  Box  1341,  Editor 
&  Publisher. 

Artists-Cartoonists 

I 

PAPER  SOLD — Art  Director  on  large 
daily  newspaper  tor  16  years.  24  years  I 
experience  all  types  editorial,  some  pro-  | 
motional.  Political  and  sport  cartoons 
— cover  drawings — spots — maps — court¬ 
room  and  feature  sketching — picture 
page — society — fashion  layouts — retouch¬ 
ing — complete  roto  magasine.  In  charge 
of  8  artists.  Interested  in  political  car¬ 
tooning  but  will  consider  offer  where 
ever  experience  of  use.  Box  1227  Editor 
&  Publisher. 

EDITORIAL  CARTOONIST:  also  ex¬ 
perienced  in  sports  and  feature  draw¬ 
ings.  Mature.  Any  Chart  Area.  Box 
1216  Elditor  A  Publisher. 

EDITORIAL  CARTOONIST,  experi¬ 
enced  in  political  and  current  events. 
Winner  of  many  awards.  Interested  in 
working  with  ^itor.  Good  references. 
Box  1309,  Editor  A  Publisher. 

Business  News 

N.  C,  BUSINESS  and  PR  coverage; 


Circulation  I 


CIRCULATION  I 

EXECUTIVE  I 

Available  May  I 

Prefer  highly  competitive  area  where  < 
constant  results  are  required.  Excellent 
background  with  organizational  and  i 
promotional  ability.  Exceptionally  I 
strong  Home  Delivery  specialist.  Age 
42.  married.  Outatanding  record  con-  | 
firmed  by  recognized  leaders  in  News¬ 
paper  Industry.  Available  for  immedi¬ 
ate  interview.  Box  1223  Editor  A  Pub¬ 
lisher. 

CIRCULATION  MANAGER 

With  diversified  and  succeesful  record 
of  achievements  in  management,  pro¬ 
motion  and  labor  operation.  Practical 
experience  in  organizing,  developing, 
controlling  and  promoting  circulation 
department  on  a  sound,  economical  and 
pr^uctive  basis.  Thoroughly  competent 
trouble  shooter.  Able  in  administration, 
training  and  communications.  Can  ar¬ 
range  for  interview  during  American 
Newspaper  Publishers'  Convention.  Box 
1263  Editor  A  Publisher, 

HOME  DELIVERY  SPECIALIST  — 
Extensive  experience  in  all  phases  of 
circulation  sales  and  carrier  promo¬ 
tion.  Married,  family,  34  years  old. 
Seeking  position  with  future.  Box  1199 
Editor  A  Publisher. 

CIRCULA’nON  MANAGER.  honest 
and  of  good  character,  with  a  back¬ 
ground  of  16  yrs.  hard  work,  would 
like  to  continue  his  efforts  by  estab¬ 
lishing  a  closer  relationship  with  an 
enterprising  publisher,  wishing  to  have 
his  Orculation  department  put  on  a 
sound  productive  basis.  Kindly  reply  to 
Box  1323.  Editor  A  Publisher. 

aRCULATION  MANAGER  will  re¬ 
locate.  Prefer  Rocky  Mountain  area. 
Know  ABC  and  Little  Merohant  Plan — 


features— news-  photos.  Prompt  serv-  morning  or  afternoon  operation.  Top 
ice.  Sigmund  PbiUipson,  401  Capital  producer — proven  record.  Box  1337, 


I  Apts.,  Raleigh,  N.  C. 

for  April  15,  1961 


Editor  A  Publisher. 


Circulation 


DO  YOU  NEED  a  budget-minded  cir¬ 
culation  director?  10  yrs.  exp.  on  lOM 
to  lOOM  cire.  Level-headed  promoter, 
strong  on  administration,  ^x  1232 
Editor  A  Publisher, 

SIX  YEARS  CITY  and  country  experi¬ 
ence.  Married,  two  children.  Wants 
Circulation  Manager's  position  on  8  to 
26,000  paper — Chart  Areas  2.  6.  or  8. 
Box  1263  Editor  A  Publisher. 

Classified  Advertising 

CLASSIFIED  MANAGER,  15  years 
experience  claily  and  community  papers. 
Age  36.  single.  Open  for  good  offer. 
Write  Box  1276,  ^itor  A  Publisher. 

I - - 

CLASSIFIED  MANAGER— SALESMAN 
1 5  years  experience  :  age  46  ; 
nutrried;  cap>d>le:  ambitious 
,  Box  1319,  Biditor  A  Publisher. 

I  Display  Advertising 

ADVERTISING  MANAGER 
AVAILABLE 

I  Virginia.  No.  or  So.  Carolina 
I  15  years  experience  in  lar^  and  small 
I  dailies.  Capable,  enenmtic.  efficient. 

I  Proven  record  and  lineage  builder. 

:  Southerner.  39  years  old.  Box  1269 
EMitor  A  Publis^r. 

I  NEED  A 

LEADER  OF  MEN? 

Top  staff  man  desires  Retail  Adver¬ 
tising  Manager’s  job.  An  idsa  man  with 
outstanding  lineage  and  account  build¬ 
ing  record  in  all  classifications.  10- 
year,  100,000  to  200,000  2nd  and  3rd 
pai>er  hard,  intelligent,  and  construc¬ 
tive  selling  experience.  A.B.  Degree. 
Family,  age  33.  Available  for  New 
York  ANPA  Convention  interview.  Box 
1201  Editor  A  Publisher. 

EXPERIENCED  DISPLAY  SALES¬ 
MAN-MANAGER.  good  on  selling,  lay¬ 
out,  ropy,  servicing,  promotions  desires 
I>osition  with  opportunity  to  advance. 
Metropolitan  and  small  daily  experi¬ 
ence.  Cbllege  graduate.  Replies  confi¬ 
dential.  Box  1317,  Editor  A  Publisher, 


SITUATICMVS  WANTED 


Display  Advertising 


NEWSPAPER  SPACE  SALESMAN. 
Age  31.  Would  like  to  relocate  So. 
California  or  San  Francisco  area.  Two 
years  seliinfr  to  Nat’I  accounts — two 
years  Media  Research  and  Analsrsis, 
Sales  Aids,  Sales  Presentations  for 
major  newspaper  chain.  Can  help 
Nat’I  Rep  or  Local  Staff.  Box  1202 
Editor  &  Publisher. 


**  EDITOR  &  REPORTERS  ** 

National  Clearing  house  for  competent  I 
personnel  coast-to-coast  at  no  charge  ' 
to  employer.  Phone.  Write  or  Wire  j 
HEADLINE  PERSONNEL  (Agency) 

66  W.  46  St..  New  York.  OXford  7-6728 

YOUNG  (29)  public  relations  director,  \ 
Midwest  liberal  arts  college,  wants  i 
REPORTING  AND  FEATURE  WRIT-  ; 
ING  job  with  urban  daily  in  Arizona,  j 
California  or  New  Mexico.  Will  fur-  i 
nish  tear  sheets,  resume  and  come  for  ] 
personal  interview.  Box  1139.  Editor  & 
Publisher.  i 

CONSERVATIVE  ' 
SOUTHERNER 

now  in  executive  job  on  metropolitan 
New  York  publication  seeks  spot  as  ] 
editor*  executive  editor  on  compatible 
daily.  Chart  Areas  3  or  4.  Box  1183,  i 
Editor  &  Publisher.  | 

MATURE  COURTHOUSE  and  general  ! 
nssienment  reporter  seeks  spot  with 
Northern  New  Jersey  paper.  Four 
years'  experience  with  Elastern  dailies.  I 
Box  1195,  Editor  &  Publisher. 

REPORTER,  35.  news  sports.  Ten 
years  solid  experience.  Wants  to  move 
up.  Box  1182,  Editor  &  Publisher. 

SPORTS  EDITOR,  younir  —  expert-  i 
enced  A  to  Z.  Marri^.  Eajrerly  seek¬ 
ing  more  responsibility  —  better  op¬ 
portunity.  Now  if’2  man  with  25,000  I 
daily.  Box  1180,  Editor  &  Publisher. 

A  SPORTS  WRITER  ^ 

now  sports  editor  of  20,000  a.m.  is  ; 
ready  to  move  up.  Experience  all  j 
phases;  married,  26.  Looking  for  large  i 
or  metro  operation  that  can  offer  a  ‘ 
progressive  future.  Prefer  p.m.  in  j 
Chart  Areas  3.  4  and  6,  but  would  , 
consider  the  opportunity.  Reply  Box  ! 
1241  Editor  &  Publisher. 

ABLE  NEWSMAN,  22  years  experi¬ 
ence,  seeks  job  on  copy  desk  or  as 
news  editor,  small  or  m^ium  dailv  or 
good  weekly.  Box  1242  Editor  &  Pub¬ 
lisher. 

ASSISTANT  CITY  EDITOR  50.000 
p.m.  daily;  32,  with  9  years  experience 
as  reporter/deskman,  seeks  change  for 
more  responsibility,  opirortunity.  Box 
1268  Editor  &  Publisher. 

BRIGHT  FUTURE  —  Must  be  Chart 
Area  2.  Ignore  if  job  you  offer  is  a 
deadend.  I  won’t  he  happy  unless  it 
leads  to  solid  shot  at  WELL-Compen- 
sated  responsibility.  All-beat  reporting, 
all  desks,  city  and  managing  editor 
experience.  Thorough.  Age  30.  B.A., 
still  learning.  Highest  recommendations 
from  present  employer.  Box  1209  Edi¬ 
tor  &  Publisher. 

BY-LINE  WANTED 

for  humorous  and  thought-provoking 
analysis  of  your  front  page.  For  more 
information  write  Box  1228  Editor  & 
Publisher. 

DESKMAN-REPORTER.  31.  single, 
seeks  financial  growth  opportunity 
Florida  or  Pennsylvania  in  similar 
capacity.  Now  doing  municipal  reports 
ing.  features,  heads,  re-write,  editing 
with  award-winning  14.000  daily.  Box 
1238  Editor  &  Publisher. 

EDITOR.  PUBLISHER’S  ASSISTANT. 
Mature,  versatile,  experienced.  News¬ 
paper  or  magazine.  Box  1229  Editor 
&  Publisher. 


EDITORIAL  EXECUTIVE 

Mature  newsman,  experienced  on  week¬ 
lies,  dailies,  house  organs;  desires  New 
York  or  Long  Island  post.  Box  1266 
Editor  &  Publisher. 


EDITOR — Helped  build  small,  corny  , 
weekly  into  sprightly,  full-size  OFF-  { 
SCT  daily  of  15,(100  circulation  in  less  I 
than  nine  months.  Against  tough  com-  I 
petition,  tool  Now  faced  with  turn-  ' 

;  clock-back  program.  At  37,  prefers 
’  new  career  challenge.  Politically  con- 
I  servative.  Chart  Areas  4,  10,  2,  1,  12. 
Box  1218  Editor  &  Publisher. 

EXPERIENCED  NEWSMAN  desires 
job  possibility  leading  to  editorial  writ¬ 
ing.  Have  handled  all  types  news  cov¬ 
erage,  including  much  local  govern¬ 
ment.  Also  features,  some  editing,  re- 
'  write.  Now  employed.  Box  1237  ^itor  j 
;  &  Publisher. 

EXPERIENCED  SOCIETY  EDITOR  } 
wants  straight  news,  features  or  worn-  | 

{  an’s  page;  also  consider  publishing  | 

I  house  or  periodical.  Box  1243  Elditor  i 
;  &  Publisher. 

i  FARM.  PHOTO.  FEATURE;  12  years  ; 

I  ext>erience ;  i>ermanent  change;  under 
36.  Box  1267  Editor  &  Publisher. 

1  IDEAL  JOB  WANTED:  Managing  edi- 
1  tor  medium  daily  seeks  challenging 
post  with  growth  potential  on  Western  ' 
or  Southwestern  paper  in  pleasant  com-  ! 
munity  suited  to  family  living.  In  re-  ' 

I  turn,  offers  ideal  background:  A-1  : 
'  education,  experience,  references.  Box  ! 

^  1249  Eklitor  &  Publisher. 

I  NEED  EDITOR  for  editorial  page  or 
I  competent  city  editor?  I’m  l)Oth  young  ; 
and  experienced  with  the  ability  to  per-  ! 
form  a  good  job  now  and  the  capacity  > 
i  to  improve.  Versatile  experience  from 
'  reporter  to  managing  editor.  Box  1203 
’  Editor  &  Publisher. 

PHOTOGRAPHER  -  REPORTER,  early 
30s,  10  years  ex|>erience  including  press 
association  work  in  Euro)>e,  several 
:  languages,  administrative  ability:  look¬ 
ing  for  interesting,  challenging  |X)8i-  | 
{  tion  in  news,  photo,  or  public  relations 
I  field.  Box  1226  Editor  &  Publisher. 

RECESSION  SALARY  concession.  Ca¬ 
pable  editor,  executive,  foreign  and 
domestic  experience.  Reliable,  consist- 
.  ent.  Single,  no  dependents.  Mildly 
j  mature.  Available  New  York  interview. 

I  Prefer  Chart  Areas  1.  2,  3.  Box  1204 
■  Editor  &  Publisher. 

J  REPORTER.  31,  offers  3  years  experi- 
I  ence  covering  many  phases  of  U.S. 
i  space  effort  as  news  editor  of  national 
aircraft  and  missile  magazine.  INS 
staffer  for  three  years.  Box  1259  Editor 
&  Publisher. 

j  SLOTMAN,  DESKMAN  —  Successful 
'  small-town,  big-town  editor,  under  40, 

!  seeks  spot  on  good-sized  morning  daily. 

;  Now  employed.  Chart  areas  10,  12,  6, 
4.  2,  1,  Box  1271  Editor  &  Publisher. 

\  SPORTS  EDITOR  strong  on  feature, 
general,  area  news  some  photography 
trying  to  escape  10-year  rut.  Prefer 
sports,  feature  or  college  publicity  but 
i  will  try  any  position  if  it  means  chance 
to  learn.  BA,  married,  go  anywhere. 

I  Box  1251  Editor  &  Publisher. 

SPORTS — Family  man,  34.  with  12 
years  experience,  now  stymied  on  metro¬ 
politan  paper,  seeks  permanent  sports 
editorship  20,000  -  80,000  circulation 
range.  Can  easily  handle  all  phases  of 
news  room  work,  features,  local  ideas 
a  specialty.  For  resume  write  Box  1262 
Editor  &  Publisher. 

'  SPORTSWRITING  MY  BUSINESS. 

Seek  beat  large  or  metropolitan  daily. 

'  6%  years  experience.  31,  married,  top 
:  references.  Will  go  anywhere  for  right 
I  spot.  Box  1214  ^itor  &  Publisher. 

^  TELEGRAPH  EDITOR,  copydesk,  slot 
I  or  rim.  Fast,  accurate  pro,  experienced 
I  layout,  make-up.  College,  family  man; 

!  employed  medium  daily.  Box  1239  Edi- 
I  tor  &  Publisher. 

i  TRADE  BOOK  managing  editor  2 
:  years;  dailies  5  years;  press  relations 
i  background;  can  use  camera.  Chart 
'  areas  4,  5,  8,  9,  10,  12.  Box  1206  Editor 
&  Publisher. 

WOMAN  WRITER  with  magazine, 
public  relations,  radio  experience  would 
work  for  nominal  fee  for  experience 
on  small  Texas,  New  Mexico,  Okla- 
;  .  homa  daily.  Speak  Spanish;  English 
‘  major.  Box  1273  Eklitor  &  Publisher. 


TWO  YEARS  AGO  we  began  editing  , 
old-fashioned  country  weekly — this  year  i 
it  was  named  No.  1  in  state.  Now  we’re  I 
.seeking  new  challenges  with  future — 
daily  or  public  relations.  Will  split  | 
forces  or  continue  as  husband-wife 
team.  Both  J-grads;  weekly,  daily,  PR  j 
experience.  Best  references.  Chart 
Areas  1,  2,  6.  Box  1261  E<litor  &  Pub¬ 
lisher. 

WOMAN  REPORTER.  24.  BSJ..  ex- 
tierienced  woman’s  page  news,  features, 
seeks  position  on  daily  50.000-1-  circu¬ 
lation.  Chart  Areas  1,  2.  6.  Box  1219 
Editor  &  Publisher. 

WRITER-REPORTER:  13  years’  ex¬ 
perience  dailies,  public  relations.  Heavy 
news,  feature  writing.  Can  use  camera, 
edit  photographs.  Wants  challenging  | 
writing-reporting  job  on  progressive 
paper  as  final  tiermanent  connection. 
College  grad,  36,  married.  Mid-west  I 
or  West  preferred.  Write  E.C.A..  160  | 
West  Granview,  Quincy,  Ill.  i 

WRITING-EDITING  spot  wanted.  NYC  i 
area,  by  editor-writer,  27,  now  doing  | 
analytical  articles  on  U.S..  interna-  , 
tional  industry,  finance.  |X>litics.  per-  | 
sonalities  as  staffer  on  top  business 
daily.  4  years  experience.  Box  1217  I 
Editor  &  Publisher. 

YOUNG,  versatile,  award  -  winning  i 
newsman,  now  on  Capitol  Hill.  Over-  | 
seas  preferred.  Knows  French  and 
Greek.  Box  1266  Eklitor  &  Publisher. 

A-l  ALL-AROUND  MAN,  modest  j 
salary.  Available  now!  Box  1311,  i 
Editor  &  Publisher.  j 


I  SEEK 

resimnsihility  and  op|>urtimity 


COPY  EDITOR 

Seek.s  challenging  news  desk  ix>sition 
on  major  a.m.  daily.  Now  employed  on 
res|)ected  Eastern  metroix>litan  pai>er. 
Eleven  years  of  editing  experience  on 
newst>:i|)er  with  209.000  circulation. 
New  job  must  offer  a  chance  at  slot, 
wire  or  news  editorship.  B.A..  40  and 
single.  Kcs|H>nsible.  Beat  references. 
Interviews  in  Washington.  New  York. 
Box  1332,  Editor  &  Publisher 


DO  YOU  HAVE  JOB  with  future  for 
pro,  13  years  experience?  Rim,  slot 
man  big  city  desk,  editor  6M  daily. 
W.  R.  Werley,  Box  1822,  Vernon, 
Texas. 

EDITOR— 

MANAGING  EDITOR 

Dedicated  10>year  news  pro  (all  i 
phases),  metro|K>Htan  and  small  dailies,  > 
seeks  top  editorial  manasrement  post.  , 
small,  medium  community-minded  daily,  i 
opiwrtunity  for  financial  interest.  Now 
employed,  will  move  family  for  ritfht 
offer.  Box  12H1,  Editor  &  E^blisher. 

EDITOR-KEPORTER-WRITEK 
(Colore<l)  Seven  years  solid  ex|>erience. 
Seeks  challenKinK  ixisition.  Box  1187, 
Ekiitor  &  Publisher. 

EDITOR  R|>ecialized  daily  seeks  ad¬ 
vancement.  Younjr,  family,  decree.  Box 
1313,  Editor  &  iSiblisher. 

EXPERIENCED  NEWSMAN  in  all 
phases  of  editorial  department  opera¬ 
tion.  including?  supervision,  seeks  chal- 
lenKinK  daily  assignment.  A^e  32, 
marri^,  three  children,  veteran,  B.S., 
M.S.  Box  1278,  Editor  &  Publisher. 

JOURNALISM? 

I  LOVE  IT! 

GENUINE  NEWSMAN  seeks  news- 
)>a|>er  writing  and/or  editing  spot  or 
instructor’s  post  at  college.  12  years’ 
radio  and  daily,  weekly  experience — 5 
as  weekly  owner,  plus  3  as  secondary 
teacher,  school  newspajwr  advisor. 
Bachelor's  degree  in  journalism,  family 
]  man,  36.  Prefer  Chart  Area  2.  Box 
1292,  Editor  &  Publisher. 

1  JOURNALISM  STUDENT  seeks  in- 
I  ternship,  newspai>er,  magazine,  radio, 
PR.  Experienced  college  newspaper, 
radio  news  program,  two  previous  sum¬ 
mers  assistant  editor  on  trade  maga¬ 
zine.  Aggressive,  ambitious,  have  car. 
NYC  preferred,  but  will  locate  any¬ 
where.  Box  1283,  Editor  &  Publisher. 


I  OFFER  lJ;pi«y 

Editor 

14  years’  exi>erience.  Starts!  :is 
|M)rter  on  daily.  Became  ni^ht  tnanagv 
of  state  cai)ital  bureau  (»f  wire  serviet,  ■ 
which  move<l  me  to  New  York  for  PROC 
re|M>rtinK.  rewrite,  then  sui>ervi8ory  iaf  in 
editintr.  Now  5  years  on  major  daily  Union. 

with  sui>ervisory  duties.  Earnintr  IU,.  - ^ 

000.  Married.  36,  H.A.  Box  13i)3,  Editor  PP 
&  Publisher.  ^ 

NO  TRAMP  —  All-around  Deskmas^ 
writer  fPix,  News.  Wire.  Makeup,  etc.) 
seeks  i>ermanency,  with  advancement. 
Prefers  Far  West.  B<»x  1279.  tklitor  k  ^ 

_ 

OUTDOOR  COLUMNIST  to  wriU  y*"  ' 
daily  column  tishinjr.  camping,  hunt* 
injr.  and  publish  yearly  fishint?  jniii  I 
and  hunting  >;uide.  $200  week  plus  3*^  I^vin 
all  advertising  sold  for  pai^r  and 
guides.  37  years  old — many  years  expt* 
rience.  Box  1339,  Editor  &  PublisW, 
_ reek. 

OUTDOOR  WRITER  wants  new,,,.  A™- 
per  or  magazine  siH>t.  CH)lleire.  Metro  O^**’*^ 
experience  all  l»eats.  35  Millimeter 
cameraman.  Initiated  one  pH|>er'8  out*  .COK 
d(K)r  coverage  handleil  metro  lioatinff,  P 
fishing,  huntintr.  Now  X2  si>ort8niaa  fy])y 
plus  lM>atin>f  editor  and  ouPloor  fea*  ! 
ture  writer.  Single,  24,  Oo  anywhere.  Ciiitor 
Want  to  s|»ecialize.  Ho.\  1287,  Eklitor  k 
Publisher.  EXPE 

READY  TO  ADVANCE:  SiH)rtswrit«  ; 
r»  yrs.  seasoninK  on  Ekistern  p.m.  (cir.  tfjvell 
95.0(0)  seeks  spot  in  major  leatrui  ^  py| 

city.  Single.  25,  college  &  militanr  _ 

liehind  me.  StronK  on  features,  headi, 
layout,  even  pix.  Samples,  top  refer*  nloyed 
ences.  Box  1318,  Eklitor  &  Puhlisber  f 

RECENT  COLLEGE  GRADUATE,  now  j 
in  service,  seeks  newsi>ai)er  or  pubik  f  pp 
relations  |H>8ition  in  Los  Angeles  arts  rK 
June  Ist.  Six  years  exi>erience.  with  lut  S 
emphasis  on  s|M>rts.  features,  layout,  man  f 
and  headline  writing.  Box  1329,  Editor  intend 
&  Publisher.  .^chml 

— “ — — - - - - — ~ — •  [iroces 

RELIABLE.  ACCURATE  former  3.50*  cc 
daily  editor.  31,  now  40.000  leimrttr;  Know, 
seeks  day  desk,  science  or  court  port.  |(nrri< 
Box  1331.  Editor  &  Publisher.  job  16 

■ - - - -  1  or  Mil 

REPORTER,  26.  seeks  itosition  with  i^4_ 

quality  daily.  MA  English,  veteran.  - L 

single,  car.  Exi>erienced  in  political.  TlREl 
Iiolice.  siKirts  and  feature  writing.  Cur-  proble 
rently  with  75,000  daily.  Prefer  Chart  tion  v 
Areas  10  and  11.  hut  will  go  any-  S||op. 
where.  Box  1293,  HMitor  &  Publisher.  . 

!  REPORTER,  30.  J-major.  seeks  newt  ___ 
siKirts,  Chart  Area  1.  Five  years  ex-  Tj» 
l>erience.  Bo.x  1322,  Eilitor  &  Pub-  mp|] 
li»her. _ _  aitly 

REPORTER-PHOTOGRAPHER—  aj  p 

ex|>erienced  Westerner  seeks  job  with  ^  . 
future  on  PM  Daily  in  Chart  Areas  9.  p_  .< 
10.  It  or  12.  Box  1307,  Eilitor  t 
Publisher. 

- - — ■  aici 

REPORTER.  PHOTOGRAPHER.  EDI-  editor 
TOR.  30,  seeks  editorship  college  or  line,  i 
interesting  writing  iiost  in  New  Eng-  on  thi 
land.  Box  1321,  Eilitor  &  Publisher,  mply. 

13-YEAR  VETERAN,  family  mw. 
seeks  top  imst  on  small  or  medium  daily  - 
interest^  in  growing.  Available  now! 

Box  1297,  Editor  &  Publisher. 

II  I  —  -  .1  ■  V 

TOP-FLIGHT  EDITOR-WRITER: 
heavy  exiierience  weeklies,  dailies  ana  ^ 
national  magazines  500M  cir.  Imagina-  j 

live,  enterprising.  Chart  Area  2.  Box _ 

1212.  Eilitor  &  Publisher. 
- TALE 

VERSATILE  WRITER  on  lookout  for 
feature  writinsf  \yost  on  national  mag** 
zine,  Sunday  supplement  or  house 
>ran.  Six  years  company  writing,  edib 
ing  and  camera  exi>orience.  RutgefJ 
graduate,  English.  Chart  Area  2  onlr 
^x  1236,  Editor  &  Publisher.  * 

Free  Lance 

INDUSTRIAL.  FINANCIAL,  produrt  "of* 
news.  Specialty:  chemicals,  textile.  , 

transportation,  packaging;  eight  yaaij  j.  • 
editor  top  business  papers;  locate 

New  York  City.  Send  for  resume.  B®  , 

I  1173,  Editor  &  Publisher. 
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SITUATIONS  WANTED 
Free  Lance 

PHOTO-JOITRNALIST  .  I 

.  KUEE  LANCE _  I 

Own  Eiiiiipntient.  .CAR. . DARKROOM  I 
Box  1327,  Editor  &  Publisher  ' 
tuty  _ _ _ 

ISnEXER  — Freelance  work  invited  by  j 
linployol  researcher-inilexer.  Box  1277,  ’ 
Editor  &  Publisher.  | 

oantw  Mechanical 

serviee.  -  ■ 

ork  for  PRODUCTION  ASSISTANT,  specializ- 
erviaory  ing  in  TTS  installation  and  typesetting.  | 
>r  daily  Union.  Box  1207  Editor  &  Publisher, 

IK  $U,- - - - 

.  Edito  PRODUCTION  MANAGER 

_____  ,  .  ,  with  composing  and  press  room 
eaktnas.  background.  25  years  spent  on  small 
‘  ^ ,  ind  large  dailies.  New  process  expert-  i 
mo*.  P’ormer  employers  for  references. 

^  Box  1208  Elditor  &  Publisher. 

_ TOMPO-SING  ROOM  FOREMAN— 15  I 

'  writ*  exiierience  daily  newspaper  fore- 

'  hunt-  ^^nion  or  non-union;  knows  all  j 

K  gush  linecasting  machines,  including  TTS.  | 
plug  jq  Lnving  present  position  for  |>er8onal 
>er  and  r***?ns.  Best  references.  Available  im- 
rs  exD*.  mediately!  Can  come  to  New  York  for 
iiKli.fclJ  interview  during  ANPA  Convention 

_ I  week.  Wilfrid  Boisvert.  4.8  Virginia 

Av*.,  Vineland.  New  Jersey.  Tel.:  ! 
mSJ;  Oxford  1-«251. _  i 

bfs"^  composing  superintendent 

iKiating,  ■  PRODUCTION  MANAGER 

'urtsmai  fgHy  qualified.  Seek  challenging  op- 
Dor  fe*.  portunity.  (Iiaxl  References,  ^x  1316. 
yrwhera  Editor  &  Publisher. 

Editor  k  _ _ 

EXPERIENCED  SUPERVISOR  —  15 
!  years  all-around  newspaper  printer, 
rtswnte  33,  Have  make-up  Rule — will  ' 
travel!  Chart  Area  2.  Box  1286.  Editor  : 
■  !??*“  k  Publisher.  1 

military  _ 

i.  he^.  preSSRO()M  FOREMAN.  now  em- 
ployed,  desires  change.  Chart  Area  2 
hlisber.  jgiiy  Age  43.  Free  to  relocate.  Refer- 
meea.  Box  1289,  Editor  &  Publisher. 
TE.  now  _ 

^les""'?  PRINTER  FOR  25  YEARS 

ce.  with  lut  8  were  spent  in  supervision,  fore- 
layt^  man  6.  Lust  2  years  was  plant  super- 
Editor  intendent  of  115  employed  |)ersonnel. 
Schooled  in  all  areas  of  hot  and  cold 

- -  processes.  Qualified  for  research,  qual- 

3. 50#  ity  control  or  exi>e«litinK  production, 
orter;  Know-how  on  mechanical  equipment. 
Married — two  children.  9-13.  On  last 
’•  iob_16  years.  Wish  to  relocate  in  West 

“  or  Midwest.  Excellent  references.  Box 
ion  with  1294,  Editor  &  Publisher. 

veteran. - 

politi^.  TIRED  of  hijrh  composinK  costs  and 
injj.  Cur-  problems?  Superintendent  seeks  posi- 
er  Chart  tion  with  profrressive  Daily  or  Rotary 
KO  any-  Shop.  Box  1306.  Editor  &  Publisher, 
’ublisber.  —  -  - 

Photography _ 

'“'f*  »mbition  to  be  NEWS  PHOTOG- 
“  "■  RAPHER.  Young  family  man,  prea- 

_ mtly  in  Circulation,  deeires  poaition 

„ _  with  small  newspaper.  Will  re-locate. 

;  t  Rollei  and  is  ready,  willing,  and 

a  **•*•  photograph.  Chart  Area  1  or  2. 
Edi^  »  ****  Editor  &  Publisher. 

- —  CUCK  WITH  FIX  —  Eye-deal  photo 

ER.  EDI-  editor  for  metropolitan  daily  or  maga- 
ollege  Of  line.  Family  man  currently  simmering 
lew  Eng-  os  the  lobster  shift.  Only  PMs  need 
ublisher.  lyply.  Box  1301,  Editor  &  Publisher. 

Promotion 

advertising  PROMOTION.  Cre- 

_ ^f*.  forceful  writer,  managerial  cali- 

niTiTR-  tfgda  daily,  national 

•V*  “*g“>ne  experience.  Market  know- 

*I  JnV  ^  appliances,  apparel.  $10,000.  Box 
^x  *  Publisher. 

- TALENTED  YOUNG  WOMAN  Re- 

okout  lor  P?f**f;  .29,  with  TV  and  Magazine 
rial  mag*-  fr*ft'?ing  exi>erience,  interested  in 
house  o^  Wenotional  or  PR  opportunity  with 
ling,  edit-  T**  coriioration ;  or  as  general  as- 
Rutgsfs  aframenl  reporter  on  medium-sized 
a  2  only!  *0  in  Chart  Area  2.  Box  1342,  Edi- 
lor  4  Publisher, 

_ YOU  GET  RESULTS 

.  produet  »or*  linage  .  .  .  higher  circulation 
textila  :  •  •  best  PR  with  top-quality  promo- 
yMi*  Ten-years  experience,  top  educa- 
locsted  '!**  and  capacity  for  WORK.  A  real 
ume  Box  JajJongc  is  needed.  Box  1336,  Editor 
»  Publisher. 


SITUATIONS  WANTED 

Public  Relationt 

PUBLIC  RELATIONS 
We  have  hundreds  of  publicity,  public 
relations  and  employee  communications 
people  on  Ale.  Send  us  your  job  specs.  ; 
We’ll  send  you  resumes  to  match.  Con-  > 
tact.  Bill  McKee,  BIRCH  PERSON-  ’ 
NEL,  6  B.  Madison  St..  Chicago  2,  j 
Illinois.  CE  6-5670. 

PUBLIC  RELATIONS  —  PROMOTION  ' 
Capable-imaginative-skillful.  10  years 
know-how.  Now  top  level  as  industrial 
PR  director.  Plan,  conduct  compelling 
programs.  BS  Bus.  Adm.  Resume.  Box 
119L  Editor  &  Publisher. 

PUBLIC  RELATIONS:  knows  all 
lihases  of  news,  projects,  promotions 
and  publications,  internal  and  external. 
Heavy  on  editing,  writing  organization 
and  contact  work.  Wants  to  make  per-  | 
manent  connection.  West  or  Mid-west 
preferred.  College,  married.  35.  relocate 
and  travel.  Box  1246  Editor  and  Pub¬ 
lisher. 

COMPANY  PUBLICATIONS  EDITOR 
— public  relations,  news  background.  1 
Will  relocate.  Married,  now  employed. 
Box  1326.  ^itor  &  Publisher. 

PR  MASTER’S  CANDIDATE  . 

seeks  summer  opportunity  in  publicity  ' 
department.  Year’s  exiierience  on  met-  j 
I'opolitan  daily  includes  sports-report-  , 
ing,  rewrite,  etc.  Editor  of  college 
paiier.  Resume,  top  references.  Bo.x  ' 
1291,  Editor  &  Publisher. 

P.  R.  PUBLICITY  GUARANTEED  I 
Sales  Manager  leading  syndicate  tired 
traveling  10  mos.  yearly.  Will  place 
talents  (ami  contacts  that  no  other 
P.R.  Publicist  can  ixmsibly  have)  with 
P.R.  firm  or  individual  company.  Ref¬ 
erences?  Virtually  every  editor  or  pub¬ 
lisher  of  consequence  in  entire  U.S. — 
also  columnists  all  first  name  basis. 
Young,  good  public  speaker' writer. 
Moderate  travel  expected.  Salary  plus 
HIGH  =  Results.  Box  1708,  Editor  &  | 
Publisher. 

TOP-LEVEL  WEEKLY  newspaper 
publisher  desires  college  or  industrial 
public  relations  post.  Will  start  or 
improve  student  or  employee  paper; 
direct,  write  or  expand  news  bureau, 
etc.  20  years  experience  all  depart¬ 
ments  letterpress  and  offset  publish¬ 
ing,  editing,  writing.  College  graduate. 
Mason,  Rotary,  L^ion,  etc.  Mature, 
family  man,  nationally  quoted  column¬ 
ist.  Accomplished  radio,  after-<linner 
sfieaker.  Prefer  Chart  Area  6,  Ohio. 
Box  1296,  Editor  &  Publisher. 


Special  Editiona 


"WE  DON’T  SCORCH  THE  EARTH"  j 
Nationwide-References 
Robert  Peck  Carmean  &  Associates 
P.  O.  Box  3362,  Austin  13,  Texas 

CENTENNIAL  SESQUI,  PROGRESS 
Editions.  Ten  years’  experience.  Sin-  1 
cere;  will  produce  results.  College;  37. 
Box  1023,  Elditor  &  Publisher.  > 

AVAILABLE  JULY  15  tor  top  special 
edition  offer.  References.  Commission 
basis.  We  have  both  sales  people  and 
writers  on  our  staff  for  your  con¬ 
venience. 

Robert  Peck  Carmean  &  Associates  I 
P.O.  Box  3.505,  Austin  13.  Texas 
Hickory  42122  or  42151 

SPECIAL  EVENTS-PROMOTIONS 
Long,  outstanding  (Professional)  |>er- 
formance.  Self-financing — responsible. 
Chart  Areas  2,  3,  4,  6.  Attending 
ANPA  meeting.  Box  1298,  Eiditor  & 
Publisher. 

Syndicate  Saletmen 


HEADLINE 
Syndicate  Salesman 

Some  salesmen  make  social  calls.  I 
don’tl  I  sell  ’em!  The  word  ‘no’  isn’t 
in  my  vocabulary.  Pressure?  Possibly, 
but  results  also.  My  last  year’s  weekly 
billing  proves  it.  Not  all  editors  love 
me,  but  my  references  are  virtually 
every  editor/ publisher  of  consequence 
in  entire  U.S.  who  buy  features.  Major 
cities  only,  but  will  beat  bushes  on 
occasion.  Salary  high  -|- 
Box  1717  Editor  &  Publisher 


SPECIAL: 

ANPA  CONVENTION 
CLASSIFIED  ADVERTISING 
INTRODUCTORY  OFFER  .  .  . 

15%  OFF  REGULAR  RATES* 

•  TO  BUY  OR  SELL  NEWSAPER  PROPERTIES 

•  TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 

•  TO  BUY  OR  SELL  MACHINERY  OR  EQUIP¬ 
MENT 

•  TO  FIND  A  NEW  JOB  .  .  . 

USE  EDITOR  &  PUBLISHER'S 
CLASSIFIED  ADVERTISING  PAGES 
"Market  Place  for  the  Newspaper  Industry" 

*AII  ads  ordered  with  this  savings  coupon  for  lour  insertions  will 
appear  in  the  April  22  Pre-Convention  Issue,  the  April  29  Convention 
Issue  (with  special  Bulldog  edition  distributed  at  the  convention  April 
27)  and  in  the  issues  lor  May  6  and  13. 

SITUATIONS  WANTED  ADS  ONLY  ilW 

PER  LINE  EACH  INSERTION  ‘tfr 

ALL  OTHER  CLASSIFICATIONS  ONLY 

PER  LINE  EACH  INSERTION  OUr 

Mail  your  order  today! 


SPECIAL  SAVINGS  COUPON 

Editor  &  Publisher 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for  4  insertions  at  the  special 

rate  of  . 0  per  line  per  insertion  in  the  April  22, 

29  and  May  6  and  13  issues. 


CLASSIFICATION: 
COPY:  . 


O  Assign  a  box  number  and  mail  my  replies  deily! 

ACCOUNT  OF:  . 

NAME  . 

ADDRESS  . 

CITY.  STATE  . 


AUTHORIZED  BY  . 

(For  Situations  Wanted  Ads,  Kindly  enclose  remittance  with  order) 
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Shop  Talk  at  Thirty 

By  Robert  LI.  Brown 

Competition  of  Voices 


The  continued  ffrowth  of  daily  which  both  broadcast  and  print  (Continued  from  page  13)  Indianapolis 

newspaper  circulation  during  media  cross  state,  county  and  -  What  can  you  do  when  yonr 

the  period  of  radio  and  televi-  city  lines  into  what  otherwise  cations  with  the  Lee  ranch  and  community  is  classified  a  “de- 


than  10,000  population  has 
dropped  from  525  to  412  in  15 
years,  they  note.  Most  of  the 
newspapers  started  in  that 
I>eriod  have  been  in  the  faster¬ 
growing  small  cities. 

Bomber  Crash 

(Continued  from  page  13) 


Daily  Posts 
1,427  Jobs 
In  Free  Ads 


Sion  growth  indicates  that  each  might  be  termed  a  “monopoly” 
medium  has  distinctive  func-  city  — 


Kirtland  field. 


pressed”  area  by  the  U.S.  Labor 


tions  to  perform,  according  to 
an  article  in  the  current  Jour- 


At  Kirtland,  the  newly  ap-  Department? 
pointed  PIO  officer  (transferred  The  Indianapolis  Times  at 


‘Certainly  it  seems  to  be  more  months  ago  from  Boston),  tacked  the  problem  two  ways: 


nalism  Quarterly  by  Raymond  than  a  coincidence  that  the  Harold  Susskind,  was  dash-  D  ran  a  page  one  stor>’,  care 

B.  Nixon,  professor  of  journal-  .sharpest  rise  in  the  number  of  jj,p  phone  to  phone.  fully  researched,  pointing  out 

ism  at  the  Graduate  School  of  non-competitive  daily  cities  oc-  There  were  some  noticeable  why  this  was  a  good  time  to  buy, 

the  University  of  Minnesota,  curred  in  the  1920s,  immediately  in  information.  For  one  fn  invest,  to  build  and  to  hire. 


and  Jean  Ward,  a  graduate  as-  after  the  introduction  of  radio,  thing,  the  .shaken  jet  pilot,  D  offered  its  columns  free  to 
sistant.  and  that  the  biggest  increase  in  James  Van  Scyoc,  had  been  told  ull  available  jobs  in  the  area. 

“There  can  lie  no  question  competition  among  all  media  jjy  superiors  to  “get  lost”  Thanks  to  cooperation  from 

that  more  Americans  have  daily  voices  took  place  after  the  lift-  u^til  the  Ixjard  of  inquiry  called  Indiana  Employment  Secur- 

access  to  a  larger  volume  of  ing  of  the  freeze  on  new  tele-  him.  As  a  result,  it  was  seven  Division,  1,427  job  openings 


news  and  comment  than  ever  vision  .stations  in  1953, 


before,”  the  authors  state. 
“When  newspapers  alone  are 


authors  conclude. 

“The  extent  to  which  radio 


hours  after  the  incident — and  were  offered  the  first  day. 
five  hours  after  Van  Scyoc’s  More  than  800  applicants  ap- 
name  had  been  revealed — that  peared  at  the  employment  offic* 


considered,  only  155  out  of  1,733  and  television  actually  compete  .^^g  gjyen  on  what  und  there  was  approximately  600 

dailies  still  have  local  competi-  with  daily  newspapers  in  sem’-  actually  happened.  At  7:45  p.m.  phone  calls. 


tion,  and  all  but  61  of  the  1,461  icing  news  and  opinion  to  the  Lhe  commander  of  Van  Scyoc‘s  105  applicants  were  referrw 

daily  newspaper  cities  are  non-  American  public  varies  accord-  outfit  told  me  and  Arch  Napier  to  employers  after  intervnews. 

competitive,”  the  article  states,  ing  to  locality.  Competition  for  of  Time-Life  that  the  accident  35  additional  jobs  were  listed 
IVhen  all  media  voices  in  these  readers  attention  and  for  ad-  \^3S  caused  by  an  equipment  tiy  employers, 

same  cities  are  included,  it  is  vertisers’  revenue  is,  of  course,  malfunction  and  Van  Scyoc 

found  that  there  are  3,324  com-  well  established.  Moreover,  near-  “never  pulled  the  trigger.”  Up  Second 

peting  voices  in  1,106  cities,  and  ly  all  radio  and  television  sta-  until  that  time  the  world  had 

that  only  355  single-voice  cities  tions  subscribe  to  a  wire  service  allowed  to  speculate  that  second 

remain.  Most  of  these  places  are  and  read  late  bulletins  or  sum-  Scyoc  was  either  a  trigger  applifa' 

so  close  to  a  large  city  that  the  maries  of  news  over  the  air.  happy  novice  or  killer.  calls, 

absence  of  any  locally  compet-  Even  this  much  news  serves  as  -p.  g  survdvors  eventuallv  additioi 


“never  pulled  the  trigger.”  Up  Second  Day  Results 

until  that  time  the  world  had  ,  j 

been  allowed  to  speculate  that 

Van  Scyoc  was  either  a  trigger  applicants  and  250  phone 

happy  novice  or  killer.  _ , 


absence  of  any  locally  compet-  Even  this  much  news  serves  as  survdvors  eventually  additional  101  job  seeken 

ing  voices  appears  to  be  of  little  a  sword  of  Damocles  over  the  presented  additional  problems,  employers, 

importance.”  head  of  any  ‘monopoly’  pub-  inability  to  secure  inter-  additional  44  jobs  wen 

The  authors  explained  that  a  Usher  who  might  be  tempted  to  yjg^g  until  the  injured  were  in  employers. 

“media  voice”  refers  to  an  c  '-  grossly  distort  or  to  withhold  condition  to  preside  at  televised  Times  began  carrying 

ganization  that  owns  or  controls  news  that  he  had  received  from  press  conferences  added  to  the  pictures  of  men  and 

one  or  more  media  of  news  and  the  same  wire  service.  The  questions  which  remain  about  on  new  jobs. 


opinion.  In  other  words,  each  broadcasting  of  important  po-  incident 

separate  ownership  of  a  news-  litical  events  and  speeches  un-  ’  by  civic  le< 

paper,  magazine  or  broadcast-  doubtedly  provides  the  public  .  ™  “The  big 

ing  station,  or  of  a  combination  with  a  far  better  check  on  the  4  Ciiarters  Taken  Up  seeing  men 

of  these  media,  is  one  “media  accuracy  of  newspapers  than  Washington  ai?ain,”  said  Richard  D.  Peten,| 

voice.”  The  emphasis  is  on  the  was  possible  even  in  a  day  of  Because  no  members  remain  editor  of  the  Scripps-Howaw] 

number  of  owning  or  controlling  competing  but  violently  partisan  in  the  four  areas,  the  Inter-  newspaper, 

organizations  rather  than  on  the  newspapers.  national  Executive  Board  of  the  Irving 

number  of  individual  stations  “In  those  cities  where  each  American  New.snaner  Guild  has  editor,  dire 


The  project  has  been  endorsed 
by  civic  leaders  and  by  readers. 

“The  biggest  reward  has  been 
seeing  men  and  women  employed 


national  Executive  Board  of  the  Irving  Leibowitz,  managingl 
number  of  individual  stations  “In  those  cities  where  each  American  Newspaper  Guild  has  editor,  directed  the  project  andj 
or  newspapers.  medium  performs  well  the  dis-  withdrawn  charters  for  units  at  James  R.  Hetherington,  assist- 

“On  this  basis  the  proportion  tinctive  functions  that  it  is  best  Waterbury,  Conn.,  Jacksonville,  ant  city  editor,  did  most  of  the 

of  American  daily  newspaper  suited  to  perform,  the  media  pia..  Grand  Rapids,  Mich,  and  writing.  A  large  portion  of  the 

cities  without  locally  competing  seem  to  supplement  and  com-  Rutland,  Vt.  city  staff  participated, 

voices  in  1960  was  only  24.2%.  plement  each  other  even  more 

And  in  only  76  or  5.2%  of  these  than  they  compete.”  i  ■  ■  ■  ■  ■■■  ", 


medium  performs  well  the  dis-  withdrawn  charters  for  units  at  James  R.  Hetherin^on,  assist- 
tinctive  functions  that  it  is  best  Waterbury,  Conn.,  Jacksonville,  ant  city  editor,  did  most  of  the 
suited  to  perform,  the  media  Fla.,  Grand  Rapids,  Mich,  and  writing.  A  large  portion  of  the 
seem  to  supplement  and  com-  Rutland,  Vt.  city  staff  participated. 


1,461  cities  did  a  ‘monopoly’ 
newspaper  publisher  also  have 


This  discussion  adds  emphasis 


a  monopoly  over  all  the  local  to  what  E&P  has  often  claimed : 


broadcast  facilities. 


There  is  no  such  thing  as  a 


“Of  even  more  significance,  monopoly  anywhere  in  the  pre- 
perhaps,  is  the  fact  that  1,014  sentation  of  news  and  opinion. 


other  cities  without 


The  authors  find  that  al- 


newspaper  do  have  daily  radio  though  there  was  a  net  loss  of 
or  television  service,  and  that  200  newspapers  from  1930  to 
in  only  29  of  these  cities  does  1945,  in  the  following  15  years 


FOR  THE  SALE  OR  PURCHASE  OF 

A  DAILY  NEWSPAPER 

IN  ANY  OF  THE  FOLLOWING  STATES— 
NORTH  &  SOUTH  DAKOTA  •  NEBRASKA  •  KANSAS 
MISSOURI  •  IOWA  •  MINNESOTA  •  WISCONSIN 
MICHIGAN  •  ILLINOIS  •  INDIANA  •  OHIO 
Call  our  Chicago  Office— or  tha  Office  Nearest  You 


a  local  weekly  own  or  control  the  number  of  dailies  merged 
local  broadcasting.  It  appears  or  suspended  has  exceeded  the 
that  the  rise  of  local  broadcast-  number  of  new  dailies  estab- 
ing  stations  may  account  tor  lished  by  only  17.  They  con- 
some  of  the  shrinkage  in  the  eluded  that  most  of  those  “dis- 
number  of  weekly  newspaper  appearing  dailies”  were  mar- 
towns.  .  .  .”  ginal  —  located  in  cities  too 

It  is  undoubtedly  too  difficult  small  to  support  them.  The  num- 
to  measure  —  the  extent  to  ber  of  one-daily  cities  with  less 


200  newspapers  from  1930  to  C/VP  /f 


BROKERS  —  NEWSPAPERS  •  RADIO  AND  TELEVISION  STATIONS 
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WeVe  come  a  long  way  together 


During  the  75  years  since  Ottmar  Mergen thaler’s 
invention  of  the  Linotyjie  machine,  Mergenthaler 
Linotype  Company  has  worked  consistently  to  pro¬ 
vide  the  newspapers  of  America  with  the  world’s 
finest  typesetting  equipment. 

Paralleling  the  growth  of  the  great  dailies,  and  the 
increasing  number  of  fine  weeklies  throughout  the 
nation.  Linotype’s  leadership  in  research  and  engi¬ 


neering  has  kept  pace  with  the  widening  demand 
for  faster  and  more  efficient  linecasting  machines. 

The  new  Comet  300,  the  Rangemaster  Linotypes, 
and  the  Linofilm  System  for  photocomjwsition  are 
hard  at  work  today  in  composing  rooms  from  coast  to 
coast.  We  at  Linotype  look  forward  with  pleasure 
to  the  next  era  of  continuing  service  to  the  news¬ 
papers  of  America. 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  New  York 


LINOTYPE 


I’riiitfd  in  U.S.A. 


NEK  YORK  WORLD-TELEGRAM  &  THE  SUN  •  ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALD  •  CINCINNATI  POST  &  TIMES-STAR  •  CLEVELAND  PRESS  AND  N 
COLUMBUS  CITIZEN-JOURNAL  •  DENVER  ROCKY  MOUNTAIN  NEWS  •  EL  PASO  HERALD-POST  •  EVANSVILLE  PRESS  •  FORT  WORTH  PRESS  •  HOUSTON  P 
INDIANAPOLIS  TIMES  •  KENTUCKY  EDITION.  CINCINNATI  POST  &  TIMES-STAR  •  KNOXVILLE  NEWS-SENTINEL  •  MEMPHIS  COMMERCIAL  APPEAL  •  MEMPHIS  PRESS-SCIMI 


PITTSBURGH  PRESS 


SAN  FRANCISCO  NEWS-CALL  BULLETIN  (Affiliated) 


MEMPHIS  COMMERCIAL  APPEAL 
WASHINGTON  DAILY  NEWS 


MEMPHIS  PRESS-SCIMIT 


General  AdverHeing  Dept. . . .  330  Perk  Ave.,  New  York  City  —  Chicege  Son  Franelece  Lee  Angeles  Oetreit  Cincinnati  Philadelphia  Dallas 


John  O’Rourke  of  The  Washington  Daily  News 


This  paper  is  alert,  sensitive,  warm,  human.  Its  flair  for 
the  unusual,  the  dramatic— and  the  real— reflects  the 
atmo.sphere  of  Capitol  Hill.  Its  sense  of  humor  polishes  it. 

The  News  is  a  “friendly”  paper— an  intelligent  com¬ 
panion  rather  than  stern  father  to  the  people  of  Wash¬ 
ington  and  its  booming  suburbs.  It  is  patient  with 
human  foibles  but  swift  to  fight  injustice.  •  A  News 
reporter’s  dogged  battle  to  rescue  an  obscure  Navy  De¬ 
partment  employe  from  sacrifice  to  the  passions  and 
prejudices  of  the  McCarthy  era  won  him  a  Pulitzer 
Prize.  •  A  News  photographer’s  sensitive  eye,  catching 
—on  a  routine  assignment— a  fleeting  glimp.se  of  a  small 
boy  and  a  policeman,  won  a  Pulitzer  Prize  for  him. 

The  News  is  a  paper  with  vision.  Long  ago  it  .saw  the 
growing  crisis  in  Latin  America,  and  its  coverage  of 
that  area,  done  with  insight  and  understanding,  won 
both  a  Marie  Moors  Cabot  Citation  and  the  Tom 
Wallace  Award  for  the  editor. 

The.se  are  publicly  acknowledged  examples  of  the 
scope  that  makes  The  Washington  Daily  News  a  mov¬ 
ing  force  in  the  nation’s  capital. 


t  a 
I M, 


SCRIPPS-HOWARD  NEWSPAPERS 


Give  light 
and  the  people  will 
find  their  own  way. 


EDITOR  in  the  Public  Service 


THIRTY-THREE  YEARS  with  Scripps-Howard,  John  O’Rou.Ke  join 
the  staff  of  The  Wa.shington  Daily  News  as  a  reporter  after  utten 
George  Washington  University  and  trying  a  variety  of  job.*-.  In  1 
John  took  over  as  managing  editor  when  Ernie  Pyle  left  that  desk 
“roam  and  write.”  Two  years  later  he  was  executive  editor  and  becta 
editor  in  1939. 


